RO W o

el 7
%

N \35(&&& S~ |
LD Ruad S ete., Mk, SN
NN SR SN

R b&kﬂ\a@%

I S o NRA G O
V{‘“;c\&&v e OR CondeN vy Roe
ARSI N SR ULELS “\\\\@“& O Q\NLE\%Q

Doy, 5\QQQ\‘*§X\X\ Qk\@%\\iﬁi\\“bv“\*\x\}

\m\*\\b@\\ TAND o

QR SRS S SN0 ews

AN ‘Q‘KWX\NS

| . SN\ L\\

R et et A s hren AT \=2 BB 11 6t t=] 61 =1 6 1=] ¥ D RS s




Agency seeking input from
public through November
about proposed rules

~’ Federal trade regulators are changj-

the rules regarding how “free credit ;
 ports” are marketed, as required under |-

Credit CARD Act of 2009, And they wi -

to hear from you, _

. The Federal Trade Commission is ¢
Iecting comments on jts proposed chan; °
‘through Nov.-30. .

To submit electronically, go to pul -

.commentworks.com/ftc/FreeCredit

ReportNPRM;. .
= Orwrite: FTC, Office of Secretary, Ro;
H-135 (Annex T), 600 Pennsylvania -4
NW, Washington, D.C. 20580. :

. 'Amdng- the agency’s suggestions: ]
vate companies that use “free credit rep| .
in their name would be. required to f
send customers to a page explaining | -
are not AnnualCreditReport.com, thef !
erallymandated centralized source, ’

The FTC also recommends that'spor '
links from major credit bureaus, like E
-.fax, be removed from all free credit rej;
sites, as consumers have complained {
“are irritating and confising. And dny ;-
.ers for additional products, such as it~ . . !
monitoring,-could not be offered until
consumer had received the free credjg
port. i
: The agency will issue the new regi :
tions by Feb. 22.
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