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SUBJEGCT: 16 CFR Part 42l - Retail Food Store Advertising Rule,
Project No. P10L203

Dear S8irs:

the existing Rule be continued for grocery stores, but 1t should
also be amended to cover drug stores, department stores, electron1c
retalilers, hardware stores and other retail store outlets,

I am writing to inform you that I feel that not only should

The American public needs this amended rule to protect con-
sumers from "bait and switeh" retailers who are in business, it
seems, only to gouge the public. Unfortunately such schemes seem
to be more and more common these days, since greed seems to be the
only thing motivating a growing number of American business execu-
tives,

Thank you for your attention,

Sincerely,

Jerpy C. Steenhoven





