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rNTpre Federal Trade Commission Act
1C llvUvnL 'y \I NL:d in it by said Aet, thc F'edcral
, having reason to believe that Standard Heier-

ence Library, Inc. , a. corporation, and Frank J. lCeHer, individlla11y
and as an officer of said corporation, and lHac Gache, individua11y
and as former offcer of Standard Hcference 1V orks Publishing Com-
pany, Inc., it corporation, hereinafter referred to as respondents
have violated the provisions or said Act, and it appear.jug to the
Commission that it proceeding by it in respect thereof would be in
the pubJjc jntercst, hereby isslH s its comphlint stating its charges in
that respect as foBo\vs :
PARAGRAPH 1. Respondent SttuH1ard Reference Library, Ine., is a

corporation organi..ed , existing and doing business under and by vir-
tue oJ the laws of the Stab of Delaware , with its office and princi-
pal place of business located at 58 East 77th Street, Kew York , Kew
York.

ltesponclcnt Frank J. Re11er is an offcer of corporat.e respondent-
StandelI'd Reference Libra,ry, Inc. He formulates, directs and con-
trols the aets and pl'aetices of the corporate respondent , ineJuding
the acts and practices hercinafter set forth. lIe ,vas aho an offcer of
Standard Reference 1Vorks Publishing Company, 1ne., as hereiJud-
tCl' mcntioned.

Standard Reference ,Yorks Publishing Company, Tne. , was a cor-
poration wh1(:h was ol'ga,nizcd , existed and did business under and
by virtue 0-( the hnvs of the State of N ow York, with its principal
offce and place of business 10catecl at 5:3 East 77th Street , New
York , New York. This corporation was engaged in the business
JWl'einafter desel'ibed fol' some t.ime prior to i'E pt('11Iber' D , 1!)(;8
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when jts ass( ts were sold to corporate respondent Standard Refer-
cnce Library, Inc. , and SUbSC(JUClltl,y was dissolved.

Hespondcnts 1\lac Gache and Frank T. ICeller were offccrs of
Standard Hcfel'Ollee ""arks Publishing Company, Inc. , when it, was
actively engaged in business. They formulated, directed and con-
trolled the acts and practices of this corporation , including the acts
and pract1ces hereinafter set forth. Their address is the same as that
of corporate respondent Standard Hcferencc Ljbral'Y, Inc.

PAIL 2. Stauda.rd Refcrence .VVarks PubJishing Company, Inc. , and
l'cspondentsMac (;-acllc and F' rank J . l\:e1J r for some time prior to

September 9 , 1968 , had been engaged in the, publishing, advertising,
oHcl'ing for sate, saJe and distribution of various reference works by
Inail order to the general public. Among these works ,vere "The
Family Physician

" "

The Family Legal Adviser" and the "Standard
Treasury of the V,Torld' s Great Paintings." Since September 9 1968
the same busincss activitics have lwen carried on by resr:mudents
Standard gefe""nce Ljbrary, Ine., and Frank J. KeJJer.

R. 3. In the c.ourse and conduct of their business as aforesaid
respondents Staildard Hefercnce Library, Inc. , and Frank J. lee11er
n6w cause , and since September 9 , lD68 , have caused, and Standard
Referencc 'Vorks .Publishing Comrmuy, Inc., and respondents l\'f:1c

GadJe and Frank .J. l(c11er for some time prior to said date had
caused, their said products, whcn sold , to be shipped from their
place of bnsincss in the State of New York to purchasers thereof 10-
eated in various other States of the United States, and at all times
mentioncd hcrein have maintained a substantial course of trade in
said products in commerce, as "commercc" is defined in the Federal
Trade Commission Ad.

PAIL 4. In the c.Olll'Se and conduct of th( ir aforcsaid busincss and
for t.he purpose of indlleing the punhase of "The FamiJY Physi-
cian" and the othcr books hereinbeforc named , rcspondents distrib-
ute and have distl'iblltml by mail to prospective purchasers sales pro-
nlOtional matcria.l in which the l'ceipient is advised that the book
,,,ill be Inailed to him for free examination unless he stops shipment
by returning an enelosccl "Rejection Postcard" stating " I am not in-
terested in examining your current offer" not later than three weeks
from rcspondents ' dat.e of mailing indicated thereon. If the recipient
fails to mail the rejec.tion postcard , or Jails to mail it in time , the
book is sent to him with an invoice stating the amount due which in-
cludes the price of the book and postage.

1Vhere the book is neither returned nor paid for, respondents send
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letters urging payment or its return. Among and
ments contained ill such letters are the following:

Letter :# 
Did YOH rceeive the volume of the STA!\DARD I-IO.:IIt: LIBRAHY 'which we

shipped ,fOU , on approval , about ;.ix 1veek,; ago? \Ve ask this question because
we have Hot received either payment for the book, Hal' did we get the book
baek.

If you did receive it, we HlU t know as quickly as possihle whether or not
you ,,,ish to keep it. If your (kdsioI\ is " , please send it ba k at once. 'l'l1e

demand for hooks from other subscribers is lluch grr:ater than the few copies
we stil have on band.

typical of state-

In the event yon decidl' to kepp it , and are ready to remit payment , ,ve have
enclosed a duplicate inyoicc. Please return it with your remittance, so that
YOllr account can be properly credited.

pecial Service Dh'ision.

Letter :;2
\Ve wrote yOIl ahout three wL ks ago, regarding the volume of the STAl\D.

ARD HOl\HJ LIBRARY ,"ve sent you for free exam1nation, As of today, we
han not heard from yon and I'm on the spot-I need the book badly for other

subscribers.
Please-\vill you do me a persowll fa "or and return the book 

Of course, yon can stil decide to keep the book even at this late date. If
tllit is lour decision, please return the enelosed duvlieatc invoice with your re-

mittance,

Auditing: I)cpartment.
Letter -#3

Over a month ago, our Auditing Dellartrncnt advised YOu about the amount
due on your account for Ole Standard Home Library,

As' YOI! have not taken care of the matter, we are again forwarding a state-
ment and \vould HJJprcdak )'onr In'OIl!"'t action in sending the overdue pay-
mellt. Please sent (sic) it at. once, using the cndoseu return f'nvelope.

Collection Department.
LeHer #4
\Ve regret very lJuch that it has become necessary to sentI you another re-

minder for payment of the urrent j"sue of the Standard Home Library.
You cun understand t.hat sending notices such as this, is costly to us as well

as annoying to YOll. You can avoid this by remitting rour payment today.
'Vhell rcmitting, lie sure to return the invoice enclosed so t.hat your account

\yill he propprly credited.
\Ve look forward to receiving yonr attention and coolJel'ation in this matter,

Collect.ion Department.
Letter #5
Ow' e again we find it necessary to remind

your Standard Home Library account.
you of the unpaid balance due for



972 FEDI';RAL TRADE COMMTSSIO;. DECISIONS

Complaint 77 

\Ve must sPttle thil' matter immediately rigbt hen nnd HOW.
There is no rea sun for disl'egarcling this notice. If rou have a g"ood reason

for not paying this hil , ld us heal' from you so that we can make allY neces-
f;ary adjul-t:ment.

In making your remittance, use the E'ndost d postage-paid envelope. Please
also enclose the invoice , to insure that your account is credited properly.

','

Credit lIanagl l".

AI:. 5. By and through the use of the above-quot.ed statements
and representations, and others of similar import and meaning but
not speeifieaJJy set out herein, the respondents represent, or ha\'e
represented , directly or by hnplieation , that:

1. The failure of a reeipicnt of respondents ' sales promotional ma-
terial to return the rejection card within the time specified will con-
stitute it request that respondents ' book be sent for examination.

2. The prospee6vc purehaser receiving the unordered ref(, 1'(,J1Ce

book must either pay for it or return it to respondents.
a. By faDing or refusing to return the unordered reference book

the purchase price and postage then become due a,nd owing the re-
spondents even though the prosp( dive purchaser has no desire to
keep or use the book.

1. The book is in short supply and great demand.
\H. f), In tl'Hth and ill fact:

1. The failure of the rccipient of respondents ' sales promotional
material to return the rej( ctjon card within the time specified cannot
constitute a request that respondents' book be sent for examination

as respondents have no legal right to lUlllateralJy impose any sHch
ob1igatlon on the recipients of their sales promotional materiaL Re-
spondents ' action ill s( llding hooks to persons who fail to retl1l'll t.he
rejection cards constitutes the sending of unordered merchandise.

2. The prospective purchaser recciving the UJJOrdeJ' d reference
book is under no obJjgation to pay for it or rdl1TJl it to rcspondents.

By failing 01' l'CfllSillg to return tlJ( UllOl'clcrcd reference book
t.he pnrehase price and postage dons not become due and owing eVPI1
though the purchaser has no desirc to keep 01' use the book.

4. The book is not in short supply or great demand.
Thcrefore, tlw statements and rCpl'$( Jltations set forth ill Para-

graphs Four and Five hercof ",vere and arc fals( , mislea.ding and d(
('C'pt.ivc.

PAH. 7. HespolHIents' pradjee of sending books to persolls who
have Hot ol'd( rcd them and attempting to exhort payment for such
books or snggcsting that the books could be rct.urned in lieu of pay-
ment now has , and has had , the capacity and tcndency to (Tcate the
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false and misleading imprcssion that the mailec must pay for t IJe
books. The practice now has, and has had , the tendeney and c,lpueit.y
insidiously to harass, intimidate find eOCl'c.e persons into pUl'c1wsing
and paying for books sent by respondents.

Therefore , said practice is unfair and is false , mis1eading and de-
ceptive.

PAR. 8. The promotional material referred to in Pal'agmph Four
hereof contains numerous statements and representations respecthlg
prlce and savings. Among and typic.al but not all inclusive of said
statements and representations are the follO\ving:

Advertisement A
SEND ROn FBBR EXA.1JlXA'J' IO.

AND THEN, IF YOU 'YISH-
YOURS AT AMAZiNG I.OW PlUCE

(THE FAMII-,Y PHYSICIAN)
'l' his 'YOIHlerful book, in its original edition , !'mJ(1 for $!lOO. e intt' IHI. when

we are ready to sell it gl'nel'all.r as part of tbe Standard Home Library, to
price it at $;:.!):Ja low price jndeed, !Jut in line with onr usual pOljey 
bringing out valuable bool s at low prices.

Bnt JOT yOlt-as a memlwl' oj the Special Gruup-we are granti'JI!/ 

(/ 

still
further privilcgc, POl' 'Yon we are setting an ('n:n lowc1' PRe-pU IJLiCA 1'lON
1'1f,C1JJ -on the book.

Advertisement B
SEN'l' TO YOn Ii'OH .fHEE IiJX,UlINA'rrON

A1\J) 'rHEK, IF' yor wnUI-
YOVR,S A'J' Al\ AIUAZI GLY LOW PRICE

Medical books such as this one ordinarily Bell for h-'Il to fiUet'1l doJJars.
However, because of special tlrrang;ementB made with tile orig' jnDI pn!Jlisllers
amI with the trenwJ1lom; savinp;s we Hl't: nbIe 10 m:1ke tln' O\l t.dl Inrg-e lJl'intjngs
we eaB offer it to you for only $4. , Tllus a fe'\' ef'nts m:1i!iJ1g costs-an nn-
1I(-'111'd of lmrgain

PAR. 9. By and through the use of the aforesaid statement.s and
l'".presC'lltations :l1d others of similar import nnd lTwalling, but not
spceificalJy set out herein , respondents represent , and have l'epn
sented , directJy or by jynpJication:

1. That the amolllltof $9 referred to in A.dvertisemcnt -,'\ was the
pJ'ice at which the one volmne 'edition of "The FamiJy PlIysieinn
had bC(:1l sold or offered for sak in good faith by respondents for a

asonably substantial period or time in the recent regubr COllrse of
their husiness , prior to said advertisement.

2. That the amounts of " tCll to fifteen " dolln,rs refcrred to in Ad-
vertisenHmt, n \vas the rang(\ of prices charged by the principal rc-

167-207- 73-
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tail nutlets in respondents ! trade arca for the one volumc edition of
The Family Physician.
3. That purchasers of "The Family Physician" save an amount

qual to the difference betwecn said higher prices and the COITC-
sponding 10\ve1' prices refened to in the respective advertisements.

P AU. 10. In truth and in faet:
1. The amount of $9 referred to in Advertisement A was not the

price at ,vhich the one volume edition of "The Family Physician
had been sold or offered for sale in good faith by respondents for a
reasonably substantial period of time in the reccnt .regular course of
their business prior to said ::dvel'tjsemcllt.

2. The amounts of ten to fifteen dollars referred to in Advertise-
mcnt B was not the range of prices charged by the principal retail
outlets for the one volume edition of "The Family Physician " in re-

spondents ' trade al'
3. Purchasers of "The Family Physicia.n" do not save an amount

equal to the difference between said higher pl'icPB and the corre-
sponding lower prices referred to in the re.'3pcctive advertisements.

Therefore, the statements and representations as set forth in Para-
graphs Seven and Eight hereof , \verc and are false, misleading and
deceptive.

PAR. 11. In the coursc and conduct of their business, and at an
times mentiolled herein , l'cspondents have been in substantial compe-
tition, jn commerce , with corporations , firms and individuals in the
sale of books and publications of the same general kind and nature
as those sold by respondents.

\R. 12. The use by the rcspondents of the aforesaid false, mis-

leading and deceptive statements, representations and practices has
had , and now has, the capacity and tendency to mislead members of
t.he purchasing public into the erroneous and mistaken belief that
said statements and l'e.presentatioHs were and arc true and into the
purchase of substantial quantities of respondents ' products by reason
of said erroneous and mistakcn belief. :.foreovcr, the use by respond-
ents of the aforesaid acts and pract.ces and particularly the practice
of sending unordered reference books and the requests for payment
for or return of the hooks in many instances has the tendency and
capacity to cause doubt and confnsion in the minds of maile( s as to

t.heir legal oblig-ations and to coerce them into paying for books sent
to them by respondents.

PAn. lB. The aforesaid acts and practices of respondents , as herein
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alleged ; were and are all to the prejudice and injury of the public

nud of respondents ' competitors and constituted , find now constitute
unfnir methods of competition in commerce find unfair and decep-
tive acts and practices in commerce, in violation of Seetion 5 of the
Federal Trade Commission Act.

DECISIOX -'\ ND ORDEn

The Commission having heretofore determined to issue its COIl
plaint charging the respondents named in the caption hcreof with
violation of the Federal Trade Commission Act , and the respondents
having been served with notice of said determination and with a
copy of the complaint the Commission intended to issue, together
with a proposed form of order; and

The respondents and connsel for the Commission havjng thel'eaJ-
tel' cxecnt( d an agreemcnt containing a consent order, an admission
by the respondents of "Jl the jurisdietional facts set forth in the
complaint to issue herein, a statement that the signing of said agree-
ment _IS for settlement purposes only and does not eonstitutc an ad-
mission by respondents that the law has been violated as alleged in
such complaint, and waivers and other provisions as required by the
Commission s Ru les; and
The Commission having cOllsidered the agreement and having ac-

cepted same, and the agreement containing consent order having

t.hercnpon been plflccd on the pnb1ic record for a period of thirty
(30) days , now in further conformity with the procedure prescribed

in 34(b) of its Hules , the Commission hereby issues its complaint
in the form cont.emplated by said agreement, makes the foJlmving
jurisdictional finclillgs, and cnt.ers the fol1owing order:

1. Respondent Standard Hefcrence Library, Inc. , is a corporation
organized , existing and doing business under and by virtue of the
laws of the State of Delaware , with its offee and prineipal place of
business located at 53 East 77th Street, :New York, New York.

liespondcllt Frank .J. KeJlcr is a,n officer of said corporation. 1-Ie
forllulate, , directs and controls the policies, ads and practlces of
said corporation , and his addrcss is the same as that of said corpora-
tiOll.

Standard Reference 'Yorks Publishing Company, Inc. , was a eor-
poration which was organized , existed and did business under and
by virtue of the laws of the State of X ew York, with its principal
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oilee and plaer, of business located at 5:3 East 77th Strl' l:t
Y ol'k , New Yark. This eOl'poration was engaged in the business rc-
ferred to jn the complaint for some time prior to September D, 1!JG8

,,,hen its assets were sold to corporate respondent Standard Hefel'-
enee Library, TIle. , and subsequently was dissolved.

Hespolldentsl\fac Gaehc and Frank .J. l(eller ,yere ofHccl's of
Standard R.eference 'Yorks Publishing Company, Inc. , whcn it wns
aet.vely engaged in business. They formulated, directed and con-

troned the ads and practices of this corporation and their address is
the same as that of tJw corporate respondent.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondents, and the pl'oeeed-

ing is in the public inteI' st.
onm

It 'i8 ordered That respondents St.andard Reference Library, Inc. , a
corporation , and its offcers: and Fnlnk .J. l\:el1er , individually nnd
as an ofle( l' of said corporation , and :Mac Gache, indjvidually and as
fonner ofIicer of Stundard HeferencB 'Yorks Publishing Company,
Inc. , a eorporatioll , and respondents ' representatives , agents and em-
ployees, directly or through any corporate or other device, in eOllH
ball with the advertising, oifcl'ing for sale , sale or distribution of
books or other products, in commerce, as "commerce" is defined in
the Federal Trade Connnission Act , do forthwith cease and desist
from:

1. Representing, djl'ectly or by imphcation , that the f l,ilure of
l'ceipicnts of respondents ' scdes prOlnotional material to return a
rejw:hon card or take any other affrmative action not pre-

viously authorized expressly and in '.vriLing by the recipients
,vi!1 constitute a re(lllcst that respondents ' merchandise bl', Sl
for exami1HLtion.

2. J\Iisrepresenting, din'ctly or hy impli( H,tjon , the legal obli-
gation , if any, that exists betwcen respondents and the mailees
to whom respondents send their publications.

;1. Suggesting, exhortillg, intimidat.ing, coercing or othcrwi
at.tl\rnptin t.o compel respondents ' maiJees to perform or to 1'(,
fl'ain from pcrfonnjng any act that sueh majl( es arc undcr no
legal obligation to perfonn or forego.

4. 'Jisrcpr( senting the demand for 01' the uppl'y or availabiJ-
ity of respondents ' products.

5. Sm1ding any eommunieatioH to , or making any dCUlallds or
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requests of, any person that see.k:s to obtain payment for or the
return of merchandise sent without a prior exprcss vnittcll re-
quest by tbe recipient.

6. Reprcsenting, directly or by implieation , that any price :is

rcspondents ' former 01' usual price for said products when sueh
amount is in excess of the price at which such merchandise has
been sold or openly and actively oflered for sale in good faith
by respond( llts :for a reasonably substantial period of time in
the recent and regular course of their business and unless re-

spondents ' business records ,vhich shall be pre. erved for five
years establish that said amount is the price at which such mer-
chandise has been sold or oil'ered for sale in good faith by re-
spondents for a reasonably substantial period of time in the re-
ccnt, regular course of their business; or misrepresenting, in any
manner, the price at which sueh mcrchnndise has been sold or
offered for sale by respondents.
7. Hepresenting, diredly or by implication , that any amount

is the price charg( d in respondents ' trade area for merchandi:m
nllless substantial sales of such merchandise are being made at
that or a higher price by principal retail outlets in respondents

trade a.rea tnclnJlless respondents have in good faith eonducted
a. market surveyor other study which establishes the validity of
the trade area priees; or misrepresenting: 1n any mannt' , t.he

pric.e at which llwrchanc1ise is sold in respondents ' trade area.
R. I aJsel'y l'e.presenting that savings are availahle to purchas-

crs 0'1' prospcetlvc pm.c.hasers of respondents ' mcrchandise; or
Inisl'epresenting the savings or the arnonnt of savings avuilabJe
to pUl'clutsel's or prospecti ve pnrclutsE rs of respondents' rner-

eJwndisp.
It '18 lUJ,thc1' o"nlered That rcspondent corporation shall forthwith

c1istrilmt-e a copy of this order to each of it.s opcrating divisions.
It is 1/ITtheT ordered That respondents notify the, Commission at

kast t.hirty ( O) days prior to any proposed dmnge in the corporate
respondent sueh as dissolution , assignment or sale resulting h1 the
enH'rgence of R successor corporation , the creation or dissolution of
snusic1ia.lics 01' any other change in the corparation which may affect
ornpli:IwP obligations arising out of t.he order.
It i8 furtlwl' o1Ylercd That the respondents herein shall , within

sixty (GO) days after seJ'vice llpon tJ1( m of tbis order, file \"vith tlw
Commission a report in \\Titiug s( tting fort.h in dc1a.jl the manlJer
:!ml form in which they hnvc complied \vi1.11 this order.



978 EDERAL 'fHADE CO:MMISSIOK DbCISIONS

Complaint 77 F.'J'.

IN THE Lt\Tn:n OF

TALENT ImSEAHCI-I BUREAU , INC. , ET AL.

CO:NSBNT ORDER , ETC. , IN HEGARD TO TI-JE ALLgGED VlOLATION OF

THE IQ':DlmAL TRADE COl.IlnSSIO:N ACT

IJocketC- 177:!. Gom.f)la-int

, ,

rulp lrnO- DccIs/on; July 1970

COIlf'ent: nn1..T requiring- a Chicago. Ill. , (listl'i\Jutor of photqgruphsand photo-
gralJhi servicco; to cease misrepresenting its capalJility to IJrO!lote mod('j-
illg or aeting- CaH'f'r.c; for chiWren.

COMPLAINT

Pursuant to the provjsions of the 1'-'c der1tl Trade Commission Act.
lJcl by virtue of tlw nnthority vested in it by said Act , the Federal
radc Commission having reason to believe that Talent Heseal'ch

Bureau , Inc. , acol'pOratjoll , and lIenry 1-1. B!oomfield and Irwin JL
Bloomfield , individually and as ofJic(ws of said corporation , hereinaf-
t.er refcrred to as l'espoJll(:nts have violated the provisions of said
Act , and it appearing to the Commission that a proceeding uy it 
respect thereof ,vollid be in tlw public interest , hereby issues it.s com-
plaint , st.ating its eharges in that respect as follows:

PAHAGTIi\PH 1. H( spondent Talent Hescarch Bureau : Inc., is a cor-
poration organized , existing, and doing business unrh r and by virtllC
of tJw laws of the State of Illinois. Talent Resc Ll'ch Bureau , Iue. , is
not now actively engaged in business , but frml1 August 9 , 1968 , until
about .Tuly 31 1D()9 maintained it.s ofic.e and principal pla('c of blmi-
ness at 2514: North Laramic Avcnuc: Chicago , Illinois.
Respondents Henry H. BJoomfieJd and Irwin M. Bloomfield arc

indi viduals and offcers of the corporate respondent. They formulate
direct, and control the policies , ads, and practiees of the corporate
respondent , including the acts and practices hereinafter set forth.
Their address is 54.01 'Vest Chicago Avenne , Chicago , IlJjnois.

PAR. 2. Hespondents are now , and :for some time last past have
been , engaged in the advertising, offering for sale , sale , and distribu-
tion of photographs and photogra.phic services. Respondent.s have
sold their products and scrviees to purchasers thereof located in var-
ions States of the United States and no\v causc, and for some time

last past have e t1scd , their prodllds when sold, to be shipped from
their place of business in the State of lllinois to purchasers thereof

located in other States, and maintain, and at an times mentioned

herein have maint.ained , a substant.ial course of trade in said prod-
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uets and services in eomrncrce, as "commerce" is defined in the Fed-
oral Trade Commission Act.

PAR. ;:L .From iLhout August D, 1968, until about July 31 , 1 D69

when respondent Talent Hesearch BUl'ea, , Inc., was activcly en-

gaged in business, rcspondents offered for sale and sold photo-

graphic and other sorviccs as part of an employment placement pro-
gram for children. Under this program , the ' purchaser, for it $75
"registration fee " was entitled to one composite photograph of his
child alld , upon payment of a $5 "sitting fee" per photograph , a new
cOlnpositc photograph each year for five years thereafter. In aqdi-
tion , the purchaser was entitled to have his child interviewed by a
professlorial " talent scout" who would prepare a resume of the
child' s qualifIcations and attempt to place the chiJd in modeling or
acting jobs , primarily in the field of commercial aclvertisjng.

PAR. 4. tn the course and COJHluct of their business as aforesaid

and for tl epurpose of inducing the pure-hase of their products and
services , respondcnts have mad( , ill direct mail advertising a.nd in
brochurcs and other promotional materials , nnmcrous statements and
representations of \vhich t.he :following are typical:

T. R. B. (rPRpolHIl'nt Talf'nt ReR(,!lreh Bureau, Ine.l is a research
organization sepkiug elJildren 'who m:1y show a potential for appearing in print
adver1iRing (m:!ga:dncR , Jlf',vspapf'l'S, eatalog-ucs) television commercials and
faslJion sh()\vs.

aJent Heseareh Bureau , hie. , n compflny d('vott'd to discovering excep-
tionally l.aleht('d children who tbey feel pOS'Rf'SS the qualities neePRsary for :1
possible eareer in modeJing, Hetiug ami motion pidllre work.

"\Ve have received information indicating that 'your child may have the nec-
essary qnaJjfieatiOIJR for the commercial advertising media.

If the information is correct, we '''auld b( vpry interel;ted in your child.
Every (' op('raOon wiJ he f'x1:euded . . . to give your chiJd th(' f'xposure nec-

essllry to e tablish a career in the tremendous modeling and advertising field.
Your child' s po-es and resume, together with ::Uiss Louise Dmvne s profes-

sional grading and remarks wm be available to :ill users of child talent for
print advertising, teh'Yision commer('ial,:, moueling and motion pictures, for a
Jwriod of five years.

You eftn arrange to have one of onr interviewt'rs call at your home to make
a vreliminary personality 'imalrsis of your child.

PAR. 5. By and through the use of the aforesaid statements and
representatjons , and others of similar import and meaning not spe-
cifically set forth herein , respondent.s represented directly or by im-
plication:
That Talent Research Bureau , Inc. , is a research organization en-

gaged in promoting the modeling and acting careers of talented
children in the field of commercial advertising;
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That they reccive information relative to the modeling and acting
qILa1ifieations of particular children and are only interested in tal-
ented children;

That, for a period of five years, they circulate and make available
to all employcrs of child talent the photographs, resumes, and pro-
fessional talent evaluations of childrenenrolled in their employment
placclT(mt progl' am; and

That they employ professional talent scouts to call on prospective
purchasBrs of their services in order to evaluate the talent and quali-
fications of the children of such prospective purchasers.

PAIL H. In truth and in fad:

Talent Heseareh Bureau, Inc., is not a research organization en-

gaged ill promoting the modc1ing and acting careers of talented chil-
dren;

Hespondcnts do not receive information relative to the modeling
and a(.ting quuliI-eations of particular children and will enroll any
child in tlwir employment placement program without rcgard to
sneh child' s talent or qualificat.ions;

Respondents do not circulate and make available to a substantjal
llumber of employers of child talent the photographs , resumes , and
professional talent evaluations of the children enrolled in their em-

ployment placemcnt program; und
Respondcnts do not employ professional talent scouts to call on

prospeetive purclwsers of their services, but employ for this pnrpose
salesmen \vho have no special qualifications or experience in cvahmt-
ing the talent and qualifications of the children of such prospective

pU1Thascn:;.
Therefore , the statements and reprcsentations as set forth in Para-

graphs Foul' and Five hereof \Yere , and are , false, misleading, and
deecptivc.

\R. 7. In thc course and conduct of their business as aforesaid
and for the purpose of indncing t.he purchasc of their produds and
services , I'Psp01ldcnts and tlH ir salesmen llave made numerous oral
statements and representations with respect to the naturc and efI(
tjycness 01 respondents ' cmployment plncement program for chil-
dren. By and through the use of such statements and representa-
tions, and others of similar iUlport and meaning not. specificall y set
forth herein , respondents represented directly or by implication:

Tha.t (.Jlildrell are not enrollNl in respondents ' employment place-
ment. program unless they have the necessary qualifications for
prompt placement;
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That respondents have no diffcult.y in placing ehildren enrollerl in
their program and a substantial number of such children are placed
by rp13pondents;

That children wi! earn back the $75

6me and will earn $2 000 the first year
placement efforts;

That a child featured in a Bayer Aspirin television commercial
\vaS pmployed as a result of respondents ' placement efforts j and

That respondents have placed many Negro children in modeling
and acting jobs and one hundred such ('hildren are needed for place-
ment by respondents.

PAR. 8. In truth and in fact:

Rcspondcnts win el1oJI any child in their employment placement
program without n gard to such child' s talent or qualifications;
R.espondents do not place a substantial number of children in

modeling and acting jobs and generally are unable to place children
ill any employment;

Respondents ' placement (dIads will not enable children to earn
back the $75 registration fce in a short time and will not enable

children to earn $2 000 the first year, hut sllbstantial!y le,ss than
these amounts if anything;

Hespondents have not placed a child featured in a Bayer .Aspirin
television commcrcjal and have no connection whatever with Bayer
Aspirin; and

Respondents have not placed !L substa.ntial number of K egro chil-
drcn in modeling and acting jobs and have no knowledge of employ-
mcnt opportnnities for one hundred such children.

Therefore, the statements and representations as set forth in I\u'
graph Seven hereof were , and are, false misleading, and deeeptive.

PAR. D. In the course and conduct of their business as aforesaid
and at all times mentioned herein , respondents have been in suhstan-
tial competition , ill eommerce, with eorporations , firms, and individ-
uals in thc sale of products and services of the same general kind
find naturc as thosc sold by respondents.

PAR. 10. The use by respondents of the aforesaid raIse, mislea,ding,
and decept.ive statements, representations , and practices has had , and
now has , the capacity and tendency to mislead members or the pur-
chasing public into the mistaken and erroneOllS beli(- f that said st.ate-
ments and representations \vere , and U'e , true and into the pnrchase
of substantial quantities or respond( nts ' products and sl rviccs hy
reason of said elTOl1eOI1 and m1staken belief.

regist.ration fee in a short
as a result of respondents




