380 FEDERAL TRADE COMMISSION DECISIONS
Complaint 128 F.T.C.
IN THE MATTER OF

MAGNETIC THERAPEUTIC TECHNOLOGIES, INC., ET AL.

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF
SECS. 5 AND 12 OF THE FEDERAL TRADE COMMISSION ACT

Docket C-3897. Complaint, Sept. 7, 1999--Decision, Sept. 7, 1999

This consent order, among other things, prohibits Magnetic Therapeutic
Technologies, Inc. and its officer, the promoters and distributors of magnetic
therapy products, from representing that such products are effective in treating
various medical conditions and illnesses, unless the respondents possess and rely
upon competent and reliable scientific evidence that substantiates the
representation. The consent order also prohibits the respondents from representing
that the experience presented in user testimonial or endorsement represents the
typical or ordinary experience of the user of the product or program, unless: it is
substantiated; or certain disclosures are made. In addition, the consent order
prohibits any unsubstantiated claims regarding the health benefits, performance, or
efficacy of any such product or program.

Participants

For the Commission: Christa Vecchi, Richard Cleland and Dean
Graybill.
For the respondents: Pro se.

COMPLAINT

The Federal Trade Commission, having reason to believe that
Magnetic Therapeutic Technologies, Inc. and Jim B. Richardson,
individually and as an officer of the corporation, have violated the
provisions of the Federal Trade Commission Act, and it appearing to
the Commission that this proceeding is in the public interest, alleges:

l.a. Respondent Magnetic Therapeutic Technologies, Inc.
(“MTT”) is a Texas corporation with its principal office or place of
business at 1915 Peters Road, Suite 106, Irving, Texas.

1.b. Respondent Jim B. Richardson, is the majority shareholder,
President, Treasurer, and Secretary of the corporate respondent. He
formulates, directs, and controls the acts and practices of the
corporate respondent, including the acts and practices alleged in this
complaint. His principal office or place of business is the same as
that of the corporate respondent.

2. Respondents have promoted, offered for sale, sold, and
distributed to the public magnetic therapy products. Therapeutic
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magnets are "devices" within the meaning of Sections 12 and 15 of
the Federal Trade Commission Act.

3. The acts and practices of respondents alleged in this complaint
have been in or affecting commerce, as "commerce" is defined in
Section 4 of the Federal Trade Commission Act.

4. Respondents have disseminated or have caused to be
disseminated advertisements or promotional materials for magnetic
therapy products, including but not necessarily limited to the attached
Exhibits A through G. These advertisements and promotional
materials contain the following statements:

A. APPLICATIONS OF BIOMAGNETISM
* % %
In the treatment of chronic conditions such as some forms of arthritis, degenerative
joint conditions, diabetes ulcers and cancer, magnetic field therapy has shown

dramatic results in aiding the reduction or reversal of the condition.
% %k %
Some researchers, such as Nordenstrom and Wollin, have reported using super-

magnet and electrical therapies to successfully treat lung and breast cancers.
* ¥ %k

[Exhibit A, MTT00030][Consumer Brochure]
B. SUMMARY OF BENEFICIAL INFLUENCE OF MAGNETS.

The beneficial influence of magnets may be summed up as follows:
* % ok

2. Movement of haemoglobin [sic] in blood vessels is accelerated while
calcium and cholesterol deposits in blood are decreased. Even the other unwanted
materials adhered to the inner side of blood vessels, which provoke high blood
pressure, are decreased and made to vanish. The blood is cleansed and circulation
is increased. The activity of the heart eases and fatigue and pain disappear.

3. Functions of autonomic nerves are normalized so that the internal organs

controlled by them regain their proper function.
' * % %

[Exhibit B, at MTTOOO26] [Consumer Brochure]
C. WHY SHOULD YOU HAVE a MAGNETICo SLEEP PAD??

* %k %

MAGNETICo SLEEP PAD OWNERS TELL BENEFITS...

... a variety of fringe benefits are reported by delighted customers, such as:
* %k ok

Increased - Circulation/Oxygenation
- Resistance to Disease

- Bone Defsity
* %k K
Lowered - Blood Pressure
Other -
- Multiple Sclerosis
- Lupus
% %k %

[Exhibit C, at MTT00051][Consumer Brochure]
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* %k ok

7. How long will it be before I can feel the benefits of the MagnetiCo Sleep Pad?
Because every person is different, it is impossible to predict when you will feel a
difference. Some lucky people feel benefits the first night, others it may take 6
months. The most common time is 1-2 months. The important thing to remember
is that some benefits, such as increased immunity, increased oxygen saturation
and lowered blood pressure, may be taking place even though you can’t feel
them.
[Exhibit C, at MTT00053][Consumer Brochure]
* % k
Sleep Pad Success Stories
(Excerpts from Testimonial Letters on File)
ARTHRITIS
(2 months on Sleep Pad)
" .. For months I was walking the floor at night with tearful, intense pain, resorting
to Tylenol #3 every 3 hours. I have not taken painkillers since ... and I sleep like
a baby! . . . I do not hesitate to encourage anyone to put this to the test!!"
Leola Christensen
Resident, Canada & California.
* ok %k
MULTIPLE SCLEROSIS
(6 months on Sleep Pad)
" .. In 1980, I was diagnosed with MS . . . loss of balance, poor coordination,
constant muscle spasms, fatigue and limited mobility are daily symptoms I have
learned to live with. I have slept on the magnetic pad now for six months . . .
[W]hat I have found to be the most beneficial is that it seems to allow my body to
‘bounce back’ at a more rapid rate than previous . . . It has also assisted in less
frequent muscle spasms . . . It is not a cure for me but is of great assistance to me
in allowing me to live a(n) . . . active lifestyle with additional energy. I consciously
have not changed any aspect of my daily living habits to give it a fair evaluation and
now can recommend it to others . . ." Arni Skoretz,
Alberta Social Services Professional
RED DEER, AB.
HIV POSITIVE
(12 months on Sleep Pad)
"In January ‘92, I tested HIV Positive. . .. After you telling the report of improved
T-cell count in mice placed in an increased magnetic field, I decided it was
definitely worthwhile for me to try one of your MagnetiCo Sleep Pads. I am
pleased to report that I have had no drop in T-Cell count since, although it did hold
at the same level for a few months, it is now up to 638, which is a substantial
increase. . . ." : Name withheld, Age 37
Los Angeles, CA.
EXTREME DIABETIC COMPLICATIONS
SLEEP DISORDER (8 months on Sleep Pad)
"HEALTH SUMMARY:: Val Laugton
a. Diabetic neuropathy (nerve death) - causing excruciating pain in

extremities (1 -3 bouts daily, lasting from 45 minutes to two hours).
% % ok
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IMPROVEMENTS SINCE SLEEPING ON PAD:
a. The nerve spasms took 5-6 months to improve to a marked amount . . .
now they are reduced by 80%-90%, with no occurrences at all for 4 to 5

days at a time.

* % %
Dave & Val Laugton, Age mid-40's
Moosejaw, Sask.

* % %
[Exhibit C, at MTT00055-00058][Consumer Brochure]
D. * ok ok
HEART CONDITION

(6 weeks on Sleep Pad)
"I .am 72 years old and have had five heart attacks . . . tried all that modern medicine
had to offer, but was left a virtual invalid, unable to do the smallest task. In just six
weeks on the MagnetiCo Sleep Pad, my color is greatly improved, blood pressure
down ten points, and energy levels up enough that I can even work some. Best
Purchase I have ever made!" Joe Subich, Retired
OHIO.

[Exhibit D, MTT000153][Internet Ad]

E. MagnetiCo Survey Results (1993) ...
95% of ARTHRITICS received at least 25% PAIN RELIEF
75% of ARTHRITICS received at least 50% PAIN RELIEF

* % ok

[Exhibit E, at MTT00049][Consumer Brochure]

F. MAGNETIC THERAPY
Here’s an economical alternative to pain killers and costly traditional drug therapy.

[Exhibit F, at MTT000164][Reader’s Digest Catalog]

G. RELIEF FROM PAIN!
Do you suffer from PAIN, inflammation of the joints, nerves or tendons? Do you
lie awake at night rubbing the parts of your body that ache and refuse[ ] to react to

strong medicines.
* %k %

MANY EXPERIENCE RELIEF WITHIN 24 HOURS
.- Magnetotherapy Products have hundreds of written testimonials stating that the
person experienced RELIEF from PAIN and DISCOMFORT within just a few
hours. Please remember, the MAGNETIC SUPPORTS are not a cure; neither are
aspirin or other pain relief products. M+ flexible magnets can be an altematlve to
the high cost of doctor’s visits and expensive prescriptions.
* % ok
LET’S HEAR FROM SOME SATISFIED USERS OF
THE MAGNETIC SUPPORT PRODUCTS
* %k %k
"I have arthritis in my right hand and severe swelling along with the nerve damage
in my carpal tunnel. Due to intense pain, I had to quit golf. After using the
magnetized wrist supports, I was able to swing a golf club again with confidence.
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My wife suffered from chronic back pain and back spasms. She was surprised at

the relief she had after such a short time. .. . " Bum Phillips & Debbie
former Head Coach Houston Oilers and New Orleans Saints
* k ¥k

THE GREATEST SURPRISE IS THE LOW COST

The average person suffering from pain has visited the doctor numerous times,
spending $35-$50 and more for each visit. This is not counting the hundreds of
dollars spent for prescription medicines. One lady writes she has been going to the
doctor for over ten years and he was treating her for arthritic pain ... the cost was
into hundreds of dollars. It still didn’t satisfy the patient, as she still complained of
pain. Her problem was arthritis in the knees and ankles. When she found out that
the cost of a knee support was a one-time purchase price of $59.95 plus the state
sales tax, all she could do was say . . . "Give me one now, she exclaimed" [sic]. The

product was shipped UPS and she was wearing it three days later
* %k %

[Exhibit G, MTT000215-000216][Price List]

5. Through the means described in paragraph four, respondents
have represented, expressly or by implication, that respondents":

A. Magnetic therapy products are effective in treating cancer,
including lung and breast cancers, diabetic ulcers, some forms of
arthritis, and degenerative joint conditions.

B. Magnetic therapy products significantly lower high blood
pressure.

C. Magnetic sleep pads stabilize or increase the T-cell count of
HIV patients.

D. Magnetic sleep pads significantly reduce muscle spasms in
persons with Multiple Sclerosis.

E. Magnetic sleep pads significantly reduce nerve spasms
associated with diabetic neuropathy.

F. Magnetic sleep pads significantly increase bone density,
immunity, and circulation.

G. Magnetic therapy products are as effective as prescription pain
medicine in alleviating severe pain caused by conditions such as
arthritis, carpal tunnel syndrome, and chronic back pain.

6. Through the means described in paragraph four, respondents
have represented, expressly or by implication, that testimonials from
consumers appearing in the advertisements or promotional materials
for respondents' magnetic therapy products reflect the typical or
ordinary experience of members of the public who use the products.
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7. Through the means described in paragraph four, respondents
have represented, expressly or by implication, that they possessed and
relied upon a reasonable basis that substantiated the representations
set forth in paragraphs five and six, at the time the representations
were made.

8. In truth and in fact, respondents did not possess and rely upon
a reasonable basis that substantiated the representations set forth in
paragraphs five and six, at the time the representations were made.
Therefore, the representation set forth in paragraph seven was, and is,
false or misleading.

9. The acts and practices of respondents, as alleged in this
complaint, constitute unfair or deceptive acts or practices, and the
making of false advertisements, in or affecting commerce, in
violation of Sections 5(a) and 12 of the Federal Trade Commission
Act.
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EXHIBIT A

APPLICATIONS OF BIOMAQGNETISM

it should be made clear that magnets themselves do not heal anything - they only
stimulate the body to heal itself. Magnetism Is a wholly natural event. 1t Is neither
magic nor medicine. It merely allows body cells 10 exist at their bast levs!.

In recent years, deveiopments in healing through electrical and magnetic therapies
have Increased exponentially. In the treatment of sprains, strains, broken bones,
burns and cuts, not only does magnstic fieid therapy aid in the recovery, but it allows
these conditions 10 heal better, more quickly, and with less scar Ussue and better
symmetry. In injuries, magnetic treatment has been shown 10 decrease healing time
by half or more.

In the treatment of chronic conditions such as some forms of arthritis, degenerative
Joint conditions, diabetic uicers and cancer, magnetic field therapy has shown dra-
matic results in aiding the reduction or reversal of the condition.

A Reader's Digest article in October, 1982, titied, *Biomagnetism: An Awesome Force
én our Lives,” quoted Dr. Bassett as predicting: "Electricity will become as ubiquitous
in medical practise as surgery or drugs are; in many instances It will replace them.”

Dr. Robert O. Becker has written sxtensively in his books, *The Body Electric’ and
*Cross Currents,” about the future usage of magnetic and electrical therapy, predict-
Ing discoveries and advancements that today would only be considered impossible or
miraculous.

Doctors in both Europe and the United States are obtaining results using electromag-
netic fisids to treat damage ranging from decubitus ulcers to severs burns. Soft tissue
injuries are responding; as well as those of bone and joint. In the Soviet Union, doc-
fors regularly use magnets to speed wound healing after surgery, to improve circula-
tion, and to strengthen and mend bones.

Some researchers, such as Nordenstrom and Wollin, have reported using super-
magnet and electrical theraples to successiully treat lung and breast cancers.

An American dentist, Dr. Jack Prince, has successiully used magnets on acupunture
points to reduce bleeding, gagging and pain sensitivity. Dr. Prince found that mag-
nets could bring immediate relief of chionic pain from jaw disiocations as well as from
TMJ syndrome, headaches and tsethgrinding.

MIT 00030
Exhibit A
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EXHIBIT B

SUMMARY OF BENEFICIAL
INFLUENCE OF MAGNETS.

The beneficlal Influence of magnets may be summed up as follows:

1.

When a magnet is applied to the human body, magnetic waves pass through
the tissues and secondary currents are induced. When these currents clash
with magnetic waves, they produce impacting heats on the electrons in the
body cells. The impacting heats are very effective to reducs pains and swell
ings in the muscies, etc. :

Movement of haemeglobin in blood vessels is accelerated while calcium and
cholesterol deposits in biood are cecreased. Even the other unwantsd materi
als adhered to the inner side of blood vessels, which provoks high biood pres
sure, are decreased and made to vanish. The blood is cleansed and circulation
is increased. The activity of the heart eases and fatigue and pain disappear.

Functions of autonomic nerves are normalized so that the internal organs
controlled by them regain their proper function.

Secretion of hormones is promoted with the result that the skin gains lustre,
youth is preserved and all ailments due to lack of hormone secrstion are
relieved and cured.

Blood and lymph circulations are activated and, therefore, all nutritions are
easily and efficiently carried to every cell of the body. This helps in promoting
general metabolism.

Magnetic waves penetrate the skin, fatty tissues and bones, invigorating the
organs. The result is graatly enhanced resistance to disease.

The magnetic flux promotes health and provides snergy by eliminating disor
ders in, and stimulating the functions of the various systems of the body,
namely the circulatory, nervous, respiratory, digestive and urinary.

The magnetic treatment works by reforming, reviving and promoting the growth

of cells, rejuvenating the tissues of the body, strengthsning the decayed and
lnactive corpuscles and increasing the number of new, sound corpuscles.

MIT 00026

Exhibit B
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EXHIBIT B

5. Magnets have exceptional curative effects on certain complaints like toothache,
stiffness of shoulders and other joints, pains and swellings, cervical spondylitis,
eczema, asthma as well as on chilblains, injuries and wounds.

10.  The seif-curative facuity (Homoestatis) of the body Is improved and stength
ened which ensures all the benefits mentioned above. One feels in full vigour
and can walk and work, more and more without feeling tired. .

Mow H-gnob Affects Human Metabolism?

11.  The magnetic treatment has the effect of energizing all the systems of the body.
The sffect remains in the body for several hours after each sitting with the
magnets. :

A continued treatment for a week or two, once daily for about state of health,
in general routine cases. .
(NOTE: This refers to very strong magnets as used by the medical profession.)

NOTE:

As magnets work on human metabolism mainly through the circufation of blood,
which contains haemoglobin and iron, it will be relevant 1o state the position of iron
contained in the body. The adult human body contains 4 to 5 grams of iron and it

can be traced in all parts of the body. Most of it is present in blood as a component of
haemogiobin and a smaller amount remains in muscies and is called myogicbin. The
function of these components is to carry oxygen from the lungs to musciss and other
parts. Without iron there would be no energy, and without energy, the beating of the
heart and respiration would stop. Thus we see that iron is very essential for our Iife
and magnetism influences iron radically and magnificiently.

Above MAGNETIC THERAPY by Dr. H. L Bansal.

MIT 00027
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EXHIBIT C

WHY SHOULD YOU HAVE

a MAGNETICo SLEEP PAD:??

YOU ARE AN ELECTRO-MAGNETIC BEING!
Magnetic Fields are essential to maintain heaith. There are two primary sources available —
Your Brain and The Earth. These two fields suppiement each other and bring needed magnetic
resonance in the body tissues and provide up to 30% of totai body energy needs.

REDUCTION IN AVAILABLE NEGATIVE" MAGNETIC FIELD
Aging, trauma, lack of oxygen to the brain, all reduce the brain's ability to put out sufficient magnetic
field for optimum body function. These factors along with a dramatic reduction of the earth's
magnetic field, makes supptementary NEGATIVE" magnetism necessary for continued good
health and function... enter the MAGNETICo Sleep Pad®!

ALTERNATING CURRENT (AC) ELECTRO-MAGNETIC FIELDS
Most of us live and work surrounded by these electro-magnetic fields in our modern environments.
Unfortunately, their higher frequency stimulation throws body ceils (which function at very low
frequencies) out of resonance, causing cell fatigue and increased likelihood ot maifunction. The
beneficial Negative'' Magnetic Field in the MAGNETICo Sleep Pad® in conjunction with the
brain’s pulsed low frequency Negativet~ Magnetic Field helps to counteractthese cell-stressing
AC higher frequencies.

REVITALIZE YOUR BODY... NATURALLY AND IN COMFORT!
Sleeping nightly on the MAGNETICo Sleep Pad® allows magnetic energy from permanent,
ceramic magnets to energize all the tissues of the body through a process called “magnetic
resonance”. This enables your body to operate at a higher level of efficiency. There justisn'ta
pill or treatment anywhere that can come close to providing such an OVERALL benefit to assist
your body in maintaining WELLNESS and FUNCTION... in such a comfortable, NATURAL way!!!,

MAGNETICo SLEEP PAD® OWNERS TELL BENEFITS...
Besides the overall “energy-support-system” provided (not necessarily “felt”), a variety of fringe
benefits are reported by delighted customers, such as:

Relietf of - Allergy Symptoms Improved - Energizing Sleep
- Anhritic Symptoms - Athletic Performance
~ PMS Symptoms - Healing (muscle/ligament inju-
ries in athletes, broken bones)
Pain rellef from — Stressed, tight muscles - Energy Levels
. = Migraine Headaches | 5yereg - Blood Pressure

— Back Problems

- Fibromyalgia Syndrome Other - Chronic Fatigue Syndrome

- Post Polio Syndrome
-~ Multiple Sclerosis

Increased - Circulation/Oxygenation
~ Resistance to Disease - Lupus
- Bone Density - Emphysema

Note: Persons with PACEMAKERS should not use a magnaetic sisep pad as it M @ @ @ @ﬁﬁ @@
Tttt inc.

will interrupt the function of the pacemaker,
MIT 00051

o Exhibit C B L
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EXHIBIT C

Commonly asked Questions and their Answers!
1. How is the MagnetiCo Sleep Pad different from other pads?

This is the only magnetic pad made to simulate the earth’s magnetic fieid of over
4,000 years ago when it was 10 times stronger than it is today. To do this, we had
to use hundreds of block magnets placed so close together that they act fike one
big magnet. This results in a magnetic field that is unidirectional, extending
several feet up above the bed before it returns back around outside the edge of the
bed to the bottom of the bed (see diagram on next page). Because of the size and
the volume of the magnets used the field is of ampie strength to penetrate the
mattress and the person laying on it and still extend 4 feet into the air above.

A mattress engineered in this way, with the negative(-) side up and with proper
spacing of the magnets, gives a pure negative(-) fleid to the body. Other
company's designs, due to lack of size, strength and number of magnets, result in a
mixed magnetic field, both positive(+) and negative(-). This is not natural to the
body, so the body responds as though it were an emergency (acupuncture type
response). While this is OK on a short-term basis, extended periods of use cause
fatigue of the body's vital resources, which are normally reserved for emergencies.
Therefore, mixed field magnetic products should only be used for short periods of
time (not longer than 2 months at a time). The natural purely negative(-) fields
(such as the MagnetiCo Sleep Pad), on the other hand, may be used continually
and indefinitely.

2. Whatis the difference between positive(+) and negative(-)
fields and how do they affect my body?

The positive(+) (or mixed fletd) causes an emergency response by siowing down
the electrons and protons which spin'around the structural atoms and molecuies in
the body. This causes a reduction in the molecular action and hence the cellular
function. As a result you will get an increase in blood flow to the area of stimulus
as well as increased electrical flow from the brain. This increased electrical flow
does increase molecular action. The problem with this method is that it is using up
the body's emergency supply of vitality, which would normaily be held in reserve for
emergencies.

The pure negative(-) tield, on the other hand, is natural to the body — it only
enhances molecular action by speeding up the electrons and protons of the
structural atoms and molecules in the body. The negative field replicates the
earth’s natural magnetic field in all but a few countries in the Southern Hemisphere.
The molecular structure of the structural cells of the body orientate themselves to
the type of magnetic field in which they have divided. By putting your body in an
enhanced magnetic tield the same as the earth's, you are adding to your vitality,
not using it up. '

MIT 000S83%:
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3. Is it possible for me to get too much of a negative(-) field?
Will it harm me in any way?

In our research, we have experimented using pure negative(-) fields a thousand
times more powerful than the Sleep Pad for extended periods of time. In ALL
cases, we have found only an enhancement of benefits, with no negative side

effects.

4. Why can’t I have another person sleep beside my pad?

Because of the design of the MagnetiCo Sleep Pad, the return (or positive) field
comes down outside the edge of the pad. This would subject the person beside
you to the positive(+) field, rather than the negative(-). This will fatigue the person
over time, depending on their level of vitality.

5. Do I need to wear magnets during the daytime?

it is sometimes necessary to place single magnets on injured or diseased areas to
enhance healing by giving increased molecular action 24 hours a day. (Note: you
should NOT wear a singie magnet while you are resting on the sleep pad as you

will get conflicting magnetic fields.) A rule of thumb is to use a magnet larger than
the area you are trying to treat.

6. Will the field from the Inner Power Pad be affected by any
of the metal in my mattress or boxspring?

Yes, it affects it In a good way. The springs actually conduct the negative(-)

magnaetic field up into the body.

7. How long will it be before I can Jeel the benefits l;f the
MagnetiCo Sleep Pad?

Because every person is different, it is impossible 10 predict when you will feel a
difference. Some lucky people fee! benefits the first night, others it may take &
months.. The most common time is 1 - 2 months. The important thing to
remember is that some benefits, such as Increased Immunity, increased
oxygen saturation and lowered blood pressure, may be taking place even
though you can’t fesl them.

ssssssssssssssesssnns - MIT 00053
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EXHIBIT C

ICMAGNETICO Supplemented Magnetic Fieldj
NS

| Negatlvb(?Flhxl I

1 !\l
Lol |

af———— At 4 ttfrom bed
Gauss Strength is 1

At surface of Bed
Gauss Strength is 4
from MagnetiCo Pad
Enhancement

8" Mattress

8° Box Spring

MagnetiCo Sleep Pad
INNER POWER (Reguiar Strength)

Positive (+) Flux

i

.4 gauss strength
Negative (-) Flux

Other Brands Supplemented Magnetic Field

8* Matress
8" Box Spring

too few, and too far apan.

MIT 00054

Earth’s Magnetic Field
.4 gauss strength
Negative (-) Flux
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Dear Friend,

| wish I could share with you the excitement | hear from MagnetiCo S/eep Pad* people
nearly every day! The following “Success Stories” indicate a sampling of benefits obtained by
sleeping in a cocoon of beneficial Negative &) magnetic fieid.

The MagnetiCo Sieep Pad- r.rovides energy to every charged particle of the body, enabling

each cell to perform its partic
effect to any other suppieme:
making the Sleep Pad” a BA.:

Energy is the stutt life is mac
makes sense! Let me strong:

ar function more efficiently. This produces an enhancing
ation, dietary, or exercise programs that you already practice,
E-LINE Healthcare / Wellness product.

of!!t Supplementing a depleted environmental source only
encourage you to make this wise, one-time investment in your

present well-ness and performance. Atthe same time you will be adding an important

building block in your future :uality of life.

Wishing you WELL...

Dr. DEAN BONLIE

Sleep Pad Success Stories

(Excetpts from Testimonial Letters on File)

ARTHRITIS
{2 months on Sleep Pad)
“...For months | was walking the floor at night with tearful. intensa
pain, resorung 10 Tylenol #3 every 3 hours. | have not taken
painkiliers since... and | sieep like a baby! ..l do not hesilate 10
encourage anyone 10 put this to the test!!!”
Leola Christensen,
Resident. Canaoa & California

ARTHRITIS & MIGRAINE RELIEF
(3 months on Sleep Pad)

*...1 had been fighting a migraine-type headache for about a
week.., take 4 aspirin every 4 hours. Afer recerving my manress
and sleeping on it for two nights. my headache was gone.
...When the siress of the day bagins 10 turn into a bad
headache... 1 always know that | will find relief when | sleep on
1he matiress. “1 don't wake up sore and stift in the moming.
...having trouble with the tendons in my ankle (previous injury)
...not been bothered by that since. Thanks again...

Eveiyn Strawn - First Grade Teacher

CALEXICO Academy

RHEUMATOID ARTHAITIS
{4 monws.onSieep Pad)

“I've suftered lor ten years... many sleepless nights due to pain!
Hands and teet deformed with some corrective surgery... three
months ago | was unable to hoid a pen 10 write, now am writing
this fener! Since sleeping on the MagneuCo Sleep Pad. my joint
Pain is minimal... sleep resttul. 1 would not be without it... words
cannot express my satisfaction!®

Wm. Burke, Age 74

Ontario, Canaca

ARTHRITIS
(3 weeks on Sieep Pad)
“...Iove to go to bed on my Pad and hate o get up and leave my
Pad... | have a sevare case of arthritis and since using this Pad ‘|
foel like a new man'.”
Fred Midlane
Desert Hot Springs, CA

ARTHRITIS & VENUS INSUFFICIENCY
(2 months on Sleep Pad)
“...Have anhritis in elbow, neck. both hips and knae... controlled
by taking Motrin twica daily and rollerblade an hour a day...
taking 20 minutes to get pain and stiftness 1o subside. By the
end of the lirst week of sleeping on the pad, | could rollerblade
without stittness and pain... totally off Motrin in two weeks...*

Venus | i *My doctor pi support hosa... tor
the rest of my life. After the third week on the Magnetic Pad, |
could sea and feel a ditterence in the 0es... | have not wom
them (support hose) since, no more swelling. The flow of biood
and the vaives in my lags have improved.*
Duanae Winchester - Retired
Bell Tel. Executive, UTAH

ARTHRMS
{10 months on Sleep Pad)
1 have been an ostec-arnhritis sufferer for the past 12 years. |
experienced many sleepleas nights becauss of pain in my back,
neck and shouiders and sach morning my hands waere stiff and
swollen shut. | was i 10 the i ten
months ago and have 8xp gradual imp inmy
whole body. Thanks lo.the magnetic matiress | can now enjoy a
good game of goif and other activities.”
John E. McDonald, Retiree
Hope, 8.C,

ARTHRITIC NECK — PAIN RELIEF - IMPROVED SLEEP
(8 months on Slesp Pad)

*1 had broken my C-2 venebra in my neck 1 1/2 years before
gering my Sieep Pad. My neck had developed anhfitic stiffness
and would crack when | tumed my head... which anybody sitting
next to me could hear And would comment on it. After four weeks
on the sleep pad the cracking noise was gone and | could tum my
heaa without the anhritic pain and there was decreassd stiffness.
My stesp has improved... on an ordinary matiress, | require 7
1/2-8 hours of sieep... on the magnetic sieep pad, | awaken
refreshed in 8 hours. Thanks for your research, Deen...
here’s 1o a highee quatity at iel”

MIT 00055
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: Sleep Pad Success Stories (cont.) .

FIBROMYALGIA - “TRIGGER FINGERS™
(2 months on Sleep Paa)

*...My 24-hour pain trom fibrociis (fibromyaigia in Canada) has
been cnramic... 25 years. Expected improvement to be gradual...
already | have new energy and pain s starning 10 decreas
color in my tace instead of grey pallor. I've suffered for several
years with “trigger fingers” consisting of paintul curiing and
locking... raquinng hours of stretching and massaging... to
reiease...
Tried surgery, months of rehab, comsone. hoping to avoid more
surgery with anly temporary resuits. NOW - NO MORE ~
TRIGGER FINGERS! 1can even lype again!! I'm etated,
delighted ana grateful!”

June McKaown, Retiree
from Poniana. OR to Vancouver, 8C

CHRONIC FATIGUE SYNDROME
{feit instant rene! on Sleep Pad)

“Dear Or. Bonlie,
| had generally goog heaith pnor to the birth of our son... then it
was debilitating back and leg pain, sleeplessness, tatigue,
depletion of immune system, little energy... | exhausted avery
meaical iead | could tind for reliel. My sleep from the first mgnt
on the Pad was deep and wonderful... noc more pain at mght.
Daytime pain took longer to disappear... | found | could lay down
on my bed 10 recharge and get relief. ... We've had our Sleep Pad
for nearty two years... nolice the dittarence in energy levels if we
are away from it for more than a tew days... wouldn't be without
i i d your Sleep Pad
10 anyone and everyone!®

RAon & Sheiley Conn, mid-30's
Consuitant & Executive
Surrey, 8.C.

SLEEP DISORDER - FIBROMYALGIA
(1 month on Sieep Pad)
°I am very gratetul to Dr. Scoit Oison lor introducing the
MagneliCo Sleep Pad. | have had a sleeping disorder lor the last
15 years, due to Fibromyalgia and Rheumatism that attacks the
muscles. | am pleased to say that | sleep all mght, and it's so
wonderiul to get up in the morming without the stiffness.
Thank You.”
Lgona Piche, Age 43
BRITISH COLUMBIA

CHRONIC FATIGUE SYNDROME
(8 months on Sleep Pad)
“I had been off work for 5 years due to severe chronic faligue
syndrome. Belore getting your MagnetiCo Sleep Pad. the
smallest tasks around the house were axhausting to me. | had
the Sleep Pad for exactly 120 days with no particular resulls
other than improved immunity... evidenced by not being piagued
by colds and flu all winter.3s per normal. On the 12tst day, my
energy returned so that | felt like going to work againl... tam
very grateful for this product which enabled me to retum to
normal lite and work!®
Ted Jones, 40+ years, Enginesr
Ontario. Canads

PRE-MENSTRUAL SYNDROME (PMS)
(4 months on Sleep Pad) .

“For many years, PMS made my life absolutely miserable for two
weeks of every month. Slesping on the MagneliCo Sieep Pad
solved this problem aimost immediatelyl | sleep much more..
soundly now and am enjoying a marked increase in stamina.
Also, my immune system mus: have improved, since this year |
did not get my customary one-month long coid. Thank You,
Or. Bonlie, for tuming my lite around! | can highly recommend

PAIN RELIEF
(6 weeks on Sleep Pad)

“Following an auto accident five years ago. | have been searching
tor a solution to pain 1n the soft lissue of my neck, arm, lower
back and leg. After six weeks of sleeping on the magnalic Sleep
Pad. | anticipate total recovery. With the combination ot good
tood. nutntional supplements and therapy, the Sleep Pad has
supplied the final piece of the puzzle. | sleep comfonably ajl
night and awaken refreshed and am luil of anergy. As a matier of
fact, | don’t recail ever having this much energy. Thank You!"

Name Withheid,

Virgima, USA

“...Idon’t ever recall
having this much

energy...”

BACK PAIN RELIEF — TRUCK DAIVING
(3 months on MagneliCo Seat Cushion)

*Since you introduced me to your “Seat Pad” ... | have been
virually free of pain in my mid/lower dack... my right leg often
‘went to sleep’ after hours on the accelerator — not anymore!
... | also lay on the Pad on the 'slaeper bunk quite often and find
that | awake leeling much more rested than when | ‘motet'... the
savere pain in my 'back to shoulder muscie was gone within the
first three days and has not bothersd me since.
... Many thanks for your research and development of this
corractly designed and comfy product.”

Daroi Rick. Lina-Haul Trucker

HOPE. B.C., Canada

MULTIPLE SCLEROSIS
(8 months on Sleep Pad)
*...In 1980, | was diagnosed with MS... loss of balance, poor
coordination, constant muscle spasms, fatigue and limitad
mobility ara daily symptoms | have leamed 1o live with. | have
siept on the magnetic pad now for six months... what | have
found to be the most beneficial is thal it seems 10 allow my body
to ‘bounce back’ at a more rapid rate than previous... It has also
assisted in lass fraquent muscle spasms and | am now waking up
more refreshed with more energy. It has also assisted in my .
breathing due lo... various allergies. It is not a cure for me but is
of great assistance to me in allowing me 10 live a(n)... active
litestyle with iti energy. | i have not g
any aspect of my daily living habits to give it a fair evaluation and
now can recommend it o others..."
Ami Skoretz - Alberta Sociai Services Professional
RED DEER, A8

HIV POSITIVE

(12 months on Sleep Pad)
“In January '92, | tested HIV Positive. Otherwise | have axceilent
health, am careful about what | eat and am very physicaity fit.
ARer you telling the report of improved T-cell count in mice
placed in an increased magnetic field, | decided it was definitely
worthwhile tor me 1o try one of your MagnetiCo Sleep Pads. | am
pleased 10 report that | have had no drop in T-Cell count since,
although it did hold at the same level for a few months, it is now
up 10 638, which is a substantial increase. You can be sure | will
cominue 1o give mysaif this heaith advantage and certainly
it to othersi®

MIT 00056

the MagnetiCo Sleep Pad as an way of
one's heatth.*

Pat Roman, Businesswoman
3 . Vancouver, B.C.

Name withheld, Age 37
Los Angeles, CA
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¢ Sleep Pad Success Stories (cont.)

EXTREME DIABETIC COMPLICATIONS
SLEEP DISORDER {8 months on Sieep Pad)

“HEALTH SUMMARY: Vai Laughton

a. Diabeuc neuropatny (nerve death) ~ causing excruciating pain
n extremitias (1 - 3 bouts daily, fasting from 45 minutes to
two hours).

. Extreme bloaling atter meals - internist tred various
meaications with litlle success.

c. Sleap Disorder - Many years (average amount ot sleep: 1-3
hrs per night)

IMPROVEMENTS SINCE SLEEPING ON PAD: .

a. The nerve spasms took § — 6 months 1o improve (o a marked
amount. ...now they are reduced by 80%—30%, with no
occurrences at ail fof 4 10 § days at a ume.

b. Bloanng stopped the first night.

¢. Sisep problem relieved In the tirst few mghts. This was al!
hard to believe, it was so dramatic.

CHILD - Extreme Chemi Allergi
Behavioral Disorder
SLEEP PAD - Immasdiste Relief insomnia
Summary: “Amy has been diagnosed with zinc deficiency and
immune dysregulation, which will be an ongoing condition. She
took Rilalin for five years, with all its undesirable side effects. and
became allergic to thal. | had come to expect only 4-5 hours
siesp (in segments) per night. The first night on the Sleep Pad.
Amy had a full night's sleep... and it has continued for 2-1/2
months now. She awakes pleasant and alert. We thank you for
everything...”
Jayne Vaughan
ONTARIO, CANADA

NATURCPATHIC PHYSICIAN
(8 months on Sleep Pad)
Thanh you for introducing me to the MagnetiCo Sleep Pad! ..
In my practice the resulls have been ramarlabla‘

Vaiis a R.N. and thought a was the
ol a lying carper” when we got it. Now she looks upon it as one
of the most mponant purchases we have ever made and is very,
very gratatuyll”

Dave & Val Laughton. Age mid-40's

Moosejaw. Sask,

“P S. 1 have been fortunate to have pretty good heaith, however,
! have had pretty consistent indigestion all of my iife. |
aisappeared atter tha first night on the magnetic marress and |
have not had any since! (Dave)”

IMPROVED SLEEP/GENERAL HEALTH CONDITION
{2 months on Sleep Pad)

“Health Condition at Time of Sleep Pad Purchase: Always tired
with sore back and numerous other aches and pains. Not getting
enough sleep. ... Our first week was kind of 0dd. as we had
numerous headaches, but Dr. Fleming told us that was gquite
common. The second week was much better, as we lound out
wa never got up more than once or twice a night. By the third
week. we were staning 10 look lorward to going to bed at mights.
It's been very good to us. So now we have accepted the
Magnetic Pag as one of the lamily and would recommend it to
anyone.”

Victor and Angie Lamieux (Ages 79 & 77)

LANGLEY, B.C., Canaca

HEART CONDITION
{6 weeks on Sleep Pad)

"t am 72 years old and have had five hearn atacks... tried all that
modafn medicir3 had to oHfer, but was left a wirtual invalia,
unable to do the smatllest task. in just six weeks on the
MagnetiCo Sleep Pad. my color is greatly improved, bicod
pressure down ten points, and energy leveis up enough that | can
even work some. ...Best Purchase | have ever made!”

Joe Subich, Retired

OHIO

LIVER DISEASE
(3 weeks on Sleep Pad)
*I have a congenital liver disease... with multiple symploms
aHecting me. so ) could barely get up to eat and drink. Was
unabte 10 sleep well... 1ake 2 to 3 hours to fall asisep... and
waken at 4 or § a.m. Thae first night on the Sleep Pad | fefl right
to sleep and slapt 50 good... it was delicious! After the first week
of sleeping on the Pad, | noticed | had energy... Now I'm back to
cooking and have started gardening again. The aches and pains,
and fluid retention are gone too. | wish I'd had the Steep Pad,
years ago!®
Neena McLean
San Francisco, CA

Tho patients to whom | have introcuced the MagnetiCo Steep
Pads have responded well and are happy mm !hn qulu with
my degrees in Chi and
studies in acupuncture, physlcal therapy. Australian Bowen
tachmique, and various other therapies. | have naturaily been led
into a practice ot physical medicine. including the use of small
taped-on magnets, 5o it is with some amazement that | find a
process that gives such relie! and comfort in such a simpie
manner. After all, evaryon‘ has to lie down to sleep on a regular «
Dbasis, s0 what better way to have therapy! | am sure other
benefits will be tound from the use of the magnet pads as time
goes by, so there 1s no doudt in my mind that the use of magnatic
sleep pads will become one of the major therapeutic agents of
the future. Again, thank you!"

Robert Fleming, 8.Sc., D.C., N.D.
WHITE ROCK. 8.C.

“...Extra energy
for extra life!
Thanks!”

MPROVED IMMUNITY - MORE ENERGY
LESS SLEEP REQUIRED
(8 months on Sleep Pad)
“Since January 1993 | have been siesping on a MAGNETICo
Sleep Pad and have observed signiticant differencss... First, |
have more mentai energy... with less sieep. Secondly... free
from cokts, Mu or sickness when others have succumbed. | pickad
up a sore throat while away... within 2 days of being back home
on pad, the infection was gone... In the past it would
have iingered on for 2 weeks. Extra energy for extra lifel
Thanksi®

Verlie Ward, Ph.D.
Walla walla College, WA

MIT 00057
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iMagneiiTe Sleep Pad Success Stories (cont.)

GENERAL HEALTH CRISIS
(3 manths on Steep Pad)

“Dear Dr. Bonie.
As you know, | have *crawied out of hell”... | was diagnosed
with... hypogly il yalgia. allergies. dep. . vitamin/
muneral deficiencies. toxicity, etc.... Many doctors had valid
observations, but no wholistic approach. | was forced to
experiment with products on my Own to see which ones would
help me on my journey (0 wellness. Your magnetic bed provides
a nightly “cradle” which augments the power ot all else that | dot
Thank you for your wonderful product!”

E.H.. Age 20
victona, 8.C.

INCREASED ENERGY
(6 months on Sleep Pad}
“| can't say enough about my Sieep Padt | awake refreshed and
get through a hard day's work and stll have some energy laft a3t
the end of the day. I'm only sorry I didn't know of your Sleep
Pads sooner! Each day (since sleeping on the pad) my wile feels
a bit better than the previous day. | have looked into other sleep
pads and feel that your's is the only one worh using.”
C.A. Riggs
Harwood Heights., IL

INSOMNIA
(2 months on Sleep Pad)

+_..For the first time in twenty years, | am geming a decani night's
sleep! Belore, | suflered bouts of insomnia ail the ume. and it
did manage 1o gel 10 sleep, | would waken al least Jordlimesa
night. Now... | can count on sieeping straight through! Thank
you, Dr. Bonlie, lor this wondertui product!”

Joan Meals. Mid-30's

Everett, WA

PASSIVE, EASY-TO-USE ENERGY SUPPLEMENT
(12 months on Steep Pud)
*Dear Dr. Bonlie,
You have ons of the best overall heaith products on the market
loday! What I like about the MagnetiCo Pad is the fact that itis
passive... everyons can have one in the privacy ot their own
home. Thers is no ion, no ing, no i
nowhere (o go lor a treatment — jus! sieep on ine pad!t The
benefits are there for you every single night. Heaith benalits
can't come any easier than that! | believe that everyone needs a
pad 1o rebalance in this hectic world of ours.”
Aupert Ravens, Heaith Enthusiast
Jarsey City, NJ

“My finishes and run times
have improved consistently...
...recuperative time

dramatically reduced...”
{runner)

RUNNER
(3 months on Sleep Pad)

“..{ have been runnung tor 9 years... Since using the MagnenCo
Sleep Pad. I have run in 3 formal 5K races. My linishes and run
times have improved consistently with each race. in addition....
my recuperative time has been dramatically reduced. | am aiso
the mother of an 11-year-old son who is very active... Thanks to
my MagnetiGo Pad | nevet Seem to run out of energy thess
days!”

Lavrel Van Ark, Age 37

Dana Point. CA

ATHLETE - BACK PAIN RELIEF / TENNIS ELBOW
{4 months on Sieep Pad)
*Re: avaluation of the magnetic pad, it was a raging success.
Just as you, Dr. Boniie and Or. Philpott anesied. the pad brought
wondertul resuits... Anybody that has circutatory problems, lower
back or ather related pain should never sleep without the pad.”
Jim Everaft, Quarterback
Los Angeles RAMS

“..araging success!”

ATHLETE
{6 months on Sleep Pad)
- in pi dua to sieeping on

.10 g imp
the magnetic pad... observations: .
Less latant muscle soreness at the onset of higher intensity
training.
Rapid stimutation of cardiovascular sirength {faster
improvement).
Increased recovery time after running, working {monitored by
heart rate).
Muscular strength leveis have beon maintained at a higher
level, most significantly in a full squat and bench press.
Lower Resting Heart Rate (55 beats per minute).
Deeper and more sound sieeping and mare energy as soon
as | get out of bed...
| will keap you posted as to turther findings.”
Richard Hesketh — Decathiete
Canadian National Team Member since 1987
Calgary, AB

.

INCREASED STAMINA - MARATHONS
(3 yeurs on Sleep Pad)

“I've been running marathons for 10 years. Since sleeping on the
MagnetiCo Slaep Pad, I've noticed a substantial increase in
andurance during the latter third of the race, allowing me to finish
first or second in My age category. Also it has eiiminated most of
my p nauses, and extreme tcan
now go out and enjoy a celebration dinner anerf®

Liltian Milter, 60+ yosrs, Reaitor

Catifornia

IMPROVED FITNESS - ATHLETE

“As a ‘past-my-prime’ sthiate, | leel the Sleep Pad has heiped my
body retum 1o the coordination and stamina of 15-20 years agot
| could never gain weight before and now have put on 10-12 Ibs.
of muscie in two months. Thanks again for your helptul insight
into this technology, and ) ance sgain shout the praises from the
rooftops about this wondertut productt”

Gary Robinson

Micsville, NC
MIT 00058
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vears... notice the difference in energy levels if
we are away from it for more than a few
days... wouldn't be without it!!! ...definitely
recommend your wonderful magnetic Sleep
Pad to anyone and everyone!"
Ron & Shelley Conn, mid-33's
Consultant & Executive
Surrey, B.C.

HEART CONDITION

(6 WEEKS QN SLEEP PADY
"Tam 72 years old and have had five heart
attacks... tried all that modern medicine had to
offer, but was left a virtual invalid, unable to
do the smallest task. In just six weeks on the
Magnetic Sleep Pad, my color is greatly
improved, blood pressure down ten points, and
energy levels up enough that I can even work

T

some. Best Purchase I have ever made!
Joe Subich, Retired
Ohio

MIT 000153

ORDER NOW WHILE ON-LINE!!
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A Long, Long Time Ago...
This Earth was surrounded by a much stronger Magnetic Fieid than
that which exists today. Scienusts have been recoraing the strength of
the Earth's Magnetic Field over the last 155 years. This decline has also
been determined by measurement ‘of decrease of north-south
orientation of magnetite crystals in deposits which have occurred at
known times in history such as in voicanic flows and sediments, 5 7.12.13

Necessarv to Lite...

We are all very much aware of our constant need for air, water, and food!
However, the need for thz Earth’s magnetic force to maintain health was not
recognized until the advent of modem space travel.

tn addition, scientists have discovered that the magnetic field of the earth is
cyclic, with die-outs of biciogical life forms occurring in times of Magnetic
Field decline and reversals. 2

Historic Uses...

References to the early use of the forces of magnetism in the healing arts
are found in most civilizations of the world. The first useage is recorded
by the Chinese in the book “Yellow Emperor's Book of Internal Medicine”
{approx. 2000 B.C.). Reference is made to the use of Magnetism in
canjunction with the practice of acupuncture. !

Ancient Hindu scripiures, Egyptian and Persian history, and Tibetan
monk practices indicate therapeutic lodestone usage.

Mare modern contributions to scientific and medical knowiedge of
electrical and magnetic energy were made by William Gilbert, private
physician to Queen Elizabeth |, Volta, Galvani, and Mesmer. “Mesmer
was particuiarly noted for successful treatment of a variety of ills in the
mid-1700's. !

Beginning of Modern Research...

“Magnetic Field Deficiency Syndremo" was identified in Japan in the
late 1950's. It is characterized by symptoms such as: Lack of Energy,
Insomnia, Generalized Aches & Pains. Upper Back & Neck Stiffness,
Frequent Headaches, Dizziness, Constipation, etc. (These symptoms
seem to closely correlate with our North American version - “Chronic
Fatigue Syndrome” 12

Current Health-Related Uses...

* Pulsed Direct Currer:z Magnetic Therapy
Used by physiotherapists, massage therapists, chiropractors and
sports trainers.

« Direct Current Eleciro-Magnetic Field Therapy
Used by Orthogadic Surgeons

* Hospital Diagnostic Tests — MRI, MEG, MKG, SQUID

MIT 00046

GAUSS - Unit of messurement
magnetic

ﬂ

EARTH'S MAGNETIC FIELD:
4,000 yoars ago - 4.0 Gauss
Todsy ~ 0.4 Gavss
(varies by location and time) % 1. 12

Early cosmonauts . were found to
have experienced up to 80% bone-
caicium loss and muscile cramps
when in space sbove the earth’s
magnetic fleid for extended periods.

Confirming evidence of die-outs
determined by studies of core
sampies from ocsan floor. 3

Cleopatra is ciaimed to have wom &
" lodestone on her forshead to
prevent aging. '

_ Famous Persian physician All Abbas,
: describes using magnetism to
. relieve spasms and gout — AD.
! 1000, ¢

1 Galen, noted Greek physician, author
! and educator, referred to mag-
! netism as an excellent purgative
i (axative). *

i The external application of a
© magnetic fleid to the human body
| was found to alleviste the symptoms
of “Magnetic Fieid Deficlency
Syndrome”. 12

30 million Jaspaness use 2
therspeutic magnetic device
g to Nikken Corpx

For refiel of deep muscie pain,
stiffness, arthritic symptoms and
other reisted probdiems.

I For heating of non-union tractures -
gmmmmm
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Bio-Magnetic Theorv... s 2nTem 3 sonis

T o U

noorier...
The Earth's Magnetic Field has Decreased by approximately 90% over the last four thousand years.
This Geomagnetic Field is an Essential Environmental Factor for Life and Health on this Planet,

The human body has adapted to this loss of natural energy, but it seems a reasonable assumption that there
would be a corresponding Loss of Physiological Vitality and Efficiency in all the functions of the body.

By placing the body in a restored, pure, Negative - Magnetic Field
equal in strength to that of earth 4,000 years ago,
| theorize that over-all body performance should be greatly enhanced.

S
O.‘“-.;s_ Sild Dl

g

ol

on the Human Sodv. .
The human body is electro-magnetic by design. being
composed largely of charged particles such as atoms.
electrons, protons. and ions (e.g., potassium. sodium.
calcium, etc.). These all periorm vital life functions.

Consider how the following basic principles of Physics |

régarding geomagnetic (directional) fields affect atoms in
that field.

/ When the field is increased. there will be a temporary
increase in electromagnetic force or charge on the
atom which will result in a higher velocity of some of
the orbiting electrons and protons (primarily outer
ring un-paired electrons). ?

7/ This increase in velocity of some electrons and protons
and not others will cause grecession or wobble of the
atom, leading to enhanced electron transter, 9. 19

/ Enhanced electron transfer, is the basic action in all
chemical reactions of the body.

Atom whan pisced in
Magretc Fleid

Proten ()

Summarized, an increase of the geormagnetic field (which is a
directional magnetic field) acts as a catalyst 10 improve
chemical reactions occurming in the human body. This should
improve all body functions. Examples are: oxygen carying
capacity, assimilation ot nutrients, manufacture of enzymes,

metabolic waste removal, reduction of free radicals, tissue
regeneration and healing.

MIT 00047

.NCRZASED 22CMAGMETIC FELD
2Qquals
IMHANCEMENT TF 2CLY CHEMISTARY
BASIC PHYSICS PRINCIPLE

- Magnetic (or cyclotronic) resonance of body tissues
; is also improved by increased electron velocity,

making an even higher level of chemical activity

possible.

By applying the above principle to human

physiology, it would be expected that ALL

chemical and electrical actions of the bedy would

be improved. Some examples are:

/ Faster diffusion of ions and gases through celiular
membranes3 (a.g., lungs. circulatory system)

/ Increased lymphocyte production

Benefits Substantiate Theory...

as reported by individuals sleeping regularly on my
design of magnetic sleep pad:

7/ Up to 30% increase in the ability of the body to
pick up and utilize oxygen from the air inhaled.”

Major increase in strength and endurance.”

Up to 80% reduction in muscle soreness after
major workouts.”

* Noted in records of p i athigtes.

7/ Most arthritics experience relief from pain and
symptoms.

Most chronic headaches relieved.
Many sleep disprders relieved.

Many feel more energized and require less sleep.
Many report improved resistance to disease

(colds, fu, etc.) M@@m@ﬁﬂ(@@
==ig=Ca

AN NN
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Scientific Validation...red Biood ceil Studies

BEFORE-MAGNETICO SLEEP PAD

Before...

Note the clumping of red blood cells, typical of stress, heaith problems
or fatigue. Fatigue is normally experienced by everyone at the end of
the day and can be explained as "loss of charge” on body cells.

After...

AFTER-20 MINUTES ON

MAGNETICO SLEEP PAD With increased Negative (-) magnetic field supplementation, chemical
< reactions are enhanced. building up the charge on cel walls. The cells will
then repel each other, etiminating the clumping. With more surface area
available, the oxygen-carrying capacity of the cells is greatly increased.

Pulse oximeter tests also confirm substantial increases in oxygen
saturation levels in the blood of individuals who had 20 minute sessions
on the Magnetico Sleep Pad.

Natural Magnetic Field... The magnetic field produced by Permanent Magnets is a safe natural
energy source. lLarge and smail magnets of this type have been used safely in industry for years. Thera
are no known harmful exposure levels and no limitations by governmental agencies.

Electromagnetic Fields... Many people confuse Natural Permanent Magnetic Fields used in the
MAGNETICo Slep Pads™ with Alternating Current (AC) Electro-Magnetic Fields put out by power
lines and electrical devices..These AC fields are Positive®) and Negative? with a frequency of 60
cycles/second. This is 7.66 times too fast for the average body organ resonance frequency of 7.83 and can
cause cell fatigue in time. The enhanced Negative!” Field of the MAGNETICo S[eep Pads * helps
counteract the effects of electro-magnetic pollution to your body. 4

Resources...

1. Becker. Robert 0., M.D., “Cross Currents”, 1990. p.15

2. lbd.. pp. 178191

3. Ibid.. pp. 233-238
1bid.. pp. 248-253
. Cox. Allen, "Magnetic Field Reversals™, Scientific Amencan, Feb. 67, pp. 4454
Davis, Albert R.'and Rawts, Walter C. Jr.. “The Magneric EMect”, 1975, 9. 19
. Gubbins. David and Bloxhan, Jeremy, “The Secular Variation of the Earth's Magnetic Field™, NATUAE, Volume 317, Oct. 31. 1985
. Gubbins. David and Blaxhan, Jeremy, Scientific Amenican, Dec. ‘89, pp. 71-75
. Kip, “Fundamentais of Electricity ang Magnetism*, 1969, pp. 354-357
. Koim, Henry H. and Freeman, Arthur J.. “Intense Magnetic Field”, Scientific Amenican, Apnl ‘65, pp. 66-69
- Lefedyer. M. and Wiesendanger. M.. Chertin, D.. Blaciinton, D., and Mehta. S.. *Modulation of Lymphocyte Function in Low Frequency Electric and

Magnetic Environments”, FASES Joumai, 1992. Abstract #2433
12, Nakagawa, Kyoichi, M.D.. "Magnetic Fieid Deficiancy Syndrome and Magnetic Treatment”. Japaness Medical Journal No. 2745, Dec. 4,76
13. Velikovsky, immanue), “Earth in Upheaval®. p. 146

Additional recommended reading:  “Discovery of Magnetic Heamh”, G. Wasanis, Dec..'93.
This 346 page book provides an exceilent overview of the fopic. Call 1-800-265-1119.

~—fwmNoO v

The i i in this afor X ony.
Itis not to be o a3 2 pr medical MIT 00048
Regular medical evakiation and care by your physician are advised at ai times.
Any seif-heip application is the responsidiity of the user of the information.
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DR. DEAN BONLIE graduated with honors from Loma Linda
University. His questioning mind soon got him involved in
active research. This resulted in the development of several
marketable dental products.

More recently, the relatively unexplored topic of the effects of
magnetism on the human body intrigued him. He became
convinced that tapping this natural energy source could be a
wonderful means of providing an improved quality of life.

Or. Bonlie's magnetic sleep pad design (patent pending) has a
unique concept. It is the ONLY design of sleep pad engineered
to produce a Pure Negative™ Magnetic Field equivalent to that
of the earth 4,000 years ago.

His MAGNETICo Sleep Pads* allow you to ‘Power-Sleep’ in a
cocoon of energy, supplementing a drastically reduced
environmental source.

D.R. Bonlie, D.D.S.
President. MagnetiCo Inc.

NOTE: A MAGNETICo Jlesp Pad* can be used continuously . .. YOUR BODY DOES NOT NEED A REST FROM [T . ..
as itis property eng accoraing (o g gnetic and i .
THE BODY DOES REQUIRE A REST from other magnetic pads using Positivei*\. Mixed Positive!*) and Negativet *
or incorrectly designed Negative - helds.

Persons with S Can not use a sieep pad as it will interTupt the function of the pacemaker.

MagnetiCo Survey Results (1993)...

, 95% ot ARTHRITICS received at least 25% PAIN RELIEF
J/ 75% of ARTHRITICS received at least 50% PAIN RELIEF

92% of INSOMNIACS were SLEEPING 25% BETTER
69% of INSOMNIACS were SLEEPING 50% BETTER
46% of INSOMNIACS received TOTAL RELJEF from their SLEEP PROBLEMS

41% reported a Noticeable INCREASE IN ENERGY
91% of these MAGNETICo 5kp ‘Puds * owners were well-pleased with the overall resuits obtained.

The Survey was taken of 100 persons randomly selected who had slept on a MagnetiCo Sieep Pad for over

seven months. The number of participants by age grouping are as follows: # of Persons Years
25 0-50
35 51-70
40 70+

63 out of 100 purchased the Pad for relief of Arthritic symptoms
13 out of 100 were interested in help for sleep problems
24 persons recsived Significant help with the following conditions:

Poor 8lood Circulation High Blood Pressure Constipation
Migraine Headaches Prostatitis Varicose Veins
Fibromyalgia Chronic Fatigue Syndrome Back Injuries
Osteoporosis Oepression Emphysema

) MIT 00049 M@@@@{}ﬂ@@
w
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MA@NEFU@@?O?L‘EL ’ jzge‘p .Cpfld:," = zat zerc

y Si—eep Pad Engineeréd to Sinﬁ'ula‘té Earth’s Magnetic Field 4,CCO Years Aéo_...
=

ENHANCE VITALITY & BODY PERFORMANCE !

* “TOP POWER’ Slzep Pad *
Placement: ON TOP of Mattress

4" thick, quilted zippered cover

(for waterbeds or professional usej

‘INNER POWER’ skeep Pad *

Placement: BETWEEN Mattress & Box Spring
1 1/2" thick, non-quilted tabric zippered cover
(recommend Extra Strength for extra-thick mattresses,

COMPARE...
MAGNETICo Slezp Pads™

7/ TOP POWER or INNER POWER MODELS

v REGULAR or EXTRA STRENGTHS AVAILABLE
IN BOTH MODELS

MOST EFFECTIVE ON MARKET
MOST MAGNET WEIGHT PER DOLLAR C
MATERIALS & WORKMANSHIP GUARANTEE 7~o4L L
PERSONALIZED CUSTOMER SUPPORT 04 y
SHIPPING INCLUDED IN PRICE

Same Magnetic
Core in Both Modeis

A YA N NN

- ‘TOP POWER’ ‘INNER POWER’
STRENGTHS: _ _REG. EXTRA | STRENGTHS:  REG. EXTRA
Professional 30%74'[$ — | $ 550 | Travel 3074 | § 320§ 450
& | Single 3g%x74| 595 800 | Single 374" | 435 | 600
W oouble  S4x74'| 795 | 1000 | Double 54%74 | 595 s00
Olowen  srar| 995 | 1200 | oueen sows0~] 735 | 1000
& | ing 76%80°| 1195 | 1500 [King  7e%80 |  ges | 1200 MIT 00050
CaliHang 7264|1195 | 1500 | Caift-king 72%84' | 895 ) 1200

‘INCeS 3utvect 10 Change without nooce .

“Give Yourseif the ENERGY Advantage — ‘POWER SLEEP’ 111"

—_———— —————— —
© 1996 by MAGNETICS inc. Primtac n Canace
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NEW: By reading this article you will learn bow MAGVETS
applied to tbe buman body greatly effect the reduction of
PAIN and DISCOMFORT and INFLAMATION.

1f your doctor bas treated you for any of tbese symptoms,
please read furtber for an alternative treatment to medicine.

FEDERAL TRADE COMMISSION DECISIONS

128 F.T.C.

YOU SAW IT ON TELEVISION

“The Good Morning America’ Sbow

Professional Distributorships
Available 214-756-6667

Do rou suffer from PAIN, inflommonon of the jainn,
nerves or ndonil Do you lie gwake at might nibbing
the ports of your budy That oche ond rehies 10 reoct 1o
smong medicines. Magrenc theropy hor been around for
over 70 yeors in Amenca ond befors thot you con roce
145 use 10 the Greuks in the Province of Mognena i Ana
Minor, hence the nome mognerite and mognet. The ther-
opevtrc volue of MAGNETS was recognized centuries
batore our current ara.

MAGNETOTHERAFY,
AN ALTERNATIVE
TO MEDICATION

When o mognet i+ applied 1o the human body,
mognenc waves paus through the miwe ond Lecondory
crcuils ore induced. When thesa currenis clash =ith
mognenc woves, impocting heots ore produced. These
\mpactng hean genercred within blood vessel axpand
then ond ollow on increosa in blood fow. Increoting
blood fow allows your circularory sy X carry the
healing properes 1o the aficred orea and the lymphane
syshem 1o carry away fomins aiding the body's naturol
healing process.

Mogreitharopy uwes these mognens in upportive
wrops which ore faxible ond comborioble 1o wear. Sewn
im0 neoprene wrops, the M+ Aauble mogner is ploced
around the area of the body hat iy expenencing PAIN
and cousing e individual discomiort,

WHERE CAN THESE
WRAPS BE WORN? HOW
ARE THEY ADMINISTERED?

Thera are MAGNETIC SUPPORT WRAPS FOR THE
KNEE, ankle, vibow, bock ond wnan. Since thousonds of
peoole suHer from pow in wriss and honds, o specidl
wrop 13 designed or thin discombort,

Another specially-designed 1wpport is manufoc-
tured for the KNEE thor Glows you 10 wear # in comibon,
wathout hindering mobsly. Marty hrres the swelling goe
down and the indmdual expariences no”poin witin o
Few houns of i use.

MANY EXPERIENCE
RELIEF WITHIN 24 HOURS

Since the effech of static mognetic Felds vary
from one person 1o onorher and from one opplication
Io onother on exact dusation sxposure is difficult 1e
prescribe. Mognerheropy Procucts have hundreds of
wriften Nsimonioh 1afing that the person esperienced
REUEF from PAIN ond DISCOMFORT within jun o few
hours. Pleors remember, the MAGNETIC SUPPORTS
O not @ cure; naither ore ospinn o orther pain relief
producn. Mo Rexible mognen con be on ollernative
to the high cow of doddor's visih and wxpensive pre-
wriphony.

LET'S HEAR FROM SOME
SATISFIED USERS OF THE
MAGNETIC SUPPORT PRODUCTS

“Fve hod seven operonions on my knee in exght
yeon. | 1l expenenced excrucating pon ober the last
opercnon, My kes was 1nfl and swolen, and he oche
«a1 unbeorable. | decded 1o 1y the M+ magnenc knee
suppont ond oher ust frwe houns | could fewl o remen-
dous reiet of pom. By the rest moming; the swelling
a1 gone and | was pown iree. | no langer have 10 wear
ihe 1uppart becouse the pain and swelling have not
come bock. I'd recommend the magnenc knes mpport o
onyone. it really does worki®

John 5.J., Lindon, Michigan

“t have arthritiy in my right hand and severe
iweelling chong with the nerve damage i my corpal A
nel. Due 1o inmnse pom, | had 1o quit phaying gol. Aher
unng the mognenzed wnat woporn, | wos able 1o rwing
0 goif chub ogawn wih conficence. My wie suffered from
chronx bock poin ond back spawns. She wos urprised
ot the rehel she hod ofer weoh o short fime. Thonks, we §
tefl everybody cbout the swppart wrops.

Bum Phifips & Deblve
former Hoad Coach Housion Oile
and New Orleans Saints

7 expenenced some reliel in 24 hours, but @ big
difference in 48 hours. | now have no poin in my wrivs.
Williom M., Pr. Charione, HL

1 hod ares in my ks, | gor the knes wppont
and over night the rweling ond poins went away ond

The overage perian wifering from poin has visiled
tha docror numercus times, 1pending $35 - $50 and
more for soch visit. This it not counfing the hundreds of
she has bean going 10 the docr for aver len yean and
ha w03 reaking her lor arthritic pain ... the cost wa into
hundreds of dollons. i will dide somly the potent, as
sthe 1l complained of poin. Her problem wos orthritis in
the knees ond onldes. When she lound owt thot the con
of @ knew 1wpport was o one-fime purchase price of
$59 95 phes the wom ke kax, ol she could do was say
\hipped UPS o the was wearing i e day lor.

NO SIDE EXFECTS
HAVE BEEN ATTRIBUTED TO
PERMANENT -MAGNETIC FIELDS

it is not 1o be comidered o medicol recten? for
condifions mentioned cbove, howsver, use may heip lo
reliwve poin ond discomiort. We do not balieve thet
Mognenc fisids heol by themieives, ond we wil not
moke hat doim. We do believe, however, ot they con
o you body's notural heafing powers.

.

LUFETIME
MAGNETIC GUARANTEE

Upon receipt of the product within 30 das (a3 e
denced by the pou-mark datel, MTT will reploce the
mognel ot no axira chorge i the original purchoser pro-
vding e prochud is not wreiched, punchred, muniared
or domoged in ony way. Purchaser will be responsible
for shipping cous 1o MTT, Inc,

The suggested rarail price of the Mognetized
Sifcone Support Product ore lived here. Prices are wb-
1#0 1o chonge 30 we suggest you order TODAY for the
lowest INTRCOUCTORY PRICE in your communiy.

DO NOT USE

* on open wounds or infacted orsas

* when pregnary

* close o the heart, \f wearing o pocamcker o oder
cordioc simiarr

 if skin irrirgtion occurs

* in cose of hematoma, wart 24 hours before

LET'S SUMMARIZE

First, conuder the poin you hove suHered for
wweks, months ond possibly yeors om the pain
of ARTHRITIS. Secondly, consider the money you
hove spent on medicine and docor's office viun
during that time, Then visualize the relief you
may experience in 6 very SHORT TIME when
you try ome of our Me MAGNETIC SILCONE
PRODUCTS ... THEN, consder the LOW, LOW
COST of purchaning this AMAZING PRODUCT
thot may give you REUEF OF PAIN you hoven't
hod in the past. You now can enioy ke, if you
goif. go golfing. if you bowl, go bowling, if yov
only wont o wt in your recliner ond dream of
the life you want it 1o be ... sit, wnie ond draom
... the huture is there for the asking.

CALL TOLL FREE
1-800-371-1113

Have your VISA, MC, AE or DISCOVER cards
hordy whan you coll. B is AMAZINGLY EASY 1o
order. You should odd 34.00 for shipping ond
hondling. Dial TOLL FREE 1-800-371-1113
NOW and the product you ordered, will be
shipped by UPS. REMEMBER. DON'T SUFFER
ANOTHER DAY, CAU THAT NUMBER TODAY. ¥
you with i pay by check or money order, mal io:

MIT 000215
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DECISION AND ORDER

The Federal Trade Commission having initiated an investigation
of certain acts and practices of the respondents named in the caption
hereof, and the respondents having been furnished thereafter with a
copy of a draft of complaint which the Bureau of Consumer Protection
proposed to present to the Commission for its consideration and which,
if issued by the Commission, would charge respondents with violation
of the Federal Trade Commission Act; and

The respondents and counsel for the Commission having there-
after executed an agreement containing a consent order, an admission
by the respondents of all the jurisdictional facts set forth in the
aforesaid draft of complaint, a statement that the signing of said
agreement is for settlement purposes only and does not constitute an
admission by respondents that the law has been violated as alleged in
such complaint, or that the facts as alleged in such complaint, other
than jurisdictional facts, are true, and waivers and other provisions as
required by the Commission's Rules; and

The Commission having thereafter considered the matter and
having determined that it had reason to believe that the respondents
have violated the said Act, and that a complaint should issue stating
its charges in that respect, and having thereupon accepted the
executed consent agreement and placed such agreement on the public
record for a period of sixty (60) days, now in further conformity with
the procedure prescribed in Section 2.34 of'its Rules, the Commission
hereby issues its complaint, makes the following jurisdictional
findings and enters the following order:

l.a. Respondent Magnetic Therapeutic Technologies, Inc.
("MTT") is a Texas corporation with its principal office or place of
business at 1915 Peters Road, Suite 106, Irving, Texas.

1.b. Respondent Jim B. Richardson is the majority shareholder,
President, Treasurer, and Secretary of the corporate respondent.
Individually or in concert with others, he formulates, directs, or
controls the policies, acts, or practices of the corporation. His
principal office or place of business is the same as that of MTT.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondents, and the proceeding
is in the public interest.
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ORDER
DEFINITIONS

For the purposes of this order, the following definitions shall apply:

1. "Competent and reliable scientific evidence" shall mean tests,
analyses, research, studies, or other evidence based on the expertise
of professionals in the relevant area, that has been conducted and
evaluated in an objective manner by persons qualified to do so, using
procedures generally accepted in the profession to yield accurate and
reliable results.

2. "Clearly and prominently" shall mean as follows:

A. In an advertisement communicated through an electronic
medium (such as television, video, radio, and interactive media such
as the Internet and online services), the disclosure shall be presented
simultaneously in both the audio and video portions of the
advertisement. Provided, however, that in any advertisement
presented solely through video or audio means, the disclosure may be
made through the same means in which the ad is presented. The audio
disclosure shall be delivered in a volume and cadence sufficient for
an ordinary consumer to hear and comprehend it. The video
disclosure shall be of a size and shade, and shall appear on the screen
for a duration, sufficient for an ordinary consumer to read and
comprehend it. In addition to the foregoing, in interactive media the
disclosure shall also be unavoidable and shall be presented prior to
the consumer incurring any financial obligation.

B. Inaprint advertisement, promotional material, or instructional
manual, the disclosure shall be in a type size and location sufficiently
noticeable for an ordinary consumer to read and comprehend it, in
print that contrasts with the background against which it appears. In
multipage documents, the disclosure shall appear on the cover or first
page.

C. On a product label, the disclosure shall be in a type size and
location sufficiently noticeable for an ordinary consumer to read and
comprehend it, in print that contrasts with the background against
which it appears. ‘

The disclosure shall be in understandable language and syntax.
Nothing contrary to, inconsistent with, or in mitigation of the
disclosure shall be used in any advertisement or on any label.
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3. "Magnetic therapy products" shall mean any product that
contains a magnet of any kind purporting to relieve the symptoms of,
treat, mitigate, cure, relieve, heal or alleviate any disease or health
condition, including but not limited to Magnetic Sleep Pads, M+
Flexible Magnetic Pads, Magnetic Insoles, Magnetic Knee Support,
Magnetic Knee Brace, Magnetic Lumbar Support, Magnetic Wrist
Support, Magnetic Sports Band, Magnetic Ankle Support, Magnetic
Elbow Sleeve, and Magnetic Tennis Elbow Support.

4. Unless otherwise specified, "respondents" shall mean MTT, its
successors and assigns; Jim B. Richardson, individually and as an
officer of the corporation; and each of the above's agents,
representatives and employees.

5. "Distributor" shall mean any purchaser or other transferee of
any product or program covered by this order who acquires product
or program from respondents, with or without valuable consideration,
and who sells, or who has sold, such product or program to other
sellers or to consumers, including but not limited to individuals, retail -
stores, or catalogs.

6. "Commerce" shall mean as defined in Section 4 of the Federal
Trade Commission Act, 15 U.S.C. 44.

L

It is ordered, That respondents, directly or through any
partnership, corporation, subsidiary, division, or other device,
including franchisees, licensees or distributors, in connection with the
manufacturing, labeling, advertising, promotion, offering for sale,
sale, or distribution of magnetic therapy products in or affecting
commerce, shall not represent, in any manner, expressly or by
implication, that such products:

A. Are effective in treating cancer, including lung and breast
cancers, diabetic ulcers, arthritis, or degenerative joint conditions;

B. Lower high blood pressure;

C. Stabilize or increase the T-cell count of HIV patients;

D. Reduce muscle spasms in persons with Multiple Sclerosis;

E. Reduce nerve spasms associated with diabetic neuropathy;

F. Increase bone density, immunity, or circulation; or

G. Are comparable or superior to prescription pain medicine,
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unless, at the time the representation is made, respondents possess
and rely upon competent and reliable scientific evidence that
substantiates the representation.

I

It is further ordered, That respondents, directly or through any
partnership, corporation, subsidiary, division, or other device,
including franchisees, licensees or distributors, in connection with the
manufacturing, labeling, advertising, promotion, offering for sale,
sale, or distribution of any product or program in or affecting
commerce, shall not represent, in any manner, expressly or by
implication, that the experience represented by any user testimonial
or endorsement of the product or program represents the typical or
ordinary experience of members of the public who use the product or
program, unless: '

A. At the time it is made, respondents possess and rely upon
competent and reliable scientific evidence that substantiates the
representation; or

B. Respondents disclose, clearly and prominently, and in close
proximity to the endorsement or testimonial, either:

1. What the generally expected results would be for users of the
product or program, or

2. The limited applicability of the endorser's experience to what
consumers may generally expect to achieve, that is, that consumers
should not expect to experience similar results.

For purposes of this Part, "endorsement" shall mean as defined in 16
CFR 255.0(b).

ML

It is further ordered, That respondents, directly or through any
partnership, corporation, subsidiary, division, or other device,
including franchisees, licensees or distributors, in connection with the
manufacturing, labeling, advertising, promotion, offering for sale,
sale, or distribution of any product or program, in or affecting
commerce, shall not make any representation, in any manner,
expressly or by implication, about the health benefits, performance,
or efficacy of any such product or program, unless, at the time the
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representation is made, respondents possess and rely upon competent
and reliable scientific evidence that substantiates the representation.

Iv.
It is further ordered, That:

A. Respondents shall not disseminate to any distributor any
material containing any representations prohibited by this order.

B. Respondents shall not, directly or indirectly, authorize any
distributor to make any representations prohibited by this order.

C. Within thirty (30) days after service of this order, respondents
shall send by certified mail, return receipt requested, an exact copy of
the notice attached hereto as Attachment A to each distributor with
whom respondents have done business since January 1, 1994, to the
extent that such distributor is known to respondents through a diligent
search of their records, including but not limited to computer files,
sales records, and inventory lists. The mailing shall not include any
other documents.

D. For a period of three (3) years following service of this order,
respondents shall send by certified mail, return receipt requested, an
exact copy of the notice attached hereto as Attachment A to each
distributor with whom respondents do business after the date of
service of this order who has not previously received the notice. Such
notice shall be sent within one (1) week from the first shipment of
respondents' products or programs to said distributor. The mailing
shall not include any other documents.

E. Respondents shall monitor distributors' advertising and
promotional activities. In the event that respondents receive any
information that subsequent to receipt of Attachment A pursuant to
subparts C and D of this Part, any distributor is using or
disseminating any advertisement or promotional material or making
any oral statement that contains any representation prohibited by this
order, respondents shall immediately terminate said distributor's right
to market respondents' products or programs and immediately
provide, by certified mail, all relevant information, including name,
address, and telephone number of the company at issue, the nature of
the violation, and any relevant materials used or disseminated, to the
Associate Director, Division of Enforcement, Federal Trade
Commission, Washington, D.C. 20580.
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F. Respondents shall require distributors to submit to respondents
all advertising and promotional materials and claims for any products
or programs covered by this order for approval prior to their
dissemination and publication. Respondents shall not authorize
distributors to disseminate these materials and claims unless they are
in compliance with this order.

V.

It is further ordered, That respondent Magnetic Therapeutic
Technologies, Inc. and its successors and assigns, and respondent Jim
B. Richardson shall, for five (5) years after the last correspondence to
which they pertain, maintain and upon request make available to the
Federal Trade Commission for inspection and copying: copies of all
notification letters sent to distributors, communications between
respondents and distributors referring or relating to the requirements
of Part IV, and any other materials created pursuant to Part IV of this
order.

VL

It is further ordered, That respondent Magnetic Therapeutic
Technologies, Inc. and its successors and assigns, and respondent Jim
B. Richardson shall, for five (5) years after the last date of
dissemination of any representation covered by this order, maintain
and upon request make available to the Federal Trade Commission
for inspection and copying:

A. All advertisements and promotional materials containing the
representation;

B. All materials that were relied upon in disseminating the
representation; and

C. All tests, reports, studies, surveys, demonstrations, or other
evidence in their possession or control that contradict, qualify, or call
into question the representation, or the basis relied upon for the
representation, including complaints and other communications with
consumers or with governmental or consumer protection organizations.

VIL

It is further ordered, That respondent Magnetic Therapeutic
Technologies, Inc. and its successors and assigns, and respondent Jim
B. Richardson shall deliver a copy of this order to all current and
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- future principals, officers, directors, and managers, and to all current
and future employees, agents, and representatives having
responsibilities with respect to the subject matter of this order, and
shall secure from each such person a signed and dated statement
acknowledging receipt of the order. Respondents shall deliver this
order to current personnel within thirty (30) days after the date of
service of this order, and to future personnel within thirty (30) days
after the person assumes such position or responsibilities.

VIIL

It is further ordered, That respondent Magnetic Therapeutic
Technologies, Inc. and its successors and assigns, and respondent Jim
B. Richardson shall notify the Commission at least thirty (30) days
prior to any change in the corporation(s) that may affect compliance
obligations arising under this order, including but not limited to a
dissolution, assignment, sale, merger, or other action that would result
in the emergence of a successor corporation; the creation or
dissolution of a subsidiary, parent, or affiliate that engages in any acts
or practices subject to this order; the proposed filing of a bankruptcy
petition; or a change in the corporate name or address. Provided,
however, that, with respect to any proposed change in the corporation
about which respondents learn less than thirty (30) days prior to the
date such action is to take place, respondents shall notify the
Commission as soon as is practicable after obtaining such knowledge.
All notices required by this Part shall be sent by certified mail to the
Associate Director, Division of Enforcement, Bureau of Consumer
Protection, Federal Trade Commission, Washington, D.C. 20580.

IX.

It is further ordered, That respondent Jim B. Richardson, for a
period of ten (10) years after the date of issuance of this order, shall
notify the Commission of the discontinuance of his current business
or employment, or of his affiliation with any new business or
employment. The notice shall include respondent's new business
address and telephone number and a description of the nature of the
business or employment and his duties and responsibilities. All
notices required by this Part shall be sent by certified mail to the
Associate Director, Division of Enforcement, Bureau of Consumer
Protection, Federal Trade Commission, Washington, D.C. 20580.
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X.

It is further ordered, That respondent Magnetic Therapeutic
Technologies, Inc. and its successors and assigns, and respondent Jim
B. Richardson, within sixty (60) days after the date of service of this
order, and at such other times as the Federal Trade Commission may
require, file with the Commission a report, in writing, setting forth in
detail the manner and form in which it has complied with this order.

XI.

This order will terminate on September 7, 2019, or twenty (20)
years from the most recent date that the United States or the Federal
Trade Commission files a complaint (with or without an
accompanying consent decree) in federal court alleging any violation
of the order, whichever comes later; provided, however, that the filing
of such a complaint will not affect the duration of:

A. Any Part in this order that terminates in less than twenty (20)
years; ’

B. This order's application to any respondent that is not named as
a defendant in such complaint; and

C. This order if such complaint is filed after the order has
terminated pursuant to this Part.

Provided, further, that if such complaint is dismissed or a federal
court rules that the respondent did not violate any provision of the
order, and the dismissal or ruling is either not appealed or upheld on
appeal, then the order will terminate according to this Part as though
the complaint had never been filed, except that the order will not
terminate between the date such complaint is filed and the later of the
deadline for appealing such dismissal or ruling and the date such
dismissal or ruling is upheld on appeal.
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ATTACHMENT A

BY CERTIFIED MAIL, RETURN RECEIPT REQUESTED
[To Be Printed on Magnetic Therapeutic Technologies, Inc. letterhead]

[date]

Dear [distributor’s name]:'

Magnetic Therapeutic Technologies, Inc. recently settled a civil dispute
with the Federal Trade Commission (FTC) and the State of Texas involving
advertising claims for the magnetic therapy products that we sell. Asa part
of the settlement, we must make sure that you comply with the FTC order.

Our settlements with the FTC and the State of Texas prohibit us from
making unsubstantiated written and oral claims in promoting health-related
products or programs. In addition, the FTC requires us to review and
approve all advertising and promotional materials and claims used by our
distributors prior to their dissemination to ensure compliance with the FTC
settlement. We are also required to monitor our distributors’ marketing and
promotional activities, terminate those distributors who refuse to comply
with the FTC settlement, and inform the FTC of their activities. Therefore,
please send us all promotional and marketing materials and oral representa-
tions you intend to disseminate for approval before disseminating them in
promoting our products.

We request your assistance by asking you NOT to use, rely on or
distribute any advertising or promotional materials containing unsub-
stantiated claims and NOT to make unsubstantiated oral representations.
Please also notify any of your retail or wholesale customers to do the same.

Although we do not admit that the FTC's allegations are true, we have
agreed to send this letter as a part of our settlement with the FTC.

Thank you very much for your assistance,

‘

Jim B. Richardson
President
Magnetic Therapeutic Technologies, Inc.

! “Distributor” shall mean any purchaser or other transferee of any product or program covered
by this order who acquires product or program from respondents, with or without valuable
consideration, and who sells, or who has sold, such product or program to other sellers or to consumers,

including but not limited to individuals, retail stores, or catalogs.
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IN THE MATTER OF

PAIN STOPS HERE! INC., ET AL.

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF
SECS. 5 AND 12 OF THE FEDERAL TRADE COMMISSION ACT

Docket C-3898. Complaint, Sept. 7, 1999--Decision, Sept. 7, 1999

This consent order, among other things, prohibits Pain Stops Here! Inc. and its
officer, the promoters and distributors of magnetic therapy products, from
representing that such products are effective in treating various medical conditions
and illnesses unless the respondents possess and rely upon competent and reliable
scientific evidence that substantiates the representation. The consent order also
prohibits the respondents from representing that the experience presented in user
testimonial or endorsement represents the typical or ordinary experience of the user
ofthe product or program unless: it is substantiated; or certain disclosures are made.
In addition, the consent order prohibits any unsubstantiated claims regarding the
health benefits, performance, safety, or efficacy of any such product or program.

Participants

For the Commission: Christa Vecchi, Richard Cleland and Dean
Graybill.
For the respondents: Pro se.

COMPLAINT

The Federal Trade Commission, having reason to believe that
Pain Stops Here! Inc. and Sande R. Caplin, individually and as an
officer of the corporation, have violated the provisions of the Federal
Trade Commission Act, and it appearing to the Commission that this
proceeding is in the public interest, alleges:

l.a. Respondent Pain Stops Here!, Inc. (“PSH”) is a New York
corporation with its principal office or place of business at 100 Fox
Hill Drive, Baiting Hollow, NY.

1.b. Respondent Sande R. Caplin, is the President and majority
shareholder of the corporate respondent. He formulates, directs, and
controls the acts and practices of the corporate respondent, including
the acts and practices alleged in this complaint. His principal office
or place of business is the same as that of the corporate respondent.

2. Respondents have promoted, offered for sale, sold, and
distributed to the public magnetic therapy products. Therapeutic
magnets are "devices" within the meaning of Sections 12 and 15 of
the Federal Trade Commission Act.
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3. The acts and practices of respondents alleged in this complaint
have been in or affecting commerce, as "commerce" is defined in
Section 4 of the Federal Trade Commission Act.

4. Respondents have disseminated or have caused to be
disseminated advertisements or promotional materials for magnetic
therapy products, including but not necessarily limited to the attached
Exhibits A through D. These advertisements and promotional
materials contain the following statements:

A. Magnetized Water

Magnet Therapy is being more researched each day. Soon it will be a therapy
of choice [.] Dr. Kenneth McLean, M.D., after spending many years helping people
with magnet therapy, especially his cancer patients, confessed: “I can’t say anything
officially but let us face it; this treatment is a Godsend. It’s good for almost
anything.” Magnets and Magnetized Water are the two hands of magnet therapy;
they compliment each other.

* %k ok
NORTH POLE MAGNETIZED WATER

This water is recommended in cases of infectious diseases, urinary infection
and gastric ulcers. Also for dysentery and diarrhea as it slows down peristaltic
movements. Dr. N. Bengali recommends it in cancerous conditions.

North pole magnetized water has a healing effect on skin ulcers such as bed
sores. Bed sores washed daily with the water heal faster. When applied once daily
over two weeks, the condition has been found not to reoccur.

SOUTH POLE MAGNETIZED WATER
* %k ok

South pole water encourages growth activity in plants. Plants have been found
to grow 20 to 40 percent faster when irrigated with this water. The water should be
applied at the roots. Enthusiastic farmers have reported giant-size produce.

* % %

BI-POLAR (NORTH AND SOUTH) MAGNETIZED WATER
% %k %k
This simple treatment was"very effective in breaking up kidney and gallbladder
stones into small enough particles to be passed through urine without any pain or
danger to the patient. [TJhe water also prevented further formation of stones [in]
the kidneys and gallbladder.
* %k %
Similarly to the way magnetized water dissolves the settled salts on the walls
of boilers and radiators, so it has been reported to help unclog the arteries and veins

of deposits of cholesterol and salts and normalize the circulatory system.
* ¥ %

[Exhibit A, PHS000032-33][Consumer Brochure]
B. EXPERT OPINIONS
* % %k
Dr. Philpott states that negative magnetic energy is capable of filling indented skin
where a tumor has been. He also reports that no scar tissue will form where a
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cancerous tumor is neutralized by North pole magnetic energy. The same magnetic
energy field eliminates scar tissue formation when a cut heals.

%k %
Dr. Philpott postulates that when a negative magnetic field is applied to a diseased
internal organ, such as the liver, a three month application of negative energy may
be required to cure the disease. An additional three month application may be
required to repair the organ. His advice is to ensure that the magnet being used is
larger than the lesion being treated and that sustained treatment with negative
energy from a permanent magnet be applied.

* ok ok
In Dr. Nakagawa’s classic study, Magnetic Deficiency Syndrome, he outlined that
lack of magnetism may cause stress, mental disorders, headaches, arthritis, muscle
pain, osteoporosis, chronic fatigue, allergies, insomnia, inflammation, circulatory
problems, bowel disorders and other degenerative problems afflicting people today.
Universal cure-all? In the search for a universal cure-all, none fit [sic] the
description nearly as well as magnetic energy therapy.

* %k %
Because it potentates the body’s free radical scavenger and antioxidant system,
magnetotherapy is reported to be valuable in counteracting degenerative processes
causing heart and circulatory disease, arthritis and auto-immune illness, as well as
neuro-degenerative and allergic afflictions. Drinking magnetic water is said to
impart many similar benefits.

* %k %
Nighttime magnetic field therapy has a calming and sleep inducing effect on the
brain and body due to stimulating production of melatonin, an anti-stressful, anti-

aging and anti-infections hormone.
* % %

[Exhibit B, PSH000035-38][Consumer Brochure]

C. The Pain Stops Here
If You Suffer From...

Knee Pain Gout

Arthritis Back Pain

Shoulder Pain Sciatica

Neck Pain Tennis Elbow

Bursitis Sports Injuries
* %k %

Biomagnetic Therapy has proven to be one [of] the most Economical and Effective
means in the Treatment of the many Aches and Pains of the competitive Horse. The
“MAGNETIC FORCE” Products has [sic] been designed to fit most animals for the
Treatment of ARTHRITIS, BURSITIS, TENDONITIS [sic], SPRAINS, STRAINS,
SCIATICA, LAMENESS, NAVICULAR and Foot Growth Problems.
* %k % |

With over 25 years of diligent research and testing, magnets have been used on both
humans and animals, and thousands have had remarkable results as to the

effectiveness in alleviating pain and initiating the healing process.
* % %
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A Brief Explanation of How Magnetic Therapy Works:
Magnetic therapy products enable you to safely and economically treat the human
and animal bodies’ many aches and painful conditions without the use of injections,
salves and drugs. Clinical tests have proven that when magnets are applied to the
painful areas of the body a favorable reaction takes place. Neodymium rare earth
magnets deeply penetrate the flesh and create a magnetic field that energizes and
oxygenates the blood, especially the white corpuscles which are the body’s natural
healing agent. The charged ion particles in the blood are moved about, creating
heat. This constant heat helps increase blood flow, which helps to ease body pain
and enables the body to perform its natural healing process. Magnetic therapy is
safe, non invasive, non addictive and the Neodymium rare earth magnets are
permanent and can be used over and over.
Do Magnets Really Work?:

Throughout Eastern cultures, magnetism has been used for centuries, as many have
been aware of the beneficial effects of magnets on the body. Magnetic therapy has
now finally come to America. The cost of staying healthy and pain free has become
so expensive that the American public clamored for an alternative therapy that
would release them from the addiction of PAIN KILLER PILLS, needles, salves
and restore their body’s health.

* K X

If you suffer from back pain (from injury, chronic pain, etc.), our Magnetic Force

therapeutic Back Band is a must.
* % K

®  Great for easing chronic back pain
* % %

If you suffer from back pain (from injury, chronic pain, etc.), our

Magnetic Force therapeutic Seat Pad is a must.
* %k Xk

® Great for easing chronic back pain

® Increases blood flow and oxygen flow to the back area
* % %

[Exhibit C, at PSH000051, PSH000052, PSH000057, PSH000062 &
PSHO000081][Internet Ad]
D. “MAGNETIC SLEEP PAD”

* ok ok

The high energy magnets within the Sleep Pads oxygenate the blood cells, stimulate

production of the hormone Melatonin which is a natural relaxant and sleep aid.
* %k ok

[Exhibit D, PSH000010] [Consumer Brochure]

5. Through the means described in paragraph four, respondents
have represented, expressly or by implication, that:

A. Water magnetized by respondents' product is effective in the
treatment of cancer.
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B. Respondents' magnetic products cure liver disease and other
diseased internal organs.

C. Water magnetized by respondents' product is effective in the
reduction of cholesterol deposits in the arteries and veins and
normalizing the circulatory system.

D. Water magnetized by respondents' product is effective in
breaking up kidney and gallbladder stones and in the prevention of
further formation of stones. :

E. Water magnetized by respondents' product is effective in the
mitigation and treatment of infectious diseases, urinary infection,
gastric ulcers, dysentery, diarrhea, skin ulcers, and bed sores.

F. Respondents' magnetic products prevent or reverse heart
disease, circulatory disease, arthritis, auto-immune illness, neuro-
degenerative disease, and allergies.

G. Respondents' magnetic products are effective in the mitigation
and treatment of arthritis, bursitis, tendinitis, sprains, strains, sciatica,
lameness, navicular, and foot growth problems in animals.

H. Respondents' magnetic sleep pads significantly stimulate the
body's production of the hormone Melatonin.

I. Respondents' magnetic products are effective in the mitigation
and treatment of pain caused by conditions such as arthritis, bursitis,
and sciatica.

J. Water magnetized by respondents' product is effective in
stimulating significant growth in plants causing them to grow 20 to
40 percent faster than those watered by water not magnetized by
respondents' product.

6. Through the means described in paragraph four, respondents
have represented, expressly or by implication, that they possessed and
relied upon a reasonable basis that substantiated the representations
set forth in paragraph five, at the time the representations were made.

7. In truth and in fact, respondents did not possess and rely upon
a reasonable basis that substantiated the representations set forth in
paragraph five, at the time the representations were made. Therefore,
the representation set forth in paragraph six was, and is, false or
misleading.

8. Through the means described in paragraph four, respondents
have represented, expressly or by implication, that studies prove that
respondents' magnetic products are effective in the mitigation and
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treatment of pain caused by conditions such as arthritis, bursitis, and
sciatica.

9. In truth and in fact, studies do not prove that respondents'
magnetic products are effective in the mitigation and treatment of
pain caused by conditions such as arthritis, bursitis, and sciatica.
Therefore, the representation set forth in paragraph eight was, and is,
false or misleading.

10. The acts and practices of respondents, as alleged in this
complaint, constitute unfair or deceptive acts or practices, and the
making of false advertisements, in or affecting commerce, in
violation of Sections 5(a) and 12 of the Federal Trade Commission
Act.
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THE MAGNETIC_

EXPERT OPINIONS

In his book, The Body Electric, Dr. Robert Becker observed that an injury site registers
South-positive immediately. It changes to North-negative during the healing process,
indicating that a North-negative field promotes healing.

Dr. William Philpott explains the pH factor and the calcium factor in his book, Cancer
The Magnetic/Oxygen Answer. '

¢ Reduced ionized calcium plays a major role as a common denominator in
degenerative disease, in addition to acidosis. Reduced ionized calcium is not
necessarily related to a lack of calcium in the diet. It is more likely related to
reactions to environmental poliutants that cause an acid response in the body. He
states that calcium and other minerals can only remain in a soluble state in the
presence of an alkaline medium. In acid mediums they become soluble.

o Negative magnetic fields oxygenate and alkalize by aiding the body’s defense against
bacteria, fungi, and parasites, all of which thrive in an acid medium. In degenerative
diseases, calcium is found deposited around inflamed joints, bruised areas on the heel,
and in bones and kidney stones. Infections occur because they function well in an
acidic, oxygen deficient state.

+ A negative magnetic field combats inflammation and infection and enables the body
to resolve troublesome calcium and mineral deposits.

s A negative magnetic field is effective in relieving pain due to its oxygenation and
alkalinizing action.

¢ A negative magnetic field enhances deep restorative sleep. The pineal gland
produces melatonin in the presence of a negative magnetic field.

o Oxygen and water are paramagnetic and can carry a magnel'i-c field o all pans of the
body through blood circulation.

Dr. Philpott states that negative magnetic energy is capable of filling indented skin where
a tumor has been. He also reports that no scar tissue will form where a cancerous tumor
is neutralized by North pole magnetic energy The same magnetic energy field eliminates
scar tissue formation when a cut heals.

PSH 000035
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Dr. Philpott's findings support Dr. J. Bischko s studies at the Ludwig Boltzmann Clinic
in Vienna, Austria. Dr. Bischko used bipolar magnetic pads.

Dr. Philpott postulates that when a negative magnetic field is applied to a diseased
internal organ, such as the liver, a three month application of negative energy may be
required to cure the disease. An additional three month application may be required to
repair the organ. His advice is to ensure that the magnet being used is larger than the
lesion being treated and that sustained treatment with negative energy from a permanent
magnet be applied.

Dr. K. Nakagawa’s study, Magnetic Field Deficiency Syndrome, states the human body
is under the influence of the earth’s magnetic field and is keeping some sort of a balanced
relationship with it. However, under modem day living conditions, the effect of this
magnetic field has decreased. Consequently, in some situations we can assume that this
lack of magnetism has caused some abnormalities. By applying a magnetic field on the
human body to supplement this deficiency, such abnormal conditions can be improved.
In other words, there is a direct relationship between the decrease in the earth’s magnetic
field on the human body and the improvement of abnormal conditions by the application
of magnetic fields.

NASA reported the early astronauts suffered from a magnetic field deficiency while
orbiting in space away from the earth’s magnetic field. This caused some serious
medical problems including a rapid loss in bone density. This deficiency was corrected
by providing an artificial magnetic field in the spacecraft.

Research by Dr. J. Bischko and Dr. Peter Kokoshinegg at the Ludwig Boltzmann
Acupuncture Institute, and the Institute of Biophysics and Ray-Research in Vienna,
Austria, indicated the following: Scar tissue breaks down and new skin forms when an
alternating field magnetic pad is applied.

TDK Industries of Japan carried out three important studies where magnetic necklaces
were tested to find their effectiveness in treating stiff shoulders. The conclusion was that
magnetic necklaces effectively reduced discomfort in 81.1% to 96.3% of subjects. No
noticeable side effects were found in respect to the clinical examination resuits.
(Magnetic necklaces produce alternating pole energy.)

Dr. Ken Wiancko MD, wrote an anticle (Health Natwraily, April 1996) that stated:
“Though they seem magical in their ability to heal, magnets are not magic. Their
function is very simple. Magnetotherapy helps the body to regain its self-healing
electromagnetic balance naturally because each organ and each cell of every organ in the
body is influenced by electromagnetism. Celi regulation, tissue function and life are
controlled by electromagnetic currents.”

PSH 000036

EXHIBIT B



PAIN STOPS HERE! INC., ET AL. 427

417 Complaint

EXHIBIT B

In Dr. Nakagawa’s classic study, Magnetic Deficiency Syndrome, he outlined that lack of
magnetism may cause stress, mental disorders, headaches, arthritis, muscle pain,
osteoporosis, chronic fatigue, allergies, insomnia, inflammation, circulatory problems,
bowel disorders and other degenerative problems afflicting people today. Universal cure-
all? In the search for a universal cure-all, none fit the description nearly as well as
magnetic energy therapy. The application of magnets has given proven pain relief in
seven out of ten users, as good as or better than “orthodox” medicine. Magnetotherapy is
far less expensive and lacks the dangerous side effects often associated with prescription
drugs. Treatment with magnets is not addictive and does not interfere with other
therapies, but should not be used if a pacemaker or defibrillator is worn.

Researchers have stated that magnetic field therapy rebalances altered metabolic
functions that cause pain, edema (tissue swelling), excess acid in the tissues, and lack of
oxygen in the cells, thereby initiating tissue healing and pain relief. Skin calcification,
the cause of skin aging and wrinkles, disappears. Joint mobility increases and muscles
become more flexible. Digestion improves, prostates shrink and kidneys eliminate body
wastes more effectively. Mental function increases, energy levels go up and sleep is
better. Test have even shown that organisms placed under a magnetic field live longer.

Because it potentates the body’s free radical scavenger and antioxidant system,
magnetotherapy is reported to be valuable in counteracting degenerative processes
causing heart and circulatory disease, arthritis and auto-immune iliness, as well as neuro-
degenerative and allergic afflictions. Drinking magnetic water is said to impart many
similar benefits. Wearing back, neck or joint supports with permanent magnets imbedded
in the material often relieves painful conditions.

Treatment of discomfort from strains and arthritis with low frequency, pulsating magnetic
fields created by tiny portable devices may be as effective as larger ultrasound units.

Stress causes hundreds of diseases but can be tempered by using magnets day or night.
Nighttime magnetic field therapy has a calming and sleep inducing effect on the brain
and body due to stimulating production of melatonin, an anti-stressful, anti-aging and
anti-infections hormone. Sleeping on magnetic mattress pads can improve of quality of .
sleep and eliminate morning stiffness.

Magnetotherapy may often be used as a first line treatment for pain and to promote
healing, not to suggest that there is no place for standard prescription drugs. Many
distressing conditions yield to magnetics, but if magnets don't help, it's important that
you visit your doctor.

Dr. Ulrich Warnke: Magnetic energy has a beneficial effect on blood circulation, lymph
flow, hormone production, nerves and muscles.

PSH 000037
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Dr. Evelyne Holzapfel: The application of a magnetic field has the virtues of simplicity,
freedom from danger and low cost.

Dr. Madeleine F. Bamnothy: The magnetic field will develop into a powerful new analytic
and therapeutic tool of medicine.

Dr. Kenneth S. McLean: This treatment (magnetic therapy) is a godsend. It’s good for
almost everything.

Dr. Ralph U. Sierra: We now stand on the verge of a great new age in magnetic science
and its applications — a tool that has been provided by Mother Nature herself.

Neville S. Bengali MD: The astounding results obtained through magnet therapy give it a
place of considerable importance in the field of therapeutics.

Dr. J.B. Baron MD: This is a revolution in the therapy of muscle injuries, joint pain, and
posture problems. We have treated 4,000 patients with whiplash injuries by means of the
magnet and cured 80 percent of them.

The First Congress in Magnetotherapy organized by the Coghill Research Laboratories
was held at the Royal Society of Medicine in London, England, in May 1996. The
proceedings introduced over 50 studies and research reports on magnetic therapies, the
majority of which were very positive. For example, three doctors from Croatia published
an outstanding report outlining the treatment of 1261 patients in a rehabilitation hospital
using PMF therapy.

Eastern Bloc countries have traditionally researched magnetic therapy much more
vigorously than the West. Many of the studies presented at the First Congress in
Magnetotherapy originated in countries where magnetic therapy was seen as an
economical option to drug therapy.

This article was reprinted from THE INVISIBLE FORCE, Fred Rinker CM.T.A.

THE MAGNETIC

FERC

Pain Stops Here! Inc.. 100 Fox Hill Drive, Baiting Hollow. NY 11933 Tel# 1-888-933-6400
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Individual Neodymium Magnets
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THE MAGNETC
FERCE .
The most natural
therapy you can give
your borses. No pills no
salves, no needles.

The High energy Magnets
deeply penetrate to
Oxygenate the blood and
permit the Horse to be
pain free and bealed

in faster time than usual.
The “Magnetic Force” ™
Can only belp improve
your Horse.

Hock
Wrap

Pastern

Biomagnetic Therapy has proven to be one the most Econamical and Etfective means in the Treatment of the
many Aches and Pains of the compelitive Horse. The “MAGNETIC FORCE™ ™ Products has been designed to
fit most animals for the Treatment of ARTHRITIS, BURSITIS, TENDONITIS, SPRAINS, STRAINS, SCIATICA,

LAMENESS, NAVICULAR and Foot Growth Problems.
PSH 000052
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WELCOME TO THE WONDERFUL WORLD OF MAGNETIC
THERAPY

Click on the Area that Ails you
for Compiete Product Descriptions an.
Secure On-Line Ordering

Ininguat medrotivm Seyhia
with war-gr00] taga

uF.2 \ i ——

;
Magnets have been used for ol Taaais Eloow 3a1d
centuries to relieve pains of g
Arthritis, Sciatica, Tendonitis,

Headaches, Back & Neck Pain, and

: Back Pain
many other ailments.

Pain Stops Here! with zezhi’;;ﬁf};}w?m;
The Magnetic Force!™ '

With over 25 years of diligent
research and testing, magnets
have been used on both humans
and animals, and thousands have
had remarkable results as to the
effectiveness in alleviating pain and
initiating the healing processes.

Click Here If You Have Questions or For A

Additional [nformation

PSH 000057
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Baiting Hollow, NY 11933
1-(888)-933-6400
FAX: 1-516-369-4107

Use Netscape 2.0 or higher for best results !

Designed and Hosted by Nexwave Communications

Rutteve
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Rare Earth Magnets For the Relief of Pain:

Rare earth magnets such as Neodymium-Iron-Boron have permanent magnetic capabilities and
are far more advanced than rubber and plastic magnets. Their characteristics and properties are
stronger and very distinctive. Neodymium introduced a whole new era to the magnetic therapy
field in the treatment and management of body pain. With its permeance, high energy and depth of
penetration, Neodymium leads the field of magnetism in pain therapy. Due to its power,
Neodymium permits a much smaller and more manageable magnet to be applied to the parts of the
body requiring maguetic energy. Research has proven that Neodymium magnets get faster
therapeutic results than plastic and rubber magnets ten times larger in size.

A Brief Explanation of How Magnetic Therapy Works:

Magnetic therapy products enable you to safely and economically treat the human and animal
bodies' many aches and painful conditions without the use of injections, salves and drugs. Clinical
tests have proven that when magnets are applied to the painful areas of the body a favorable
reaction takes place. Neodymium rare earth magnets deeply penetrate the flesh and create a
magnetic field that energizes and oxygenates the blood, especially the white corpuscles which are
the body's natural healing agent. The charged ion particles in the blood are moved about, creating
heat. This constant heat helps increase blood flow, which helps to ease body pain and enables the
body to perform its natural healing process. Magnetic therapy is safe, non invasive, non addictive
and the Neodymium rare earth magnets are permanent and can be used over and over.

Do Magnets Really Work?:

Throughout Eastern cultures, magnetism has been used for centuries, as many have been aware of
the beneficial effects of magnets on the body. Magnetic therapy has now finally come to America.
The cost of staying healthy and pain free has become so expensive that the American public
clamored for an alternative therapy that would release them from the addiction of PAIN KILLER
PILLS, needles, salves and restore their body's health.

About the Users of Magnets: PSH 000062

People from all walks of life use magnets for "Pain Therapy." In the May 1997 issue of a
worldwide sports magazine several Senior Pro Tour Golfers said "They're great. Without them,
you'd have 20 guys who couldn't play." Seniors, who want long drives and longevity, tape magnets
to their bodies. Several golfers wear magnets in their shoes to soothe aching feet. Many sleep on
magoetic mattress pads. Other golfers who have been off the tour for months at a time due to aches

EXHIBIT C 10/5/97 8:26 AM
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and pains are now playing on a weekly basis and wear magnets all over their bodies! Many
athletes in health clubs are seen wearing magnetic therapy products.

Athletes aren't the only people to wear magnets. Our company, Pain Stops Here! Tnc. has
hundreds of written testimonials from people from all walks of life thanking us for the wonderful

results that they have gotten from the use of magnets!

Click Below for our Complete line of
Biomagnetic Thgrapx Products.

©Pain Stops Here! Inc. 1997
100 Fax Hill Dr,
Baiting Hollow, NY 11933
1-(888)-933-6400
1-516-369-4107

Use Netscape 2.0 or higher for best results |
Designed and Hosted by Nexwave Communications

Ketute
S

PSH 000063
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Welcome to the wonderful world of Magnetic Therapy
Products to order SECURELY ONLINE. If you suffer
from back pain (from injury, chronic pain, etc.), our
Mugnetic Force™ therapeutic Seat Pad is a must. It is as
comfortable and affordable as it is useful and practical.
Bring it to the office, or use it at home or in the car.

Magnetic Force™ Seat Pad Model:
SP-333

® Great for easing chronic back pain
50 Ceramic Magnets are used, and will last for years
Magnets are encased in a soft, cloth material
Convenient Stretch Strap for securing to car seat or chair
Helps alleviate back pain caused by driving
Tncreases blood flow and oxygen flow to the back area
Dimensioas:

O SP-333 16" X 32"

o 00 0 00

Magnetic Seat Pad - SP-333 - Only $73.00(US)

Press the *"Magnetize Me" Button Below to begin
placing your SECURE ONLINE order.

Use-333 for $73.00 iv] Magnetize Me |

Click Below for our Complete line of

Biomagnetic Therapy Products,
oy PSH 000081
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Welcome to the wonderful world of Magnetic Therapy
Products to order SECURELY ONLINE. If you suffer

from depression or sluggishness, our Magnetic Force'™ !
therapeutic Sleep Pad is a must. It is as comfortabie and
affordable as it is useful and practical. vl e |

Magnetic Force’™ Sleep Pad Model:
SP-101

® Rejuvenates and energizes

® Quality Ceramic magnets are used, and will last for years
® 66 quality ceramic magnets are used throughout the pad
@ Get a great night's sleep and wake up energized!

® Dimensions: 24" X 36"

Magnetic Sleep Pad - SP-101 - Only $84.00(US)

Press the "Magnetize Me" Button Below to begin
placing your SECURE ONLINE order.

Magnetize Me

Click Below for our Complete line of
Biomagnetic Therapy Products.

7
| &

PSH 000082
EXHIBIT C
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CE.

You have selected KN401 for $165.00 /pair, Magnetic Knee Pads.
Quantity:1 pair

This site is now SECURE! You may place your Credit Card order SECURELY ON-LINE, or
print out the Order Verification Page which will follow, to fax directly to us.

Please note that there is a $5.00 (US) Shipping and Handling Fee added to each order.

Ship To:

Please fill out the following information for the person you are sending this item to.

First Name:
Middle Name:
Last Name:
Company Name:
Street Address:
Apt Number:
City:

State or Province:
Zip:

Country:

Phone:

Customer Information:
As per your credit card company's information.

PSH 000083

First Name: : e 1 )
EXHIBIT C
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Middle Name:
Last Name:
Your Address:
Apt. Number:
City:

State or Province:
Zip:

Country:

Home Phone:
Work Phone:
E-Mail Address:

Credit Card: Visa

CARD HOLDER NAME:
CREDIT CARD NUMBER: | -
CREDIT CARD EXPIRATION: |

When you have completely filled out the above form, please click here to process/verify your
order: o
s BEOCESS Order |

Disclaimer

Pain Stops Here! [nc. makes no claims or guarantees as to the effectiveness of magnets for healing or
pain easing, except as to the experience we have had in researching, and the results of the magnetic
effects on many persons using magnets in this country and around the world. Magnets are not intented to
replace any therapy, instructions or prescriptions presribed by your doctor or other medical professional.

Please note that magnets should not be used if you are wearing a pacemaker or electrical implants of any
kind. Keep magnets away from computers, computer disks, video tapes and other magnetic
media(including but not limited to credit card and ATM/Debit cards). For serious injuries or illness, it is
always best to consult your physician!

PSH 000084
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THE MAGNETIC

Quickly fill out the Following fields, and we will contact you with more information on
our Exciting Magnetic Therapy Distributor Program. It's as easy as that!

First Name:
Last Name:
Company Name:
Street Address:
Apt Number:
City:

State or Province:
Zip:

Country:

Phone:

E-Mail Address:

© " "submit Information i

PSH 000085

EXHIBIT C
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THE MAGNETIC

FERCE
“MAGNETIC SLEEP PAD”
$84..00(sr§?;)

** Get A Relaxed Nights Sleep
** Wake Up Energized =2§%: -
“* Helps To Ease Muscle Pain.
** Helps Promote Sleep #%% -
* -** Helps To, Redhc’e‘"'Sigw d
** Enhances Body Healing ™7 -
*i I qn x 36" -
** Contains 66 Ceramic Magnets -

. oo .
‘itﬁ*ifﬁii**iﬁt****ﬁhﬂ**dtﬁ*tiﬂﬁt*t***h‘ﬁi*iiﬂahtk***ithiﬁﬁt*

_The Maguetic Sleep Pads are manufactured to help PROMOTE SLEEP- -
: REDUCE STRESS, EASE PAINS, ENHANCE BODY HEALING; AND*
+PUT WELLNESS BACK INTO YOUR BODY. ~The high thergy
‘magnels_within the Sleep Pads oxygenale the_blood cells, stimulate *
iproduction of the hormoiie Melatonfii Which is a iafiiral rélaxant 5idaless!
“aid. Magnelic Therapy as used all over the world for centuries is a kaown
therapy for thie many aches and pains within umans and animals. Ygg;_ have
the assurance (hat there are no side .effects with the use of Permanent

Magnets as applied to the Human and Animal body. ) L
“‘.“‘.'““"‘.‘““““3‘.._“.‘..‘l“‘“““‘t““‘.‘.‘!‘“

“ASK about our other MAGNETIC THERAPY PRODUCTSIT -

“MAGNETIC THERAPY 1IAS COME OF AGE” -

PAIN STOPS HERE! INC.
100 FOX HILL DRIVE .
BAITING HOLLOW, NY 11933

1(888)933-6400  Distributed By: PSH 000010
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** Sit in Relaxed Comfort for Extended Periods
“* Feel More Energized...Helps to Relieve Pain

(Full 16" x 32")
SP-333

p.,

$73.00 Sy
x4
&

$36.50 =

(Seat 16" x 16™) >
SP-475 .9
:\“\\\; %
** Contains Ceramic Magnets
** 2 Sizes Available
** Soft Terry Cloth Cushion L
.** Convenient Strap Included T : . P
** Lightweight & Portable ‘ : %
** Helps You Relax "~ . =
IR o x‘.,f*"—' il %% ‘““_ ) il ;

Our Magnetic Seat & Back Cushion is great for anyone who sits
for long periods of time. You will feel more relaxed. &
comfortable. The seat cushion can be used anywhere. Soft terry
cloth fabric is hand washable with mild soap and water & then air
dry. Full cushion contains 50 magnets and the seat _cush;on
contains 25 . magnets. Our Seat Cushion can be used in
automobiles, boats, office and home....anywhere!! You can’t go
wrong....feel more relaxed. o

PAIN STOPS HERE! INC.
100 FOX HILL DRIVE
BAITING HOLLOW, NY 11933

'HE MAGNETIC
) 1(888) 933-6400  Distributed By: PSH 000011
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DECISION AND ORDER

The Federal Trade Commission having initiated an investigation
of certain acts and practices of the respondents named in the caption
hereof, and the respondents having been furnished thereafter with a
copy of a draft of complaint which the Bureau of Consumer Protection
proposed to present to the Commission for its consideration and which,
if issued by the Commission, would charge respondents with violation
of the Federal Trade Commission Act; and

The respondents and counsel for the Commission having
thereafter executed an agreement containing a consent order, an
admission by the respondents of all the jurisdictional facts set forth
in the aforesaid draft of complaint, a statement that the signing of said
agreement is for settlement purposes only and does not constitute an
admission by respondents that the law has been violated as alleged in
such complaint, or that the facts as alleged in such complaint, other
than jurisdictional facts, are true, and waivers and other provisions as
required by the Commission's Rules; and

The Commission having thereafter considered the matter and
having determined that it had reason to believe that the respondents
have violated the said Act, and that a complaint should issue stating
its charges in that respect, and having thereupon accepted the
executed consent agreement and placed such agreement on the public
record for a period of sixty (60) days, now in further conformity with
the procedure prescribed in Section 2.34 of its Rules, the Commission
hereby issues its complaint, makes the following jurisdictional
findings and enters the following order:

l.a. Respondent Pain Stops Here! Inc. ("PSH") is a New York
corporation with its principal office or place of business at 100 Fox
Hill Drive, Baiting Hollow, N.Y.

1.b. Respondent Sande R. Caplin is the President and majority
shareholder of the corporate respondent. Individually or in concert
with others, he formulates, directs, or controls the policies, acts, or
practices of the corporation. His principal office or place of business
is the same as that of PSH.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondents, and the proceeding
is in the public interest.
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ORDER
DEFINITIONS

For the purposes of this order, the following definitions shall apply:

1. "Competent and reliable scientific evidence" shall mean tests,
analyses, research, studies, or other evidence based on the expertise
of professionals in the relevant area, that has been conducted and
evaluated in an objective manner by persons qualified to do so, using
procedures generally accepted in the profession to yield accurate and
reliable results.

2. "Magnetic therapy products" shall mean any product that
contains a magnet of any kind purporting to relieve the symptoms of;
treat, mitigate, cure, relieve, heal or alleviate any disease or health
condition, including but not limited to Magnetized Water Ceramic
Magnetic Ring, Sleep Pad, Seat Pad, Pillow Insert, Thigh Band, TMJ
Band, Wrist Band, Back Band, Ankle Band, Calf Band, Eyemask,
Arm Band, Knee Band, Neodymium Magnets, Soft Magnetic Pad,
and Neck Band.

3. Unless otherwise specified, "respondents" shall mean PSH, its
successors and assigns; Sande R. Caplin, individually and as an officer
of the corporation; and each of the above's agents, representatives and
employees.

4. "Distributor" shall mean any purchaser or other transferee of
any product covered by this order who acquires product from
respondents, with or without valuable consideration, and who sells,
or who has sold, such product to other sellers or to consumers,
including but not limited to individuals, retail stores, or catalogs.

5. "Commerce" shall mean as defined in Section 4 of the Federal
Trade Commission Act, 15 U.S.C. 44.

L

It is ordered, That respondents, directly or through any
partnership, corporation, subsidiary, division, or other device,
including franchisees, licensees or distributors, in connection with the
manufacturing, labeling, advertising, promotion, offering for sale,
sale, or distribution of magnetic therapy products in or affecting
commerce, shall not represent, in any manner, expressly or by
implication, that such products:
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A. Are effective in the treatment of cancer;

B. Cure liver disease or other diseased internal organs;

C. Are effective in the reduction of cholesterol deposits in the
arteries and veins or normalizing the circulatory system;

D. Are effective in breaking up kidney or gallbladder stones or
in the prevention of further formation of stones;

E. Are effective in the mitigation or treatment of infectious
diseases, urinary infection, gastric ulcers, dysentery, diarrhea, skin
ulcers, or bed sores;

F. Prevent or reverse heart disease, circulatory disease, arthritis,
auto-immune illness, neuro-degenerative disease, or allergies;

G. Are effective in the mitigation or treatment of arthritis, bursitis,
tendinitis, sprains, strains, sciatica, lameness, navicular, and foot
growth problems in animals;

H. Stimulate the body's production of the hormone Melatonin;

I. Are effective in the mitigation or treatment of pain caused by
conditions such as arthritis, bursitis, and sciatica; or

J. Are effective in stimulating significant growth in plants,

unless, at the time the representation is made, respondents possess
and rely upon competent and reliable scientific evidence that
substantiates the representation.

IL

It is further ordered, That respondents, directly or through any
partnership, corporation, subsidiary, division, or other device,
including franchisees, licensees or distributors, in connection with the
manufacturing, labeling, advertising, promotion, offering for sale,
sale, or distribution of any product or program in or affecting
commerce, shall not misrepresent, in any manner, expressly or by
implication, the existence, contents, validity, results, conclusions, or
interpretations of any test, study, or research.

I

It is further ordered, That respondents, directly or through any
partnership, corporation, subsidiary, division, or other device,
including franchisees, licensees or distributors, in connection with the
manufacturing, labeling, advertising, promotion, offering for sale,
sale, or distribution of any product or program, in or affecting
commerce, shall not make any representation, in any manner,



PAIN STOPS HERE! INC., ET AL. 445
417 Decision and Order

expressly or by implication, about the performance, safety, efficacy,
or health benefits of any such product or program, unless, at the time
the representation is made, respondents possess and rely upon
competent and reliable scientific evidence that substantiates the
representation.

V.
It is further ordered, That:

A. Respondents shall not disseminate to any distributor any
material containing any representations prohibited by this order.

B. Respondents shall not, directly or indirectly, authorize any
distributor to make any representations prohibited by this order.

C. Within thirty (60) days after service of this order, respondents
shall send by first class mail an exact copy of the notice attached
hereto as Attachment A to each distributor with whom respondents
have done business since January 1, 1998, to the extent that such
distributor is known to respondents through a diligent search of their
records, including but not limited to computer files, sales records, and
inventory lists. The mailing shall not include any other documents.
Respondents shall require each distributor to execute and return the
original of the letter as a condition of remaining or once again
becoming a distributor of Pain Stops Here! Inc.

D. For a period of three (3) years following service of this order,
respondents shall send by first class mail an exact copy of the notice
attached hereto as Attachment A to each distributor with whom
respondents do business after the date of service of this order who has
not previously received the notice. Such notice shall be sent within
one (1) week from the first shipment of respondents' product or
program to said distributor. The mailing shall not include any other
documents. Respondents shall require each distributor to execute and
return the original of the letter as a condition of remaining or
becoming a distributor of Pain Stops Here! Inc.

E. Respondents shall use reasonable efforts to monitor
distributors' advertising and promotional activities. In the event that
respondents receive any information that, subsequent to receipt of
Attachment A pursuant to subparts C and D of this Part, any
distributor -is using or disseminating any advertisement or
promotional material or making any oral statement that contains any
representation prohibited by this order, respondents shall immediately
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terminate said distributor's right to market respondents' product or
program and immediately provide, by certified mail, all relevant
information, including name, address, and telephone number of the
company at issue, the nature of the violation, and any relevant
materials used or disseminated, to the Associate Director, Division of
Enforcement, Federal Trade Commission, Washington, D.C. 20580.

F. Respondents shall require distributors to submit to respondents
all advertising and promotional materials and claims for any product
or program covered by this order for review prior to their
dissemination and publication. Respondents shall not authorize
distributors to disseminate these materials and claims unless they are
in compliance with this order.

Respondents may also comply with the obligations set forth above
in this subpart by:

(1) Disseminating marketing material(s) that contain representa-
tions not prohibited by this order to distributors; and

(2) Requiring these distributors to submit for review all
advertising and promotional materials for a particular product or
program covered by this order that contain representations that are not
substantially similar to the representations for the same product or
program contained in the advertising and promotional material(s)
most recently forwarded to the distributors by respondents.

V.

1t is further ordered, That respondent Pain Stops Here! Inc. and
its successors and assigns, and respondent Sande R. Caplin shall, for
five (5) years after the last correspondence to which they pertain,
maintain and upon request make available to the Federal Trade
Commission for inspection and copying all notification letters sent to
distributors, communications between respondents and distributors
referring or relating to the requirements of Part IV, and any other
materials created pursuant to Part IV of this order.

VL

It is further ordered, That respondent Pain Stops Here! Inc. and
its successors and assigns, and respondent Sande R. Caplin shall, for
five (S5) years after the last date of dissemination of any representation
covered by this order, maintain and upon request make available to
the Federal Trade Commission for inspection and copying:
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A. All advertisements and promotional materials containing the
representation;

B. All materials that were relied upon in disseminating the
representation; and

C. All tests, reports, studies, surveys, demonstrations, or other
evidence in their possession or control that contradict, qualify, or call
into question the representation, or the basis relied upon for the
representation, including complaints and other communications with
consumers or with governmental or consumer protection organizations.

VIL

It is further ordered, That respondent Pain Stops Here! Inc. and
its successors and assigns, and respondent Sande R. Caplin shall
deliver a copy of this order to all current and future principals,
officers, directors, and managers, and to all current and future
employees, agents, and representatives having responsibilities with
respect to the subject matter of this order, and shall secure from each
such person a signed and dated statement acknowledging receipt of
the order. Respondents shall deliver this order to current personnel
within thirty (30) days after the date of service of this order, and to
future personnel within thirty (30) days after the person assumes such
position or responsibilities.

VIIL

It is further ordered, That respondent Pain Stops Here! Inc. and
its successors and assigns, and respondent Sande R. Caplin shall
notify the Commission at least thirty (30) days prior to any change in
the corporation(s) that may affect compliance obligations arising
under this order, including but not limited to a dissolution,
assignment, sale, merger, or other action that would result in the
emergence of a successor corporation; the creation or dissolution of
a subsidiary, parent, or affiliate that engages in any acts or practices
subject to this order; the proposed filing of a bankruptcy petition; or
a change in the corporate name or address. Provided, however, that,
with respect to any proposed change in the corporation about which
respondents learn less than thirty (30) days prior to the date such
action is to take place, respondents shall notify the Commission as
soon as is practicable after obtaining such knowledge. All notices
required by this Part shall be sent by certified mail to the Associate



448 FEDERAL TRADE COMMISSION DECISIONS

Decision and Order 128 F.T.C.

Director, Division of Enforcement, Bureau of Consumer Protection,
Federal Trade Commission, Washington, D.C. 20580.
IX.

1t is further ordered, That respondent Sande R. Caplin, for a
- period of ten (10) years after the date of issuance of this order, shall
notify the Commission of the discontinuance of his current business
or employment, or of his affiliation with any new business or
employment involved in the manufacturing, labeling, advertising,
promotion, offering for sale, sale, or distribution of any health-related
products or program. The notice shall include respondent's new
business address and telephone number and a description of the nature
of the business or employment and his duties and responsibilities. All
notices required by this Part shall be sent by certified mail to the

Associate Director, Division of Enforcement, Bureau of Consumer
Protection, Federal Trade Commission, Washington, D.C. 20580.

X.

It is further ordered, That respondent Pain Stops Here! Inc. and
its successors and assigns, and respondent Sande R. Caplin, within
sixty (60) days after the date of service of this order, and at such other
times as the Federal Trade Commission may require, file with the
Commission areport, in writing, setting forth in detail the manner and
“form in which it has complied with this order.

XI.

This order will terminate on September 7, 2019, or twenty (20)
years from the most recent date that the United States or the Federal
Trade Commission files a complaint (with or without an accompany-
ing consent decree) in federal court alleging any violation of the
order, whichever comes later; provided, however, that the filing of
such a complaint will not affect the duration of:

A. Any Part in this order that terminates in less than twenty (20)
years;

B. This order's application to any respondent that is not named as
a defendant in such complaint; and '

C. This order if such complaint is filed after the order has
terminated pursuant to this Part.
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Provided, further, that if such complaint is dismissed or a federal
court rules that the respondent did not violate any provision of the
order, and the dismissal or ruling is either not appealed or upheld on
appeal, then the order will terminate according to this Part as though
the complaint had never been filed, except that the order will not
terminate between the date such complaint is filed and the later of the
deadline for appealing such dismissal or ruling and the date such
dismissal or ruling is upheld on appeal.
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ATTACHMENT A

FIRST CLASS MAIL
[To Be Printed on Pain Stops Here! Inc. letterhead]

[date]
Dear [distributor’s name}:

Pain Stops Here! Inc. settled a civil dispute with the Federal Trade
Commission (FTC) on ___ involving advertising claims for our magnetic
therapy products. As a part of the settlement, we must make sure that you
comply with the FTC order.

Our settlement with the FTC prohibits us from making false or
unsubstantiated claims for health related products or programs, including, but
not limited to, claims that these products or programs are effective in the
treatment, cure, or mitigation of any medical condition or disease, such as
cancer, liver disease, heart disease, arthritis, bursitis, tendinitis, sciatica, gastric
ulcers, pain, diarrhea, among others.

We request your assistance by asking you NOT to use, rely on or distribute
any advertising or promotional materials containing unsubstantiated claims and
NOT to make unsubstantiated oral representations. Please also notify any of
your retail or wholesale customers to do the same. If you or your retail or
wholesale customers continue to use such materials or make such
representations, we are required by the FTC settlement to stop doing business
with you and to inform the FTC of your activities.

“aaddition, the FTC requires us to ensure that advertising and promotional

¢rials and claims for any product or program covered by this order is in

mpliance with the FTC settlement requirements. Please see Part IV of the
.nclosed Agreement Containing Consent Order for detailed information.

Although we do not admit that the FTC's allegations are true, we have
agreed to send this letter as a part of our settlement with the FTC.

Please sign, date, and return this letter to Pain Stops Here! Inc. at the above
address acknowledging your agreement to the terms set forth herein.

Thank you very much for your assistance,

Sande R. Caplin
President
Pain Stops Here! Inc.

ACKNOWLEDGMENT AND AGREEMENT

The undersigned acknowledges receipt of this letter and hereby agrees to
its terms and conditions.

Date Signature
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IN THE MATTER OF

CONTINENTAL GOWN CLEANING SERVICE, INC,, ET AL.

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF
SEC. 5 OF THE FEDERAL TRADE COMMISSION ACT

Docket 9287. Complaint, May 20, 1998--Decision, Sept. 8, 1999

This consent order, among other things, prohibits the New York-based advertisers
and distributors of the Zurcion Method of cleaning and other cleaning or
preservation methods from providing any labels or tags that misrepresent the
Zurcion Method as the only safe and effective cleaning method or providing any
means that violate the Care Labeling Rule. In addition, the consent order prohibits
the respondents from making any representations regarding the safety or efficacy
of any cleaning or preservation method, service, company, or product, unless the
respondents possess and rely upon competent and reliable scientific evidence to

substantiate the representation.

Participants

For the Commission: Constance Vecellio, Edwin Rodriguez,
Mary Engle, Elaine Kolish and Genevieve Fu.

‘For the respondents: Jeff Morgenstern and Ira Furman, Freeport,
N.Y.

COMPLAINT

The Federal Trade Commission, having reason to believe that
Continental Gown Cleaning Service, Inc., Nationwide Gown
Cleaning Service, Inc., Prestige Gown Cleaning Service, Inc. (also
doing business as Prestige Gown Service, Inc.), Gown Cleaning
Service, Inc., and Jonathan Ashley, Ltd., corporations, and Lewis
Weissman and Gary Marcus, individually and as officers of the
corporations ("respondents"), have violated the provisions of the
Federal Trade Commission Act, and it appearing to the Commission
that this proceeding is in the public interest, alleges:

1. Respondents Continental Gown Cleaning Service, Inc.,
Nationwide Gown Cleaning Service, Inc., Prestige Gown Cleaning
Service, Inc. (also doing business as Prestige Gown Service, Inc.),
Gown Cleaning Service, Inc., and Jonathan Ashley, Ltd., are New
York corporations with their principal offices or places of business at
189-07 Union Turnpike, Flushing, New York.
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2. Respondent Lewis Weissman is an officer of the corporate
respondents. Individually or in concert with others, he formulates,
directs, controls, or participates in the policies, acts, or practices of
the corporations, including the acts or practices alleged in this
complaint. His principal office or place of business is the same as
that of the corporate respondents.

3. Respondent Gary Marcus is an officer of the corporate
respondents. Individually or in concert with others, he formulates,
directs, or controls the policies, acts, or practices of the corporations,
including the acts or practices alleged in this complaint. His principal
office or place of business is the same as that of the corporate
respondents.

4. Respondents have advertised, offered for sale, and sold to the
public a drycleaning service for the cleaning and preservation of
wedding gowns and other formal wear by use of a process referred to
by respondents as the "Zurcion Method." No cleaners other than
respondents offer to the public a cleaning process referred to as the
"Zurcion Method."

5. The acts and practices of respondents alleged in this complaint
have been in or affecting commerce, as "commerce" is defined in
Section 4 of the Federal Trade Commission Act.

6. The Commission's Trade Regulation Rule Concerning the Care
Labeling of Textile Wearing Apparel ("Care Labeling Rule" or
"Rule"), 16 CFR Part 423, promulgated by the Commission on
December 9, 1971, was amended by the Commission in 1983 under
Section 18 of the Federal Trade Commission Act. The amended Rule
became effective on January 2, 1984, and since that date has remained
in full force and effect. The Care Labeling Rule requires that
manufacturers and importers of textile wearing apparel attach care
labels to such apparel that is offered for sale to consumers.

7. In connection with the advertising, offering for sale, and sale
of respondents' drycleaning service, respondents have provided, to
manufacturers or importers of wedding gowns and other formal wear,
care labels to be affixed to such garments. These manufacturers and
importers include, but are not limited to, Mori Lee, Inc., Ilissa
Bridals, Ltd., and Alyce Designs, Inc. One or more of these care
labels have been used by these companies. The care labels provided
by respondents to such manufacturers and importers contain the
following statements:
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"Dryclean Only by Zurcion Method, Prestige,
1-800-292-GOWN, Manufacturers Guaranteed Processing."
"Dryclean Only by Zurcion Method, Nation-wide,
1-800-242-GOWN guarantee processing."

"Dryclean Only by Zurcion Method Continental
1-800-441-GOWN Made in U.S.A."

"Dryclean Only by Zurcion Method Continental
1-800-441-GOWN Manufacturers Guaranteed Processing."

S o = »

8. The care labels described in paragraph 7 do not comply with
the requirements of the Care Labeling Rule for reasons including, but
not limited to, the following:

A. Section 423.6(b)(2)(i) of the Rule requires: "If a drycleaning
- instruction is included on the label, it must also state at least one type
of solvent that may be used. However, if all commercially available
types of solvent can be used, the label need not mention any types of
solvent." The care labels provided by respondents contain a
drycleaning instruction but fail to state at least one type of solvent
that may be used on the garment. Typically, the care labels provided
by respondents were intended for and have been affixed to garments
on which all commercially available types of solvents cannot be used
without damage to the garment, which means the label must state a
type of solvent that can be used without damage. The use of these
labels on such garments by manufacturers or importers constitutes a
violation of this section of the Rule.

B. Section 423.6(b)(2)(ii) of the Rule requires: "If there is any
part of the drycleaning procedure which consumers or drycleaners can
reasonably be expected to use that would harm the product..., the
label must contain a warning to this effect.” The care labels provided
by respondents contain a drycleaning instruction but fail to provide
warnings (e.g., "short cycle" or "cabinet dry cool") against parts of the
normal drycleaning procedure that might harm the types of garments
for which these labels were provided. The use of these labels on such
garments by manufacturers or importers constitutes a violation of this
section of the Rule.

C. Section 423.6(c) of the Rule requires that a manufacturer or
importer "establish a reasonable basis for care information" on labels
attached to its garments. A reasonable basis must include "reliable
evidence that the product...was harmed when cleaned by methods
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warned against on the label." The care labels provided by
respondents, which state "Dryclean Only by Zurcion Method," were
used by various manufacturers or importers of wedding gowns and
other formal wear, including, but not limited to, Mori Lee, Inc., Ilissa
Bridals, Ltd., and Alyce Designs, Inc., who did not possess reliable
evidence that all cleaning methods other than that used by
respondents would harm the garments to which respondents' care
labels were attached. The use of these labels on such garments
constitutes a violation of this section of the Rule.

9. Through the means described in paragraph 7, respondents have
furnished manufacturers or importers of wedding gowns and other
formal wear with the means and instrumentalities to engage in
violations of the Care Labeling Rule, as described in paragraph 8.
Pursuant to Section 18(d)(3) of the Federal Trade Commission
("FTC") Act, a violation of the Care Labeling Rule constitutes a
violation of Section 5 of the FTC Act.

10. In connection with the distribution of the care labels described
in paragraph 7 to manufacturers or importers of wedding gowns and
other formal wear, and in connection with the marketing of their
cleaning and preservation services to consumers, respondents have
disseminated or have caused to be disseminated promotional
materials for the Zurcion Method, including but not necessarily
limited to the attached Exhibits A through F. These materials contain
the following statements:

A. THE FEDERAL TRADE COMMISSION'S CARE LABELING RULE
STATES THAT A MANUFACTURER MUST SEW IN OR AFFIX A LABEL
INSIDE THE GARMENT GIVING CARE INSTRUCTIONS ON A
PERMANENT LABEL THAT WILL ALLOW THE CONSUMER TO HAVE
"ORDINARY USE AND ENJOYMENT" OF THE ARTICLE.

THE FEDERAL TRADE COMMISSION RULE ALSO STATES THAT
THERE MUST BE AT LEAST ONE METHOD OF CARE PROCEDURES THAT
IS DESCRIBED ON THE AFFIXED CARE LABEL. THIS IS FOR THE
DRYCLEANER OR FOR THE PERSON THAT IS SERVICING THE ARTICLE,
SO THAT THE ARTICLE WILL RECEIVE THE PROPER CARE AND
TREATMENT FOR WEAR OR FOR PURPOSES OF STORAGE.

THE ZURCION* METHOD IS A METHOD THAT IS WIDELY USED BY
THE BRIDAL AND FORMAL WEAR INDUSTRY. THIS TYPE OF
- PROCESSING IS A SPECIALIZED METHOD WHICH REGULAR
DRYCLEANERS CANNOT USE FOR REGULAR GARMENT CARE, FOR
SEVERAL REASONS WHICH ARE 1) SPECIALIZED PROCESSING
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EQUIPMENT NEEDED FOR ZURCION SOLVENTS 2)-SOLVENT COST
FACTOR (SOLVENT MADE FROM PURE CHEMICAL COMPOUNDS NOT
INDUSTRIAL) 3)-SPECIAL TRAINING NEEDED TO HANDLE ZURCION
FLUIDS 4)-NOT AVAILABLE TO THE GENERAL DRYCLEANER ONLY TO
OUR COMPANY.

THE CARE LABELING INSTRUCTIONS IN EVERY GARMENT HAVE
TO BE FOLLOWED AS FAR AS CARE PROCEDURES ARE CONCERNED
ACCORDING TO THE FEDERAL TRADE COMMISSION, THEREFORE IF A
GOWN HAS THE LABEL AFFIXED THAT STATES DRYCLEAN BY
ZURCION METHOD, THE CLEANER IS COMPELLED TO CLEAN AND
SERVICE THE GOWN AS STATED BY THE MANUFACTURER. IF THE
CLEANER IGNORES THE CARE LABEL OR SERVICES THE GOWN BY
REGULAR DRYCLEANING PROCEDURES HE IS RESPONSIBLE FOR
WHAT EVER DAMAGE IS INCURRED BY HIS METHODS.

SUMMARY IF FOR ANY REASON A GOWN IS DAMAGED BY A
DRYCLEANER WITH THE ZURCION LABEL AFFIXED IN THE GOWN DO
NOT HESITATE TO CONTACT OUR COMPANY. WE WILL SUPPLY YOU
WITH AFACT SHEET FROM OUR COMPANY AND THE FEDERAL TRADE
COMMISSION EXPLAINING THE FEDERAL TRADE COMMISSION'S
LABELING ACT, AND IF THE ARTICLE SHOULD NEED ANALYSIS WE
WILL SUPPLY YOU WITH A COMPLETE ANALYSIS REPORT.

CONCLUSION-IF ANY CLEANER CLEANS A WEDDING OR EVENING
GOWN WITH ANY OTHER METHOD THAN THE ONE DESCRIBED HE
(THE CLEANER) RUNS THE RISK OF DAMAGING THE GOWN AND HAS
TO BY LAW COMPENSATE FOR THE DAMAGE OR LOSS OF THAT
ARTICLE.

ZURCION - IT’S GUARANTEED
*PATENTED METHOD (Exhibit A).

B. FROM THE CONSUMER PROTECTION DIVISION:

* WARNING * WARNING * WARNING * WARNING * WARNING *
BEWARE * BEWARE * BEWARE * BEWARE *

PLEASE BEWARE OF FALSE ADVERTISEMENTS AND MISLEADING
STATEMENTS MADE BY OTHER GOWN CLEANING AND PRESERVA-
TION SERVICES:

AT NATIONWIDE GOWN CLEANING SERVICE, WE ARE THE
SPECIALISTS OF THE BRIDAL AND FORMAL WEARINDUSTRY. WE ARE
THE ONLY GOWN CLEANING COMPANY THAT IS RECOMMENDED BY
54 OF THE WORLDS [sic] LARGEST BRIDAL GOWN AND FORMAL WEAR
MANUFACTURERS. NO OTHER CLEANER OR SO CALLED SPECIALIST
CAN MAKE THIS STATEMENT.

DON'T BE MISLEAD [sic] BY DRYCLEANERS WHO CLAIM TO HAVE
THE KNOWLEDGE OF CLEANING YOUR FINE APPAREL. ONLY SEND
YOUR FINE APPAREL TO THE ONE PLACE THAT HAS PROVEN TO LIVE
UP TOIT'S [sic] RELIABLE REPUTATION.
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DON'T BE MISLEAD [sic] BY PRICE - REMEMBER THE SAYING "YOU
GET WHAT YOU PAID FOR". TRUST YOUR FINE APPAREL TO THE
PEOPLE WHO HAVE THE KNOW-HOW ON CLEANING YOUR WEDDING
GOWN AND/OR FORMAL WEAR.

PLEASE FOLLOW THE CARE LABEL INSTRUCTION INSIDE YOUR
GARMENTS. (Exhibit B).

C. PLEASE BE AWARE THAT THERE ARE REGULAR DRY-
CLEANERS THAT TRY TOQ IMITATE QUR SERVICE, BUT THEY CAN NOT
IMITATE OUR ZURCION PROCESS OR METHOD. BEWARE OF THE SO
CALLED GOWN SPECIALIST. IT COULD PROVE TO BE DISASTROUS.

CONTINENTAL IS THE ONLY GOWN CLEANING AND
PRESERVATION SERVICE TO BE RECOMMEND fsic] BY OVER 80% OF
THE BRIDAL AND FORMAL WEAR INDUSTRY BY USING THE
PATENTED ZURCION METHOD. (Exhibit C).

D. There is only one cleaning method that has proven to be safe on all gowns
and formal wear. It's the ZURCION METHOD, 71 bridal and formal wear
manufactures [sic] can't be wrong. (Exhibit D).

E. THE TRUE FACTS ABOUT ZURCION -- SPECIAL REPORT

FACT: ZURCION IS THE SAFEST METHOD THAT IS USED TODAY FOR
CLEANING AND PROCESSING GOWNS AND FORMAL WEAR.

FACT: NATIONWIDE IS THE ONLY GOWN CLEANER IN THE UNITED
STATES THAT ONLY PROCESS [sic] GOWNS AND FORMAL WEAR,
SIMPLY BECAUSE IT IS A SPECIALIZED ITEM THAT SHOULD BE
PROCESSED BY A SPECIALIZED COMPANY WITH A SPECIALIZED
METHOD (ZURCION).

FACT: DON'T BE FOOLED BY CON ARTISTS THAT TELL YOU THEY
HAVE A SPECIAL PROCESS CALLED WETCLEANING. THE DEFINITION
OF WETCLEANING IS TO WASH AS PRESCRIBED IN SOAP AND WATER.
BEWARE OF THESE CLAIMS THEY ARE GRABBING FOR STRAWS.
(Exhibit E).

F. OUR PRESERVATION PROCESS IS SO UNIQUE, WE OFFER A
GUARANTEE THAT YOUR GOWN WILL BE AS FRESH AND LOVELY ON
HER WEDDING DAY AS IT WAS ON YOURS....

REMEMBER, WE GUARANTEE THE PROCESS. (Exhibit F).

11. Through the means described in paragraph 10, including but
not necessarily limited to Exhibit A, respondents have represented,
expressly or by implication, that the labels described in paragraph 7
comply with the requirements of the Care Labeling Rule.

12. For the reasons set forth in paragraph 8, the labels distributed
by respondents are in violation of the requirements of the Care
Labeling Rule. Therefore, the representation set forth in paragraph 11
was and is false or misleading. :
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13. Through the means described in paragraphs 7 and 10,
respondents have represented, expressly or by implication, that:

A. The Zurcion Method is patented.

B. The Zurcion Method is the only safe and effective method for
cleaning and preserving wedding gowns and other formal wear,
including but not limited to those garments to which the labels
described in paragraph 7 are attached.

C. Respondents are the only cleaners that are capable of providing
safe and effective cleaning and preservation of wedding gowns and
other formal wear, including but not limited to those garments to
which the labels described in paragraph 7 are attached.

14. In truth and in fact;

A. The Zurcion Method is not patented.

B. The Zurcion Method is not the only safe and effective method
for cleaning and preserving wedding gowns and other formal wear,
including but not limited to those garments to which the labels
described in paragraph 7 are attached.

C. Respondents are not the only cleaners that are capable of
providing safe and effective cleaning and preservation of wedding
gowns and other formal wear, including but not limited to those
garments to which the labels described in paragraph 7 are attached.

Therefore, the representations set forth in paragraph 13 were, and are,
- false or misleading.

15. Through the means described in paragraphs 7 and 10,
respondents have represented, expressly or by implication, that they
possessed and relied upon a reasonable basis that substantiated the
representations set forth in paragraphs 11 and 13, at the time the
representations were made.

16. In truth and in fact, respondents did not possess and rely upon
a reasonable basis that substantiated the representations set forth in
paragraphs 11 and 13, at the time the representations were made.
Therefore, the representation set forth in paragraph 15 was, and is,
false or misleading.

17. In connection with the marketing of their cleaning and
preservation services to consumers, respondents have disseminated
or have caused to be disseminated promotional materials for the
Zurcion method, including but not necessarily limited to the attached
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Exhibits F through H. These materials contain the following
statements:

A. Our preservation process is so unique, we offer a guarantee that your gown
will be as fresh and lovely on her wedding day as it was on yours....
Remember, We Guarantee the Process. (Exhibit F).

B. But Continental has a No-Fault Cleaning Process that absolutely

GUARANTEES the processing of gowns. . . .
Continental cleans thousands of gowns every month and we have NEVER

ruined one! (Exhibit G).
C. Remember, We Guarantee the Process. (Exhibit H).

18. Through the means described in paragraph 17, respondents
have represented, expressly or by implication, that there are no
material limitations or conditions that apply to respondents' guarantee
of the Zurcion process. In truth and in fact, a consumer who has sent
a garment to respondents for cleaning and preservation cannot
examine the garment to determine whether it has been satisfactorily
cleaned and preserved because the garment is returned to the
consumer in a sealed container with a printed warranty that includes
a warning to the consumer not to break the seal or the container in
any manner. The warranty further states that if the garment is to be
reused, it must first be returned to respondents, in its sealed container,
so that respondents can "unpreserve" the garment and that failure to
adhere to these instructions will invalidate respondents' warranty of
their service. Thus, the consumer cannot examine the garment
serviced by respondents to determine whether the garment has been
satisfactorily cleaned, and cannot reuse the garment, without first
returning the garment for further processing by the respondents.
Respondents have failed to disclose these conditions or limitations to
consumers in promotional materials. These facts would be material
to consumers in their purchase of respondents' cleaning and
preservation service. The failure to disclose these facts, in light of the
representations made, was, and is, a deceptive practice.

19. The acts and practices of respondents as alleged in this
complaint constitute unfair or deceptive acts or practices in or
affecting commerce in violation of Section 5(a) of the Federal Trade
Commission Act. '

By the Commission, Commissioner Swindle voting in the
affirmative but dissenting from the inclusion of Part Il of the Notice
Order.
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EXHIBIT A

METHOD AND USE OF ZURCION
CARE UABELING INSTRUCTIONS

THE FEDERAL TRADE COMMISSION’S CARE LABELING RULE
STATES THAT A MANUFACTURER MUST SEW IN OR AFFIX A LABEL
INSIDE THE GARMENT GIVING CARE INSTRUCTIONS ON A PERMANENT
LABEL THAT WILL ALLOW THE CONSUMER TO HAVE "ORDINARY USE AND
ENJOYMENT® OF THE ARTICLE.

THE FEDERAL TRADE COMMISSION RULE ALSO STATES THAT
THERE MUST BE AT LEAST ONE METHOD OF CARE PROCEDURES THAT 1S
DESCRIBED ON THE AFFIXED CARE LABEL. THIS IS FOR THE DRY
CLEANER OR FOR THE PERSON THAT IS SERVICING THE ARTICLE, SO
THAT THE ARTICLE WILL RECEIVE THE PROPER CARE AND TREATMENT
FOR WEAR OR FOR PURPOSES OF STORAGE.

THE ZURCION®METHOD IS A METHOD THAT IS WIDELY USED
BY THE BRIDAL AND FORMAL WEAR INDUSTRY. THIS TYPE OF
PROCESSING IS A SPECIALIZED METHOD WHICH REGULAR DRYCLEANERS
CANNOT USE FOR REGULAR GARMENT CARE, FOR SEVERAL REASONS
WHICH ARE 1)SPECIALIZED PROCESSING EQUIPMENT NEEDED FOR
ZURCION SOLVENTS 2)~SOLVENT COST FACTOR (SOLVENT MADE FROM
PURE CHEMICAL COMPOUNDS NOT INDUSTRIAL) 3)-SPECIAL TRAINING
NEEDED TO HANDLE ZURCION FLUIDS 4)-NOT AVAILABLE TO THE

GENERAL DRYCLEANER ONLY TO OUR COMPANY.
THE CARE LABETING INSTRUCTIOi.S IN EVERY GARMENT

HAVE TO BE FOLLOWED AS FAR AS CARE PROCEDURES ARE CONCERNED
ACCORDING TO THE FEDERAL TRADE COMMISSION, THEREFORE 1r¥ A
GOWN HAS THE LABEL AFFIXED THAT STATES DRYCLEAN BY ZURCION
METHOD, THE CLEANER IS COMPELLED TO CLEAN AND SERVICE THE
GOWN AS STATED BY THE MANUFACTURER. IF THE CLEANER IGNORES
THE CARE LABEL OR SERVICES THE GOWN BY REGULAR DRYCLEANING
PROCEDURES HE IS RESPONSIBLE FOR WHAT EVER DAMAGE IS

INCURRED BY HIS METHODS. :
SUMMARY-~IF FOR ANY REASON A GOWN IS DAMAGED BY A

DRYCLEANER WITH THE ZURCION LABEL AFFIXED IN THE GOWN DO NOT
HESITATE TO CONTACT OUR COMPANY.WE WILL SUPPLY YOU WITH A

FACT SHEET FROM OUR COMPANY AND THE FEDERAL TRADE COMMISSION
EXPLAINING THE FEDERAL TRADE COMMISSION’S LABELING ACT, AND
IF THE ARTICLE SHOULD NESD ANALYSIS WE WILL SUPPLY YOU WITH

A COMPLETE ANALYSIS REPORT.
* CONCLUSION- IF ANY CLEANER CLEANS A WEDDING OR

EVENING GOWN WITH ANY OTHER METHOD THAN THE ONE DESCRIBED
HE(THE CLEANER) RUNS THE RISK OF DAMAGING THE GOWN AND HAS
TO BY LAW COMPENSATE FOR THE DAMAGE OR LOSS OF THAT ARTICLE,

------- REMEMBER--+--
ZURCION-IT’S GUARANTEED

*PATENTED METHOD

EGHIBIT & 20089
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EXHIBIT B

z INATIONWIDE
' \\ GOWN CLEANING
SERVICE .

FROM THE COJSUMER PPOTECTION DIVISION:

* WARNING * WARNING * WARNING * WARNING #* WARNING *

BEWARE * BEWARE * BEWARE * BEWARE *

PLEASE BEWARE OF FALSE ADVERTISEMENTS AND MISLEADING
STATEMENTS MADE BY CTHER GOWN CLEANING AND PRESERVATION
: SERVICES:

AT NATIONWIDE GOWN CLEANING SERVICE, WE ARE THE SPECIALISTS
OF THE BRIDAL AND FORMAL WEAR INDUSTRY. WE ARE THE ONLY GOWN
CLEANING COMPANY THAT IS RFCOMMENDED BY 54 OF THE WORLDS
LARGEST BRIDAL GOWN AND FORMAL WEAR MANUFACTURERS. NO OTHER
CLEANER OR SO CALLED SPECIALIST CAN MAKE THIS STATEMENT.

YOU PURCHASE YOUR FORMAL WEAR AND WEDDING GOWNS AT SPECIALTY
STORES. THIS IS WHY WE ARE AVAILABLE TO YOU.

WE ARE NOT JUST A STANDARD DRY CLEANER. WE DO NOT CLEAN ANY
KIND OF "REGULAR" GARMENTS. WE WILL ONLY CLERN AND/OR
PRESERVE YOUR WEDDING GOWN AND FORMAL ATTIRE.

DON’T BE MISLEAD BY DRY CLEANERS WHO CLAIM TO HAVE THE
KNOWLEDGE OF CLEANING YOUR FINE APPAREL. ONLY SEND YOUR FINE
APPAREL TO THE ONE PLACE THAT HAS PROVEN TO LIVE UP TO IT‘S

RELIABLE REPUTATION. i

DON’T BE MISLEAD BY PRICE - REMEMBER THE SAYING "iOU GET
WHAT YOU PAID FOR"™. TRUST YOUR FINE APPAREL TO THE PEOPLE
WHO HAVE THE KNOW-HOW ON CLEANING YOUR WEDDING GOWN AND/OR

FORMAL WEAR.

PLEASE FOLLOW THE CARE LABEL INSTRUCTION IKSIDE YOUR
GARMENTS.

00035
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EXHIBIT C

Continental Gown Cleaners, Ync.

For Those Who Demand Excsliencel
2965 Blue Pomnt Court. Wantagh, N.Y. 11793
1-800-441-GOWN

DELUXE PROMOTIONATL PACKAGE

When accepting CONTINENTAL GOWN SERVICE’S FROMUTIUN
PACKAGE, you are accepting the best package in the industry.
We, at CONTINENTAL, feel that just showing a picture of a
bridal chest to a bride is not enough. The consumer wants to
know exactly what she is getting for her money. We supply
you with these promotional aids free of charge.

1) . One mini gold bridal chest for display purposes.

2) . SALES LEAFLETS: These leaflets explain the process
that the gown goes through in laymen terms so that there is
little explaining on your part. Plus a toll free 800 number
for information that you or your bride might want to obtain.

WARNING.......WARNING.......WARNING.......WARNING

PLEASE BE AWARE THAT THERE ARE REGULAR DRY-CLEANERS THAT TRY

TO IMITATE OUR SERVICE, BUT THEY CAN NOT IMITATE OUR ZURCION
PROCESS_OR METHOD. BEWARE OF THE SO CALLED GOWN SPECIALIS

IT _COULD PROVE TO BE DISASTROUS.

CONTINENTAL IS THE ONLY GOWN CLEANING AND PRESERVATION
SERVICE TO BE RECOMMEND BY OVER 80% OF THE BRIDAL AND FORMAL

WEAR INDUSTRY BY USING THE PATENTED ZURCION METHOD.

00019

EXHIBIT C
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EXHIBIT D

Continental Gown Cleaners, Ync.

For Those Who Demand Excellencel!
2965 Biue Point Court, Wantagh, N.Y. 11793
1-800-441-GOWN

-2~

C). When a gown is received by CONTINENTAL GOWN
CLEANERS the gown is immediately analyzed to determine what
the problem is and analyzed as to how the problem came
about. At which time a complete analysis report goes out to
you the manufacturer, the consumer, the Bridal Shop and last

but not least the cleaner.

This procedure is the most applicable way of settling
any claims and keeps your Bridal accounts happy knowing that
you have every angle of your business covered.

In recent months so called copy cat gown cleaning
services have tried to duplicate our expert service, don‘t
be fooled by these fly by night services. There is only one
cleaning method that has proven to be safe on all gowns and
formal wear. It‘s the ZURICON METHOD, 71 bridal and formal

wear manufactures can’t be wrong.

Remember, integrity and caring but most of all
reputation.

If you would like to see one of representatives to
discuss complete details of our service at no cost or
obligation just call us at 1-800-441-GOWN. Over 700,000
customers are pleasantly satisfied with our service that
must say something for integrity and reputation.

Looking forward to hearing from you.

Very truly yours,

Lewis Weissman
CONTINENTAL GOWN CLEANERS, INC.
00071

THERE WILL ALWAYS BE IMITATORS
THERE IS ONLY ONE CONTINENTAL!
THE ONET TC TRUST

EYHBIT p
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EXHIBIT E

THE TRUE FACTS ABOUT ZURCION

SPECIAL REPORT

FACT: ZURCION 1S RECOMMENDED BY 76 OF THE WORLDS MOST PRESTIGIOUS
GOWN AND FORMAL WEAR MANUFACTURES.

FACT: ZURCION IS THE SAFEST METHOD THAT IS USED TODAY FOR
CLEANING AND PROCESSING GOWNS AND FORMAL WEAR.
FACT: THE ZURCION METHOD HAS NEVER DAMAGED A WEDDING GOWN OR
FORMAL GOWN.
PACT: UNLIKE OTHER CLEANING COMPOUNDS, ZURCIONK IS NOT AVAILABLE
TO ANY REGULAR DRYCLEANER.
ZURCION IS A TRADE MARKED METHOD THAT HAS BEEN APPROVED BY

PACT:
“THE UNITED STATES PATENT AND TRADE MARK OFFICE UNDER REG. NO.

1,%582,960.

PACT: WHEN DEALING WITH ANY GOWN SERVICE THAT GIVES YOU
CREDENTIALS CHECK THEM OUT FULLY. 'DON’T ALWAYS BELIEVE WHAT YOU
HEAR.

PAC'I". ZURCION HAS BEEN RECOGNIZED BY THE INTERNATIONAL FABRICARE
INSTITUTE ( FABRIC NEWS DIGEST OCTOBER 1990).

FACT: OTHER GOWN CLEANERS WHO ARE ACTUALLY REGULAR DRYCLEANERS
WHO PROCESS REGULAR EVERYDAY WEARING APPAREL TRY TO SUBSIDIZE
THERE CLEANING STORES WITH GOWN CLEANING, THEY LEAD YOU TO BELIVE
THAT GOWN CLEANING IS THERE ONLY BUSINESS, WHEN IT’8 JUST A SIDE
LINE.

FACT: NATIONWIDE IS THE ONLY GOWN CLEANER IN THE UNITED STATES
THAT ONLY PROCESS GOWNS AND FORMAL WEAR, SIMPLY BECAUSE IT IS A
SPECIALIZED ITEM THAT SHOULD BE PROCESSED BY A SPECIALIZED COMPANY

WITH A SPECIALIZED METHOD (ZURCION).

PACT: DON‘T BE FOOLED BY CON ARTISTS THAT TELL YOU THEY HAVE A
SPECIAL PROCESS CALLED WETCLEANING. THE DEFINITION OF WETCLEANING
IS TO WASH AS PRESCRIBED IN SOAP AND WATER. BEWARE OF THESE CLAIMS

THEY ARE GRABBING POR STRAWS.

PACT: NATIONWIDE GOWN CLEANERS INC, HAS A PROCESS THAT IS
REGARDED AS A TRADE SECRET SO THAT THE LEVEL OF QUALITY AND
REPUTATION CAN BEST BE SERVED TO YOU THE CONSUMER.

FACT: NATIONWIDE GOWN CLEANER INC, IS AND ALWAYS WILL BE THE MOST
REPUTABLE AND DISTINGUISHED GOWN CLEANER IN THE BRIDAL INDUSTRY
ALWAYS THERE TO SERVE YOU THE CONSUMER WITH INTEGRITY.

FACT: NATIONWIDE GOWN CLEANERS INC. WILL ALWAYS STAND ABOVE THE
REST WITH HONESTY,INTEGRITY AND QUALITY. THIS IS OUR PLEDGE TO

You.

s
w
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EXHIBIT F
A Fable ...
“The Ravages of Time”

When grandmother got married she
was alovely bride in her gown of fine
hand made lace. Everyone told her
how beautiful she looked in her
delicate gown. After the wedding,
she thoughtfully decided to save her
gown and veil for her daughter to
wear some day. But Continental
wasa't available then so she folded
her gown with loving care in tissue
paper and moth flakes and placed it
tenderly in the bottom of her cedar
chest. When it was time for the lovely
gown to be worn by her daughter,
she found it had discolored and the
beautiful lace was ruined.

The moral of the story: Don't trust
Your wedding gown to home methads or
ordinary dry cleaning, they can't
prevent the ravages of time but
Contis I Gown Cle s can.

Your antique gowns can be cleaned and
restored to a like-new finish.

What a Lovely Bride, What a Lovely Goun

Cleaning Gowns is our only Business.

Cherish this moment in your special memories
and n a very special way Continental will preserve
your beautiful gown.

'For more than forty years we have been preserving
fine delicate gowns so they retain all the beauty
they had on that special day. After the gown has
been dleansed and carefully treated to resist sail,
dust, and moisture, we pack it in a sealed contained
(with 2 window for you and your daughter to enjoy
its lasting beauty).

Our preservation process is so unique, we offer a

Zuanntrs that your gown will be as fzsh and
lovely on her wedding day as it was on yours.
Preserre your wedding gown today.

To Enjoy Forever

The Professionals
c 4 tal) " r dAad by
the World's Leading Wedding Gown Manufacturers

FOR BEST RESULTS, SEND GOWN OR CALL

Fiushing, NY « Dallas, TX ¢ Campebeil. CA
1-800-441-GOWN
Frez Pick-Up Worldwide
Renember; W fuara/z&x the Lrocess

Exhibiz F
B

A

A
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EXHIBIT G

FACT: Continental Gown Cleaners, Inc. is the only leading gown
cleaners and restorers in the nation and is the choice of the bridal industry.

FACT: The average cleaner will not clean a gown that is glued up or that
has glued or pearlized beading. ButLontinental has a No-Fault Cleaning
Process that absolutely GUARANTEES the processing of gowns. With our
Fabric Analysis Depanment we examine and analyzc gowns.

FACT: Continental cleans thousands of gowns every month and we
have NEVER ruined one! So why take chances with so cailed safe methods.
trust the choice of the bridai gown industry and here’s why:

Continentzl is geared for gown The average cleaner
processing. We utilize the uses a regular dry cleaning
most modern equipment in the machine used for every day
industry. With expert technicians dry cleaning. To clean
trained to handle the cleaning one or two gowns a month,
and processing of delicate gowns. he cannot be expected

to alter his methods.
© CONTINENTAL USES SPECIALIZED: 4. Average Cleaner with:
Gown processing units
Trained personnel
Chemical formulas for
different gowns
Finishing equipment

Average cleaning equipment
Average personnel
Average spotting techniques

If you have any questions, please fecl free to call our toll-frec numbers:
New York call: 718-468-1992 ® Outside New York call: 1-800-441-GOWN

FACT: We appreciate your interest in Continental Gown Cleaners, Inc,,
the choice of the Bridal Industry.

THE STORY BEHIND YOUR WEDDING GOWN

As soon as-your wedding gown is reccived at Continental. we begin a long
and timely procedure to insure that your gown is given the finest care:

STEP ONE: Your gown is carefully analyzed to determine the type of care
required.

STEP TWO: The gown is thoroughly soaked in a special formulated solution
designed to:

A). Rid the garment of all perspit.tion

B). Remove all hem sail

C). Surface all stains for casy removal

D). Whiten the fabric

STEP THREE: The gown is clcansed in special luids. His then submerged
in to a preservative. The preservative is formulated to resist moisture. soil.

dust, and to reflest some harmiui light ravs

STEP FOUR: Your gown is then air driwd and pressed and piuced ina Box
designed for wedding gowns.

Sxhibis 3 AAn s

At Continental we take the tme (0 TN
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EXHIBIT H

FOR BEST RESULTS CALL

' | NATIONWIDE
@\\\ GOWN CLEANING
SERVICE .

New York, NY
Dallas, TX
Campbell, CA
1-800-242-GOWN

REMEMBER
WE GUARANTEE THE PROCESS

Free Pick Up Worldwide
MEMBER OF B.AM.ALA.

LS000
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DECISION AND ORDER

The Federal Trade Commission having issued its complaint
charging the respondents named in the caption hereof with violation
of Section 5(a) of the Federal Trade Commission Act, as amended,
and the respondents having been served with a copy of that
complaint, together with a notice of contemplated relief; and

The respondents, their attorneys, and counsel for the Commission
having thereafter executed an agreement containing a consent order,
an admission by the respondents of all the jurisdictional facts set forth
in the complaint, a statement that the signing of said agreement is for
settlement purposes only and does not constitute an admission by
respondents of facts, other than jurisdictional facts, or of violations
of law as alleged in the complaint issued by the Commission.

The Secretary of the Commission having thereafter withdrawn
this matter from adjudication in accordance with Section 3.25(c) of
its Rules; and

The Commission having considered the matter and having
thereupon accepted the executed consent agreement and placed such
agreement on the public record for a period of sixty (60) days, now in
further conformity with the procedure prescribed in Section 3.25(f) of
its Rules, the Commission hereby makes the following jurisdictional
findings and enters the following order:

1. Respondents Continental Gown Cleaning Service, Inc.,
Nationwide Gown Cleaning Service, Inc., Prestige Gown Cleaning
Service, Inc. (also doing business as Prestige Gown Service, Inc.),
Gown Cleaning Service, Inc., and Jonathan Ashley, Ltd., are New
York corporations with their principal offices or places of business at
189-07 Union Turnpike, Flushing, New York.

2. Respondent Lewis Weissman is an officer of the corporate
respondents. Individually or in concert with others, he formulates,
directs, controls, or participates in the policies, acts, or practices of
the corporations, including the acts or practices alleged in this
complaint. His principal office or place of business is the same as that
of the corporate respondents.

3. Respondent Gary Marcus is an officer of the corporate
respondents. Individually or in concert with others, he formulates,
directs, or controls the policies, acts, or practices of the corporations,
including the acts or practices alleged in this complaint. His principal
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office or place of business is the same as that of the corporate
respondents.

4. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondents, and the proceeding
is in the public interest.

ORDER
DEFINITIONS

For purposes of this order, the following definitions shall apply:

1. "Care Labeling Rule" shall mean the Federal Trade
Commission's Trade Regulation Rule Concerning the Care Labeling
of Textile Wearing Apparel, 16 CFR Part 423, or as the Rule may
hereafter be amended.

2. Unless otherwise specified, "respondents" shall mean
Continental Gown Cleaning Service, Inc., Nationwide Gown
Cleaning Service, Inc., Prestige Gown Cleaning Service, Inc. (also
doing business as Prestige Gown Service, Inc.), Gown Cleaning
Service, Inc., and Jonathan Ashley, Ltd., corporations, their
successors and assigns and their officers; Lewis Weissman and Gary
Marcus, individually and as officers of the corporations; and each of
the above's agents, representatives and employees.

3. "Commerce" shall mean commerce as defined in Section 4 of
the Federal Trade Commission Act, 15 U.S.C. 44,

4. "Clearly and prominently" shall mean as follows:

A. In an advertisement communicated through an electronic
medium (such as television, video, radio, and interactive media such
as the Internet and online services), the disclosure shall be presented
simultaneously in both the audio and video portions of the
advertisement. Provided, however, that in any advertisement
presented solely through video or audio means, the disclosure may be
made through the same means in which the ad is presented. The audio
disclosure shall be delivered in a volume and cadence sufficient for
an ordinary consumer to hear and comprehend it. The video
disclosure shall be of a size and shade, and shall appear on the screen
for a duration, sufficient for an ordinary consumer to read and
comprehend it. In addition to the foregoing, in interactive media the
disclosure shall also be unavoidable and shall be presented prior to
the consumer incurring any financial obligation.
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B. Inaprint advertisement, promotional material, or instructional
manual, the disclosure shall be in a type size and location sufficiently
noticeable for an ordinary consumer to read and comprehend it, in
print that contrasts with the background against which it appears. In
multipage documents, the disclosure shall appear on the cover or first
page.

C. On a product label, the disclosure shall be in a type size and
location on the principal display panel sufficiently noticeable for an
ordinary consumer to read and comprehend it, in print that contrasts
with the background against which it appears.

The disclosure shall be in understandable language and syntax.
Nothing contrary to, inconsistent with, or in mitigation of the
disclosure shall be used in any advertisement or on any label.

5. "Competent and reliable scientific evidence" shall mean tests,
analyses, research, studies, or other evidence based on the expertise
of professionals in the relevant area, that has been conducted and
evaluated in an objective manner by persons qualified to do so, using
procedures generally accepted in the profession to yield accurate and
reliable results.

6. "Manufacturer's or importer's written statement of reasonable
basis" shall mean a written statement in the form attached as
Appendix A signed by an authorized officer of the manufacturer or
importer that produces the garments or products to which the
statement relates, describing the reasonable basis for a particular care
instruction, warning or other representation.

7. "Solvent" shall mean any common organic solvent that is
commercially available for purchase for use in drycleaning.

L.

It is ordered, That respondents, directly or through any
corporation, subsidiary, division, or other device, in connection with
the advertising, promotion, offering for sale, sale, or distribution of
the Zurcion Method of cleaning and preservation or of any garment
cleaning or preservation method, service, or product in or affecting
commerce, shall not provide to retail or wholesale stores or to
manufacturers or importers of textile wearing apparel subject to the
Commission's Care Labeling Rule, the means and instrumentalities
to violate the Federal Trade Commission Act and/or the Care
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Labeling Rule, including without limitation, providing any labels or
tags that:

(A) Fail, when the label or tag requires or recommends

| drycleaning, to state at least one type of solvent that may be used

without damage to dryclean the garment to which the label or tag is
to be attached, unless all solvents can be used without damage; or

(B) Fail to provide warnings about parts of the normal
drycleaning process or the normal washing process (as these
processes are described in the Care Labeling Rule) that may harm the
garment to which the label or tag is to be attached or others being
washed or drycleaned with it; or

(C) Warn against the use of washing or drycleaning (as described
in the Care Labeling Rule), or against the use of professional

wetcleaning, when no warning is needed; or

(D) Violate the Care Labeling Rule, including without limitation,
in the manner described in subparts (A), (B), and (C) of this Part; or

(E) State "Dryclean Only by Zurcion Method" or otherwise
misrepresent that the Zurcion Method is the only cleaning method
that can be used safely and effectively to clean the garments to which
the labels or tags are to be attached; or

(F) Represent that respondents are the only cleaners who can
clean the garments to which the labels or tags are to be attached;

Provided that, for any and all labels or tags provided by respondents
that include care instructions, respondents must possess and rely upon
the manufacturer's or importer's written statement of reasonable basis
to substantiate the care instructions.

For purposes of this Part, labels and tags are defined as written
material provided by respondents for purposes of attachment to textile
wearing apparel that is offered for sale to consumers.

II.

It is further ordered, That respondents, directly or through any
corporation, subsidiary, division, or other device (including without
limitation providing materials or information intended for use or
distribution by others), in connection with their advertising,
promotion, offering for sale, sale, or distribution of any garment
cleaning or preservation method, service, or product in or affecting
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commerce, shall not make any misrepresentations regarding the Care
Labeling Rule or compliance with the Care Labeling Rule.

I

It is further ordered, That respondents, directly or through any
corporation, subsidiary, division, or other device, in connection with
the advertising, promotion, offering for sale, sale, or distribution of
the Zurcion Method of cleaning or preservation or any other method
of cleaning or preservation, in or affecting commerce, shall not
misrepresent in any manner, expressly or by implication, that such
method is patented.

IV.

It is further ordered, That respondents, directly or through any
corporation, subsidiary, division, or other device, in connection with
the advertising, promotion, offering for sale, sale, or distribution of
any garment cleaning or preservation method, service, company or
product in or affecting commerce, shall not make any representation,
in any manner, expressly or by implication, regarding the comparative.
or absolute safety or efficacy of any cleaning or preservation method,
service, company, or product, unless the representation is true and, at
the time it is made, respondents possess and rely upon competent and
reliable evidence, which when appropriate shall be competent and
reliable scientific evidence, that substantiates the representation.

V.

1t is further ordered, That respondents, directly or through any
corporation, subsidiary, division, or other device, in connection with
the advertising, promotion, offering for sale, sale, or distribution of
a garment cleaning or preservation service in or affecting commerce,
shall not make any representation, in any manner, expressly or by
implication, that such service is guaranteed or warranted, unless they
disclose, clearly and prominently, and in close proximity to the
representation, any material limitation or condition on the guarantee
or warranty, including, but not limited to the fact, if true, that an item
preserved by respondents must be kept sealed in the special
preservation container and if opened for inspection must be returned
for reboxing within thirty (30) days.
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VL

It is further ordered, That respondents Continental Gown
Cleaning Service, Inc., Nationwide Gown Cleaning Service, Inc.,
Prestige Gown Cleaning Service, Inc., Prestige Gown Service, Inc.,
Gown Cleaning Service, Inc., and Jonathan Ashley, Ltd., and their
successors and assigns, and respondents Lewis Weissman and Gary
Marcus, shall, within sixty (60) days after the date of service of this
order, send by first class certified mail, return receipt requested, to (a)
all garment manufacturers or importers to whom respondents have
provided Zurcion labels or promotional materials since January 1,
1996, and (b) as many as possible of respondents' customers
identified during discovery for whom addresses can be found, a
notice, in the form attached as Appendix B, informing the recipient
of this order and that the recipient should cease all use of the Zurcion
labels and promotional materials. No information other than that
contained in Appendix B shall be included with the mailing, nor shall
any other material be transmitted with it.

VIL

It is further ordered, That respondents Continental Gown
Cleaning Service, Inc., Nationwide Gown Cleaning Service, Inc.,
Prestige Gown Cleaning Service, Inc., Prestige Gown Service, Inc.,
Gown Cleaning Service, Inc., and Jonathan Ashley, Ltd., and their
successors and assigns, and respondents Lewis Weissman and Gary
Marcus, in any communication with persons other than manufacturers
or importers regarding the cleaning or preservation of garments to
which labels stating "Dryclean Only by Zurcion Method" or
substantially similar instructions have been attached prior to the date
of issuance of this order, shall disclose that other cleaning methods
may be safely and effectively used, shall instruct the person to contact
the manufacturer or importer to obtain cleaning instructions, and shall
provide information about how to contact the manufacturer or
importer. The disclosures required by this Part VII may be made
using the statement attached as Appendix C.

VIIIL.

It is further ordered, That respondents Continental Gown
Cleaning Service, Inc., Nationwide Gown Cleaning Service, Inc.,
Prestige Gown Cleaning Service, Inc., Prestige Gown Service, Inc.,
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Gown Cleaning Service, Inc., and Jonathan Ashley, Ltd., and their
successors and assigns, and respondent Lewis Weissman, for five (5)
years after the date of issuance of this order, shall maintain and upon
request make available to the Federal Trade Commission for
inspection and copying business records demonstrating their
compliance with the terms and provisions of this order, including but
not limited to:

A. Alladvertisements and promotional materials for any garment
cleaning or preservation method, service, or product offered for sale
by respondents;

B. All materials that were relied upon in disseminating any
representation covered by this order;

C. All tests, reports, studies, surveys, demonstrations, or other
evidence in their possession or control that contradict, qualify, or call
into question any representation covered by this order, or the basis
relied upon for the representation, including complaints and other
communications with consumers or with governmental or consumer
protection organizations; and

D. All materials provided by respondents to manufacturers,
importers, retailers, or wholesalers of textile wearing apparel.

Respondent Gary Marcus shall comply with the provisions of this
Part VIII if at any time during the five (5) years after the date of
issuance of this order he owns or controls a majority interest in any
of the corporate respondents, or in any business involving or
connected with the advertising, promotion, offering for sale, sale, or
distribution of any garment cleaning or preservation method, service,
or product.

IX.

It is further ordered, That respondents Continental Gown
Cleaning Service, Inc., Nationwide Gown Cleaning Service, Inc.,
Prestige Gown Cleaning Service, Inc., Prestige Gown Service, Inc.,
Gown Cleaning Service, Inc., and Jonathan Ashley, Ltd., and their
successors and assigns, and respondents Lewis Weissman and Gary
Marcus shall deliver a copy of this order to all current and future
principals, officers, directors, and managers, and to all current and
future employees, agents, and representatives having responsibilities
with respect to the subject matter of this order, and shall secure from
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each such person a signed and dated statement acknowledging receipt
of the order. Respondents shall deliver this order to current personnel
within sixty (60) days after the date of service of this order, and to
future personnel within thirty (30) days after the person assumes such
position or responsibilities.

X.

It is further ordered, That respondents Continental Gown
Cleaning Service, Inc., Nationwide Gown Cleaning Service, Inc.,
Prestige Gown Cleaning Service, Inc., Prestige Gown Service, Inc.,
Gown Cleaning Service, Inc., and Jonathan Ashley, Ltd., and their
successors and assigns, shall notify the Commission at least thirty
(30) days prior to any change in the corporation(s) that may affect
compliance obligations arising under this order, including but not
limited to a dissolution, assignment, sale, merger, or other action that
would result in the emergence of a successor corporation; the creation
or dissolution of a subsidiary, parent, or affiliate that engages in any
acts or practices subject to this order; the proposed filing of a
bankruptcy petition; or a change in the corporate name or address.
Provided, however, that, with respect to any proposed change in the
corporation(s) about which respondents learn less than thirty (30)
days prior to the date such action is to take place, respondents shall
notify the Commission as soon as is practicable after obtaining such
knowledge. All notices required by this Part shall be sent by certified
mail to the Associate Director, Division of Enforcement, Bureau of
Consumer Protection, Federal Trade Commission, Washington, D.C.

XI.

It is further ordered, That, for a period of ten (10) years after the
date of issuance of this order:

(a) Respondent Lewis Weissman shall notify the Commission of
the discontinuance of his current business or employment, or of his
affiliation with any new business or employment; and

(b) Respondent Gary Marcus shall notify the Commission of his
affiliation with any new business or employment involving or
connected with the advertising, promotion, offering for sale, sale, or
distribution of any garment cleaning or preservation method, service,
or product.



CONTINENTAL GOWN CLEANING SERVICE, INC., ET AL. 475

451 Decision and Order

The notices required in this Part XI shall include respondents' new
business address and telephone number and a description of the nature
of the business or employment and their duties and responsibilities. All
notices required by this Part shall be sent by certified mail to the
Associate Director, Division of Enforcement, Bureau of Consumer
Protection, Federal Trade Commission, Washington, D.C. 20580.

XII.

It is further ordered, That respondents Continental Gown
Cleaning Service, Inc., Nationwide Gown Cleaning Service, Inc.,
Prestige Gown Cleaning Service, Inc., Prestige Gown Service, Inc.,
Gown Cleaning Service, Inc., and Jonathan Ashley, Ltd., and their
successors and assigns, and respondents Lewis Weissman and Gary
Marcus shall, within sixty (60) days after the date of service of this
order, and at such other times as the Federal Trade Commission may
require, file with the Commission a report, in writing, setting forth in
detail the manner and form in which they have complied with this
order. This report shall include, but shall not be limited to, a detailed
description of the Zurcion Method of cleaning or preservation, any
substantially similar method of cleaning or preservation, or any other
specialized method of cleaning or preserving textile wearing apparel
advertised by respondents, including the solvent(s) used in such
method. Pursuant to Rule 4.9(c) of the Commission's Rules of
Practice, respondents may designate material included in the report
as confidential and request that it be withheld from the public record.

XIII.

This order will terminate on September 8, 2019, or twenty (20)
years from the most recent date that the United States or the Federal
Trade Commission files a complaint (with or without an
accompanying consent decree) in federal court alleging any violation
of the order, whichever comes later; provided, however, that the filing
of such a complaint will not affect the duration of:

A. Any Part in this order that terminates in less than twenty (20)
years;

B. This order's application to any respondent that is not named as
a defendant in such complaint; and

C. This order if such complaint is filed after the order has
terminated pursuant to this Part.
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Provided, further, that if such complaint is dismissed or a federal
court rules that the respondent did not violate any provision of the
order, and the dismissal or ruling is either not appealed or upheld on
appeal, then the order will terminate according to this Part as though
- the complaint had never been filed, except that the order will not
terminate between the date such complaint is filed and the later of the
deadline for appealing such dismissal or ruling and the date such
dismissal or ruling is upheld on appeal.

APPENDIX A

WRITTEN STATEMENT OF REASONABLE BASIS

1. This statement is being provided to [name of respondent] to satisfy
the conditions of an Order of the Federal Trade Commission dated
September 8, 1999. I have received a copy of this Order.

2. Attached to this statement is a copy of [label(s) or tag(s)] attached
to garments manufactured or imported by [name of manufacturer or

importer].

3. [Name of manufacturer or importer] possesses and relies upon a
reasonable basis in accordance with the Federal Trade Commission's Care
Labeling Rule, 16 C.F.R. Part 423, for the care instructions [or specify
other representations] made on the attached [label or tag]. This reasonable
basis consists of the following reliable evidence: [describe nature of

evidence].

[NAME OF MANUFACTURER OR IMPORTER]

BY:

[Name of authorized officer]
[Title of officer]

DATE:
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[Respondents’ Letterhead]
Dear [name of manufacturer or importer]:

During the past several years you received garment labels, tags or other
information materials about the Zurcion method of cleaning and preserving
wedding gowns and other formal wear. We are providing this notice
pursuant to the terms of a Consent Order that our company agreed to have
entered by the Federal Trade Commission. A copy of the Consent Order
is attached.

The Consent Order is the result of allegations by the Commission that
our materials violated the Care Labeling Rule or were otherwise
misleading. The labels, tags and other materials said “Dryclean Only by
Zurcion Method,” or words to that effect, or suggested that our company
or cleaning methods are the only ones that could successfully clean certain
garments. According to the Commission's Complaint, other cleaners and
other methods may be able to clean and preserve these garments as well as
we can. To comply with the Care Labeling Rule (found at 16 C.F.R. Part
423 or at <www.fic.gov> -- click on “Legal Framework” and then
“FTC Regulations and Guides,” or at
<www.access.gpo.gov/nara/cfr/waisidx/16cfr423v1.html>), you should
always take appropriate steps to determine what cleaning or preservation
methods will work for your company's garments.

Under the terms of the Consent Order, we can no longer (among other
things) use the labels, tags or other materials you have received from us.
Accordingly, please stop using them and destroy the unused supply. To
satisfy the Rule’s requirements, you may want to recall and/or retag
garments in distribution that include Zurcion labels.

For more information about the Care Labeling Rule, contact
Steven Ecklund at the Federal Trade Commission, 202-326-2841
or <secklund@ftc.gov>.

Very truly yours,

Lewis Weissman
President
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APPENDIX C

[You may use the following text to communicate the information required
by Part VII of the Order. When dealing with drycleaners or retailers, the
text may be modified to indicate that the order or inquiry is being made on
behalf of a customer or customers, rather than by the customer directly. If
there’s any confusion about the message, the underlined text is to be the
starting point for any further response.]

Since the manyfacturer sewed a “Zurcion” label in your gown, it has
been determined that other methods also may successfully and safely clean

our gown.

We cannot provide the detailed cleaning instructions necessary for
other cleaners to service your gown. If you want to consider other cleaners,
contact the gown's manufacturer or importer for specific cleaning
instructions. They will tell you if other cleaning methods exist and whether
other cleaners may be able to follow the manufacturer's instructions.

If you don't know how to contact your gown’s manufacturer or
importer, we can help.

(If you kmow the manufacturer or importer’s name, we can check a
listing for their contact information.)

(If you don't know the name, look on your gown’s label for the federal
registered identification number or “RN” number. It will help us get the
contact information for you.)





