9323297
B210548

UNI TED STATES OF AMERI CA
BEFORE FEDERAL TRADE COWM SSI ON

In the Matter of
DOCKET NO. C- 3699
TELEBRANDS CORP.

a corporation; and

AJI' T KHUBANI
i ndividually and as an officer
and director of said corporation.

N N N N N N N N N N N

COVPLAI NT

The Federal Trade Commi ssion, having reason to believe that
Tel ebrands Corp., a corporation; and Ajit Khubani, individually
and as an officer and director of said corporation
("respondents"), have violated the provisions of the Federal
Trade Conmi ssion Act, and it appearing to the Comm ssion that a
proceeding by it in respect thereof would be in the public
interest, alleges:

PARAGRAPH ONE: Respondent Tel ebrands Corp., al so doing
busi ness as Uncle Bernie's and U S. Buyers Network, and
previ ously having been known as Tel ebrands Direct Response Corp.
and Tel ebrands Whol esale Corp., is a Virginia corporation with
its office and principal place of business |ocated at 2428
Patterson Avenue, Roanoke, Virginia 24016.

Respondent Ajit Khubani is an officer and director of the
corporate respondent. Individually or in concert with others, he
has fornul ated, directed, or controlled the acts and practices of
t he corporate respondent, including the various acts and
practices alleged in this conplaint. H's business address is the
sanme as that of the corporate respondent.

PARAGRAPH TWO.  Respondents have advertised, |abell ed,
offered for sale, sold, and distributed to consuners the Sweda
Power Antenna, a device intended to capture television and radio



signal s; the \WisperXL, a sound anplification device intended to
be worn by the user; and other products.

PARAGRAPH THREE: The acts and practices of respondents
alleged in this conplaint have been in or affecting conmmerce, as
"commerce" is defined in Section 4 of the Federal Trade
Conmmi ssi on Act.

Sweda Power Ant enna

PARAGRAPH FOUR: Respondents have di ssem nated or have
caused to be dissem nated adverti senents for the Sweda Power
Ant enna, including but not necessarily limted to the attached
Exhibit A These advertisenents contain the follow ng
st at enent s:

A "Amazi ng New Product G ves Crisp, Cear TV Reception
W THOUT Cabl e! ";

B. "Until recently, the only convenient way to guarantee
great TV reception was to get cable installed. But who
wants to pay those irritating nonthly cable fees just to get
clear reception? Now . . . a new device has been
developed . . . [i]Jt's called the SWEDA Power Antenna and
is without a doubt 'the single nost inportant thing you
should own if you have a TVI''";

C. "Just imagi ne watching TV and seeing a picture so
brilliantly clear that you'd al nbst swear you were there
live! Just plug this tiny 2" x 4" Power Antenna into any
ordi nary AC outlet, connect your TV and get ready for the
best reception you' ve ever had w thout cable.";

D. "You'll watch in amazenent as YOUR TV set suddenly

di spl ays a sharp, focused picture. You literally "won't
bel i eve your eyes!' Even older TV sets suddenly cone to
life.";

E. ". . . Power Antenna takes that signal and el ectroni-
cally boosts it before it gets to your TV set. The results
are anmazing!";

F. "WHAT ABOUT MY TV 'DI SH ANTENNA? Return it! .
The truth is that they're no nore effective than rabbit-
ears, a loop, or rod antenna . . .. The incredible SWEDA
Power Antenna makes everything el se seem obsol ete. Just
plug it in and watch it work."; and
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G "[ Sweda Power Antenna] Wbrks just as good for radio
reception too!".
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PARACGRAPH FI VE:  Through the use of the statenents contained
in the advertisenents referred to i n PARAGRAPH FOUR, i ncl uding
but not necessarily limted to the attached Exhibit A,
respondents have represented, directly or by inplication, that:

A The Sweda Power Antenna provides the best, crispest,
cl earest, or nost focused television reception achievable
wi t hout cable installation;

B. The Sweda Power Antenna takes a television or radio
signal and electronically boosts it before it gets to a
tel evision or radi o; and

C. The installation of a Sweda Power Antenna will nore
effectively inprove a television's or radio' s reception,
sound, or inmage than the installation of a television or
radi o di sh ant enna.

PARAGRAPH Sl X: In truth and in fact:

A The Sweda Power Antenna does not provide the best,
crispest, clearest, or nost focused television reception
achi evabl e wi thout cable installation;

B. The Sweda Power Antenna does not take a television or
radi o signal and electronically boost it before it gets to a
tel evision or radi o; and

C. The installation of a Sweda Power Antenna will not nore
effectively inprove a television's or radio' s reception,
sound, or image than the installation of a television or
radi o di sh ant enna.

Therefore, the representations set forth in PARAGRAPH FI VE
were, and are, false and m sl eadi ng.

PARAGRAPH SEVEN. Through the use of the statenents
contained in the advertisenents referred to i n PARAGRAPH FOUR
i ncludi ng but not necessarily limted to the attached Exhibit A,
respondents have represented, directly or by inplication, that at
the tinme they nade the representations set forth i n PARAGRAPH
FI VE, respondents possessed and relied upon a reasonabl e basis
t hat substantiated such representations.

PARAGRAPH EIGHT: In truth and in fact, at the time they
made the representations set forth in PARAGRAPH FI VE, respondents
di d not possess and rely upon a reasonabl e basis that
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substanti ated such representations. Therefore, the
representation set forth in PARAGRAPH SEVEN was, and is, false
and m sl eadi ng.
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PARAGRAPH NI NE: Respondents have di ssem nated or have
caused to be dissem nated adverti senents for the Sweda Power
Antenna, including but not necessarily limted to the attached
Exhibit A, that make satisfaction or noney-back guarantees for
t he Sweda Power Antenna. These advertisenents nmake the foll ow ng
statenent: "Experience the best reception you ve ever had or
sinmply return it [Sweda Power Antenna] within 30 days for a
pronpt and courteous refund.”

PARAGRAPH TEN:  Through the use of the statenent contained
in the advertisenents referred to in PARAGRAPH NI NE, i ncl uding
but not necessarily |limted to the attached Exhibit A,
respondents have represented, directly or by inplication, that
t he purchaser of a Sweda Power Antenna would readily obtain a
pronpt refund of the full purchase price upon tinely demand and
return of the Sweda Power Antenna.

PARAGRAPH ELEVEN: In truth and in fact, in nunmerous
i nstances, purchasers could not readily obtain a pronpt refund of
the full purchase price of the Sweda Power Antenna upon tinely
demand and return of the Sweda Power Antenna. Respondents
provi ded refunds only after delays of several nonths or only
after requiring the purchaser to satisfy other conditions not
previously disclosed. Therefore, the representation set forth in
PARACRAPH TEN was, and is, false and m sl eadi ng.

Whi sper XL

PARAGRAPH TWELVE: Respondents have di ssem nated or have
caused to be dissenm nated advertisenents for the Wi sper XL,
i ncludi ng but not necessarily limted to the attached Exhibits B
and C. These advertisenents contain the foll ow ng statenents:

A "HEAR A WHI SPER UP TO 100 FEET AWAY! Incredible
Wi sper XL G ves You Super Hearing" (Exhibits B and O);

B. "The Wi sper XL may | ook like a sinple device designed
to hide right behind your ear, but is actually a ngjor
br eakt hrough i n sound enhancenent technol ogy."” (Exhibit B)

C. "The WhisperXL . . . is actually a major breakthrough

in sound interception and anplification technol ogy."

(Exhibit C);

D. "State-of-the-art electronic engineering actually
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allows you to hear a whisper up to 100 feet away."
(Exhibits B and C);
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E. "Incredibly, you'll be able to hear people talking in
the next roomloudly and clearly, or a pin drop from50 feet
away!" (Exhibit O);

F. "Take a wal k outdoors and you'll hear . . . deer com ng
before they hear you!" (Exhibit C); and

G "Don't Mss A Wrd! WisperXL has dozens of practical
uses! Take it to the novies, theater, or |lecture hall and
you'll never mss a word."” (Exhibits B)

PARAGRAPH THI RTEEN:  Through the use of the statenents
contained in the advertisenents referred to i n PARAGRAPH TVELVE,
i ncluding but not necessarily limted to the attached Exhibits B
and C, respondents have represented, directly or by inplication,
t hat :

A t he Wi sper XL is a major breakthrough in sound
enhancenent technol ogy;

B. t he WhisperXL is an effective hearing aid;

C. t he Wi sper XL i s designed to produce and produces clear
anplification of whispered or normal speech, television,
radi o, and other md- to high-frequency sounds at a di stance
of nore than a few feet;

D. t he Wi sper XL all ows the user to hear a whisper from as
far as 100 feet away; and

E. t he Wi sper XL allows the user to hear a pin drop from
50 feet away.

PARAGRAPH FOURTEEN: In truth and in fact:

A t he Whi sper XL is not a nmjor breakthrough in sound
enhancenent technol ogy;

B. the Wi sperXL is not an effective hearing aid;

C. t he Whi sper XL is not designed to produce and does not

produce clear anplification of whispered or normal speech,
tel evision, radio, and other m d- to high-frequency sounds
at a distance of nore than a few feet;

D. t he Whi sper XL does not allow the user to hear a whisper
fromas far as 100 feet away; and
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E. t he Wi sper XL does not allow the user to hear a pin
drop from50 feet away.
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Therefore, the representations set forth in PARAGRAPH THI RTEEN
were, and are, false and m sl eadi ng.

PARAGRAPH FI FTEEN: Through the use of the statenents
contained in the advertisenents referred to i n PARAGRAPH TVELVE,
i ncluding but not necessarily limted to the attached Exhibits B
and C, respondents have represented, directly or by inplication,
that at the tinme they made the representations set forth in
PARAGRAPH THI RTEEN, respondents possessed and relied upon a
reasonabl e basis that substantiated such representations.

PARAGRAPH SI XTEEN: In truth and in fact, at the tinme they
made the representations set forth in PARAGRAPH THI RTEEN
respondents did not possess and rely upon a reasonabl e basis that
substanti ated such representations. Therefore, the
representation set forth in PARAGRAPH FI FTEEN was, and is, false
and m sl eadi ng.

PARAGRAPH SEVENTEEN:. The acts and practices of respondents
as alleged in this conplaint constitute unfair or deceptive acts
or practices in or affecting commerce in violation of Section
5(a) of the Federal Trade Commi ssion Act.

THEREFORE, the Federal Trade Comm ssion this thirteenth day
of Decenber, 1996, has issued its conpl aint against respondents.
By the Conmmi ssion.

SEAL:

Donald S. C ark
Secretary

[Exhibits A-C attached to paper copies, but not available in
el ectronic format]
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