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UNI TED STATES OF AMERI CA
BEFORE FEDERAL TRADE COWM SSI ON

In the Matter of

YOUNG & RUBI CAM | NC. , DOCKET NO. C- 3680

a corporation.

COWVPLAI NT

The Federal Trade Commi ssion, having reason to believe that
Young & RubicamlInc., a corporation ("Young & Rubican or
"respondent™), has violated the provisions of the Federal Trade
Conmmi ssion Act, and it appearing to the Conm ssion that a
proceeding by it in respect thereof would be in the public
i nterest, alleges:

PARAGRAPH ONE: Respondent Young & Rubicamis a New York
corporation, with its principal office or place of business
| ocated at 285 Madi son Avenue, New York, New York 10017.

PARAGRAPH TWO.  Young & Rubicamis now, and at all tines
relevant to this conplaint has been an advertising agency for
Ford Motor Conpany ("Ford") and the Lincoln-Mercury Deal ers
Associ ations ("LMDAs"). Young & Rubi cam has prepared and
di ssenmi nated advertising materials to pronote the sale of Ford's
Mercury Mystique and Lincoln Continental autonobiles. These
advertisenments have included clains regarding the efficacy of the
McronAir Filtration System a cabin air filter installed in
Mercury Mystique and Lincoln Continental autonobiles.

PARAGRAPH THREE: The acts and practices of respondent
alleged in this conplaint have been in or affecting commerce, as
"commerce" is defined in Section 4 of the Federal Trade
Conmi ssi on Act.

PARAGRAPH FOUR:  Young & Rubi cam has prepared and
di ssenmi nated or has caused to be di ssenmi nated advertisenents for
the McronAir Filtration System including but not necessarily
limted to the attached Exhibits A-H  These advertisenents
contain the foll owi ng statenents:






"Eat No One's Dust.

Al'l -New Mercury Mystique Wth Exclusive McronAir
Filter.

Here, quite literally, is a breath of fresh air in
autonotive design. The new Mercury Mystique. The only
car inits class with a McronAir filter that renoves
virtually all dust, pollen and other inpurities from
the interior.” (Exhibit A print ad).

"McronAir Filtration System screens out virtually al
pol |l en, road dust and potentially harnful air

pol lutants before they enter the car. This neans
allergy sufferers, and anyone concerned with air

pol lution, can breathe easier.” (Exhibit B:
pronotional material).

"Dear M. Sanple,

Do you like clean air? Mstique's standard M cronAir
Filtration Systemrenoves virtually all pollen, road
dust and other pollutants fromair entering the car.
It's an especially nice feature if you happen to be
bot hered by allergies.” (Exhibit C  pronotional
mat eri al ).

“"ANNCR  Introducing, the all-new Mercury Mystique. A
car that can help bar pollutants and pollen from your
environnment. Wth an air filtration systemordinarily
found in cars costing thousands nore." (Exhibit D

tel evi sion comercial).

"MALE ANNCR: How about the all-new Mercury
Mystique...It's loaded with features unique to its
cl ass.

FEMALE ANNCR:  ( SARCASTI CALLY) WMagi cal features?
MALE ANNCR: Well Mystique's air filter does renove

dust, pollen and harnful pollutants fromthe air before
they reach the car's interior.



FEMALE ANNCR: Pretty inpressive!"
(Exhibit E: radio conmercial).

F. "And you can breathe easy thanks to the McronAir
Filtration Systemthat renoves all pollen and ot her
pol lutants...a deci ded advant age when you're driving in
dusty desert air...and an advantage you can't get from
either Accord or Altima." (Exhibit F: print ad).

G "*McronAir Filtration System
Renoves virtually all pollutants fromthe cabin.”
(Exhibit G print ad).

H. "A McronAir Filtration Systemto keep the passenger
conpartment virtually air-pollutant and pollen free.”
(Exhibit H print ad).

PARACRAPH FI VE:  Through the use of the statenents contained
in the advertisenents referred to i n PARAGRAPH FOUR, i ncl udi ng
but not necessarily |limted to the adverti senents attached as
Exhi bits A-H, respondent has represented, directly or by
inplication, that the McronAir Filtration Systemrenoves
virtually all pollutants likely to be encountered by a driver.

PARAGRAPH SI X:  In truth and in fact, the McronAir
Filtration System does not renove virtually all pollutants |ikely
to be encountered by a driver. For exanple, the McronAir
Filtration System has no effect on gaseous pollutants, such as
hydr ocar bons, carbon nonoxi de, and nitrogen oxides. Therefore,
the representation set forth in PARAGRAPH FI VE was, and is, false
and m sl eadi ng.

PARAGRAPH SEVEN. Through the use of the statenents
contained in the advertisenments referred to i n PARAGRAPH FOUR
i ncludi ng but not necessarily limted to the advertisenents
attached as Exhibits A-H, respondent has represented, directly or
by inplication, that at the tinme it made the representation set
forth in PARAGRAPH FI VE, respondent possessed and relied upon a
reasonabl e basis that substantiated such representation

PARAGRAPH EI GHT: In truth and in fact, at the tinme it nade
the representation set forth in PARAGRAPH FI VE, respondent did
not possess and rely upon a reasonabl e basis that substantiated
such representation. Therefore, the representation set forth in
PARAGRAPH SEVEN was, and is, false and m sl eadi ng.
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PARAGRAPH NI NE:  Respondent knew or shoul d have known t hat
the representations set forth in PARAGRAPHS FI VE and SEVEN wer e,
and are, false and m sl eadi ng.

PARAGRAPH TEN. The acts and practices of respondent as
alleged in this conplaint constitute unfair or deceptive acts or
practices and the maki ng of fal se advertisenments in or affecting
commerce in violation of Section 5(a) of the Federal Trade
Conmi ssi on Act.

THEREFORE, the Federal Trade Comm ssion on this twenty-
second day of August, 1996, issues this conplaint against
respondent.

By the Conmmi ssion.

Donald S. d ark

Secretary

SEAL



