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This panel will explore tax and benefits identity theft among older Americans.
Senior citizens are particularly vulnerable to this crime because their personal
information may be easily accessible by numerous individuals. Panelists will
examine the scope of the problem; what caregivers and support professionals
can do to prevent it; and steps to remedy it. Finally, the panelists will discuss the
unique identity theft challenges to seniors as the government moves to deliver
benefits through prepaid, reloadable debit cards.
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Panelists from the government, the private sector, and advocacy groups will
discuss seniors’ vulnerability to identity theft in the health care arena. The
panelists also will consider the impact of new laws related to the issue, as well
as best practices for seniors and their advocates to detect, prevent, and remedy

medical identity theft.
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This panel will explore senior identity theft in the long-term care context,
including nursing homes, assisted living, and in-home care. Senior citizens in
long-term care are at risk of identity theft because their personal information
is readily accessible by numerous individuals. Panelists will examine the scope
of the problem; what caregivers and support professionals can do to prevent
identity theft in long-term care; the challenges of assisting seniors with
diminished capacity; steps to remedy identity theft; and possible solutions.
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This panel will discuss how to reach consumers ages 65 and older with
educational messages. As a massive and growing demographic, older consumers
are frequent targets of marketers and educators alike. But how can we find

this audience, get our messages in front of them, and convince them to listen
—and even act? Are approaches different for different segments of the older
population? What about when older consumers aren’t actively seeking the
information — and might not really want it? Panelists will share experiences and
ideas about best practices to reach older consumers with educational messages.
Audience participation is encouraged.
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