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IN THE UNITED STATES DISTRICT COURT
FOR THE SOUTHERN DISTRICT OF FLORIDA

FEDERAL TRADE COMMISSION,
Case No.
Plaintiff,

COMPLAINT FOR PERMANENT
INJUNCTION AND OTHER
EQUITABLE RELIEF

V.

NATURECITY, LLC,
a Florida limited liability company,

CARL PRADELLL, individually and as an owner
and officer of NATURECITY, LLC, and

BETH PRADELLLI, individually and as an owner
and officer of NATURECITY, LLC,

Defendants.

N N N N N N N N N N N N N N N N N N

Plaintiff, Federal Trade Commission (“FTC” or “Commission”), for its complaint alleges:

1. The FTC brings this action under Section 13(b) of the Federal Trade Commission
Act (“FTC Act”), 15 U.S.C. § 53(b), to obtain permanent injunctive relief, rescission or
reformation of contracts, restitution, the refund of monies paid, disgorgement of ill-gotten
monies, and other equitable relief for Defendants’ acts or practices in violation of Sections 5(a)
and 12 of the FTC Act, 15 U.S.C. 88 45(a) and 52, in connection with the advertising, marketing,
distribution, and sale of products purporting to improve cholesterol and triglycerides, relieve
chronic pain, and mitigate or treat various diseases and health conditions, including ulcerative

colitis, diabetes, and acid reflux.
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JURISDICTION AND VENUE

2. This Court has subject matter jurisdiction pursuant to 28 U.S.C 8§88 1331, 1337(a),
and 1345.

3. Venue is proper in this District under 28 U.S.C. § 1391(b)(1), (b)(2), (c)(1),
(€)(2), and (d) and 15 U.S.C. § 53(b).

PLAINTIFF

4. The FTC is an independent agency of the United States Government created by
statute. 15 U.S.C. 88 41-58. The FTC enforces Section 5(a) of the FTC Act, 15 U.S.C. § 45(a),
which prohibits unfair or deceptive acts or practices in or affecting commerce. The FTC also
enforces Section 12 of the FTC Act, 15 U.S.C. 8 52, which prohibits false advertisements for
food, drugs, devices, services, or cosmetics in or affecting commerce.

5. The FTC is authorized to initiate federal district court proceedings, by its own
attorneys, to enjoin violations of the FTC Act and to secure such equitable relief as may be
appropriate in each case, including rescission or reformation of contracts, restitution, the refund
of monies paid, and the disgorgement of ill-gotten monies. 15 U.S.C. § 53(b).

DEFENDANTS

6. Defendant NatureCity, LLC is a Florida limited liability corporation with its
principal place of business located at 990 S. Rogers Circle, Unit 1, Boca Raton, Florida 33487.
NatureCity transacts or has transacted business in this District and throughout the United States.
At all times material to this Complaint, acting alone or in concert with others, NatureCity has
advertised, marketed, distributed, or sold TrueAloe and AloeCran to consumers throughout the

United States.
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7. Defendant Carl Pradelli is the majority owner, Chief Executive Officer, and
President of NatureCity. At all times material to this Complaint, acting alone or in concert with
others, he has formulated, directed, controlled, had authority to control, or participated in the acts
and practices set forth in this Complaint. For example, Carl Pradelli maintains creative control
over the company’s advertising and evaluates the results of such advertising. He has held this
responsibility since at least August 2014. At times, he personally responds to complaint letters
from NatureCity customers. Defendant Carl Pradelli resides in this District and, in connection
with the matters alleged herein, transacts or has transacted business in this District and
throughout the United States.

8. Defendant Beth Pradelli is a minority owner, Senior Vice President, and General
Counsel of NatureCity. At all times material to this Complaint, acting alone or in concert with
others, she has formulated, directed, controlled, had authority to control, or participated in the
acts and practices set forth in this Complaint. Beth Pradelli is responsible for reviewing the
company’s various marketing efforts and has done so since at least August 2014. In addition,
she personally responded to complaints filed about NatureCity with the Washington Attorney
General’s Office and the Better Business Bureau. Defendant Beth Pradelli resides in this District
and, in connection with the matters alleged herein, transacts or has transacted business in this
District and throughout the United States.

COMMERCE

9. At all times material to this Complaint, Defendants have maintained a substantial
course of trade in or affecting commerce, as “commerce” is defined in Section 4 of the FTC Act,

15U.S.C. §44.



Case 9:19-cv-81387-XXXX Document 1 Entered on FLSD Docket 10/10/2019 Page 4 of 31

DEFENDANTS’ BUSINESS PRACTICES

10. From May 2002 to the present, Defendants have advertised, marketed, distributed,
or sold a variety of health-related products, including, but not limited to, TrueAloe and
AloeCran.

11.  TrueAloe consists of processed Aloe vera and gelatin with a daily serving size of
two capsules. Defendants sell bottles of 120 TrueAloe capsules for $24.97 each, or $18.73 for
members of Defendants’ club, plus shipping.

12.  AloeCran is a powdered drink mix consisting of processed Aloe vera, cranberry
extract, soluble dietary fiber, and other ingredients with a daily serving size of one 6.7 gram
scoop mixed with water. Defendants sell containers for $29.97 each, or $22.48 for members of
Defendants’ club, plus shipping.

13. Defendants have advertised TrueAloe and AloeCran primarily through direct mail

brochures to consumers in the United States. Defendants also advertise and offer their products

for sale on their website, www.naturecity.com, through Amazon.com, and on websites
maintained by other sellers of health-related products.

14.  To induce consumers to purchase TrueAloe and AloeCran, Defendants have
disseminated or caused to be disseminated advertisements and promotional materials, including,
but not limited to, the attached Exhibits A through E. These advertisements contain the
following statements and depictions, among others:

A. True Aloe direct mail brochure TA59U4, disseminated from October 2014

to September 2017, with a circulation of over 5.5 million (Exhibit A):


http://www.naturecity.com/
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[Exhibit A - 1]
* * %

When you’re in pain, polysaccharides send an instant message to
your NK [“Natural Killer] cells telling them to destroy what is
hurting you and put your body back to normal. One teeny capsule
of TrueAloe floods your body with polysaccharide “Agents of
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Life”...much more than most other Aloe products. Your relief is

fast...and lasting...as long as you stick with TrueAloe! That’s

why TrueAloe is so effective in soothing joint and muscle pain...
[Exhibit A - 6]

* X *

TrueAloe contains 10 natural pain and inflammation

stoppers...with zero side-effects.
[Exhibit A - 8]

* * *

[Exhibit A - 9]

* * *

TrueAloe soothes and protects your gut just like your Mom’s
Aloe healed burns and cuts!

Plus, the TrueAloe sugar molecules decrease the amount of
burning acid in your stomach.

Clinical studies demonstrate Aloe’s power to fix your digestive
problems.
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In a clinical human study, leading scientist Dr. Jeffrey Bland
from the Linus Pauling Institute found that Aloe vera helps your
gastrointestinal function 4 ways:

1. Makes your digestion easier without causing diarrhea (food
moves faster, gunk doesn’t stay in your colon, constipation is
gone!)

2. Normalizes your pH and balances acid levels in your gut
(nature’s perfect antacid)

3. Reduces damaging and painful yeast (boosting your natural
immunity)

4. Promotes “good” bacteria and gets ride of “bad” bacteria
(and probiotics work much better with Aloe!).

[Exhibit A - 10]

* Kk *

More human studies with Aloe vera were conducted. The
results were amazing.

In a randomized, double-blind, placebo-controlled trial, 44
people suffering from ulcerative colitis (a type of irritable bowel)
were given Aloe vera or a placebo....in just 4 weeks 47% of the
lucky folks taking Aloe had a complete remission or
improvement in their condition...with NO SIDE EFFECTS.

[Exhibit A - 10]
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[Exhibit A - 11]

* * *

Aloe vera’s power was shown once again in Russia. Ulcer
patients were given Aloe vera. The researchers found that Aloe
was just as effective as a commonly used anti-ulcer drug (a proton
pump inhibitor) with one major difference...

No toxic side effects!

Take your pick: A proton pump inhibitor that may give you
headaches, diarrhea, vomiting, gas, nausea, dizziness, fatigue,
constipation, breast development in men, or joint pain...or
soothing Aloe vera with no reported side effects. No matter how

much you take.
[Exhibit A - 10-12]

* Xk *
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Data confirms Aloe vera helps normalize blood sugar and
triglyceride levels.
[Exhibit A - 14]

* * *

[Exhibit A - 14]
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[Exhibit A - 15]

* * *

Aloe vera may help normalize your cholesterol and protect

against arterial plaque.
[Exhibit A - 16]

* X *

[Exhibit A - 18]

* * *

...for 56 cents a day you’ll “finally” help your body:

reduce joint and muscle pain

put out the inflammation fire

restore youthful movement & freedom
balance your blood sugar & triglyceride levels
normalize dangerous cholesterol levels

stop indigestion and burning gut acid

get rid of embarrassing gas and bloating

get relief from constipation

10

Page 10 of 31
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e maintain healthy, normal blood pressure
[Exhibit A - 22-23]

* * *

For only 56 cents a day, 4 teeny easy-to-swallow capsules:

e ease pain and inflammation with 10 natural pain-stoppers...
e protect your heart and body from deadly diabetes with 5
natural phytosterols...
[Exhibit A - 23]

* * *

“My wife and I love TrueAloe”
“I have struggled with constipation, pain & inflammation and
diabetes for 20 years. Since using TrueAloe, I no longer have
constipation, my pain has decreased at least 75%, my inflammation
is 80% less, and my blood sugar levels are better. My wife and |
love your TrueAloe product. It gives us more energy and our
digestion and constipation improved a lot.”
-- Ralph B., Pacoima, CA
[Exhibit A - 26]

* X *

You’ll discover...[h]Jow TrueAloe works to improve the absorption
rate of vitamin C by 204% and vitamin E by 269%.

[Exhibit A - 26]
B. TrueAloe direct mail brochure TA62M6, disseminated

September 2016 to October 2016 (Exhibit B):

11
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[Exhibit B - 1]

New Scientific Studies, published between 2013 and 2016, help
confirm the Aloe vera legend is true.

That’s because Science finally woke up to Aloe vera’s ability
to help...

12
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e Soothe aches and pains in your joints and muscles
e Battle embarrassing gas, indigestion and stomach upsets
e Achieve healthier blood sugar, cholesterol and blood pressure

[Exhibit B - 3]
* * *
TrueAloe helps you say goodbye to joint and muscle aches and
pains.

The published results of exciting human studies reveal that not
only can Aloe vera help soothe and calm joint and muscle aches and
pains, these other outstanding and long-term health benefits could
finally be yours...

[Exhibit B - 10]

* k% %

This just in: Aloe helps manage blood sugar levels!
[Exhibit B - 12]

* k% %

Another recent study, published in the June 2016 issue of
Nutrients, confirms Aloe as a beacon of blood sugar hope.
[Exhibit B - 13]

But not only can TrueAloe help you keep you[r] blood sugar
levels where you want them, it’s one of nature’s most effective heart
health protectors.

[Exhibit B - 14]

* * *
New study reveals Aloe vera battles the 4 biggest threats to your
heart.
[Exhibit B - 15]
* Kk *

Aloe shown to boost absorption of Vitamin C by 304% and
Vitamin E by 369%
[Exhibit B - 22]

13
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[Exhibit B - 28]

[Exhibit B - 32]

14
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C. TrueAloe direct mail brochure TA68W?7, disseminated from May 2017 to

August 2017 (Exhibit C):

[Exhibit C - 1]

15
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[Exhibit C - 32]
D. AloeCran direct mail brochure AC55MD5, disseminated from

July 2015 to November 2016 (Exhibit D):

16
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[Exhibit D - 1]

17
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[Exhibit D - 3]

* % %

The scientists were surprised to discover Aloe vera boosted absorption
of vitamin E by 269% and vitamin C by 204%!

[Exhibit D - 15]

18
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This was shown in a study published in Alimentary Pharmacology and
Therapeutics of people with mild to moderate ulcerative colitis (a type
of irritable bowels). In just four weeks, 47% of participants taking
Aloe vera twice a day experienced a complete remission or an
improvement in symptoms.

[Exhibit D - 16]

“my doctor is amazed how my cholesterol and blood sugar have
improved”
- William T., Mitchell, IN

“tests show 1I’m controlling my blood sugar better”
- Patricia M., Ballston Spa, NY

“my acid reflux is gone”
- Erik O., Olathe, KS
[Exhibit D - 32]

E. AloeCran direct mail brochure AC57B6, disseminated from November

2016 to February 2018 (Exhibit E):

19
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[Exhibit E - 19]

* k *

More important are the components of your cholesterol score — you
want to keep LDL cholesterol and triglycerides down, while boosting
the “good” HDL cholesterol.

The ingredients in AloeCran have been shown to help on all counts.

One interesting study involving ACTIValoe was conducted by
researchers at the University of California Davis.

The participants in this study had relatively normal cholesterol of 206
mg/dll, on average.

After eight weeks of using ACTIValoe, their cholesterol dropped by
an impressive 20 points to a healthier 186 mg/dll.

20




Case 9:19-cv-81387-XXXX Document 1 Entered on FLSD Docket 10/10/2019 Page 21 of 31

Even better, most of this improvement was in the “bad” LDL
cholesterol which dropped by 17 points — from 135 to 118.
[Exhibit E - 19-20]

* K *

University of Scranton researchers found that over the course of one
month, drinking cranberry juice three times a day increased *“good”
HDL cholesterol by 10%.

How significant is this? Lead researcher Dr. Joe Vinson noted that a
10% increase in “good” cholesterol has been shown to help slash risk
of heart disease by an amazing 40%!

[Exhibit E - 20]

[Exhibit E - 20]

21
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[Exhibit E - 21]

22
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[Exhibit E - 22]

23
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[Exhibit E - 23]

24
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[Exhibit E - 25]

15. Defendants have not conducted any studies showing that TrueAloe, AloeCran, or
any equivalent products provide the benefits described above, let alone any properly designed,
human clinical trials of such products.

16. In many instances, Defendants solicit the testimonials contained in their direct
mail brochures with a promise to provide compensation, including a free lifetime membership to
the NatureCity Club (which provides discounted products and free shipping, valued in the
hundreds of dollars) and up to a year’s supply of the product featured in the testimonial, free of
charge. One of Defendants’ solicitations requests a photo and tells consumers that they “may be
the next person featured in one of our mailings across the USA.” Further, Defendants influence
solicited responses by requesting consumers to “imagine” they are “trying to encourage a friend
to try” one of the products. Defendants state that they will only provide compensation if the
testimonial is used in their advertising materials, so consumers are incentivized to provide
positive details to obtain the offered compensation. Defendants do not disclose anywhere in the
mail brochures that some consumers providing testimonials have received compensation.

17. Based on the facts and violations of law alleged in this Complaint, the FTC has
reason to believe that Defendants are violating or are about to violate laws enforced by the

Commission because, among other things: Defendants engaged in their unlawful acts and

25
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practices repeatedly over a period of at least four years; any modifications Defendants made to
their advertising occurred only after they were informed of the Commission’s investigation; and
Defendants remain in the health supplements business and maintain the means, ability, and
incentive to resume their unlawful conduct.

VIOLATIONS OF THE FTC ACT

18.  Section 5(a) of the FTC Act, 15 U.S.C. § 45(a), prohibits “unfair or deceptive acts
or practices in or affecting commerce.”

19. Misrepresentations or deceptive omissions of material fact constitute deceptive
acts or practices prohibited by Section 5(a) of the FTC Act.

20.  Section 12 of the FTC Act, 15 U.S.C. § 52, prohibits the dissemination of any
false advertisement in or affecting commerce for the purpose of inducing, or which is likely to
induce, the purchase of food, drugs, devices, services, or cosmetics. For the purposes of Section
12 of the FTC Act, 15 U.S.C. 8 52, TrueAloe and AloeCran are either “foods” or “drugs” as
defined in Section 15(b) and (c) of the FTC Act, 15 U.S.C. § 55(b), (c).

Count |
False or Unsubstantiated Claims about TrueAloe

21. In numerous instances in connection with the advertising, marketing, offering for
sale, or sale of TrueAloe, including through the means described in Paragraphs 13-16, including,
but not limited to, the statements and depictions contained in the advertisements attached as
Exhibits A through E, Defendants represent or have represented, directly or indirectly, expressly
or by implication, that TrueAloe:

A. Reduces joint and muscle pain;

B. Treats diabetes;

26
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C. Relieves acid reflux;

D. Treats ulcers and ulcerative colitis;

E. Normalizes unhealthy cholesterol and triglyceride levels;

F. Increases vitamin absorption, including boosting absorption of vitamin C

by at least 204% and vitamin E by at least 269%; and
G. Is comparable or superior to conventional medical treatments in:
1) Reducing joint and muscle pain;
2) Treating diabetes;
3) Relieving acid reflux; and
4) Treating ulcers.

22.  The representations set forth in Paragraph 21 are false or misleading, or were not
substantiated, at the time the representations were made.

23.  Therefore, the making of the representations as set forth in Paragraph 21
constitutes a deceptive act or practice and the making of false advertisements, in or affecting
commerce, in violation of Sections 5(a) and 12 of the FTC Act, 15 U.S.C. 88 45(a) and 52.

Count 11
False or Unsubstantiated Claims about AloeCran

24, In numerous instances in connection with the advertising, marketing, promotion,
offering for sale, or sale of AloeCran, including through the means described in Paragraph 13-16,
including, but not limited to, the statements and depictions contained in the advertisements
attached as Exhibits A through E, Defendants represent or have represented, directly or
indirectly, expressly or by implication, that AloeCran:

A. Treats diabetes;

27
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B. Relieves acid reflux;

C. Treats ulcerative colitis;

D. Boosts healthy cholesterol levels;

E. Increases vitamin absorption, including boosting absorption of vitamin C

by 204% and vitamin E by 269%; and

F. Is comparable or superior to conventional medical treatments in:
1) Treating diabetes; and
2) Relieving acid reflux.

25.  The representations set forth in Paragraph 24 are false or misleading, or were not
substantiated, at the time the representations were made.

26.  Therefore, the making of the representations as set forth in Paragraph 24
constitutes a deceptive act or practice and the making of false advertisements, in or affecting
commerce, in violation of Sections 5(a) and 12 of the FTC Act, 15 U.S.C. 88 45(a) and 52.

Count 111
False Claims about TrueAloe and AloeCran

217, In numerous instances in connection with the advertising, marketing, promotion,
offering for sale, or sale of TrueAloe and AloeCran, including through the means described in
Paragraph 13-16, including, but not limited to, the statements and depictions contained in the
advertisements attached as Exhibits A through E, Defendants represent or have represented,
directly or indirectly, expressly or by implication, that:

A. TrueAloe is clinically or scientifically proven to:
1) Reduce joint and muscle pain;

2) Treat diabetes;

28
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3) Relieve acid reflux; and
4) Treat ulcers and ulcerative colitis.
B. AloeCran is clinically or scientifically proven to:
1) Treat ulcerative colitis;
2) Boost healthy cholesterol levels.

28.  The representations set forth in Paragraph 27 are false or misleading. Therefore,
the making of the representations set forth in Paragraph 27 constitutes a deceptive act or practice
and the making of false advertisements in or affecting commerce, in violation of Sections 5(a)
and 12 of the FTC Act, 15 U.S.C. 88 45(a) and 52.

Count IV
Failure to Disclose Material Connections with Consumer Endorsers

29. In numerous instances in connection with the advertising, marketing, promotion,
offering for sale, or sale of TrueAloe and AloeCran, including through the means described in
Paragraphs 13-14, including, but not limited to, the statements and depictions contained in the
advertisements attached as Exhibits A through E, Defendants represent or have represented,
directly or indirectly, expressly or by implication, that testimonials in their brochures are from
consumers describing their experiences with the product.

30. In numerous instances in which Defendants make the representation set forth in
Paragraph 29, Defendants fail or have failed to disclose or disclose adequately the circumstances
under which the testimonials were obtained, including that certain individuals quoted in their
brochures were offered incentives or other compensation for their testimonials about TrueAloe
and AloeCran including through the means described in Paragraph 16. These facts would be

material to consumers in evaluating the testimonials in connection with deciding whether to

29
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purchase TrueAloe or AloeCran, which Defendants advertise, market, promote, offer for sale, or
sell.

31. In light of the representation described in Paragraph 29, Defendants’ failure to
disclose or disclose adequately the material information as set forth in Paragraph 30 constitutes a
deceptive act or practice in violation of Section 5(a) of the FTC Act, 15 U.S.C. § 45(a).

CONSUMER INJURY

32.  Consumers are suffering, have suffered, and will continue to suffer substantial
injury as a result of Defendants’ violations of the FTC Act. In addition, Defendants have been
unjustly enriched as a result of their unlawful acts or practices. Absent injunctive relief by this
Court, Defendants are likely to continue to injure consumers, reap unjust enrichment, and harm
the public interest.

THIS COURT’S POWER TO GRANT RELIEF

33.  Section 13(b) of the FTC Act, 15 U.S.C. § 53(b), empowers this Court to grant
injunctive and such other relief as the Court may deem appropriate to halt and redress violations
of any provision of law enforced by the FTC. The Court, in the exercise of its equitable
jurisdiction, may award ancillary relief, including rescission or reformation of contracts,
restitution, the refund of monies paid, and the disgorgement of ill-gotten monies, to prevent and
remedy any violation of any provision of law enforced by the FTC.

PRAYER FOR RELIEF

Wherefore, Plaintiff FTC, pursuant to Section 13(b) of the FTC Act, 15 U.S.C. § 53(b),
and the Court’s own equitable powers, requests that the Court:
A. Enter a permanent injunction to prevent further violations of the FTC Act by

Defendants;

30
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B. Award such relief as the court finds necessary to redress injuries to consumers
resulting from violations of the FTC Act, including rescission or reformation of contracts,
restitution, the refund of monies paid, and the disgorgement of ill-gotten monies; and

C. Award Plaintiff the costs of bringing this action, as well as such other and

additional relief as this Court may determine to be just and proper.

Respectfully submitted,

ALDEN F. ABBOTT
General Counsel

Dated: October 10, 2019

AUDREY AUSTIN, Special Bar No. A5502590
aaustin2@ftc.gov; (312) 960-5606

GUY WARD, Special Bar No. A5502078
gward@ftc.gov; (312) 960-5612

Federal Trade Commission

230 S. Dearborn Street, Suite 3030
Chicago, Illinois 60604
Telephone: (312) 960-5634
Facsimile: (312) 960-5600

Attorneys for Plaintiff
FEDERAL TRADE COMMISSION
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