December 13, 2012

Chairman Jon Leibowitz

Commissioners Julie Brill, Maureen Ohlhausen,
Edith Ramirez, and J. Thomas Rosch

Federal Trade Commission

600 Pennsylvania Avenue, NW

Washington, DC 20580

Dear Mr. Chairman and Commissioners:

On behalf of a broad community of child advocacy, health, parents, privacy, and
consumer organizations, we are writing to offer our strong support for the Federal Trade
Commission’s proposal to update its rules under the Children’s Online Privacy Protection
Act (COPPA). COPPA has played a key role in protecting children’s privacy since the
beginning of the digital era, enabling parents to decide how their children will interact
with companies on the Internet, and creating a clear set of principles and practices that
have guided the development of the online children’s marketing industry.

However, with the rapid expansion of digital media during the last decade, data collection.
and marketing practices have become increasingly sophisticated and much less
transparent, undermining the ability of parents to make meaningful decisions for
protecting their children’s privacy and safety. Today’s young people are growing up in a
complex media environment, connected to a vast array of mobile devices, online games,
personal computers, social networks, and real-time interactive marketing services.

As you know, the Commission has not updated its children’s privacy rules since they
were initially developed in 2000. These rule changes are not only essential, but also
urgent, addressing a variety of techniques that are swiftly becoming commonplace,
including: “cookies” and other “persistent identifiers” for following a child online,
mobile and geo-location tracking, facial recognition software, and behavioral advertising.

The FTC’s efforts to update COPPA are long overdue. These proposed rule changes are

sensible and fair. We urge you to act decisively and soon to ensure that the law will
continue to empower parents and protect children in the growing digital marketplace.
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50+ ADVOCACY GROUPS CALL FOR UPDATES TO KIDS’ ONLINE PRIVACY
PROTECTIONS

WASHINGTON, DC and SAN FRANCISCO, CA -- A broad coalition of child advocacy,
health, parents, privacy, and consumer organizations--including the American Academy of
Pediatrics, the American Heart Association, the American Psychological Association , US
Conference of Catholic Bishops, and Consumers Union -- has released a letter to the Federal
Trade Commission (FTC) to express strong support for proposed updates to the Children’s
Online Privacy Protection Act (COPPA). COPPA was passed by Congress in 1998, and is
designed to enable parents to decide how and whether Internet companies and operators can
collect and use personal information from their children under the age of 13.

The FTC is considering the first updates to the COPPA rules, which were established in 2000.
Since then, dramatic changes in the online and mobile world, and sophisticated new data
collection and marketing practices, have undermined the ability of parents to make meaningful
decisions for protecting their children’s privacy and safety. Recognizing those changes, the
coalition letter describes the proposed updates to the COPPA rules as “not only essential, but
also urgent.”

The letter and list of co-signing organizations can be found at www.democraticmedia.org.

In addition, in three separate petitions organized by Public Citizen, Campaign for a Cominercial-
Free Childhood, and Common Sense Media and the Center for Digital Democracy over 10,000
petitioners have shown support for the FTC’s plans to update COPPA and keep parents--and not
companies--in control of their children's online data.




About Center for Digital Democracy

The Center for Digital Democracy (CDD) is recognized as one of the leading consumer
protection and privacy organizations in the United States. Since its founding in 2001 (and prior
to that through its predecessor organization, the Center for Media Education), CDD has been at
the forefront of research, public education, and advocacy on protecting consumers in the digital
age. Its impact has been highly significant, fostering widespread debate, educating a spectrum of
stakeholders, and creating a legacy of government and self-regulatory safeguards across a variety
of Internet and digital media platforms. CDD’s public education programs are focused on
informing consumers, policy makers, and the press about contemporary digital marketing issues,
including its impact on public health, children and youth, and financial services. For more
information, visit www.democraticmedia.org.

About Common Sense Media

Common Sense Media is dedicated to improving the lives of kids and families by providing the
trustworthy information, education, and independent voice they need to thrive in a world of
media and technology. We exist because our kids are growing up in a culture that profoundly
impacts their physical, social, and emotional well-being. We provide families with the advice
and media reviews they need in order to make the best choices for their children. Through our
education programs and policy efforts, Common Sense Media empowers parents, educators, and
young people to become knowledgeable and responsible digital citizens. For more information,
£0 t0 WWW.COmmonsense.org.
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