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PURE, NATURAL & ORGANIC
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FORTHE BATH:

Foamy.and luxurious, rich
natural oils, amollients

and humectants are
combined to 'malceyour
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Natural and organic
ingredients may cause
color variations

Ingredients:Agua (Purified Water), Sodium
Myreth Suifate, Anthemus Nobllis (Chamomile)
Flower Extract™, Cocam¥opropylBetaine, Aloe
Barbad ensis (Aloe Vera) Leaf luice®, D ecyl
Glucoside, Calendnla Offleinalis (Marigold)

Flower Extract®, Polyguaternium-7,
Symphytum Officinaleé (Comfrey) Leaf Extract®,
Cyclomethicone, Amica Montana {Araiea)
Flower Extract,Dimethicone, Hypeticum
Perforatum (Sttolin's Wort) Plant Extract®,
THis Cardata (Linden) Floveer Extract,
Panthienol (VitB5), Simmondsia Chinensis
(ejobaySeed O Tucopheryl Acetate (VitE),
Triticum Vulgare (ydrolyzed Wheat) Protein,
Tritiewm Vulgare (Wheat) Amino Aclds, Tritloum
Vulgare (Wheat) Germ 00, Lecithin, llermy!
Palimftate (Vie, A), Clteds Grandis (G rapefruly)
Seed Extract, Sodim Denzoate, Potassium
Surbate, Natural Colos Essential Q1 Blend.
“Certiied Organic

Questions? Comments? . Call our
Toll Free Hotllne 1-877-JASON-0Y
wwwjasoh-nauvalcom

C-¢8000-2eS8L-0

M fg. By: :

JASON NATURAL COSMETICS
Culver Clity, CA 90232-2484
Naturally; since 1959

MADE IN USK

J/A/S/O/N.

PURE, NATURAL & ORGANIC

No Lauryl/Laureth Sulfates

Enriched with Charmmiomile,
Marigeld and Whole Wheat Proteins

Minimizes Tangling to Ease
Wet and Dry Combing

Kids OnlyI™ Extra Gentle
Shampoo for children of all
ages. Today's pollutad
environmentand water can
be harsh on young
children's hairand skin.
JASON Kids OnlyI™ Extra
Gentle Shampoo s
specifically formulated with
extra-mild botanical
surfactants to cleanse
gently, thoroughly and in
total comfort. Certified
organic extracts of
Charnomileand Marigold
help calm and soothe. Mild
enough for daily use. This
shampoo has the same pH
as the tears from your eyes,
sotharelll be no tears if
shampoo getsinte your
little one’s eyes,

To Use: Thoroughly wet hair.
Always do aquick light-
lathering shampoo first. Rinse
and follow with a second
super-lathering to thoroughly
remove stiibbom cilsand

-excess dally dirtand debris.

Repeat,ifnecessary. Foradded
protection of hair and sclp,

ol with JASON Kicls OnlyI™

Extra Gentle Conglitionsr.
+ Na Lauryl/Laureth Sulfates
= Safe For Use'On Children
» Bio-Degradah/le
* No AnimalBy-Products
* No AnimalTesting
« Ng Synthetic Fragranges
. AR

e

17.5FLOZ 517 mLe



www.jMon-nawral.a�n
http:T,lllr.1I

& BEAUTY{

= NATURAL PRODUCTS

EXCLUSIVELY AT EXPO EAST ‘OB

Your Guide to

Natural Beauty

J/A/S/O/N.

PURE, NATURAL & ORGANIC




J/A/S/O/N.

PURE, NATURAL & ORGANIC

At JASON, we believe that it is equally important to pay
attention to what you put on your body as well as what you
put in your body. JASON Natural Products has been a
leader in the natural personal care category since 1959 by
creating pure, natural, and organic products for entire
body. We offer a wide range of products appropriate for
the whole family including skin care, hair care, body care,
oral care, and deodorants.

Today, we have too little time and too many short cuts.
But some things should never be compromised - especially
caring for yourself and your family. Combining our legacy
in the art and science of natural personal care with the
highest quality ingredients and formulations, JASON
Natural Products are key to taking great care of your
body head to toe everyday.

JASON Natural. Caring for You Head to Toe.

The JASON Promise

At JASON, we continually strive to find the best natural yet
effective ingredients to put into our formulas so you can
be assured that you are putting the best possible natural
products on your body that work. We maintain high quality
standards in terms of what we will put into our products
and we avoid using animal by-products, synthetic colors or
fragrance, and harmful chemicals in all our products.
Additionally, we do not engage in any animal testing in the
development of our products.



1o use Apply fo damp skin in bath or LAVENDER BATH & SHOWER GEL

AvVALON
shower and gently massage into O RG AN I O SIj
moisturizing lather. Rinse clean. Fora

luxiurious bathsodk; poir Ve ounce 0 and the soothing aroma of arganically
under warm running water. grown Lavender replenish yaur skin and

INGREDIENTS Purified Water, cocamidopropyl
lietaing, disodium cocoamphodiacetate, sodium cocoy!
sarcisinae, cocanut acld, babassuamidopropalkonium

chiloride, organic lavandula angustifolia (lavendey) : -

flower™, calendula officinalis (calendula) flower™ A ' CONSCIOUSNESS IN COSMETICS
and chamamilla secutita (chamomile) flower®® extracts, i
bisabalol (chamenmile), ethylliexylglycetin, arginine

Nourishing botanicals, gentle cleansers

revitalize the senses.

Avelon Organics creates Consciousness

(amino acid), panthenol (pro-vitamin BS), locopherol in Cosmetics, an awareness of inlention,
(vitamin E), organic lavandula angustifaliz responsibility, efficacy and the value of life.
flavender) oil™ and other essenial oils,
1) Cortfod by Wit Assuronce nternalional Our science-based body care products are not
2) Lartified by BLS Dka-Garamtia lested on animals and do not eontain par
3) Curfified by International Cerlification Servites 2 2 ditiollsr haih sressrvativas, min pT olb e
A BA AR a & , mineral oi
NO PARARENS, HARSH PREZERVATIVES ’ = B ;
OF GRAPEFRUIT SEED EXTRACT. arlificial colors or synthetic fragrances fo
MO $ODIUM LAURYL OF LAURETH SULFATE. ;
1007, VEGETARIAN INGREDIENTS. assure these chemicals will not be absorbed
: Genlly cleansing, nourishing into the body through the skin.
»z?ftéﬁ??:ﬁ?ﬁ?;kﬂgug?a lather of Lavender moisturizes Avalon Organies supparts sustainable
MADE 1N GANADA 152006  fle, sstios . agriculiure and relentlessly seeks.out
www.avalonorganics.com and softens the skin,

erganic ingredients. Our products are

E£Z0000NIYH

vegetarian and hypo-allergenic.
ot OUR PLEDGE. YOUR ASSURANCE, q < PR
ore SATE, A CTIE RO OR AL e SODT Consciousness in Cosmeticsis the
CARE WITHOUT ARTIFICIAL COLORS, saurce of our vision that encompasses
SYMTHEYIC FRAGRANCES GR MARABENS - tod
o 8547 4 ollz5 106!l 5 EL COSMETICS BIRECTIVE COMPLIANT, vs all. We welcome you to join us.
——_— —— N 32 FLOZ € 950 ML A —— _—
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10 ust For daily allover use. For best
results, moisturize after bathing,
Reapply to hands after washing,

INGREDIENTS Purified waler, cyclopentasiloxane,
cetearyl alcohol, polysorbate 60, organic helianthus
annuus (sunflower) ail®h), cetyl alcohol, vegetable glycerin,
sorbitol, stearyl alcohal, dimethicone, organic lavandula
angustifolia (lavender) flower™, calenduta officinalis
{calendufa) Mower™ and ¢hamomilla recutita (chamomile)
flawet@ extracts, hahassuamidopropalkantum chloride,
Disabalol (chamomile), organic theobroma cacao
(cocoa butten)™, arganic linum usitatissimum (flaxsesd)
and cocos nucifera (coconul) oils™, sodium chiaride,
beta-plucan (vat), ethylhexylglyoerin, arginine (aming
acid), stearic acid, organic lavandula angustifolia
(tavender) oil™ and ather essential oils.

1) Certifind by Qualtly Assuranee Intsrnational
2) Gortifled by BCS Oko-Baramiia
3) Gertified by International Cerfification Servives

HO PARARENS, HARSH FRESERVATIVES
OR GRAPEFRUIT SUED EXTRACT.
100% VEOGETARIAMN INGREDIENTS.
MO ANIMAL TESYING,

AvALoN NATURAL PROULOTY
PETALUMA, GA 94975=0428 1L4.4.
MALE TN CANATEA Q2a0e e aemasn

www.dvilonorginics.com
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547491352250l

AvVALON
ORGANICS'

ITAND & BODY
LOTION

LLAVEN DFEp
ENRICHED WITH
BETA GLUCAN

MOISTURE MAXIMIZATION
Nourishing Lavender, protective plant
lipids and the rich, oal nutrifion of Bete

Glucan deliver sumpluous skin hydration.

DROANICS
4

OUR PLEDGE, YOUR ASSURANCE.
SAFE, EFFECTIVE, PRO-DRGANIC ROIDY
CARE WITHOUT ARTIFICIAL COLORS,
SYNTHETIC FRAGRANCES OR PARAEERNS,
| EU COSMETICS DIRECTIVE COMFPLIANT

s I 1
sty

LAVENDER HAND & BODY LOTION

A triple dose of rich lipid sources -
cerfified organic Sunflower, Flaxseed
and Cocanut Qils - restores the skin's

lipid balance for long-asting, easily

absorbed moisturization and silky,
supple skin. Enriched with Beta Glucan

for cellular rejuvenation.

CONSCIOUSNESS IN COSMETICS
Avalon Organics creales Consciousness
in Cosmetics, on awareness of inlention,

responsibility, efficacy and the value of life.

Our science-based body care products are not
fested an dnimals and do not cantain parabens
or ather harsh preservalives, mineral oll,
arlificial colors or synthetic fragrances 1o
assure these chemicals will not be absorbed
infa Ihe body Ihrough the skin,

Avalan Organics supports sustainable

agricullure and relentlessly seeks out

arganie ingredients. Our products are
vegetarian and hypo-allergenie,

Conscicusness in Cosmefics is the
saurce of ayr vision thal encompasses
us all. We welconie you 1o jain us.

32 FLOZ € 950 ML =
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LAVENDER MOISTURIZING CREAM SHAVE

This moisturizing cream shave formula
spreads easily, provides Iift and glide,
rinses clean and soothes sensitive skin
for a perfect shave. Enrichad with
Beta Glucan to speed the repair
of nicks or irritation.

To uge Rinse skin thoroughly with warm
veater. Apply a ihin, fransparent layer of
cream shave over damp skin. Shave
normally, finsing razor frequently.

CONSCIOUSNESS IN COSMETICS

Avalon Organics cresles Consciousness in Cosmelles,
an awareness of intention, re?omibillty. efficacy
ond the value of life.

Qur sciencabased body care products are not tested
on animals and do nal cantain parabans or ather
harsh preservatives, artificial celars or synthetic
fragrances to assure these chemicals will not be
absarbed into the bedy through the skin.
Avalen Organles supports sustainable agriculture
and relentlessly seaks out organic ingredients.
Qur products ure vegelarion and hypaallergenic.
Consciousness in Cosmetics is the source of eur visien
that encompasses us all. We welcome you 1o [oin us.

INGREDIENTS purified watzr, cetyl aloalel, stearylaleah,
tfylhen! paimitats, sorbitel, bebientrimnnium chloride, helianfius
aniyus (sinllovier) seed ul, ceritied onganic alos batbadensis leal

Juced®, linmm usitatissimum (flax) seed ofl, organic extracts of
calenduh cificmalis flower™, lavandula angustifolia {lavendur)

Nowee™, chamomilla: recality (matricaria) flawest and eamallia

sinenshs lealc™, panthencl, Yocogherol {vitamin E}, arginioe,
vezetable ghcerin, beta plucas, sodivm chioride,
hdrosyithylcellubosz, dhymﬁmﬁn, phemyethanol, arganic
fvandulz angustifolia (vendes) ol and other essential nils;
1) Certifled by Quality Asurance Intermational
A e
ﬂw‘iﬁlﬂy wnﬁgﬂl M ealian !“J‘!lﬂl

K3 PARARDYS, HARSH PRESTRVATIVES OR ORAPIFRLNT STID DXTAAZY,
1200, VESETARLEM INSTEINENTE. MO AMIMAL TESTIHG.
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AVALON NaTURAL PRODICTS
PEEALUMA, 08 H5970-0400 U S &,
MADE IN THE Ui.3.4. G007
126 331109

www.avalprorganics.com
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MOISTURIZING
CREAM SHAVE

END ER
ENRICHED WITH
BETA GLUCAN

Plant Qils and Aloe nourish,
moisturize and provide glide
for a smocth, close shave as
Beta Glucan helps speed
the repair of nicks and irritation.

OUR PLEDGE.
YOUR ASSURAMCE.

= =)
©avalon = RS VE MRS REANC B0DT
ORGANICS: [ TR O

TOETIC FRAGEAN FARABERLE
ELf COSMETICS [IRETT

. S FLOZ € 225 ML Y.
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10 use Wark into rich, maisturizing lather,

Rinse clean,

INGREDTENTS Purfind weter, cacamidonrngl betaing,
st coconmphediacatale, sodium coceyl seroasinatz,
cocanit avid. lisbassuam laneosalkonlun ehldide, otgani:
lawanduli aagustifolia {lavonder) Tloweett, caleniluls
iffis s (calendils) flowerdd e ehemomills rcitits
(chamamile) fiawes?) mvivacts, va]m‘hiu ghwenn, bisabolo!
(ehamorite), ethyliiglyessin, arginine {aming agil),

puenthenal (pfo-vltamin B5), tocanberol (vitamin EL, arganic
vty wragustifitia (avendos) ofk%:and ather essential uis.

1) Catifd by ety Besarmane Pitsrationsd
nmmm Br-Garwmtls

HE PALAREMS. HARSH PRESERVATIVES
Ok GHAFRVRUIT S350 RKTHALT.
MO SOBIUM LAURYL ©8 IA“II\‘H IIIHAII.
OO VA GITARIAN (MGRED:
HO Ak L \llllND

AVALOR NATURAL PRODUGTS
PETALUMA, C4 94970-0420 T.S.A.
MADLIN CANADA (12006 ol 1a3m

avalonorgnnics.com

[ 474913543 H

AvALON

GLYCERIN

EHHICHID WITH
VITAMIN T, BANTHENOL & ARGIMINE

Soalhing Lavender and a
moisturizing lather o clagnse hands
theroughly ye! gently.

GUR PLEDGE,

VOUR ASSURANCE.

BATE, CITLAII, DO OROANC IDUY CAR1
WILICOL A NARL CMOSS STRUMY

PRACHERI RS (o (ALY, 0 CCAN 4 0,

N 12 TL OZ & 350 ML

LAVENDER GLYCERIN HAND SOAP

Parfect for fraquent washing, Genle,
effective claansers ara blendad wilh
mwislurizing glyzerin and ceriified
organie Lavender to cleanss,
rafresh and maislurize hands,

CONSCIOUSNDSS IN COSMETICS
Avalan Orgariics creales Consei
in Cosmaiics, an awareness of intonllon,
responsibilly, slficaty and the veluo of life.

Qo seiencebased body core producss ore
nat fesied an animals and do net contain
parabens or siher harsh preservatives,
mineral ofl, artificial colers or synthefic
fragrances lo-assure thesa chemicals will nay
be absorbed inta the body through the skin.
Avalon Orgarics supports suskainable
agriculture and relenllessly seeks o
ﬁrgnnic Ingredhﬂls. QOur pfodum are

tan.and hypoall
Cmsdmnmss In Coln'behu Is the
source of aur vision thal encompusses
s all. We weleams you 1 join us,
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d HONOR YOUR BODY WITH i
CONSCIOUSNESS IN COSMETICS

(ur skin covers us from head to toe with a
delicate shiefd of protection. Much of what we
put on our skin is absarbed diractly into our
body. For this reason, the products we apply to
our skin must be kruly safe. Consciousness
in Cosmetics is our commitment to crealing
| | anexiraordinary range of safe, efficacious and
organic body and skin care products, using the
purest ingradients, fres of pore-tlogging mineral
oil, petrolaturm or propylene giyeol, artificial
colars, synthetic fragrances and parabens. We
only use safz ingredients we trust, because we
know they can be abisorbed into the bor

S |

STRENGTHENING OUR
COMMITMENT TO ORGANICS

Qur name - Avalon Organics - reprasents ogr
langrstanding commitment to organic
agriculture hecause if reaches the highest itleal
| of sustainability, delivering banefits to the sall, to
farmers, to the environmient and fo our customers.

Qur formutas contain sigrificant levels of
benefictal certified organic essential oils,
Botanicals, herbs and vagetable oils that produce
bath a measurable expansion of organic acreage
| | under cultivation and offer the greatest safety

|| and healthful benefits for the skin and body.
Every organicingrediant we use s certified and
each certifier is listed on our label.

Avaron OreaNICS

CONSCIOUSNESS IN EOSMETICS™
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HONOR YOUR BODY
WITH CONSCIOUSNESS"

CONSCIOUSNESS OF INGREDIENT PURITY

Avalon Organics relentlessly seeks out and uses
ingredients that are purer, more natural or erganic and
creates products that are safer to uss,

In this new reformulated range of Avalon Organics Bath
and Body products we have eliminated Parabens, the
most widely used category of body care preservatives.
We have eliminated them because they have been
implicated in breast cancer.

We centinue to exclude sodium lauryl and loureth
sulfates, which are known irritants, and use more
natural cleansers, which clean the skin and hair just
as sffectively, now mare gently.

We use arganic essential oils for fragrance and reject
mineral oil, petrolatum, propylene glycol, artificial eolors
and synthefic fragrances. Avalon Organics products are
free of all toxic synthetic preservatives, pefroleumbased
ingredients, formaldehyde donors and ofher proven
harmful chemicals.

We only use ingredients that we trust, knawing they can
be absorbed info the body through the skin.

CONSCIOUSNESS OF ORGANICS

It's in aur name: Avalon Organics. Qur name reprasents
our commitment to organic agriculture because it reaches
the highest ideal of sustainability, delivering benefits to the
soil, to farmers, to the envirenment and fo our cusfomers.

We intentionally use beneficial, certified erganic
botanicals and oils in our products that will preduce a
measurable expansion of organic acreage cultivafion.
These ingredients are certified organic accarding to
USDA Notional Organic Standards.

CONSCIOUSMNESS OF WELLNESS, VITALITY
AND LOOKING GREAT

Avalen Organics brings consciousness to the fulfillment
of our customers’ deepest desires for how they want fo
look and feel — full of vitality and radiant health — by
previding products of excepfional quality and efficacy,
products that perfarm and deliver their promise.

Our new products and new formulations offer an
unprecedenied range of enhanced benefits because
they are made with unique, innovative ingredients with
higher levels of science-based nutrients and botanicals.

CONSCIOUSNESS OF THE SENSUALITY OF
BODY CARE

Our Shampoos, Conditioners, Bath & Shower Gels,
maisturizing Soaps and hydrating Hand & Body Lofions
deliver a bouquet of luxurious fragrances of organic
essenlial oils, genfle foaming lather and rich, socthing,
moisturization. Cleansing and nourishing, they enliven the
body, hanaring it with pure consciousmess.

CONSCIOUSNESS OF PERSONAL CHOICE
AND SENSITIVITY

Avalon Organiics is conscious of the value of dll life and
neither fests aur producis on animals nor supports the
testing of our ingredients on animals.

Avalon Organics brings consciousness to the individual
dietary needs, choices and practices of our customers
and for this reason our praduets do not contain any
animalbased ingredients.

We are especially conscious of the allergeric sensiiivity of
many of our customars and offer an array of products,
which do not contein synthetic fragrances, harsh irritants or
other ingredients that commenly cause allergic reactions,

OUR COMMITMENT

Avalon Organics’ commitment to Consciousness in Cosmetics allows us to
create a larger vision that encompasses us all. Our goal is to honor the
body with consciousness. Our vision is alive and continually expanding and
we are all part of it. We are on the path of Consciousness in Cosmetics.
We welcome you fo join us.




CONSCIOUSNESS
IN COSMETICS"

Supple, soft, sensitive skin. These three simple words — Consciousness in

The skin is the largest organ in our body. While if Cosmefics — now define an unwavering

covers us from head fo toe, it's a delicate shield of commitment at Avalon Organics. A commilment fo

protection and my ch of what we put on our create an exiraordinary, unprecedented range

<kin is absorbed direcily into our body. of new and reformulated producis, which

are inherently pure and safe while
For this reason; the products we apply to ORGANICS
LN ™ hedlihy benefits of natural body care. (

expanding the efficacy and vibrantly
our skin must be truly clean and pure,

natural and organic, made from ingredients

that are effective and sdfe. This mission inspires us and guides us on all levels

_ o create natural body care products of

That's the essence, the guiding principle of
' exceptional quality.

Conscicusness in Cosmetics.

AvarLoN ORGANICS'




CERTIFIED ORGANIC SOAP BARS

-

f AvALON
il OreaNIGs |

)

ange of exquisite soaps, created with cerfified organic coconut and
variefies offer hydrating moisiurization, gentle exfoliation, superb
hig, unscented hypo-allergenic protection, and genfle washing for

Bors cleanse delicately and lother abundantly with the triple
of Shea Butier, Alee and Glycerin. Organic essential oils infuse

vlgted with Consciousness in Cosmetics, so you can be assured
ives, parabens, artificial colors or frugrances will be abserbed ints

e skin,

LAVENDER
Enriched with Shea Bufisr, Aloe and Clive Ol

LEMON
Enriched with Shea Butter, Aloe and Olive Ol

ROSEMARY MINT
Enriched with Shea Buitzr, Alos and Clive Gil
NEW! ALOE-UNSCENTED
Enriched with Oalmaal, Shea Butisr, Alee and Olive OIl

NEW! ORGANIC BABY SOAP
Enriched wiih Shea Bulier, Alos and Qlive Ol

NEW! FACIAL SOAP
Enriched with Shea Bulter, Ales and Macadamia Mur il

&
!

Ozsanics

Avaroy

i ‘TOi!S and Alee moisiurize the skin and provide perfect razor
! 5{'“!3.0*_}1 close shave. With its Beto Glucan, this wonderful
repars of wounds and irritation and pramotes cellular

B8 of Consciousness in Cosmefics so you can be assured no

--apffiser\fmﬁves, artificial colors or fragrances will be absorbed
& AKIn,

LAVENDER
Enriched with Bata Glucan

LEMON

Enriched with Beta Glucan
PEPPERMINT

Enriched with Bete Glucan

ALOE-UNSCENTED
Enriched with Beto Glucan
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inic Flent Olls
nic Plant Oils
inic Plani Qils
inie Plart Olls
inie Flant Gils

inic Plant Oils

ROLL-ON DEODORANTS

RELIABLE, HEALTHY, ALL-DAY DEODORANT PROTECTION.

Canfidence and pure assurance. We made it possible with cerfified organic essential
ails in a petroleum-frae, glycerin base that blocks the metabolic pathway: of odor
cousing bacteria and eliminafes odor.

Clean, effeciive deadorant profection, formulated with Consciousness in Cosmetics,
without aluminum, petrachemicals, propylene glycol or parabens fo ensure thess
chemicals won't be absarbed info he skin.

LAVENDER

Paraben-and Propylens Glyeol Free
LEMON

Pamaben and F‘rup’ﬂana Glyes] Fres
PEPPERMINT

Parateen and Propylene Glyos! Frez
ROSEMARY

Faraben and Frepylens Glyes| fres

WILD YAM
Paraben and Propylens Glyzs| Frae

THE PERFECYT LIQUID GLYCERIN SOAP FOR FREQUENT WASHING.

These vegetablebased lathers clean hands thoroughly yet gently. Copiously
enriched with glycerin, they moisturize with deep hydration, infusing fragrances of
organic essenfial oil of lavender, rosemary, peppermint and lemon. Avalon Organics
Liquid Glyzerin Soaps are a delightfully pure experience everywhers you wash.

Created with Consciousness in Cosmelics, so you con be assured no harsh
preservatives, parabens, artificial colors or fragrances will be absorbed into the
body through the skin.

LAVENDER

Enriched with Vitamin E, Panthen,
LEMON

Enriched with Vitamin E, Panthen
PEPPERMINT

Enriched with Vitamin E, Panthen

ROSEMARY
Entiched with Vitamin £ Panthen




RE MAXIMIZATION. LAVENDER
2 aE X i . o Enrichad with Beta Glucan and hree cerfified erganie Plant Oils
deﬁen from three luxurious cerlified organic Plani Lipids - Sunflower,

RSN A i R T P . LEMON
d Flaxseed Oils - provides longlasting, nourishing molsturization for skin Eniiched with Beta Glucar and ihreo cerifiad organic lant Ol
dry and ihir;?y. Plus frasher skin, thanks to Beta Glucan’s stimulajion of collagen PEPPERMINT
nd ‘ellilor turnover. Enriched with Beta Glucon and thres certified organic Flant Qils
+ Organics Hand & Body Lotions are formulatad with Consciousness in ROSEMARY

Enriched with Beta Glucan and thres cartifisd erganic Plant Oils

YLANG YLANG
Enriched with Bela Glucan and lhres cerfified erganic Flant Oils

NEW! ALOE-UNSCENTED
Enriched with Beta Glucan and thres csrified orgenic Flant Ols

efics, without pore clogging petroleum-based ingredients, parabens or other
arvalives, to ensure these chemicals won't be absorbed into the skin.

BATH & SHOWER GELS

BENTLE, SENSUAL CLEANSING EXPERIENCE. lAVE'ID:R " benolion
; . Enrichad with Yilamin E, Panthenol and Arginine
& genlle way fo cleanse the skin and awaken the senses with bubbling lathers CEMON
i lﬂbﬂ] exiracts and fragrant organic essential ols. Enrichad with Vitamin E, Panthenc| and Arginine
OF your body with Consciousness in Cosmetics, without petroleum-based PEPPERMINT .
dients, harsh chemicals or parabens to ensure these chemicals wan't be Siiched with ik ¢, syl iard Aogimm
tbed into the skin. ROSEMARY

Enrichad with Vilamin E, Panthenal and Arginine

YLANG YLANG
Enfiched with Vilamin E, Panthencl and Arginine




HONOR YOUR BODY
WITH CONSCIOUSNESS™”

? ’;‘

CONSCIOUSNESS
IN COSMETICS"

AvarLon OrcaANICS

PARABEN FREE

FMARSH PRESERVATIVES, SYIMTHETIC FRAGRANCES OR ARTIFICIAL COLTRS

100% VEGETARIAN INGRED|ENTS. NO ANIMAL TESTING.

QUR COMMITMENT TO SAFE, EFFECTIVE, GRGAMNIC BODY CARE WITHOUT

AYALON NATURAL PRODUCTS
Petoluma, CA $4975.0428 U.S.A. vEL: 707.749.5120 rax: 707.769.0868 AvalonOrganics.com

—

@ Frinled an racyclad paper
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Taking Natural Health 8 Calltyg

Care to the next levelfof pérfo
with Nature’s Gate Organics

== ":H_.-.,

T

SRS 8
Ry | B
s INCEARE 2 é " ;
&__"ﬂ‘ 7y e i
o er s A E

00 Mason Avenue; CHEGWOL 1311 #(818)882- 295415 (800)327-2012 * vrww.naturesgatebeauty.com




ORGANICS

NOW paraben Free

Nature's Gate Herbal ahd Fruit Blend Organics deliver aptimal performance and purity with
Certified Organic botanicals of Lavender, Chamomile, Lernongrass, Red Tea and Grapefruit,

* Unique, Intoxicating Scents!

* No Parabens

* No Phthalates

* No Sodium Laureth/Lauryl Sulfates

= No Mineral Oil, Lanolin or Petrolatum
¢+ No Animal Derived Ingredients

* No Animal Testing

The Organics Campaign

\We are very excited to introduce an integrated program designed to defiver in store exciternent and drive retail
s3les with coupans, samples, in store marchandising materials and discounts!

Call your Sales Representative to learn how you can participate today.

www.hatures-gate.com » 1.800.327.2012

Cirele Reply #1716
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Gracn Apple & Ginger
Thickening & Volumizing Shampoo

# 3700DE - 8 Fi oz. (237mL)
| upc - 718334337005
SRP - $8.99

Desert Essence Organics Green Apple & Ginger
Thickening & Valimizing Shampaois a.gentle but
effective dieansing system based on sugar and
coconut oil. Organic extracts and oils pravide
moisture, minerals end vitamins that hair needs 1o
grawstranaer. Uppn use, hairis softer, shinier and

fare manzgeable.

Italian Red Grape Shampoo

.- Italian Red Grape Conditioner

# 3703DE - 8 Fl oz. (237mL)
UPC - 718334337036
SRP - 58.29

Diesart Essence Organics lalian Red Grape Shampoo
prepares the hair for the restorative and protecting
benefits of Desert Essence Organics talian Red Grape
Congitioner. The Inaredients wotk synergistically to
protect both color and non-colorireated hair from
damaae by environmental stressors suich as the sun.
This unique farmula alse repairs damage that has
already occurrad. i

Spicy Citrus Hand and Body Lotion

# 3742DE - 8 Fl 0z. (237mL)
UPC - 718334337425
SRP - $8.99

Desert Esserice Organics Spicy Citrus Hand and Body
Lotion is-an-organic lotion that provides deep
moisturizing of the skin throtiah the use af organic
oils and matural waxes, After use of this pure.
formtla, your skin will feel silky and rejuvenated.
Lightly seented with natural essential oils of aranae,

ginger and clove.

~ Coconut Hand and Body Lotion

# 3743DE - 8 Fl oz. (237mL)

UPC -71 8_334337432

SRP - $8.99

[esert Essence Organics Coconut Hand and Body
Lotlon is an erganiz lotion that uses trepical oils and
extracts to help skin rafresh and renew. After use of
tthis-pure-formula, skin looks and feels silky. [tis
lightly scented with tropical organic coconut oil.

T T e

Vanilla Chai Hand and Body Lotion

Green Apple & Ginger
Thickening & Volumizing Conditioner

# 3702DE - 8/ Fl oz. (237mL)
UPC - 718334337029
SRP - $8.99

Desert Essence Organics Green Apple & Ginger
Thickening & Violumizing Condltioner is.a fast-
pensatrating, natural conditicner which leaves hair
smooth and silky. @raanic exiracts and sils provide
deep moisturizing, while vitamins and aptioxidants
penetrate inta the shaft 1o cotrect everyday damage
and make individual|hair strands'look fuller.

# 3704DE - 8 Fl oz. (237mL)
UPC - 718334337043
SRP - $8.99

Desert Essence Grganics [tallan Red Grape Conditioner
is a fast-penetrating, natural conditioner which isakle
o protect bath color and non-color treated hair from
damage done by environmental stressors such as the
stn. The powerful antioxidants—resveratrel and red
wine extraci-are able to act as antioxidant UV filters
to protect the hair

. Almond Hand and Body Lotion

# 3741DE - 8 Fl oz. (237mL)

Srdnnics

a UPC - 718334337418

SRP - $8.99

pesert: Essefce Organics Almand Hand and Body
Lotion:is an erganic lotion that provides deep
'nourishment to dry skin. After use of this pure
formule, your skin will feel soft and sitky, Liahtly
scented with rich, natural almond eil.

Bulgarian Lavender Hand and Body Lotion

# 3744DE - 8 Fl oz. (237mL)
UPC - 718334337449
SRP - §8.99

Desert Essence @rganics Bulgarian Lavender Hand
and Body Lotion is an organic [oticn that uses
Bulgarian Lavandér to.calm the:skin andsenses.
Bulgarian Lavender isfroma differentspeces of
plant than traditional lavender. This spedies is known
throughetit Eastern Europe to fiave a healing =fiect
on the skin, as well'as ary ability to sootheihe senses,

# 3745DE - 8 Fl oz. (237mL)

UPC - 718334337456

SRP - §8.99

Desert Essence Organics Vanilla Chai Hand and Body

Lation is an organic lotion that uses Teas and Extracts
to help repair the skin and clm the senses.

aa

Desert Essence’

£3rganics

www.DesertEssence.com

SSEiCE

i, &y e

 ltemNo. 0385,
©2006 Desart Essence


http:SRp�58.99
http:mbre.(Tlan~eab.1e
http:SRp�58.99

- Desert Essence’

*{}rgamcs

"A line of beauty care products based on .
\,#ngredfents and traditions found on organic
arms from around the world '

Grganics | ©rganics S OIOanIEs | roanics e
- Grgamgj 9 : : . g i

s
-1 -

AtDesert Essence, we believe that natural health is impertant both inside and aut, 50 We Lise

only pure, natural and erganic ingredients. Fellowing our established tradition of excellence,
we are very proud fo introduce our new Desert Essence O|gamcs lire.

100% Vegan and Free of Wheat, Gluten, Parabens,

Sodium Laurel/Laureth Sulifates, Phthalates, Artificial Fragrances and Colors,
Silicones, EDTA, Glycols and Petroleum based ingredients




t Desert Essence, we

slieve that natural health
important both inside
1d out, so we use

nly natural and

rganic ingredients.

esert Essence

irganics is a line of

eautly care products based on

igredients and traditions found on

rganic farms from around the world.

ollowing our established tradition of excellence we are very proud to

jtroduce our newest additions to the Desert Essence Organics: Ilne

Re’pt'lil' Hair Care

s
30y .J'

S e D

RECEheN WSILEL= Croanics  Organics

e, rgamcs

Ry

Phtschic Foot
Repali Croas

EDTA, Glycols and' Petroleum based ing
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FREEMAN-"

everything to keep your body, from
head to toe, smoothed and soothed

About Freeman
Producis

Great Deals
Mailing List

My Account
e View Cart

search

shop

 Feeling Beautiful
- Good Stuff Organics
Truly Luscious

Beautiful Body

BareFoot

o o

(8]

(el

o

o Bare Hands

<[ E

o Vita K Solutions/Perfect C
o Good Stuff Organics
o Feeling Beautiful

Ellin LaVar Textures
Top 10 Miracles

© 0 0Oe 06 0o 0O
7
22
o
(g
=3

hitp://www.freemanbeauty.com/portal/store/store.asp?nProductiD=23627 1/12/2010


http://www.freemanbeauty.com/portal/store/store

. [What's New]|

" [Top 10 Products]

. |Great Deals|

E Good Stuff Organics

Creamy Body Wash

goodstuff®
“organics

.. Creamy
® o PodyWash
COCONT &

¥ i bendiy Eageg
-
= e o

Cy el

Good Stuff Organics Creamy Body Wash features a blend of natural Coconut Oil to hydrate and help protect skin from free
radicals, organic Aloe Vera to soothe and cleanse, organic Grape See Extract, and Fair Trade Cocoa Butter for the ultimate

refreshing and hydrating shower experience.

Usage:

Squeeze onto hands or washcloth, work into lather and massage over body. Rinse well.

Recommend:
Use daily or as needed.

Available sizes:
10 fl. oz

Price: $8.99

Quantity: 1

http://www.freemanbeauty.com/portal/store/store.asp?nProductID=23627

1/12/2010


http://www.fi�eemanbeauty.comipOliallstore
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Ur. Bronner's Talephone Survay
Freguency Quastionnaira

March 6-23, 2008
401 Organic Personal Care Product Consumers

Q.1 Interviewer initials Hello, my name is (interviewer name). I'm from California Opinion
Surveys. | would like to ask you a few questions about products you may buy at your local store.
| am NOT selling anything and ! will NOT ask you for a donation. Are you the primary shopper in
the household, do you evenly split the shopping responsibilities with another member of the
household, do you do some of the shopping, or do you do almost no shopping for the
househoid? (IF ALMOST NO SHOPPING) Can | speak with the person in the household who
shops or does the shopping on your behaif? (REPEAT INTRODUGCTION FOR NEW
RESPONDENT) (IF NEW RESPONDENT NOT AVAILABLE, SCHEDULE CALL BACK)

Total*
PriImary ShOPPET ......cccoiiiieeieieer e e 79
SPIt @VENIY ...t 14
S0ME SNOPPING ...oeoeeveieeieeeeeee oo 6
Aimost no shopping (ASK FOR PERSON IN HH WHO

SHOPS) ..o -
(No shopper in household) ...........ccoeeeveeeioroeee -
(Don't Know/refused) ...........o..oecommeeee oo -
(ref:Q1)
Q.2 How many shoppers are there in your household?

Total
One (GO TO SCREENT). ..ot 39
Two or more (GO TO BDAY) oo, 61
Don't know/refused..............oooeoioorieeeeeeee -
{ref. PRIMARY)

Q.3 (IF PUNCH 2 ON PRIMARY) For this survey, I'd like to interview a shopper in your
household who is at least 18 years of age and who had the most recent birthday. Can | speak
with him or her? (IF YES, CONTINUE) (IF RESPONDENT NOT AVAILABLE, SCHEDULE

CALL BACK)

Total
Y85 oot 100
NO e e -
(ref:BDAY)

*All totals in the survey reflect percentages

© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008




Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008 2

Q.4 Are you or is any member of your family involved in the news media or in marketing
research? (IF YES, TERMINATE)

Totai
YBS oo -
NO o 10

(ref.SCREENT)

Q.5 Are you or is any member of your family employed by a company that manufactures
heaithcare/personal care products? (IF YES, TERMINATE)

Total
YBS oo -
NO e 100

(ref:SCREENPR)

Q.6 In the past year, have you purchased organic products, such as organic foods, organic
health care products, or any other product you consider to be organic?

Total
YOS et 100
NO e -
(Don't know/refused) ..o -

(re.ORGSCRN)

Q.7 in the past year, have you purchased natural personal care products that you consider to be
organic, such as soap, shampoo, body wash or lotion?

Total
YBS oo 100
NO. e -
(Don't know/refused) ...........coooooivvoonvcone -

(ref. SCREEN2)

Q.9 Would you say you purchase organic personal care products on a reguiar basis,
occasionally, or hardly ever?

Total
On a regular basis ... 40
Occasionally ..o 52
Hardly ever.............cooooveeeee 8
(Don't know/refused) .......ooocoovvvocircroce -

(ref:USEAMT)

Q.10 Do you consider most of the personal care products you purchase to be organic, or are
there just a few specific such products you purchase?

Total
Most are organic.............cccoeervooeoooeconoe 21
Just a few specific items................ 75
(Don't know/refused) .........coooovvevccoine 3
(ref.QUANTORG)
© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008

Q.11 Do you regularly purchase liquid soap among the personal care items you consider

organic?
Total
YBS ot e et e 45
NO Lot 52
(Don't know/refused) .............ooococovveemieeeo 3

(ref:SOAP)

Q.12 Now, | am going to read you a few label names of liguid hand soap. Please tell me

whether you consider a product with this label organic, or not organic.

Not
Org- Org-
anic anic
12 Blue Sky Organics, Liquid SO8D «.....o.eeeeeereeoesoeooooo 59 15
13 Blue Sky, Obsessively Organic, Liquid S0P e, 54 19
14 Blue Sky Liquid Soap, Made with Organic Qils...................oo.. 36 39
15 Biue Sky, Pure Natural and Organic, Liquid Soap...................... 55 16
16 Blue Sky, 100% Organic Active Ingredients, Liquid Soap .......... 63 13
17 Blue Sky Natural S0ap..........ccovoeeeeeeeeerooeeoo 22 49
(ref.ORGANIC)

Org-
DK/ anic
Ref -Not
26 43
27 34
25 -3
29 39
24 50
30 -27

.18 Now | would like you to compare the labels of these products to each other. Please rank
each label as to how organic you think it is on a scale from "1" to "5" with "5" as the MOST
organic and "1" as the LEAST organic. You can use any number from "1" to "5."

Mean 1 2 3
18 Blue Sky Organics, Liquid Soap ................... 38 7 8 18
19 Blue Sky, Obsessively Organic, Liquid
SOBP .o, 38 8 9 17
20 Biue Sky Liquid Soap, Made with Organic
OIS .o, 30 9 20 34
21 Blue Sky, Pure Natural and Organic,
Liquid S0ap.....cooooiee e 36 6 8 24
22 Blue Sky, 100% Organic Active
Ingredients, Liquid S0ap...........ccccvvvevvveveo. 42 4 6 11
23 Blue Sky Natural Soap........ccovvvvveveon, 23 31 22 21

(ref: MSTORG)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved.

4
21

16

15

21

19

DK/
5 Ref
34 12
37 12
10 12
28 12
48 12
8 12

March, 2008
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-232, 2008

(.24 Now | am going to read you a list of liquid soap products. Please tell me whether you are

familiar with this product. Are you familiar with:

24 Avalon Organics Glycerin Hand S08p .......oooveovovooo \; %s
25 Dr. Bronner's Magic Soaps, Made with Organic Oils .................. 32
26 Queen Helene Organic Fair Trade Certified Cocoa Butter

Body Wash.............oooieeeceeeeeeeeeeeeeeeeeoo 18
27 JASON, Pure, Natural, and Organic Satin Soap.........ccovvvevioi 21
28 Nature's Gate Organics Liquid S08P.........covover oo 25
29 Kiss My Face "Obsessively Organic” Liquid Soap.......ccoove....... 37
30 Burt's Bees Hand S0@p...........ccovecvoeeeeoeoo 69
31 Softsoap Hand S0@P...........cooomvmoeceeeeooeoeeoooooo 68

(ref:PRODUCT)

Q.32 Do you currently use this product? (IF NO) Have you ever used this product?

No, No,
Used Never
Yes Before Used

32 Avalon Organics Glycerin Hand Soap ......oooooooviooo 12 9 78
33 Dr. Bronner's Magic Soaps, Pure-Castille Soap, Made with
Organic QS .........cocecvieeeeee e 17 8 74
34 Queen Helene Organic Fair Trade Certified Cocoa Butter
Body Wash. ... 5 7 88
35 JASON, Pure, Natural, and Organic Satin Soap...ccoveeiie, 7 7 86
36 Nature's Gate Organics Liquid S08P. ..o, 8 8 83
37 Kiss My Face "Obsessively Organic" Liquid Soap......ccov......... 12 8 78
38 Burt's Bees Hand S0@P........c....oooovimeeooooooo 32 14 53
39 Softsoap Hand S0@p............o.ooeooooooeooo 53 16 30
(ref:PRODUSE)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved.

No
66

66

80
78
73
61
30
30

DK/
Ref
1

2

Yes
-No
-33

-24
40

40

DK/
Ref
1

March, 2008



Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008

Q.40 Now, from what you know, which of these products do you consider "

organic."
Not
Org- Org-
anic anic
40 Avalon Organics Glycerin Hand 808P i 60 20
41 Dr. Bronner's Magic Soaps, Pure-Castille Soap, Made with
Organic OilS ..........coucveeeeneeee oo 48 34
42 Queen Helene Organic Fair Trade Certified Cocoa Butter
Body Wash........cooooe e 58 22
43 JASON, Pure, Natural, and Organic Satin Soap..coire, 61 21
44 Nature's Gate Organics Liguid SOAP- i 68 13
45 Kiss My Face "Obsessively Organic" Liquid S0ap..ciet 67 15
46 Burt's Bees Hand S08pP..............oooowmeueeooooeoeeoo 45 39
47 Softsoap Hand S0ap...........coovemoeoeeeeoeoeooeooo 8 79
(ref:PRODORG)

organic" or "not

Org-
DK/ anic
Ref -Not
20 M
18 14
20 35
18 40
19 54
18 52
16 7
13 -0

Q.48 Now | would like you to compare the products | have read to each other. Please rank the
procuts on a scale from "1" to "5" based on how organic you consider each product to be, with
"5" as the MOST organic and "1" as the LEAST organic. You can use any number from "1" to

II5.II

Mean 1 2 3
48 Avalon Organics Glycerin Hand Soap .......... 36 4 13 21
49 Dr. Bronner's Magic Soaps, Pure-Castilie
Soap, Made with Organic Oils .......................... 33 7 15 29
90 Queen Helene Organic Fair Trade
Certified Cocoa Butter Body Wash .................. 36 7 10 18
51 JASON, Pure, Natural, and Crganic Satin
SOAP...oiti e 36 8 9 25
52 Nature's Gate Organics Liquid Soap............. 3.7 8 8 22
53 Kiss My Face "Obsessively Organic”
Liquid S0@pP ..c.oveii e, 3.7 9 10 13
54 Burt's Bees Hand Soap............cooovvvoi 1l 31 18 16 20
55 Softsoap Hand Soap........ccooovvevoeooo 1.7 583 21 9
(ref.RANKORG)

© 2008 Greenberg Quinlan Rosner, Al Rights Reserved.
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008

Q.56 Now | am going to read you some types of ingredients. For each,

opinion, a product branded as "Organics" shouid or should not contain that ingredient.

(Dpnds Shid
Shid on DK/ -
Shid Not Qnty) Ref Not

please tell me if, in your

56 Ingredients made with both plant and petroleum

COMPOUNGS - 15 79 0 6 -64
57 Petrochemicals ................c.oooeemovin 5 89 - 6 -84
58 Synthetic preservatives ...........cooovvovveev e 9 37 0 4 78
89 Organic oils ..........ooure oo 91 5 - 4 86
60 Cieansing ingredients based off of organic agriculture,
with no pesticides used...............ooooooveeeimieo 88 9 1 3 79
61 Cleansing ingredients based off of conventional
agriculture, that may have used synthetic fertilizers,
pesticides or herbicides ................o.oooovmoeioe 5 92 0 2 87
62 Plant-based ingredients that have gone through a
hydrogenation process............cooooovueeeovooeeeooo 48 40 1 11 8
63 Plant-based ingredients that have gone through a

34 49 - 17 15

SUITtIoN ProCESS ...oovivuie e
(ref.INGRED)

Q.64 If you were looking for a liquid soap you consider organic, which would you prefer:

A liquid soap with its major cleansing ingredients based on conventional agriculture, that may

use synthetic fertilizers, pesticides and herbicides.

OR

A liquid soap with its major cleansing ingredients based on organic agricuiture that does not use

synthetic pesticides and herbicides.

Total

Liquid soap with conventional agriculture-based

cleansing ingredients ..................cooooo 28
Liquid soap with organic agriculture-based cleansing

Ingredients ..o 70
(BO).oe e 0
(NERher) ..o 2
(Don't know/refused) ............cocooeemvi 1
(ref.PESTEIOR)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved.
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008 7

Q.65 In your opinion, should a product be permitted to be branded "Organics" if its cleansing
ingredients are based on conventional agricuiture that may use synthetic fertilizers, pesticides or
herbicides, or should it not be permitted to be branded or labeled "Organics".

Total
Should be permitted to be branded "Organics"............co...... 5
Should NOT be permitted to be labeled "Organics”............ 94
(Don't know/refused) .............cocovmoeio 1

{ref.PESTICID)

Q.66 If you were looking to buy a liquid soap you consider organic and you knew that a
particular soap contained petrochemical preservatives and that most of its major cleansing
ingredients were made from conventional agriculture and not from certified organic agriculture,
would you still buy that soap, or would you look for another brand that had cleansing ingredients
made from certified organic agriculture?

Total
Sl buy that S0@P ..o 11
Look for another brand with more organic materials........... 85
(Don't know/refused) ..............cccoooevoeio 4

(ref:AGRIC)

Q.67 Have you heard, read, or seen anything about "fair trade"? (IF YES) Have you heard a lot,
some, or only a little?

Total
Yes, heard @ lot.....oo.ocoouoioiiieeoooee 16
YES, SOME ....oveiieriieie oo 26
Yes, alittle.. ... 19
NO e 39
(Don't know/refused) .............coooevvooei 0

(ref:FAIRTRAD)

(.68 Have you heard, read, or seen anything lately about truth in organic labeling? (IF YES)
Have you heard a lot, some, or only a littie?

Total
Yes, heard alot ..o 12
YES, SOME ...t oo 22
Yes, alittle..........cooooomviii oo 20
NO e e 46
(Don't know/refused) ..............cooovovvceeo 0

(ref:Q67ADD)

Q.69 Fair trade helps producers of agricultural products invest in their farms, communities, and
protect the environment by promoting fair prices and fair labor conditions to empower farmers.
If a product is labeled "Organic fair trade", does that communicate to you that the majority of the
product is organic and fair trade, or that less than a majority of the product is organic and fair
trade?

Toftal
Majority organic and fair trade.................oooooooioo 73
Minority organic and fair trade........c.o.oooooiovooo 13
(AboUt qUAal).........coovvreeriie oo 1
(Don't know/refused) ..o 13

© 2008 Greenberg Quintan Rosrer, All Rights Reserved. March, 2008
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008 8

Q.70 Of all of the ingredients in Queen Helene's bodywash, one minority ingredient - cocoa
butter - is "fair trade." Do you believe Queen Helene should be aliowed to make its current "fair
trade” claim based on a single ingredient that does not make up the majority of the product?

Total
Yes, should be allowed to make the "fair trade” claim ........ 14
No, shouid not be allowed to make the "fair trade" claim.... 79
(Don't know/refused) .......oooveooooeroe 7

{ref. QUEEN)

Q.71 Now, | would like to ask you a few questions for statistical purposes only. How often do
you go shopping for food and personal care products?

Total
EVerY day ... 4
Several days aweeK ..o 16
Once or twice aweek.........ccoo.ooovceeve 58
Once or twice a month ... 21
Less than once a month..............oooo 1
(Don't know/refused) ..o 0

(ref:.SHOPPING)

Q.72 Thinking in political terms, would you say that you are Conservative, Moderate, or Liberal?

Total
LIDEral........ocivieeeeeee 31
MOdErate ..o 36
CONServative ... 28
(Don't knowfrefused) ..o 5
(ref.IDEO1)

Q.73 In what year were you born?

Total
18224 e 10
25 =29 e 6
S0-34 e 11
35-39 e 10
A0 -84 e 11
4549 e 14
5054 e 10
5559 e 9
60 -84 ... 6
OVEI B4 10
(Noanswer)......ccocooooocooomiee 3

(ref:AGE)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008




Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008 9

L Q.74 What is the last year of schooling that you have completed?
Total
T-ATthgrade. ..o 3
High School graduate.................ccoooooeeeeooe] 15
Non-college post H.S. ..o 1
SOME CONBGR......eoeririeetee oo 31
Coilege graduate..............coeeeoeereoeee oo 34
Post-graduate school .................ooooeeoeoeeoooe 15
(Don't Know/refused) ........c.couveeeovseeeeeeeeee oo 1
(refEDUC)
Q.75 What is your race?
Total
WIS L. 65
BIACK. ..ottt e 6
HISPANIC/LAtING.....c.voveeit e 19
ASIAN .ot 4
(OB ..o 2
{MIXEA) ..o 2
(Don't Know/refused) .............ccoovueom oo, 2
(ref.RACE)
Q.78 Last year, that is in 2007, what was your total family income from all sources, before
taxes? Just stop me when | get to the right category.
iy Total
ot Less than $10,000.............cc.. oo 3
$10,000 to under $20,000 .........ooeeeeeeeeoeeeeeeeeo 4
$20,000 to under $30,000 ........cccvvmmeeeeeoooeo 9
$30,000 to under $50,000 ..o 14
$50,000 to under $75,000 ........oooeee oo 15
$75,000 to under $100,000 ......c.ooomeeeeoo oo 14
$100,000 to under $150,000 .........ooov oo 17
$150,000 to under $250,000 ........oooooeroooo 6
$250,000 OF MOTE...ooveeeeeeeeeeoeee e 2
(Don't know/refused) ........ocooovioueoreee e 16
(ref.INCOME)
Q.8 Record respondent's gender (INTERVIEWER CODE — DO NOT ASK)
Total
MBIB.......ooeii e 30
Female ... 70
(ref:GENDER)
i

© 2008 Greenberg Quinlan Rosner, All Rights Reserved, March, 2008
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Dr. Bronner's Telephone Survey: Frequency Questionnaire, March 6-23, 2008

Region

Total
LA COUNY. .o 25
LA AT Lttt 22
BaY ATa. ... e 22
B8N DBGO oottt 9
Sacramento/MNOTth ..., 11
Cenfral Valley ...t 11
Y (o) o o TP 44
SOULH ... e e s e e s s e 56
0o T 66
1 T = o T 34

(refREGION)

10
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Dr. Bronner's intercepis
Frequency Questionnaire

March 9-12, 2008
453 Organic Product Shoppers

Q.5 In the past year, have you purchased natural personal care products that you consider to be

organic, such as soap, shampoo, body wash or lotion?

Total
Y S et e ettt e s areeenes 100
N Ottt e e et e e en e st taesnees -
(Don't knowlfrefused) ... -
(ref.SCREEN2)
Q.6 Record respondent's gender (INTERVIEWER CODE -- DO NOT ASK)
Total
= 1= O OSSR 34
FEMALE (e 66
(ref.GENDER)
Q.7 Would you say you purchase these items on a regular basis, occasionally, or hardly ever?
Total
Onaregular BasiS......ccoee e 41
Oeeasionally ... 45
Hardly @VEF ..o e 14
(Don't know/refused) ... -
(ref.USEAMT)

Q.8 Do you consider most of the personal care products you purchase to be organic, or are
there just a few specific such products you purchase?

Total
MOSE AFe OTGANIC......oviiii e e 43
Just a few specific TemS....ccov e, 54
{Don't knowfrefused) ........cooiiiiiri s 2

(ref.QUANTORG)

Q.98 Do you regularly purchase liquid soap among the personal care items you consider
organic?

Total
Y B8 ettt et e e e rr e s ranae e s e e een 69
8 o T U OO U TS 29
{Don't knowfrefused) .......coocoiiiieiiiee e 2

(ref:SOAP)

® 2008 Greenberg Quinfan Rosner, All Rights Reserved. March, 2008
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Dr. Bronner's Intercepts: Frequency Questionnaire, March 9-12, 2008

Q.10 (BLUE SKY TEST) Now, which of these products would you consider organic?

Not

Org

Org- Org- (DK/ anic
anic anic Ref} - Not

10 Blue Sky Organics, Liquid S08p ...cccocccvviiire e 75

11 Blue Sky, Obsessively Organic, Liquid S0ap.....c.cccoooeevrinnnienn... 72
12 Blue Sky Liquid Soap, Made with Organic Ois..........occoenvvvee, 61
13 Blue Sky, Pure Natural and Organic, Liguid Soap......c.......coe.... 77
14 Blue Sky, 100% Organic Active Ingredients, Liguid Soap .......... 81
15 Blue Sky Natural Soap.......cccocco i e 44

(ref:-ORGANIC)

15

19

20

15

11

43

¢

9

10

7

8

13

60
53
32
62
70

1

Q.16 (BLUE SKY TEST) Now | would like you to compare the labels of these products to each
other. Please rank the six labels below in order, from "1" {0 "6" in terms of which you think is the
"most organic” liquid soap, with "1" as the most organic, and "6" as the least organic. Each must

have a number in order and you cannot give any the same number.,

% % % % % %

Mean 1 2 3 4 5 6
16 Blue Sky Organics, Liguid Soap .......cc.......... 36 13 13 20 26 16 12
17 Blue Sky, Obsessively Organic, Liguid
SOBIP e s 36 11 19 15 18 26 11
18 Blue Sky Liguid Scap, Made with Organic
OIS e e 40 9 11 17 20 22 21
19 Blue Sky, Pure Natural and Organic,
Liquid Soap.......ooocviiiiii e 30 17 26 25 14 12 6
20 Blue Sky, 100% QOrganic Active
Ingredients, Liquid Soap ....ccccvvevevvivivineeeeeeeeee 23 44 21 12 8 10 5
21 Blue Sky Natural S0ap......ccceveeeeci. 46 5 10 12 14 13 45
{refMSTORG)
© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008
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Dr. Bronner's Intercepfs: Frequency Questionnaire, March 9-12, 2008 3

Q.22 Here is a set of liquid soap products. Are you familiar with:

Yes
(DK/ -
Yes No Ref)] No
22 AVEION OrganiCs.......veiiiiiiciireeiiieiaeeimrie e etir e eeee e e e e eeevrntnrearans 62 36 2 27
23 Dr. Bronner's Magic SO8P ....coovcvvviiiieiieciii e 43 53 4 -9
24 JASON .ottt e 50 46 4 4
25 Nature's Gate Organics.......ccooocir e 53 44 3 9
26 Kiss My Face "Obsessively Organic”............cccvveevciinevecninnen, 49 47 4 2
27 BUM'S BEES. ...ttt e 58 38 4 21
28 SOMSO@P cveeei i 79 19 2 61
(refPRODUCT)

Q.28 (SHOW ALL PRCDUCTS) Do you currently use this product? (IF NO) Have you ever used
this product?
No, No, Use
Used Never (DK/ or
Yes BeforeUsed Ref) Used

29 AvEION OrganiCS.....cvovveiiverirveriin e eeninerrer s seersreeesenes 40 24 35 1 54
30 Dr. Bronner's Magic S0ap .c..cocceevveeiieieeiec e 21 22 55 2 42
STUASON Lo 27 22 48 2 49
32 Nature's Gate Organics.......occccveveciivree v 28 24 47 1 52
33 Kiss My Face "Obsessively Organic"..................... 29 20 48 3 49
34 BUM'S BEES...coiiiriereeir et 30 25 43 2 55
35 SOfSO08PD <oeee e e 56 22 2t 1 78
(ref.PRODUSE)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008
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Dr. Bronner’s Intercepts: Frequency Questionnaire, March 9-12, 2008 4

Q.36 Now, which of these products do you consider "organic” or "not organic.”

Not Org
Org- Org- (DK/ anic
anic anic Ref) -Not

36 AVAION OrganiCs. . ..c.e.viiiieieeee ettt e s rareees 85 12 3 72
37 Dr. Bronner's Magic S0ap ..oocvvvvireenieere s rrsinenneesssinereer e e eneeeae s 64 24 12 40
B8 JASON Lo e e e 5 33 11 23
39 Nature's Gate Organics......ooiice e e 77 16 6 61
40 Kiss My Face "Obsessively Organic”.........cccovoivieiiecinieeeennnen, 75 18 7 57
41 BUM'S BEES ...t e 5 30 11 2%
A2 SOMSOAD 1o e 26 63 11 -36
(ref:PRODORG)

Q.43 Now | would like you to compare these products to each other. Please rank the seven
products in order, from "1" to "7" in terms of which you consider the "most organic” liquid secap,
with "1" as the most organic, and "7" as the least organic of these soaps. Each must have a
number in order and you cannot give any the same number.

% % % % % % %
Mean 1 2 3 4 5 6 7

43 Avalon Organics..........ccccceeveeeen. 28 30 20 18 12 11 5 4
44 Dr. Bronner's Magic Scap..........e.ooeeee 38 18 11 13 18 18 12 8
45 JASON e 44 8 11 14 15 2t 19 13
46 Nature's Gate Organics.......ccc.ccceeee. 33 14 28 20 15 M 8 5
47 Kiss My Face "Obsessively

Organic” ... 37 14 15 21 17 18 1 7
48 Burt's Bees.....cc.coevveniiiniceiiciecee, 44 10 10 8 15 16 33 7
49 SoftSoap ..o 56 5 8 6 9 7 11 56
(ref.RANKORG)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008
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Dr. Bronner's Intercepts: Frequency Questionnaire, March 912, 2008 5

Q.50 Now [ am going to read you some types of ingredients. For each, please tell me if, in your
opinion, a product branded as "Organics" should or should not contain that ingredient.

Shid (De- (DK/
Shid Not pends) Ref)

50 Ingredients made with both plant and petroleum compounds ....20 64 11 4

51 PetrochemiCals ......coviieiieiie e e 16 66 12 6
52 Synthetic preservatives........cccovve e 19 81 16 4
B3 01GaNIC 011 .o e 84 10 4 2

54 Cleansing ingredients based off of organic agriculture, with
N0 PESHICIES USB ..o e 70 16 10 3

55 Cleansing ingredients based off of conventional agriculture,
that may have used synthetic fertilizers, pesticides or herbicides ...20 57 18 5

56 Plant-based ingredients that have gone through a

NYdrogenation PrOCESS......oouviie et 30 42 19 8
57 Plant-based ingredients that have gone through a suifation

IFOCEEE 1.ttt ittt ce e e et e e st a et ee st ba e e e amate e e ennnne et 23 47 19 11
(ref.INGRED)

Q.58 In your opinion, should a product be permitted to be branded "Organics" if its cleansing
ingredients are based on conventional agriculture that may use synthetic fertilizers, pesticides or
herbicides, or should it not be permitted to be branded or [abeled "Organics".

Total
Should be permitted to be branded "Organics".................. 33
Should NOT be permitted to be labeled "Organics"............ 63
(Don't know/refused) ........ccovi i 4

(ref.PESTICID)

Q.58 If you were looking to buy a liquid soap you consider organic and you knew that a
particular soap contained petrochemical preservatives and that most of its major cleansing
ingredients were made from conventional agriculture and not from certified organic agriculture,
would you still buy that soap, or would you look for another brand that had cleansing ingredients
made from certified organic agriculture?

Total
Still buy that 808P ... 39
Look for another brand with more organic materials........... 58
(Don'tknow/refused) ..........ccooiiiiiie e 3

(ref-AGRIC)

© 2008 Greenberg Quinlan Rosner, All Rights Reserved. March, 2008




Dr. Bronner's Intercepts: Frequency Questionnaire, March 9-12, 2008

Q.60 Now, | would like to ask you a few questions for statistical purposes only. How often do

you go shopping for food and personal care products?

BEVEIY day ccoeeee e
Severaldaysaweek...........oooeeeeeiiiiiiiveinn
Onceoriwice aweek........ccccoeeeeieeeiriiinnnnn,

{Don't knowfrefused) .......ccoeeo e

(ref.SHOPPING)

Q.61 In what year were you born?

(NO ANSWEE) ... cre e

(ref-AGE)

Q.62 What is your race?

ASIAN Lo
(OB e
{MIXE) e
(Don't know/frefused) ........cccvvcciviee e

{ref.RACE)

Q.65 Last year, that is in 2007, what was your total family income from all sources, before

taxes? Just stop me when | get to the right category.

Less than $10,000........ceereeee e
$10,000 to under $20,000 .. ...,
$20,000 to under $30,000 ... .eoeveiiie e,
$30,000 to under $50,000 ......cooovivmeeeeeee.
$50,000 to under $75,000 .....ovveeeee e,
$75,000 to under $100,000 ....ovviivrviina,
$100,000 OrmOre ..o,
{Refused). ..o
(DONTKNOW) .o

{refINCOME)

® 2008 Greenherg Quinlan Rosner, All Rights Reserved.
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intercept location

Total

LOS ANQEIES...ccoiiiiii et 46
Orange COUNTY ..ot e 16
SaN DIBHO. vt 5
SAN FranCISCO .oeoeieiic e 33
{ref.LOCATION)

Store location

Total

LA-Trader Joes-Sepulveda,West LA........oceivviee e, 4
LA-Whole Food Market-Gayley,LA.............coooveevvieeeeeeennn. 4
LA-Bristol Farms-Beverly W Hollywood ........ccooceeviviieen. 1
LA-Whole Foods-3rd,LA ... eeee e, 5
LA-Trader Joe's-Arroyo Pkwy,Pasadena ..............cccveeveenn.. 4
LA-Trader Joe's-Mission,Pasadena ..............cccccevvvveeeeeennnn. 3
LA-Whole Foods-Arroyo Pkwy,Pasadena..................c.co..... 0
LA-Trader Joe's-Lake,Pasadena..........ccooooveiieivenvcveeeen, 1
LA-Trader Joe's-Mason,Chatsworth............ccccoveevevieeneenn. 1
LA-Trader Joe's-Sta Monica,W Hollywood..........cccooveeee. 3
LA-Trader Joe's-Balhoa,Granada Hills............coooeeeeeieeee, 5
LA-Whole Foods-National LA ......ccoeeeeceee e 15
OC-Trader Joes-Culver,Irving .........c.ccovveeee e, 2
OC-Trader Joes-Campus,Irving ..........ccooiivv v ieeeeee e 6
OC-Henry's Market-Harbor,Costa Mesa ..........coooooovl. 4
OC-Whole Foods-Park, TUSHIN ......oooovvveeeeeee e, 0
OC-Sprouts Farmers Market-Alton Pkwy,Irvine .................. 2
SD-Whole Foods-University,San Diego ...........ccoveeevioennn. 1
SD-Trader Joes-Grossmont,LaMesa .....covvvevvieviven, 4
SF-Rainbow Grocery-Folsom,San Francisco..........ceeevee.... 4
SF-Trader Joe's-Bay,San Francisco ..o eeiieeeecvviernnn 11
SF-Mall-Milpitas.. .. cccv v 18
{ref.STORELOC)
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- A Campaign to Establish Strict Organic Standards for Body Care Products -

rganic Consumers Association’s

new campaign, “Coming

Clean,” is working to have
organic body care products covered
under the same rigorous labeling
and production standards thar are
now in place for organic foods.

Scientists and medical prac-
tiioners warn of the impact of
substances absorbed through the
skin—whether it’s soap, shampoo,
cosmetics, suntan oil, or lotions for
babies and children.

This process of direct absorption
through the skin and capillaries into the body
is particularly important, because it completely
bypasses the kidneys and liver, which normally filter
out toxins. The ability of skin to serve as a direct and
unfiltered “gateway” into the bloodstream is exactly why
nicotine patches and other medicinal surfactants are so
effective.

Consumers who are already seeking out organic food
also want organic body care products. Body care compa-
nies, capitalizing on this consumer concern, have started
labelling some of their praducts “organic,” too, but it is
not always clear what that means.

Many of the leading brand name products in the
body care and cosmetics marketplace currently labeled

“organic” are composed mostly of “organic” perfumed
water, often containing as litele as 5% organic
ingredients other than these waters. In ad-
dition, 2 number of these products con-
tain perroleum-based ingrediencs which
can contain trace toxic contaminants.

Compounding the problem, various
campanies and interests in the “natural”
products industry are pressuring a task
force of the Organic Trade Association
(OTA) 1o formulate proposed federal or-
ganic standards for body care products
that could seriously undermine the integ-
rity of the organic label.

Organic Consumers Association
6101 Cliff Estate Road
Little Marais, MN 55614
218 226 4164 - §ax; 218 353 7652
www.organicconsumers.orq

These compromised standards, if en-
acted, would allow companies to simply
add “organic” perfumed water to the
same synthetic cleansers, condition-
ers, and preservatives found in
main-stream products.  If the
“organic water” is 70% of the
content, the product could then
legally be labeled “70% organic.”

In response to this outrage,
Organic Consumers Association
(OCA) launched its “Coming Clean”
campaign at the Narural Products
Expo West in Anaheim, California in

March, 2003.

The OCA believes that the only real solutions o
this problem involve public education, markerplace pres-
sure, and network building—as well as possible litiga-
tion and legislative action. Either we must convince the
OTA and the US Department of Agriculture National
Organic Program (NOP) to resist pressure from “natural”
companies attempting to water down organic standards,
or the organic community will have to develop and
popularize an appropriate third-party certified “Eco-
Label” which meets the traditional standards of organic
integrity.

We must begin to educate ourselves to identify and
avoid problemaric and potentially hazardous products
and ingredients already sold in the markerplace. (See
the ingredients graphic on the other side, for
a start.) We should also make certain that
Fair Trade pracrices, validated either by
third party organic or Fair Trade certi-
fiers, permeate the entire chain of pro-
duction and marketing of body care
products labeled as organic.

For further information on OCAs
Coming Clean campaign, see our website,
as well as the other side of this leaflet.

If you would like to get involved in the
Coming Clean campaign, please contact
the QCA national office.


www.organicconsumers.org

A number of body care product companies are counting non-
agriculrural water as organic, to greenwash their products
and make organic label claims, even though their formula-
tions are largely composed of the synthetic cleansers, condi-
tioners and preservatives found in mainstream products. This
fraud is destroying the integrity of the organic label.

FLORAL WATER

Floral waters (or hydrosols) are the warter by-prod-
uct of essential oil steam distillation and are basi-
cally a complicated way of making tea. Companies
making body care products based on syntheric sur-
facrants (detergents or werting agents) front-

load their ingredient list with floral

waters and warer extracts/infusions.

The names of the synthetic sur-\
\

factants that actually make up the
product are buried further down
the list. These waters are claimed to

THE SOLUTION

Organic Consumers Association believes thar body care

ingredients and products should only be labeled oreanic if

Certified organic agricultural feed-stocks (raw materials)
are used exclusively, rather than petroleum or conventional
vegetable feed-stocks, in the manufacture of key ingredients.

The manufacture of these ingredients is reasonably
simple and ecological.

The roxicity of each ingredient is minimal.

Non-agricultural water is not counted as con-
tributing to organic content. (Agricultural water
is the narurally occurring water in 2 plant.)

~ 70% ORGANIC?

Even though organic floral water/
hydrosol is over 99% non-agricul-
tural water, this water is counted
as “organic”. This practice drasti-
cally inflates the weight of organic

. '=~§be lkey functional erganic compo-
#nents but are, in the conwext of the

whole product, inconsequential.

CORE INGREDIENTS

The core ingredients in these prod-
ucts often include one or more of

the following:

Olefin Sulfonate is a surfactant,
derived entirely from petroleum,
and has no place in an organic
product.

Cocoamidopropyl Betaine uses a
petroleum intermediare in building
the surfacrant.

Erhoxylated surfactants like
Sodium Myreth Sulfate use petro-
leum-derived ethylene oxide to eth-
oxylate alcohol sulfates which can

produce 1,4 dioxin, a toxic material, in trace

quantities.

. Paraben preservatives are also petroleum-derived.

fm-/ o

INGREDIENTS: certified organic rose”
mary floral water, botanical infusion
of certified organic neltle, rose hips.
DEDPEEmint thyme, yucca, witch ha”

2el, hops; olefin sulfonate, cocamido®
\ bropyl etaine, sodium myreth, cocd
’ mide mea, methyl glucose dioleate.
certified organic aloe vera, certified
Organic tea tree oil, wildcrafted blue
Cypress oil, hydrolized wheat protein.
hydrolyzed wheat starch, soyamide”
Propalkonium, panthenol (vit b-3)
disodium edta, paraben preservatives.
Pure essential oil of peppermint.

GROWN N ACCORDANCE WiTH THE
CALIFORHIA ORGANIC FOGDS ACT OF 1950

Organic Consumers Association
6101 Cliff Estate Road
Little Marais, MN 53614
218 226 4164 - fax: 218 353 7652
www.orqanicconsumers.om

ingredients, to make the claim
“70% Certified Organic Ingre-
dients.” organic reg-
ulations stipulate that only the

However,

non-water weight of a prod-
uct is counted when determin-
Ing organic content. A soup com-
pany cannort replace regular warer
in a conventional vegerable soup
product with “organic rosemary
water” and then claim the soup
is “70% Organic” without organi-
cally sourcing any of the vegetable
ingredients.
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DO YOU KNOW WHAT'S IN
YOUR BODY CARE PRODUCTS?

When the

brand name
says ‘Organics’,
be sure to check
the ingredients!

A Quick Shopper’s Guide to
Organic Body Care Products

Unf otr Zm?tel Y AVOID CONVENTIONAL
most poay care DETERGENTS AND PRESERVATIVES

P I'OdUSfS WIH! ﬂ!,e A body cleansing product based on such conventional
I./VOI' d “Or ganics synthetics should not be considered “organic.”” Look out for
in the brand name ingredients like: Cocoamidopropyl Betaine, Olefin Sulfonate,
are not nearly as Sodium Lauroyl Sarcosinate, Potassium Cocoyl Glutamate,
organic as you Parabens, Phenogyethanol, etc. Ma'ke sure liquid soaps” are

: : made from organic versus conventional oils or synthetics.
might think.

; LOOK FOR “ORGANIC" VERSUS
Don’t fall for "PURE NATURAL" ESSENTIAL OILS
the product

brand in g, rea d Even at low use levels, essential oils often support more farm

. : 2 acreage than the rest of the ingredients combined, and that
the mgredlent list. acreage should be organic not conventional.

TO LEARN MORE, DON'T BE FOOLED BY HYDROSOLS AND
VISIT THE LONG LISTS OF ORGANIC HERBAL WATER EXTRACTS

ORGANIC These ingredients look good at the front of ingredients lists
CONSUMERS but are mostly ordinary water with minimal relevance aside

from making conventional synthetic products appear organic.
ain. ASSOCIATION

st UENINM www.organicconsumers.org
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SURVEY INDICATES CONSUMERS ARE CONFUSED ABOUT
ORGANIC PERSONAL CARE PRODUCT LABELING

The Organic Censumers Association Implemented an expansive consumer survey in
2007. The survey resulis indicate consumers are widely confused by current labeling
techniques used by most popular organic personal care products,

WHO TOOK THE SURVEY?

The survey was sculpted with the assistance of organic industry experts, including
organic personal care product manufacturers, organic certifiers, and consumer rights
protection advocates. The 19 question survey, was taken by more than 5,500 consumers
who regularly purchase organic products. The participants of the survey represent
shoppers who go out of their way for organic products. 74% of survey respondents say
that most or "a good portion” of their personal care products contain organic ingredients.

CONSUMERS MISUNDERSTAND THE MEANING OF "MADE WITH ORGANIC"
Nearly half of the survey respondents incorrectly believe that a product labeled as "Made
with organic ingredients" is either "all" or "nearly all* organic ingredients. In reality,
there are no federal regulations requiring personal care products labeled as "Made with
organic ingredients” to contain any particular level of organic ingredients, and most
personal care products using this label are made up of 70% or fewer organic ingredients.

CONSUMERS MISUNDERSTAND WHAT "CERTIFIED" MEANS

Surprisingly, only 16% of survey respondents were aware that a personal care product
with the "USDA Certified Organic" seal on its label is very likely more organic than a
product that only lists a certifying agency. In the actual marketptace, more than 95% of
personal care products are not organic enough to meet the criteria required to use the
USDA organic seal, and these products, which often contain multiple conventional
synthetic ingredients, simply list a certifying agency for the organic ingredients contained
in the product. According to this survey, consumers are confused by the listing of the
certifying agency or wording such as "contains certified organic ingredients" and falsely
assume it means the whole product is organic.

CONSUMERS HAVE STRONG OPINIONS ABOUT SYNTHETIC INGREDIENTS
Although most personal care products with organic labeling contain some mix of
synthetic ingredients, 60% of survey respondents indicated that even products labeled
as "70% organic" should not contain synthetic ingredients and 30% said synthetics
should only be allowed only if they are manufactured from organically derived sources.
This percentage may be tempered when compared to the fact that 55% of respondents
didn't know some synthetic ingredients are currently allowed under the USDA National
Organic Program for food products. The organic personal care survey aiso found that
67% of organic consumers believe that a personal care product that is allowed to contain
new additional synthetic ingredients in the "made with" category, should require front
paneling labeling stating: "This Product Also Contains Synthetic Ingredients”.

CONSUMERS THINK PRODUCTS WITH THE WORD "ORGANIC" IN THE BRAND

NAME SHOULD REALLY BE ORGANIC

An averwhelming 98.6% of organic personal care survey respondents believe that a
product with a derivation of the word "organic” in its brand name should either be 100%
organic, or, at the very least, should NOT contain synthetic detergents and preservative
ingredients that are not currently allowed under the NOP.

The full survey resulits are below:

http://www.organicconsumers.org/bodycare/surveysummary.htm 1/13/2010
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1. To what degree do you purchase organic food products?

Response Response
Percent  Total

Most of my food has
organic ingredients,

65.2% 3626

A good portion of my food
has organic ingredients, but s
it's probably less than half.

25.4% 1410

Very few of my food
products have organic
ingredients, but I use those = >3% o
regularly.

Occasionally I purchase a
food product with organic « 3.6% 199
ingredients but not regularly.

I've never purchased a food

product with organic . 0.2% 9
ingredients.
. Not sure. . 0.4% 20
o Total Respondents 5559
tskipped this question: i
2. Do you currently use any personal care products (e.g. shampoo, lotion, toothpaste, cosmetics,
etc.) that contain organic ingredients?
Response Response
Percent  Total
Most of my personal care
products have organic i 45.2% 2514
ingredients,
A good portion of my
personal care products have . o
organic ingredients, but it's © 28.3% 1571
probably less than half)
Very few of my personal care
products have organic . 0
ingredients, but I use those = 11.9% 663
regularly.
Occasionally I purchase a
} personal care product with o
organic ingredients but not = 10.6% 390
regularly.

http://www.organicconsumers.org/bodycare/surveysummary.htm 1/13/2010
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I've never purchased a

personal care product with . 1.7% 95
organic ingredients.
Not sure. « 2.3% 126

Total Respondents 5559

TS S-SR S 4 . Lot o
R ipen UiH e UONTGH:

3. All "organic" labeling of products in the U.S. is regulated by the government.

Response Response
Percent Total

True g 10.7% 593
False i : 61.5% 3421
Not sure wiis 27.8% 1545
Total Respondents 5559

fukinped this auesiton:

4. If you saw a food product labeled as "Made with Organic Ingredients”, what portion of organic
ingredients would you expect in that product?

Response Response
Percent  Total

All of it. wi 27.9% 1549

Nearly all of it. ws 24% 1336

At least half of it. 18.7% 1038
Less than half of it. & 19.6% 1087

Not sure. e 9.9% 549
Total Respondents 5559

fskinned this guestion)
5. If you saw a personal care product labeled as "Made with Organic Ingredients", what portion of

organic ingredients would you expect in that product?

Response Response
Percent  Total

All of it. 25.1% 1395

Nearly all of it. 23.5% 1308

At least half of it. 16.8% 932
Less than half of it. s 23.5% 1308
Not sure. wiiis 11.1% 616

http://www.organicconsumers.org/bodycare/surveysummary.htm 1/13/2010
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Total Respondents 5559

{skinped this question; i

6. If all you knew about "Product A" 1s that it 1s certified organic and all you knew about "Product
B" is that it has the USDA Organic seal, which product would you think is more organic?

Response Response
Percent  Total

50.2% 2791

Product A sosiis s
Product B s 16.3% 905

They'd be the same ciiisi 16% 892
17.5% 971

Not sure. s

Total Respondents 5559

iskinped this question) b

7. Are you aware that the USDA national organic standards allow the use of certain synthetic
ingredients and processing aids in minor amounts in food products that are considered "necessary”

for food production (example: ethylene--used to ripen tropical fruit)?
Response Response
Percent  Total

45.4% 2524
54.6% 3035
Total Respondents 5559

Yes, | knew that. s
No, I didn't know that. .

{skipped this question? i

8. The current list of allowed synthetic ingredients under the national organic standards was
developed specifically for food products. There are some personal care companies (e.g. lotion, lip
balm, etc.) that are currently meeting those food-grade standards and claim no new synthetics
should be allowed. But there are some personal care companies that claim certain types of
products can't be made without additional synthetic ingredients (example: nearly all sunscreens
currently rely on zine oxide to block the sun, which is a synthetic ingredient). Should personal
care companies get to add more allowable synthetic ingredients to that list for the non-organic
portion of their products that are labeled "70% Organic"?
Response Response
Percent  Total

8.4% 465

Yes. wis

NO. i 23.8% 1324
I don't believe there should
—— 55.5% 3085

be a hst Gf allowed R
synthetics for products
containing organic

http://www.organicconsumers.org/bodycare/surveysummary.htm
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ingredients in the first
place.

Not sure. susaii 12.3% 685
Total Respondents 5559

R

ivhkinned ibis question) i

9. Which of the following type of product do you believe synthetic detergents should be allowed
in (note: Shampoos typically use one of three different types of "cleansers": detergents, soaps or
natural plant saponins. Each of these "cleans” the hair in a different way. The majority of
mainstream non-organic shampoos on the market are currently detergent based. Some argue that
if a product claims to be natural and organic, the detergents should be replaced with soaps or
natural plant saponins. Others argue that a product will function very differently without the
synthetic detergent, thereby making it function differently from what a consumer may expect.):

Response Response
Percent  Total

a) Personal care products that
are labeled as being totally 1% 54
organic should be allowed to
contain synthetic detergents.

b) Personal care products that
are labeled as being at least

J\E 70% organic should be wisaiusig 28.9% 1606
) allowed to contain synthetic
detergents.

¢} Neither a) or b) .2 62.3% 3463

d) Not sure. wi 7.8% 436
Total Respondents 5559

iskippedd this guestion i

10. Which of the following type of product do you believe synthetic preservatives should be
allowed in (note: the majority of mainstream non-organic personal care products on the market
contain synthetic preservatives. Some argue that if a product claims to be natural and organic,
these synthetic preservatives should not be allowed as the National Organic Program does not
allow synthetic preservatives and there are natural preservatives and methods of bottling a product
to provide a limited shelf life without synthetics. Others argue that removing synthetic
preservatives from personal care products would result in a shortened shelf-life and possible
microbial contamination, thereby requiring some personal care products to be refrigerated or

labeled with an expiration date):

Response Response
Percent  Total

__} a) Personal care products that 1.1% 61
are labeled as being totally * e
organic should be allowed to

http://www.organicconsumers.org/bodycare/surveysummary.htm 1/13/2010
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contain synthetic
preservatives.

b) Personal care products that
are labeled as being at least

70% organic should be suswsineia
allowed to contain synthetic
preservatives.

¢) Neither 2) or b) woiesiidiimiae
d) Not sure. s

31%

60.2%
7.7%

Total Respondents

ishipped this guestion)

1724

3346
428
5559

11. If a personal care product has the word "organic" or "organics" on its label, claims to be made
of 70% organic material and also contains synthetic ingredients that are not currently allowed
under the USDA National Organic Program, the following should be required:

Response Response

a) Synthetic chemical
ingredients should not be ua
permitted in these products.

b) The product should carry a
note on its front panel saying ...
"This Product Also Contains “=

Synthetic Ingredients".

¢) The synthetic ingredients
should be made from organic
materials (example: if a
synthetic detergent can be
made out of organic comn, it
should be required).

d) Both b) and ¢) s

e) Not sure. &

Percent

23.6%

26.9%

6.1%

40.3%
3.1%

Fotal Respondents

(nhipped this cuestion)

Total

1310

1497

337

2242
173
5559

12. Some ingredients in personal care products can be absorbed into the bloodstream through the

hair follicles and/or through the skin:

False .

http://www.organicconsumers.org/bodycare/surveysummary.htm

Response Response

Percent
92%
0.6%

Total
5113
31

1/13/2010
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- Not sure. s 7.5% 415
4' Total Respondents 5559

{skipped this guestion) &

13. If a personal care company uses the word "Organic"” or "Organics" in their company name
(example: "Bob's Organics"), how should the laws apply to their products?

Response Response
Percent  Total

Their products should be

100% organic. 64.3% 3576

Their products should contain
a significant portion of
organic ingredients and i
should not contain synthetic
detergents or preservatives.

32.3% 1793

Their products should contain
some organic ingredients, and
it doesn't matter if the other . 1% 57
ingredients are synthetic
detergents and preservatives.

- %L} Not sure. = 2.4% 133
Total Respondents 5559

iskinped this goestion) i

14. If you see the name of the certifying agent on the label of a personal care product labeled
"organic," what should you expect from that product?

Response Response
Percent  Total

Their products should be
100% organic. =

76% 4223

Their products should contain
a significant portion of
organic ingredients and &
should not contain synthetic
detergents or preservatives.

21.3% 1184

Their products should contain
some organic ingredients, and
it doesn't matter if the other . 0.7% 39
ingredients are synthetic
detergents and preservatives.

) Not sure. = 2% 113
Total Respondents 5559

http://www.organicconsumers.org/bodycare/surveysummary.htm 1/13/2010
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. {skipped this question) {

15. When purchasing a personal care product with the word "organic" on the front label, how
frequently do you read the full ingredient panel on the back before choosing to purchase that

particular product?
Response Response

Percent  Total
Always 50.2% 2792
Most of the time 31.8% 1765

Half the time . 9.6% 533

Rarely «@i 7.4% 413

Never . [% 56

Total Respondents 5559

{skipped this queston f:

16. How often do you look for the "USDA Organic" seal on a product that claims to be organic?

Response Response
Percent  Total

Y Always s 25.6% 1424
Most of the time i 27.6% 1537

Half the time & 10% 556

Rarely & 22.5% 1252

Never i 14.2% 790

Total Respondents 5559

tskipped this question) 4
17. How often do you look for some statement of "certification” on a product that claims to be
organic?

Response Response
Percent  Total

Always & 43.2% 2404
Most of the time 31.8% 1767
Half the time 8.5% 474
Rarely swis 11.9% 663
Never 4.5% 251

5

Total Respondents 5559

{skipped this guestion; i

http://www.organicconsumers.org/bodycare/surveysummary.htm 1/13/2010



http://www.organicconsumers.orglbodycare/surveysummary.htm

' r\5 18. Personal care products that do not advertise themselves as "100% Organic" but contain at least
70% organic ingredients should be allowed to contain synthetic detergents and preservatives if:

Response Response
Percent  Total

a) The
detergents/preservatives
are made from organic ~
agricultural material.

b) The
detergents/preservatives are 0
) 4.7% 260
made from non-organic
agricultural material.

c) The
detergents/pregervatwes are 0.6% 26
made with petroleum
compounds.

d) Synthetic
detergents/preservatives s
should not be allowed.

41.3% 2297

34.9% 1942

e) Not sure. goiii 18.4% 1024
. T} Total Respondents 5559

ishkinped this guestion i

19. If you answered (a) above, (i.e. that a synthetic detergent or preservative should only be
allowed if it could be made by processing organic source materials) should that same synthetic
detergent or preservative be allowed if the source organic materials were not commercially
available, thereby requiring the use of non-organic source materialg?

Response Response
Percent  Total

Yes wis 6.1% 339
30.3% 1684

1 didn't answer (a) above. s 49.6% 2756

Not sure. amiie 14% 780
Total Respondents 5559

fekipped this question) 4

http://www.organicconsumers.org/bodycare/surveysummary. htm 1/13/2010
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[ have used Avalon Organics lotions, shampoos, etc., and found out that they not only
contain chemicals that produce 1,4 dioxane but also other carcinogenic chemicals, among
them endocrine disruptors and reproductive toxicity. This is an absolute DISGRACE.
These companies should be ashamed of themselves and imprisoned.

Maggie, NJ

Because of my health, it is necessary for me to stay healthy by using non-toxic products
that are non-carcinogenic, non-allergenic, and non-immune suppressive. I generally feel
that anything that goes onto my body which can enter through the skin should be organic
and chemical-free to avoid causing liver damage from the toxicity and to avoid
environmental neuro-toxins, estrogens, etc. This is as important as what you put into
your body even though main stream products do not carry such healthy organic
ingredients and when they do they often fudge on the word "organic" by having a few
organic ingredients and then many non-organic toxic ingredients. This has to stop so that
consumers are not mislead by false advertising. Consumers who don't know may be
unknowingly buying something they think is good for them when in fact it is not. People
with cancer, for instance, may go organic to avoid the excess burden of toxins on their
body so their body can detoxify and start to heal itself. If your product is mislabeled, it
not only hurts the ignorant, it also hurts those who are Cfighting for their very life. You
should not put sheep's clothing on a wolf. Stop mislabeling your products.

Joyce, IN

I've been buying Jason products because they are more affordable than other products
which do not contain parabens or sodium lauryl/laureth sulfates. Little did I know that
Jason uses another harmful chemical, Ethylene Oxide, which generates the carcinogen
1,4-Dioxane as a byproduct. I am so disappointed! How can such products be labeled

"organic"?
Scottie, MD

When I realized I have an extremely allergic and sensitive immune system, a friend
recommended trying Avalon Products, which are sold as "organic."

I purchased Avalon Rosemary Shampoo, which made my scalp burn. Then I tried their
Avalon Skin Moisturizing Cream, only used it one time and it burned my cheek.

I was not aware that these were not true organic products. 0 1 did email their company
and was advised to take back the products for a full refund.

June, MD

[ am disabled with MCS and rely on proper labeling of products for my health and safety.
THESE COMPANIES DO NOT HAVE MY PERMISSION TO PLAY WITH MY

HEALTH!

B, HI
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How shocking it was to read that a number of "organic" products in my house are
actually as toxic as similar conventional items. The intent in buying these products is to
reduce my exposure to carcinogens, as I am a member of the Board of Directors for a
national cancer awareness group. It is absolutely shameful for corporations to take an
individual's right to decide from them via misleading product labeling. These companies
need to be held liable for their actions.

L.,CA

As an ecologist and long-term advocate of organic products, T am deeply disturbed by the
myriad companies falsely labeling their products as "organic” when they obviously do
not meet the generally accepted meaning of this term.

In a time when so many people are interested in removing toxic chemicals from our
bodies and our environment, it is disgusting that those companies that we are relying
upon to help with this cause are the very ones who have embarked upon a misleading
campaign to grossly capitalize on the green movement.

Shame on them and the companies that support them in their campaign of deception.

We need honest dependable companies to lead a confused public towards a Cgreener
future.

I ask that all who are in a position to affect this change join me in cry for accountability
and integrity, for ourselves, our planet, and our future.

Sincerely, OMark, CA

I have been "duped" several times now with products being labeled as "organic", when
they were not. Several members of my family have severe allergies, and are affected by
chemical ingredients, which I try to avoid purchasing. I am furious that the government
and big business are taking away our freedom of choice and our right to chemical-free
products, and deliberately hiding unwanted ingredients in the products we must and/or
prefer to use. It's not only dishonest and greedy, it can be life-threatening in allergy

situations,
Judy, PA

[ have a chronic disabling immune deficiency disease. I rely on organic body care
products & home care items to keep me healthier than I might otherwise be. [ am alarmed
to learn that the products I've been relying on like various Kiss My Face products are not
organic after all. Please do what you can to eliminate 1,4-Dioxane from all products or
label them as carcinogenic. Be honest with consumers -- we demand it for our well-being
and for the well-being of our planet. And we will be more constant as consumers when
you show that you can be honest with us.

Marirose, NH
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I have used several bath products that have been labeled as organic - Nature's Gate
Shampoo, Kiss My Face products. I live in a very rural area and shop at a chain store that
does promote "green" products. The area I live in has a extremely high rate of cancer and
autism rates - well above the national rates. | am trying to limit exposure to contaminates
and promote a better earth for those who will be here well beyond me... I am not able to
afford shipping to order products online and cannot afford to travel to the bigger
suburban area that has more of a selection. I am very frustrated that the selection of
products that I have to choose from that are labeled organic - I often look and spend
several minutes trying to figure out which is better - but all have huge list of ingredients
that I cannot pronounce. I often leave the store frustrated and have to compromise my
family's choice to be organic in bath products due to misleading labels and availability.

Melissa, NY

I returned a three-pack of Nature's Gate Neroli, Orange and Chocolate Mint Liquid Soap
to amazon.com because this "organic" product formulation contained endocrine-
disrupting parabens - this was a couple of years ago. The current formulation doesn't
have parabens but it still has butylene glycol which has been tested as a suspected
carcinogen and phenoxyethanol, a possible neurotoxicant.

Charleen, CA

I'm deeply disappointed in hearing that several brands I've used, with the thought that
they were 100% organic, were not. I had been glad that "organic" skin care products were
available not only at my local co-op but also at my grocery store. It is sad to learn that
certain brands that seemed to be making an honest living providing very high quality skin
care products are, in fact, just doing a great marketing job in making us believe their
products contain organic and "natural" ingredients. Instead, we are probably getting some
of the same unacceptable ingredients that would be found in cheaper non-organic
synthetic products. So, in essence, I'm paying more for products that are aren't really
better for me. Until action is taken to remedy this by the companies that have been
producing these so-called "organic" skin care products, I will stop using products by
Avalon "Organics", Jason "Pure, Natural & Organic”, Nature's Gate "Organics". These
are brands that I've used in the past with the idea that they contained no synthetic

ingredients.
Angela, KY

I remember buying some Jason's products and Nature's Gate and some of the other named
companies passing themselves off as organic and you know: just a little of these 'fake’'
products and as a consumer I can tell right away. And of course I bring the product back
to the store. I don't sit and suffer and waste my money.

But listen: you people need to get HONEST and STRAIGHT. Why do you think we are
having a financial crisis? Greed. Cheating. Have to 'steal' to make a profit.

Clean up your act. Confront your misdeeds and get back on track. You will sleep better,
have better lives when you are awake.
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Leslie, CA

A note to Kiss My Face, I do not appreciate you deceiving the public and me that you are
selling a organic and natural product that does not have and harmful ingredients. I use
your products and I am very disappointed. Natures Gate, I am also disappointed in your
company, I also use your toothpaste and other products. Very disappointed in your
deception. Shame on you!

Marguerite, NC

One hour ago I was giving my children a bath, with filtered water. As I washed their hair
(with Nature's Gate Organics Shampoo) I was thinking about how lucky I was to be able
to buy natural and organic products for them. How lucky I was to be able to shield them

from the harsh carcinogenic chemicals that are in so many personal care products.

Then I put my children to bed and checked my email and read the Organic Consumers
Association (OCA) Newsletter.

Well I have to hand it to you. Your company has just taught me a lesson that I knew but
grew complacent about. Most Big Corporations are full of green wash. Happy to promote
an image of organic, reap the profits, sell out their customers and make a buck. Boy you

people sure fooled me.

Needles to say when I read the OCA's report I felt angry, lied to, cheated and generally
bent out of shape. I have been buying your hair care products for years and was happy to
switch over to your organic line when it came out. In a perfect world you all would owe
me several thousand dollars in product - purchased under false pretenses. As it is your
lying and cheating will be left to your conscience. But for obvious reasons I don't think

that you will lose any sleep.

You have however lost a customer. And believe me I like to talk so with any luck I will
cause you to lose a few more in the coming days.

Sincerely, 0OKim, CA

P.S. Please look for a box containing two brand new gallons of shampoo I recently
purchased. I would feel guilty putting it in our land fill with it being so chemical laden
and all. The least you can do is dispose of it for me. This way I'll have a little satisfaction
instead of the frustration and anger I feel right now,

I have been recently diagnosed with cancer. I have bought organic for the last 5 years. I
do not like paying a higher price for something and then finding out it is not organic. I
think this is fraud. I want truly organic products not something that comes close.

Maridy, WA
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I bought these green-washed non-organic personal care products thinking they were
"organic" and that the extra money I was spending was justified. My family is on a very
tight budget and we do our best to buy organic products because we feel the added price
is worth it. You have misled us with your fraudulent labeling and we are very
disappointed. Never again will we buy any personal care product if we don't know what
every single ingredient is because your insincerity has taken us down the path of distrust.
I am especially infuriated being that I am 7 months pregnant and thought I was doing
right by my unborn baby. Shame on you - I hope you can sleep at night. O
OSincerely, OLorena, AZ

As a nursing/pregnant mother, I of course want to use only the purest products for me and
my family. I would be willing to pay a little bit more for better quality products. The
worse part is though that, as a consumer, we think products out there are "safe," and then
later we found they're not. Very unsettling and unnerving. It disgusts me that people try
to use cheap items to make products and then mislabel them for something else.

Leigh, TX

Most body care products on the shelf are fill with toxins and chemicals I do not want for
my family, friends or patients. I try to explain how the ingredients listed is not natural and
organic. Most people do not understand, it took me months to research these products and
it is unacceptable to continue to mislead and poison the public. The population is
becoming more sick every year, and I have to believe it is a direct result of chemicals
and toxins in our food, water, household products, body care products, vaccines etc. We
have to fix this, our children depend on us. Want to solve the health care crisis? Clean up
the poisons and chemicals we are eating, breathing and slathering on our bodies!!! I am a
chiropractor in MI, and have done hours of research on these subjects, and know for sure
this is no joke. I have rid my environment of these products and I no longer suffer with
eczema and asthma, think of all the children who are suffering... do something!!!

Thea, Chiropractor, MI

What??7?77 | hunted and hunted for products that worked for me and that were chemical
free. I especially trusted Jason and Avalon as most of my products are theirs. [ even
spend the 6 bucks on toothpaste and now I find that T was lied to. You guys can shut your
doors cause I am sure I won't be the only one who will never buy your products again. I
will find a company that I can trust cause they are out there, it's just companies like you
that make it hard for the good guy.

I don't care that my products are pretty much new, I will send them back to you as 1
wouldn't even put your garbage in my can.

Sheralee, SK

TO JASON - I have bought your toothpaste thinking I was obtaining all organic and au
naturale - in fact I have a stock pile of this item under my bathroom cabinet- I am not a
happy consumer will not buy again.
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Marjorie, CO
To Kiss My Face:

I have just begun to purchase your deodorant thinking that it would be pure, natural and
organic. To my dismay, this is not the true fact. Have I been misled?? A waste of my hard

earned money!
Marjorie, CO

It's frustrating that a company would consider itself natural, and yet the products still
contain parabens as preservatives. What I really want to happen is for companies to
remove ingredients from their products that have carcinogenic and teratogenic links.
Please make the products safe for us and our children! It's getting difficult to find truly
safe, well formulated skin care, cosmetics, and personal care products.

Christine, PA

Almost fell for it! I was looking to purchase a natural alternative to petrochemical laden
shaving creams for my fiance. Fortunately I read the label on the Kiss My Face version
and discovered it contains polyethylene glycol! I put it back and purchased some aloe
vera gel that my fiance says works just great on his sensitive skin!

Valerie, NS

I am against non-organic companies using the organic name, and falsely using an organic
label. The organic organizations have members; have ethical/moral philosophies,
regulations, and controls, laws that organic farmers and companies must abide by. The
organized bodies of members of the organic communities deserve to be respected. Those
who buy the organic name embrace their philosophies and way of life. Legally it is a
formalized legal body, and the companies that falsely use their name without permission
are committing a crime. I support the organic bodies such as OCA, their philosophies of
respect for nature are my philosophies, and ECOCERT does not represent my beliefs.

Kat, NY

[ Tove the Jason products and I'm really upset to hear that they may contain carcinogens. I
am writing Jason to ask them to clean up their act and make their products truly organic.

Golbin, NJ

As a person with Multiple Chemical Sensitivities, correct labeling is VERY important to
me and to my health!

Deborah, OR

For the past few years I have been working on providing my family a chemical free, truly
organic lifestyle. One day I just decided to chuck everything in our house that I couldn't
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pronounce and couldn't get straight talk about what the ingredient list really meant. I am
now expecting a baby and am proud to say that Dr. Bonner's is the only product line I feel
I can trust. I am so angry that so many baby products that claim to be organic really are
not at all. It is so dishonest to lead people into thinking that there product delivers an
empty promise. I tell everyone that I can that they need to scrutinize each label not trust
the front packaging that does such a wonderful job of luring you in to a false sense of
security. Avalon, Nature's Gate, California Baby, Earth's Best, Nature's Baby - it's all the
same - NOT REALLY ORGANIC.

I can't stress how offended I am with the green washing of Giovanni hair care products
and Avalon facial care. I would go out of my way to the local organic store just to buy
these products at almost twice the price, I even told my friends about how great they
were. Now, not only do I look like a hypocrite after telling people to put down their
Herbal Essences and grab a bottle of Giovanni to support the cause, I have stuffed
hundreds of dollars into the pockets of two companies that don't deserve to charge the
prices they have! these products if not for being mislabeled organic would be in the no-
name bargain bin of your local big name grocery store. It's totally outrageous that these
companies can mislead people the way they do and this is their very intention, and now I
refuse to be taken for a ride again. You better believe I'm going to read the label ... if I
can't pronounce it, [ won't buy it.

Cleopatra, AB

Since being diagnosed with AML, a life threatening cancer requiring a stem cell
transplant, It has become necessary to be very careful about avoiding infections. Hence, I
have been watching my body care products and depend on natural and organic care
products to avoid the possibility of death due to infection from body care products
containing conventional or petrochemical materials. I am truly concerned about false
labeling of "organic” any certifier green-washing non-organic personal care products.
Please consider consumers, such as myself, that depend on corporations committed to
honest labeling in the best interest of their consumers, rather than the dollar.

Robert, CA

I was very upset to find that these organic products were mislabeled, especially after
spending so much money to ensure I was buying the best. The company I supported the
most was Avalon, for shampoo, but also bought Jason shampoos.

Stella, VA

The deception that these companies have given the public definitely warrants judicial
intervention with strict penalties. I, personally, go out of my way to ensure that [ am
buying organic products and I am willing to pay extra knowing that I am using products
that are truly natural. I have bought products from Desert Essence, Jason, Nature's Gate
and Kiss My Face and to know that I have been given false information and basically
tricked into buying their products is a total breach of consumer trust. Shame on these
companies and shame on Ecocert!
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Nova, AB
I feel betrayed.

I am very chemically sensitive. I have tried brands like Jason's, Kiss My Face, and
Aubrey's, all labeled as organic. Every time I have had to stop using the product because
of sensitivity problems. I don't have much money either, so having to purchase these
products at higher prices than other products because of their ¢laim of being organic.

The fact that mislabeled products can demand a higher prices makes the practice
particularly disgusting.

Wilma, CA

I was extremely disappointed to read about the misleading information concerning
supposed organic personal care products. Being a consumer of Desert Essence products
(and paying a lot of money for them) I am very frustrated and angry with this company,
as well as the others.

Agatha, PA

My family has been using JASON satin wash for quite a while now. We are infuriated to
find out a product we trusted is in fact not actually safe.

Amanda, CA

The label "organic" has to mean that every ingredient is non-toxic to humans and comes
from natural sustainable practices. An ingredient derived from coal should not be
considered organic since the coal industry is injurious to the environment, as people of
West Virginia are well aware of.

Dean, IL

I have many, many allergies and as such cannot risk my health on products whose labels
are inaccurate or misleading. I need to know ALL ingredients contained in a product.

Karen, IN

I do not agree with cosmetic, body and personal care product companies being allowed to
label their products as "organic" when they only contain a squirt of organic citrus juice
and the remainder of the ingredients contain parabens and SLS. If your label says
organic, then mean it. Enough is enough. Quit attempting to broaden your consumer base
by using fancy words. Your fancy-word-reading consumers are educated and we won't

stand for it!
Sabrina, NJ

['am very disappointed to learn that Giovanni products are not organic. I wish they would
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reformulate their hair care line.
C.,CA

I have been using Jason and Kiss My Face products for years and am absolutely
outraged! [ am going to stop using these products immediately and pray that no harm has
been done. These companies need to make a full public disclosure immediately. Attempts
to sweep the problem under the rug will not work ultimately, and these companies will go
out of business, if they don't admit there is a problem and correct it.

Kevin, IL

As a consumer and organic farmer, labeling integrity is of utmost importance to me and
my family. We live in a county that should be providing accurate not misleading labeling
leadership. Get to work!

Lauren, OR

My cousin, Tami and I feel so strongly about 'organic' that we started our own organic
personal care products business... We researched several competitors and were shocked
to learn the truth behind their 'organic' statements, either stated or implied. It is
imperative that we, as consumers, are told the truth behind packaging and contents of
products. And as suppliers of products, we would never provide a client something we
did not believe to be organic and healthy!

Suzy, FL

I am trying to take an active role in choosing healthy cosmetics. I now read all labels with
a careful eye. It really annoys me that chemicals like 1,4 dioxane aren't listed on a
product's ingredients list. I think it's very sneaky that certain brands contain this chemical
and claim to be healthy and safe for consumers. I will not purchase Giovanni products
anymore because of this.

Francesca, NY
Dear Natures Gate Company:

After learning that your products are not truly organic, I will never buy them again. Your
deceit is disgusting and unforgivable.

Amy, NY

I buy Natures Gate products. I buy these thinking I can at least trust SOMEONE,
especially 2 known "organic" business. I feel betrayed and disgusted by this. These
businesses need to remember why they are creating organic products - the number one
reason should NOT be for profits, it should be because they are responsible and actually
CARE about the earth and everything here.




SALIANE, AZ

Thave a Ph.D. in chemistry and I have been concerned for decades about abuse of the
term "organic.” We have enough abuse by the media and confusion among the general
public. Corporations must remain accountable for increasing the confusion.

KEVIN, NY

Ecocert, you should be deeply ashamed of your actions. You don't gain anything by
misleading the public. I will continue to be vigilant and will not purchase any products
that have certified by your company. The truth is always revealed in the end so it's always
wiser to be sincere and truthful in your business practices.

Innocentia, VA

I am so pissed off and mad that there are roducts out in the stores that say Organic but in
reality they are not. I used to be those people who had to buy my things and go and not
caring what I put in my body. until I started to research more on household products,
body, dental and food. I am disgusted that I probably bought one of these so called
expensive "Organic" products for my children, my husband and me. These products need
to be banned and come down from shelves ASAP. My mother was diagnosed with breast
cancer when I was 12 years old. Now I am 25 years old and she is healthy but still. Who
knows what we put in our bodies that can give us so many diseases.

Natalie, WA

I am a years-long fan of Giovanni shampoo & conditioner, and have turned on friends
and family to this product, recommending it highly. Now recent testing indicates that a
sample of Giovanni products contain toxic levels of 1,4 Dioxane.

I spend a lot of money on this product, in trust that I am using a truly organic brand.
Now [ must stop until Giovanni reformulates to HUMAN SAFE standards.

I am deeply concerned about the health of the planet, and my own health. I am shocked
to see the names of so many products that I thought I could trust, and that I have spent
significant amounts on, listed. This needs to be very public information, and as a
consumer I will be spreading the word.

Marisa, CA

I'm extremely disappointed in Avalon "Organic" products, a product which I have spent
my hard earned money on and trusted to be what it's label claims--ORGANIC. I can get
the same amount of carcinogen laden shampoo for $4 at Target, but I opted to spend a
whopping $13 per bottle (I purchase the large pump bottle of shampoo AND conditioner)
because I thought I was doing something good for myself and the environment. This sort
of false advertising is unacceptable, and measures must be taken to prevent this sort of




thing from happening. I will no longer support Avalon Organics, they've taken enough of
my money already, and obviously have little to no morals left in their money-hungry
souls.

Lori, CA

I have bought several products from a company named Avalon Organics. I assumed that
their product was, well, organic. So I’'m surprised to see that not only is the product not
organic, but it’s full of potentially cancer-causing chemicals.

This must be changed immediately. Companies like Avalon should not be able to have
"organic" in their name unless they really sell organic products. It is mislabeling, and
fraudulent,

Gregory, CA

I would just like to say that I am so disappointed. I live in a little town in Nevada. ..l
drive 60 miles every two weeks into Las Vegas to buy my groceries and natural personal
products, because we do not have access to those (organic foods and products) things
where [ live. It costs me a small fortune to do this, but I do it because it is the right thing
to do for myself and my family. What a disappointment to find that not only have I been
paying up to 7-8 times more for some of these products, but to find out that they,
too...just like stuff I could buy at WALMART...are harmful to myself and my small
children.

Shame on these companies for misleading people who are trying so SO SO hard to do the
right thing with our health...and the health of those we love. There is no reason to have
chemicals in your products that you KNOW are harmful.

Let me tell you that my mom has cancer. My sister has had cancer twice, and she is only
38. My grandma died of cancer, as did my grandpa and my uncle, just recently. Please
take chemicals out of your products that you KNOW CAUSE these kinds of diseases. It’s
horrible. My mom is battling lymphoma right now. I have her eating healthy organic
foods, and have convinced her to use "natural" cleaners for her home, and also for
herself. Now I find some of the things I told her would be better for her battle with

lymphoma...aren’t. It’s sickening.
Robyn, NV

Certifying products as "organic”" when they contain conventional and/or petrochemical
ingredients is green-washing. Green-washing is contemptible. Green-washing is not only
contemptible, is is immoral.

I will buy no products certified by Ecocert or any other company that engages in
contemptible practices such as green-washing.

Paul, CA
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I have very long hair and I have probably bought 20 bottles of Avalon shampoos and
conditioners in the last year. I am very upset to learn that I didn’t buy a safe product.

Elizabeth, TX

I am very disturbed to learn that both my years of trust and my wallet have been violated
by untruthful organic labeling claims of ‘organic’ manufacturer! As a former health co-op
store manager and 25-year organic consumer, this is very upsetting.

Joy, NJ
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I ocamidopropyl betaine. Methylparaben. Phe-

" noxyethanol. These hardly sound organic—and
_ they're not. They're synthetic substances and

" they've got health or safety issues surrounding
lhem But they show up in many products that sound like
they're pure and natural, such as Alba Organics Deep Sea
Tacial Mask and Kiss My Face Obsessively Organic Big Body
Lavender & Chamomile Shampoo.

“There’s anarchy in the world of organic labeling,” says Craig
Mingwa, a spokesman for the Organic Consumers Association.
One problem is that some so-called organic personal-care
products don't meet the same government standards required
for organic foods. While seme ingredients may be certified as
organic, the product iselfl may net be. What’s more, these
products may contain unapproved synthetic ingredients.

Some manufacturers confuse the issue by including the
word “organic” in their brand name, éven though it isn't
clear how much of their product is actually certified as
organic. Others promote certified organic ingredients on
the lzbel when in fact they may only make up a small

ave ingredients that

4

s what to look for when you shop.

percentage of a chemical-heavy formula,

So how doyou pick out the real organic cosmetics or af least
those that don’t include potentially harmful ingredients? First,
look for an organic certification seal. Then see whether the
product is labeled “100% organic” (it must contain only organ-
ically produced ingredients); “organic” (it must consist of at
least 95 percent organically produced ingredients); or “made
with organic ingredients” (it must have at least 70 percent
organic contents). Also see whether water is the first ingredi-
ent. Tt may not be worth paying extra for an organic product
that's mostly water.

1¢’s fairly easy to find soaps and body lotions worthy of the
organic label (see facing page). But makeup is tricky. Go to
www.ewg.org/reports/skindeep to find safety ratings on all
kinds of products, including nonorganic ones that may still
be worth considering if you're determined to avoid slathering
your body with potentially harmful chemicals, Several com-
panies told us they’re phasing out parabens and other chemi-
cals and replacing them with natural preservatives. In the
meantime, watch out for “organic” products that really aren’t.

THE WRONG STUFF
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Labels may lie, but ingredient lists are pretty straightforward, and yet
many of those we found on so-called organic products (like those at
left) were eye opening. Along with ingredients like organic aloe juice
and tea tree oil were potentially unhealthy chemicals, although the
amounts at which these substances become problematic are generally
unknown. Parabens, which we found in many products, may among
other things disturb the endocrine system. Other examples include
cocamidopropyl betaine, which can trigger allergic reactions,
and phenoxyethanol, which can irritate skin and eyes. These
and other synthetics such as disodium EDTA and sodium

myreth sulfate that aren't approved by the government’s
organic program just shouldn't be in "organic” products. So
before you buy, read the labels front and back!
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Terressentials 100%

‘Qrganic Fragrance-Free
Moisture Cream,” $16
www.terresseritials.com

Vermont Seap Organics,
$4.29 per bar
www.vermenisoap.com

Aubrey Organics Natural
Spa Sea Wonders
Relaxing Bath Salts, $17.95
www.aubray-organics.corm

Terressentials 100%
Organic Flower Therapy
Flower Acid Facial
Masque,* $16.50

www terrassentials.com

Dr. Bronner's

& Sun Dog's

Magic Lavende
Nourish Organic chgonut ' f
Cucumber & Water- Organié Lotion
«cress Face Wash, $9.95 %992 '
sensibilitysoaps. com www.drbronner.com

CONSUMER REPORTS SHOPSMART FALL 2008 21



http:www.drbronner.com
http:www.Qubrey-organics.com
http:www.vermontsoop.com
http:www.terressentials.com
http:www.terressentia/s.com
http:WW'N.meuyhempsters.com

goodliving;)

When organicisn't

Labels on cosmetics and body-care products can be misleading

URVASHI
RANGAN,
Ph.D., director of
GreenerChoices
.org, our Web site
on products for
a better planet,
tells you how

lo be asmarter
shopper for your
health and the
environment.

n a recent trip to my local pharmacy’s
* body-care aisle, I couldn’t believe the
" number of “organic” products on
the shelves. But I also couldn’t believe
what ['was seeing on the ingredients lists. As

an advocate for strong organic labeling standards,

I keep an eye on these kinds of things.

“Pure, Natural & Organic Aloe Vera 84%
Shampoo,” for example, sounds, well, pure,
natural, and organic, But the label showed that
the product contains plenty of synthetic
ingredients, including cocamidopropyl betaine,
dimethicone, polyquaternium-7, potassium
sorbate, and sodium benzoate.

The problem is that “organic” personal-care
items are not always held to the same organic
standards as food. So labels can be misleading to
consurmners looking to buy products that they view
as more healthful or better for the environment,

At a recent public meeting of the National
Organic Standards Board that [ attended there
was a lively discussion of what the government
should do about “organic” personal-care products:
Should it just get rid of the organic label on
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those items or try to close the many loopholes
in the rules? The loopholes allow companies to
malke organic claims without having to meet
USDA standards, '

For food and body-care products, USDA
certification states that up to 5 percent of the
ingredients in items labeled “organic” and up
ta 30 percent of ingredients in products
labeled “made with organic” ingredients can
be nonorganic, which can include synthetic
chemicals. However, while only approved
synthetics can be used in organic foods, just about
anything goes when it comes to personal-care
items labeled organic (without the USDA Organic
certification). They might contain ingredients
such as preservatives and fragrances—precisely
the kinds of chemicals many people buying
organic preducts are trying to aveid. (Only
certified products labeled “100 percent organic”
must be all organic.)

Here's another way “organic” products might
mislead you: Water and salt don't have to be
counted in calculating organic ingredients, So
“organic” products, such as bath salts, can be
mostly salt or water with just a drop of organic
ingredients. Bottom line: If you're paying a
premium for organic, you might not be getting
much for your money. '

Consumers Union, the nonprofit publisher
of ShopSmart, has urged the National Organic
Program to raise standards for personal-care items
labeled organic. Until then, here’s what you can do.
1. Look for the USDA Organic certification
seal, Just 5 percent or less of the product can
contain synthetics, and they must be on the
government’s approved list.

2. Check ingredients, Be on the lookout for the
number of nonorganic ingredients and the word
“fragrance,” which might indicate the product
contains phthalates, a family of chemicals-often
found in fragrances that might pose health risks.
3. Speak up. Tell manufacturers and the
government that all organic personal-care products
should meet the same standards as organic
foods. For more info, go to www. USDA.gov and
search for the National Organic Program.

ILLUSTHATION: MARTGANRET RIEGEL
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What's your beauty 1Q?

Take our quiz and find out how to tell when cosmetics
claims might be bogus and when they're for real

1. Before a new cosmetic goes

on the market, the Food and Drug
Administration must ...

a. Test the product for safety.

b. Review data from the
manufacturer supporting specific
product claims.

c. Review the label for accuracy.

d. All of the above.

2, None of the above.

2. A “natural” cosmetic must ...
a. Contain ingredients that are
extracted from plants or animals.
b. Contain no artificial colors,
fragrances, or preservatives.

c. Be less likely to cause an allergic
reaction,

d. All of the above.

e. None of the above.

3. A "hypoallergenic” product

must ...

a. Be tested and prove to be less likely
to cause allergic reactions in sensitive
individuals,

b. Not conlain common allergens.

c. Be less likely than other products
fo cause irritation.

d. All of the above.

. None of the above,

4. Which of the following claims
means that the product cannot
contain any of the specified
ingredient?

a. Alcohol-free,

b. Unscented.

c. Qil-free.

d. All of the above.

e. None of the above.

5. A noncomedogenic or
nonacnegenic product ...

a. Usually does not contain common
pore-clogging ingredients.

b. Must be tested and shown not to
cause pimples in acne-prone people.
. Must be oil-free,

d. None of the above.

6. "Cruelty-free" means a
product must ...

a. Have no ingredients that were
tested on animals.

b. Not be tested on animals.

c. None of the abave.

7. Which of the following assures
you that the product was tested
before it went to market?

a. Sensitivity tested.

b. Dermatologist tested.

c. Allergy tested.

d. All of the above.

e. None of the above.

8. If the label says “made with
organic ingredients,” that means it
must have ...

a. No synthetic substances.

b. Atleast one ingredient that’s organic.
c. Atleast 70 percent organic ingredients.
d. The term may be meaningless.

2, Can you spot the phony in this
list of cosmetics claims?
a."... contains enhanced dermo-
smoothing D/Contraxol+ and
elastin-enhancing Fibrelastine to help
renew elastin in just 48 hours.”
b. "... scientifically advanced skin care
discovery that protects skin from the
electromagnetic effects of today’s
modern-day conveniences like
cellphones and computers”
¢ “... exclusive multi-patent pending
Bo-Hylurox technology ... the at-home
alternative to line-relaxing injections.”
d.“... the first and only thermophyllic
serum specifically developed to intensify
Dermal-Epidermal Junction integrity”
Ses page 19 for answers P
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What you should
know about

CHEMICALS

IN YOUR
COSMETICS

read

Phthalates, a family

of chemicals used

in cosmetics, may
pose significant health
risks but:

They're found in perfumes,
nail polishes, and other
products we use every day.

Scientists say they're found
in our bodies aswell.

In many cases, they're not
listed on labels, so they can
be difficult to avoid.

Same manufacturers are
remaving them from their
products, but the FDA has
not restricted their use.

ou slather, spray, and paint them on

and rub them in. Cosmetics are so much a part

of your daily regimen that you probably never

think twice about them. If they're on store
shelves, it seems reasonable to figure that they’re safe to use,
despite those unpronounceable ingredient lists.

But at least some of what’s in your cosmetics might not be
so good for you. One example is the family of chemicals
known as phthalates (pronounced THAL-ates), which may
be linked to developmental and reproductive health risks.
The industry says phthalates are safe, but some companies
have dropped them in response to public concern. Essie,
OPI, and Sally Hansen, for example, are removing dibutyl
phthalate (DBP), which is used to prevent chipping, from
nail polishes. Other big-name brands that have reformulated
products to remove some phthalates include Avon, Cover
Girl, Estée Lauder, L'Oréal, Max Factor, Orly, and Revlon.
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If you're trying to cut back on phthalates, however,
sticking with these brands may not make much of a
difference. You'll find phthalates in too many other
personal-care products, including body lotions, hair
sprays, perfumes, and deodorants. The chemicals are
used to help fragrances linger and take the stiffness
out of hair spray, among other reasons. They're also
in detergents, food packaging, pharmaceuticals, and
plastic toys. And they have turned up in our bodies.

Although phthalates show up in so many places,
they’re often absent from labels because disclosure is
not always required. That's the case with fragrances.
We tested eight fragrances (see below) and although

ingredient list, they all contained the chemicals.
Some were made by companies that specifically told
us their products were free of phthalates, and two
even say as much on their Web sites.

Getting your nails done or spritzing on your
favorite perfume obviously isn’t going to kill you.
But the health effects of regular long-term exposure,
even Lo small amounts, are still unknown.

Makeup wakeup call

Companies that have eliminated phthalates are no
doubt getting the message that people are paying
more attention to ingredients. But public concern

none of the products included phthalates in its

Take a whiff of this

We tested eight fragrances
to check for phthalates, Five
of them are top sellers from
some of the largest perfume
manufacturers, including
Celine Diorr Parfums Eau

de Toilette Spray by Coty,
Clinique Happy Perfume

Spray, Elizabeth Taylor
White Diamends Eau de
Parfum, Estée Lauder
Beautiful Eau de Parfum
Spray, and Liz Claiborne
Curve Eau de Toilette Spray.
Here's what else we tested
and our surprising findings:
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ist't the only factor driving the reformulations.

All'the fragrances we
tested contained at least
these two phthalates:
Di(2-ethylhexyl) phthalate
(DEHP), which is banned in
cosmetics in Europe, and
diethyl phthalate (DEP),
which is not banned and was
present in much larger
amounts. Our findings seem
counter to a fragrance-
industry survey that reported
DEHP use is down to zero.

Two products—Aubrey
Organics Jade Spice Eau de
Parfum and Aveda Love
Pure-Flime Essence—went
into the test group because
the companies say they don't
contain any phthalates. But
we found DEP, DEHP, and
diisodecyl phthalate (DIDP)
in the Aubrey Organics
product. Aveda’s perfurme
contained DEP and DEHP,

Estée Lauder says that
DEP is the only phthalate
used in any of its products,
but we found DEHP along
with DEP in Estée Lauder
Beautiful and its Clinigue
Happy. (The company also

owns Aveda.) A Liz
Claiborne represeritative told
us that none of its products
contains DEHP, but we found
that chemical—plus DEP—
in LizClaiberne Curve.

We tested Christian Dior
Poison Eau de Toilette Spray
because in 2002, tests by
the Environmental Working
Group, Health Care Without
Harm, and Women's Voices
for the Earth found that it
had four types of phthalates,
rmore than any of the other
16 fragrances tested. The
2002 study found DEP,
DEHP, dibutyl phthalate
(DBP), and benzyl butlyl
phithalate (BBP) but our tests
showed only DEP and DEHP.

We bought Happy, Poison,
and Beautiful in both the
.S, and Europe, and found
the EU.-banned phthalate
DEHP in all the samples.

“No fragrances menticned
phthalates on their labels.
But by law, they can list the
word “fragrance” without
citing any of its components,
including phthalates.



Another reason is a European ban.
Although the U.S. has outlawed just eight
cosmetic ingredients, the European Union
has banned more than 1,000. For compa-
nies that make cosmetics, complying with
E.U. rules makes good business sense. It’s
more efficient to sell the same product
worldwide. It’s also good PR. About 380
.S, companies have publicly pledged their
allegiance to cosmetic safety by signing the
Compact for Global Production of Safe
Health & Beauty Products, under which
they voluntarily pledged to reformulate
globally to meet E.U. standards.

The reformulation trend is likely to gain
further momentum from the California
Safe Cosmetics Act of 2005, which took
effect only this year. Manufacturers that
sell over $1 million a year in personal-care
products in the state must report any
products containing a chemical that is
either a carcinogen or a reproductive or
developmental toxic agent. Among those
that must be disclosed are the phthalates
DBP and di(2-ethylhexyl) phthalate
(DEHP). California plans make this infor-
mation public, possibly on the Web, so
some companies may choose to remove
rather than report the ingredients.

Guinea pig nation

Q&A with a scientist

Urvashi Rangan, Ph.D., senior scientist and policy
analyst at Consumers Union, the publisher of this
magazine, talks about how the government could be
doing a better job of protecting women's health.

WHAT CAN BE DONE TO MAKE
COSMETIC INGREDIENTS SAFER?

Because most cosmetic ingredients have never been publicly assessed
for safety, in the end it's the cansumer who is the guinea pig. It doesn't
mean that everything out there is unsafe, but if you're rubbing
something under your arms or putting it on your face or lips every day,
that's enough exposure to hope it would have been tested for safety
over the long haul. The Food and Drug Administration should reguire
mere chronic texicity testing of ingredients in personal-care products
and needs to create standards for that testing.

WHAT'S WRONG WITH THE WAY THE INDUSTRY
REGULATES ITSELF? It's commendable that the Cosmetic
Ingredient Review (CIR) panel looks at ingredient safety. But there is no
independent oversight. The CIR is funded by an industry association. We
would hope that a more independent body, like the government, would
be requiring and overseeing the safety and efficacy of those ingredients,
That's important in terms of being accountable to the public.

WILL CALIFORNIA'S NEW LAW REQUIRING
COMPANIES TO REPORT UNSAFE INGREDIENTS
MAKE A DIFFERENCE? California often sets the precedent,

But there's still the question of whether new formulas will be any safer.

Despite the laws, pacts, and reformula-

tions, questions about safety remain.

Cosmetic industry critics argue that the

Food and Drug Administration has not

told companies what “safe” means, leaving

them to make their own decisions. In fact, with
cosmetics, the government generally takes action
only after safety issues crop up.

Take the case of Rio hair relaxers. In December
1994, the FDA warned against two products sold
through infomercials after consumers complained
about hair loss, scalp irritation, and hair turning
green. Rio announced that it would stop sales but
there were reports that it continued to take orders,
The California Department of Health then stepped in
to halt sales and in January 1995, the U.S. Attorney'’s
Office in Los Angeles filed a seizure action. By then,
the FDA had received more than 3,000 complaints.
Rio later reformulated and renamed its products.

The Rio case illustrates how holes in the govern-
ment’s cosmetic regulatory system can hurt con-
sumers. The industry essentially regulates itself. The
Cosmetic Ingredient Review panel, made up of physi-

[f the LS. doesn't have any standard protocols for safety and efficacy
testing, it's just a big leap into the unknown,

cians and toxicologists and funded by the industry’s
leading trade group—the Cosmetic, Toiletry, and
Fragrance Association (CTFA)—assesses ingredient
safety. Another industry group reviews fragrances and
helps create safety standards. But manufacturers aren’t
obligated to do anything with this information.
“We’re working on the honor system when it
comes to cosmetics safety,” says Jane Houlihan, vice
president for research at the Environmental Working
Group (EWG), a research and advocacy group.
“In the absence of federal standards, we have a huge
range of safety in the products we buy every day.”
The FDA has made efforts to improve its ability to
spat problems and issue warnings. The agency now
has a computerized database, called CAERS, that
collects reports of problems such as allergic reactions.
Complaints can be sent via the FDA Web site or by
calling a district office, But Amy Newburger, a
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dermatologist at St. Luke’s-Roosevelt Hospital Center
in New York City and a former member of the FDA’s
General and Plastic Surgery Devices Panel, says her
experiences make her wonder about the system’s
effectiveness. In one case, she filed a report by phone
and on the CAERS system after she and several

of her patients got a rash with blisters after using an
anti-aging treatment. It wasn't until a year later, in
November 2006, that the FDA sent an e-mail asking
her to complete some forms, she says. The FDA
responds that it doesn’t provide information or feed-
back to people who file complaints. It simply routes
them to the appropriate office for evaluation. The
FDA says it may also send reports to companies.

So what are the risks?
Scientists know very little about how repeated expo-

sure to small amounts of phthalates in cosmetics may

affect your health, if at all. But some studies suggest
that the chemicals are present in our bodies.

In 2005, the federal Centers for Disease Control
and Prevention reported that it had found break-
down chemicals from two of the most common

We take issue with the idea that a little bit of poison

cosmetic phthalates in almost every member of a
group of 2,782 people it examined. A separate study
published in the journal Environmental Health Per-
spectives (EHP) in 2005 showed that men who used
the most personal-care products, such as after-shave
and cologne, had the highest urinary levels of a
breakdown product of diethyl phthalate (DEP).

In rodent studies, phthalates have caused testicular
injury, liver injury, and liver cancer. We found no
such clear hazards in human research. But we did
find studies suggesting that phthalates may be associ-
ated with other health issues, including the following
four examples from one source alone, EHP, which is
a leading journal published by the National Institutes
of Health. In 2000, EHP published a small study that
said elevated blood levels of phthalates were associat-
ed with premature breast development in young
girls. Another report in 2003 found that men with
higher concentrations of two phthalate breakdown
products in their urine were more likely to have a low
sperm count or low sperm motility. A study pub-
lished in 2005 said women with higher levels of four
phthalate compounds in their urine during pregnan-

cosmetic shopping

So what can you do to reduce your
exposure to phthalates and other
potentially harmful cosmetic
ingredients? Reading labels is a start
butit is not always helpful, especially in
the case of phihalates. That's because
while phthalates are used in fragrances
added to many products, including
deodorants and lotions, fragrance
ingredients.don’t have ta be broken out
because they're considered trade
secrets and can be guite numerous.
Manufacturers nesd only list the word
“fragrance” on the |abel to cover all the
chemicals in these formulas. Ina 2002
study by the Environmental Warking
Group (EWG), Health Care Without
Harm, and Women's Voices for the

Earth, 52 products, including perfumes,  “fragrance free" on the label, there's no

deodarants, hair gels, mousses, hair
sprays, and hand and body lotions,
were found to contain one or more
phthalates, but none listed them on the
label. So what can you do?

CUT BACK

If you use perfume, consider

skipping it every ather day—or drop
it altogether if you're pregnant or
breastfeeding. Seek out deodorants,
hair sprays, body letions, and other
products that don't list in their
ingredients the word "fragrance” (or
"fragrance/parfum”), which might
indicate phthalates. Be aware that even
if a product says "unscented” or
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guarantee it's phthalate-free. Some
"fragrance free” products include a
masking fragrance to cover upthe
chemical smell of the raw ingredients.

CHECK BEFORE

YOU BUY

Get the EWG's free "Shopper's
Guide to Safe Cosmetics” at
www.ewg.org/skindeep/er. The brechure
has a list of ingredients to aveid and
tips on safer shopping. Also check
out'the Skin Deep database at
www.ewg.org/reports/skindeep. The site
has safety ratings of more than 14,000
persenal-care products, including
lipstick and face cream. You can find


www.ewg.org/reports/skindeep
www.ewg.org/skindeep/cr

doesn't matter, because safer alternatives are available.

cy were likelier to give birth to boys with smaller
scrotums. And a 2006 report cited low testosterone
levels in male newborns exposed to higher levels of
phthalates in breast milk.

Experts in the industry and the government are
aware of such reports but say there is no cause for
alarm. The FDA, for instance, concluded after a thor-
ough review of the literature that “it’s not clear what
effect, if any, phthalates have on health.” And the
CTFA, the industry trade group, notes that govern-
ment and scientific bodies in the U.S. and Canada have
examined phthalates without restricting their use in
cosmetics, After the 2005 report linking phthalate expo-
sure to smaller scrotum size, in particular, the trade
group said, “The sensational and alarming conclusions
being drawn from this single study are completely
speculative and scientifically unwarranted.”

Even companies that have dropped phthalates
from products say they are safe.

“This policy is driven by awish to
allay public concern and does not
reflect concern with the safe use of
the ingredients,” Avon said after

products that received the EWG's
“green,” or low-concern, safety rating
by clicking on "How does your brand
stack up?" Alternatively, click on
"“Custorn shopping list" to search for
products that are free of skin irritants
or that have links to reproductive
toxicity and other problems. For a
printable purse-size list of ingredients
to avoid, check cut the Breast Cancer
Fund's Product Safety Tip Card at
www.breastcancerfund.org/safecosmetics.
And for details on FDA regulations,

go to www.cfsan.fda.gov/-dms
seos-toc.hitml. The FDA site also carries
news of warnings and recalls involving
cosmetics and other widely used
consumer products.

Surf before you shop.
At www.ewg.org, you
can search the Skin
Deep database for
safety ratings of more
than 14,000 personal-
care products.

SPEAK UP
Let the makers of your favorite
* cosmetics know that you don't

warit ingredients that could pose
avoidable health risks. If you decide not
to buy a product because, for example,
it has phthalates or is inadequately
labeled, call ar e-mail the company and
explain why you stopped using the

announcing that it would cut DBP from its product
line. John Bailey, the CTFA’s executive vice president
for science, says ingredients like DBP in nail polish are
simply not a hazard in such small amounts.

On the other side are some environmental and
public-health advocates who say possible carcinogens
and reproductive toxins do not belong in cosmetics,
no matter how small the amount. “We take issue with
the idea that a little bit of poison doesn’t matter,
because safer alternatives are available,” says Stacy
Malkan, communications director of Health Care
Without Harm, “Companies should be making the
safest products possible, instead of trying to convince
us that a little bit of toxic chemicals are OK.”

While the scientific jury is still out, we at ShopSmart
believe it makes sense to reduce your exposure to
phthalates, especially if you're nursing, pregnant, or
trying to become pregnant. See below for some tips.

e ...

product or switched to 2 different
brand. "Change could happen fast if
consumers demand it," says Stacy
Malkan of Health Care Without Harm.
You can also go to wwwisafacosmetics.org,
where you can send a message to the
cosmetics industry and pass along
information to family members or
friends who might find it useful,
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www.safecosmetics.prg
http:product.or
www.ewg,org
www.cfsan.fda,gov/-dms

truthin b

THE SURPRISING ANSWERS TO OUR BEAUTY QUIZ See page 17 for questions

1. e. The FDA does not approve
cosmetics products (except for color
additives) or their packaging before
they go to market. Cosmetics
companies are responsible for making
products that are safe and accurately
labeled. If the government suspacts

a product is hazardous or mislabeled,
it can issue warning letters and go

to court to make the company comply.
But we found that some cosmetics
companies that received warnings
about deceptive drug-like claims in
the past few years were still marketing
products with similar claims.

2. &, “Natural” is not a legally defined
term for use in cosmetics, so it can
mean anything, Products with that labe|
can contain ingredients extracted from
plants but alse have artificial colors,
preservatives, or fragrances. However,
even truly all-natural products are not
necessarily sater or more healthful for
your skin than ones containing
synthetic ingredients. Some natural
ingredients are highly allergenic.
"Poison ivy is natural,” says Amy
Newburger, M.D:,, a dermatologist at
St. Luke's-Roosevelt Hospital Center
in New York City. “Give me a chemnical
that | know has been tested for purity
and safety any day.”

3. a. The FDA has tried to legally
define "hypoallergenic” but was
struck down by the courts. While
companies can use the term to refer
to praducts that cantain fewer known
allergens, they can slap the label

om virtually anything. Fragrances
tend to have the most allergenic
compaonents, If you're reaction prone,
stay away from strongly scented
products and always do a patch test
with a new product.

4. e, "From a regulatory perspective,
these terms have no significance and
may be subject to misinterpretation,”
says Stanley Milstein, Ph.D., special
assistant to the director of the Office
of Cosmetics and Colors at the Center
for Food Safety and Applisd Nutrition.
"Qil-free” products can contain
ingredients that might have a slick

or oily feel to them. "Alcohol-free"”
products are usually deveid of ethyl ar
isopropyl alcohol but could still have:
other alcahols (look for ingredients
ending in "ol"). "Unscented" cosmetics
usually have no perceptible odor but
might contain small amounts of
masking fragrances used to block the
smells of other ingredients. Still, they
tend to have less fragrance than
scented products and so might be a
better choice if you're allergy prone.

5. a. Although the FDA has not
specifically defined those terms,
companies usually use them to

mean that a product doesn't contain
ingredients known to clog pores,

So if you have acne, you can look for
such a label. Keep in mind that some
companies do tests on rabbit ears to
see If ingredients are comedogenic, but
those tests might not be reliable, and
the results might not apply to humans.
In fact, some nencomedogenic
ingredients can actually cause pimgles.

6. ¢, The terms “cruelty-free” or "no
animal testing” are not legally
defined. Some companies might avoid
anirnal testing, relying instead on
information from scientific literature,
lab tests, or tests on humans. Others
might use those claims an-a product
even when they commission
indapendent laboratories to test
individual ingredients on animals.

Your best bet is to look for the Leaping
Bunny symbol, signifying that a
product confarms to a corporate
standard set by the Coalition for
Cansumer Information on Cosmetics,
an international coalition of animal-
protection groups.

7. &. Many big-name cosmetics
makers do test their products, but
because the FDA doesn‘t require
supporting evidence for any claims
before products go to market, you
can't count on marketing copy to be
true. False claims are illegal, but since
terms such as "allergy tested" or
"dermataologist tested" are not farmally
defined, it might be difficult for the FDA
to take action against the companies
that wrangly use these werds.

8. c. The government's rules for
organic cosmetics are more lax than
those for most organic food items.
Questionable chemicals could be used
in the nonorganic portien of erganic
cosimetics, To avoid those chemicals,
check to see if the product is labeled
"100% arganic,” meaning it must
contain enly organic ingredients.
"Organic” means that it has at least
95 percent organic ingredients. "Made
with erganic ingredients” means that
it has at least 70 percent organic
contents besides water and salt.

9. Psych! They're all real claims. We
just couldn’t top the copywriting
pros. "Some of the technical terms
represznt end products of considerable
basic and applied scientific research,”
Milstein says. "Others may well be
empty, pseudescigntific-sounding
platitudes.” In other words, don't
believe everything you read, even if
it's on a scientific-sounding label.
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4 ity immune sys-
tem. Herbs for Kids Echinacea* ,3, t
la is a wonderful blend for cXtras

galus™ formu-

- support

"
especially for children who seem 16 Cateh “every= 8

thing that goes ar'ound."‘:ﬁbr to the cold and M

season, make it a priority for your kids to get ple

ty of rest and make sure they eat as healthy aspe

sible, staying away from sugar. Reach for Herbs for

Kids Echinacea/Astragalus™ for the extra support

they need during times of stress and fatigue.

References:

Janet Zand, Lac, OMD. Rachel Walton, RN, Bob Rountres,
MD, Smart Medicine for A Healthier Child, 1994 %,
1640166, 278-281.

VITAMINS

HERBS FOR KIDS"
Deep Immune Support
Echinacea/Astragalus

$400 OFF

Reg, $9.55 (1 oz.)

One eoupon per person. Min. 310 store purchase, |
Expires 9/26/06; PLU #9785 Ni PLU #9786 R
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Continued on P((ge.
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ByValene Hall, Nutritional
ESCONDIDO Wednesday; September |3; 6:30pm
THE NATUhALAPPROACHTOAGiNG '
By DF Jor Dinn, Naturopath|c Doctor
CARMEL VALLEY Thursday, September. 14; 6:30pm
WHAT'S COOKING? BACK TO SCHOOL LUNCHES
Another great cooking class by our talented staff.
CARMEL VALLEY, ESCONDIDO, CARLSBAD Wedngsday, Septémber 20: 6:30pm
RESOLVING STRESS RELATED ISSUES WITH HOLISTIC LIVING

By Josh Rubin, OTR/L and CHEK Practitioner

CARLSBADL - e cviiniis <o o - A R Thursday, Septernber 21; 6:30pm

DETOXIFY YOUR WAY TO HEALTH & VITALITY
By Alberto Trujille, Flora, Inc. National Education Manager

CARMELVALLEY Tuesday, September 26; 6:30pm
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NORDIC NAT WRALS
SAVE 20% 0N SELECT PRODUCTS
reg. $9.95

reg. $9.95
reg. $9.95

| Chitdren’s DHA Liquid
| Avetic Cod Liver Ol Orange ...
| Children’s DHA. ... . 90 SG chewables reg. $13.95
reg. $9.95 | Children’s DHA. , ., 180 SG chewablas reg, §21.95
reg $10:25 - | Freshness and purity are guarantoed by Nordic
o ;:gﬁ it | | Paturals. Manufactiréd acconding to European
; il : | o ipocic wnd Norwegian Mediciral '
Rosa Masquaa Conditionar. , reg $19.45 7 ! | fards. Molecular disittation
Contains certfied arganic h-gmda‘mm. #ir pierabens ar W | M’ olls ami elfntactes poteritial W"ﬁ””‘ ¢
icals. Rich hevbat y and soy and
mf»wud protein ta revitalize,

8oz reg $19.95
Resa Mosquata Conditioner
Island Naturals Shampoo,

AVALON OR(‘ANIF\
SAVE 15% 0N VITAMIN € FACIAL SKINCARE

HERB PHARM
SAVE 25% 0N SELECT HERBAL EXRAGTS

reg. 3475 et ot | . | reg. $949

reg $9.49
- rag, §949 ‘ . reg. $9.95

reg $9.49 1T ; reg $12.19
reg. §15.19 ‘ reg. $1625
reg. §1899 i
reg. $18.99 || AH Hérh Phiurni herhs ave cavtified orgasic or
reg. $21.E5 ; = custom wilderafted I thelr watiral witd hbitat and
reg. $21.85 w1} | never fumigated or irradiated. Promates relaxati

Activated Vitminin C helps improve civenlation, tone, and |5 — v || reduces siress, and helps for a restful steep.”

| tevireof your mmpfaxirm. Certified organic botunicals
andpmﬂjid antioxidanes for age-defying resutis*

reg $949

ENZYMATlc THERAPY NATURE'S GATE
‘ORGANICS

Revitalizing Slee PG ;
19'3 P e I8 Body Lotions
Our Reg. $12,19 (30 eaps) 7. o i | $ I

ALSO: Sawe §2 ot Duily Eneegy B

Complex $5.69, reg, $7.69 (30 cuprs). |

Formuliitest b Lettelbaum,
M.D. author "
Fattguedto fu. .o

Ooar Reg. $8.99 (12 gz)
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/ ‘\y;‘m&

ALSO: Save §1 on Liguid Snvgis
£4.75. roge. 85.75 (12 0z
| Assorted Variettes,




. : - e = ) : i : OZ. re i :"u.
Balancing Facial Toner . . . . . . . 850z reg $949 , |
Moistu

BlusiLog SPFIS 4 $15.19 Pharma Kava.............. ... loz. reg §12.19

e Hus Lotion SPFI5 .. ... toz reg $I5. Pharma Kava...... . .. . .. 60Veaps reg. $16.25
Rejuvenation Moisturizer. . ... .. 20z reg.$1899 o caps reg. 3
Renewal Facial Cream...... . ... 2 oz reg. $18.99 All Herb Pharm herbg are cem:ﬁed'organic o
Revitalizing Eye Cream ... ... . l oz reg $21.85 ;

custom wilderafied in their natural wild habitat and
never fumigated or irradiated, Promotes relaxation,
reduces styess, and helps for a restful sleep.*

Vitality Facial Serum. . ... ... loz. reg $21.85

Activated Vitamin ¢ helps improve circulation, tone, and
fexture of your complexion, Certified organie botanicals
and powerful antioxidants Jor age-defying results, *

T ENZYMATIC THERAPY y. yll AVALON ORGANICS
| Revitalizing Sleep i | Bath and
SOV 1 9 Body Lotions Shower Gels :
"N : _ )i _ &
8 Our Reg. $12.19 (30 caps) $ 55 L $ 9 9 ‘ I
= ) . : s
_ ) Our Reg. $8.55 (12 oz.) _ L
ﬁxﬁgm?ﬁfgwi | ALSO: Save 51 on Liguia Sops ‘ Our Reg. $8.99 (12 ¢2.) |
Formialandin o 102 (38 oy $4.75, reg. $5.75 (12 oy, | Ppperminy, Lavender; Lemon,
udated by Jacob Teitelbarom, ; ) |
M.D. awthor of, “From Assorted Varieties.

| Rosemary, and ¥lang Viang,
| Futigued to Fantasic =

FLORA URE AND SCIENCE
Floradix Iron
Regular

| The Nature’s Gate@igamcs line is an example of taking health and purity to the next level in persc

| Through the use of certified organic botanicals in its formulations, Nature’s Gate places the environ
sustainable aericult in its manufacturing velopment practices.

| The liquid soaps and lotions featured in the Nature’s Gate O

) rganics line moisturize, soften and no
skin for the ultimate in Juxy rious, organic personal care.

Our Reg. $21,90 (8.5 0z.)
ALSO: Save $1 on Yeast Free
(8.5 0z) $21.99; Iron/Yeast

g bar high in

‘egory. (ﬂeatlymarkedmdxcamrs on organic packaging, which signify the certifying body, educate co

| Free(I70z) $37.99, - | regarding which mgred:mtsarecert:ﬂedorgamc Furthermore, c‘riiélty~ﬁ'_eepmdmts and recyclable ps
- = e ‘i’!re‘-a]sgstepsmaﬂyurganic companies have initiated to help-p’refsemt_hebeauty-uf-natum By using

——— R : || Personal care items, consumers can rest assured they are using the purest, safest products on the ma
CHOLESTESTROL TESTING | o

; v . B freat, clire or prevent any disease. Furthe

59 | solely informational and educational. Pl
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NFLOWER™

GAIA 2 HERBS J/ A S O/N,

PURE, NATURAL & ORGANIC

Herbal 50'“*]0,“5 for Satin Shower Body Washes
Healthy Living : FOAMY AND LUXURIOUS —
De-5tr ith the ultimaty rt 1ASON 11 love this lavishly fr ced, JASON
frremiontomGas s | Q" St 1B
ZS(y OFF OUR ALBHEADY g § ik, o 228
0 wowpmiss B, b [ 3

e Oth & liquids al il )
U i iyl avs tava, Rl Rcses, Sound Siew ENTIRE LINE OF 30 0Z. BODY WASHES

m Vitamins Help Soothe & Protect the Scalp

EO combines natural ingredients with therapeutic
essential oils to create hair care products like no
other. Choose the formula that’s right for your hair.

ss llg H3RP36.09

BI'I]I!IE HHE OF 80L SHAMPOOS & CONDITIONERS

Soaps Made with Organic Oils

The Bronner family continues to responsibly produce

the fine ecological soaps you have loved and lathered |

with for more than 50 years, now certified to USDA's
National Organic Program standards.

.99, 9.99=..

ALL 8 &32 OL. LIQUID S0APS

Mm Experience a Body Scrub — Like No Other! ﬂ N

Renew Life offers a variety
of natural digestive care
supplements to support and
maintain digestive health,*

ZO‘y OF OUR ALREADY
0 wwpns

Organic raw sugar cane granules

lift away dull skin as shea butter,

coconut oil, and vitamin E restore
the skin’s vitality and radiance.

¥ o ENTIRE LINE OF 58 99
Qs e, cosston, erazime | 801 BODY POLISHES 03
Safe, Natural Homeopathic Remedies 6 ®, SR

Orqganic Goodness is in Your Hands

for the Entire Family

Hyland's understands
hemeopathy, and we
understand families.
Hyland's cares for your
family at every stage

Drmk Malstuirers—
Organic bady lotions nourish and maisturize dry, sensitive

'slﬂnalla\rer 58 99 ik

Organic Foaming Saaps—~

of life. This fabulous organic self-foaming liguid soap creates instant ||
ISO/ Iather with its aerating pump, and leaves a mild scent.
OFF OUR ALRREADY 55 99 57 99
B0 St
0 iowrmices o d 7 Kwis s d J pswins

* This statement has not been evaluated by the FDA, This product is not intended to diagnose, treat, cure, or prevent any disease.

_l.DOK FOR THESE SALE ITEMS AT A PARTI(IPATING STORE NEAR YUU SALE GOOD umu APRIL 30, 2006

30 2 P85 Fast Bell 5 L0 N il | tRI6E Sonthien A
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Organic Body Care Policy

This is Whole Foods Market’s policy on the use of the word “organic™ on personal care products.

We believe that the “organic” claim used on personal care products should have very similar meaning to
the “organic” claim used on food products, which is currently regulated by the USDA's National
Organic Program. Our shoppers do not expect the definition of “organic” to change substantially
between the food and the non-food aisles of our stores. Accordingly, the following requirements apply to
all personal care products which use the word “organic” in any way on the product label.

Scope: This policy applies to all cosmetic and personal care products sold at Whole Foods Market.
Timeline: We expect all products seld in our stores to be in full compliance by June 1, 2011. We expect
each of our suppliers who are making an *“organic” claim to submit their plans for compliance to us by

August 1, 2010.

Please Note: Products for which “organic” is included as part of the brand name must be certified to the
USDA NOP or NSF 305 standards.

Requirements & Examples:

1: Products making an “Organic” product claim
Examples: “Organic Jojoba Shampoo,” “Organic Sea Mineral Body Wash”

http://blog. wholefoodsmarket.com/organic-body-care-policy/ 12/9/2010
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Certification requirement: Must be certified to the USDA’s National Organic Program standard for
organic (>95%) products.

Documentation required: Suppliers must present an organic certificate, issued by a USDA-accredited
certifier and showing certification to the NOP standard. The certificate must name the specific products
being evaluated.

2: Products making a “Made with Organic " claim

Examples: “Made with organic oils,” “Made with organic essential oils and botanical ingredients.”
Certification requirement: Must be certified to the USDA’s National Organic Program standard for Made
With Organic (>70%) products.

Documentation required: Suppliers must present an organic certificate, issued by a USDA-accredited
certifier and showing certification to the NOP standard. The certificate must name the specific products
being evaluated.

3: Products making a “Contains Organic " elaim

Examples: “Contains organic oils,” “Contains organic aloe and rosemary.”

Certification requirement: Must be certified to the NSF/ANSI 305 Organic Personal Care Standard.
Documentation required: Suppliers must present certification documentation demonstrating current
compliance with the NSF/ANSI 305 standard.

4: Products listing an organic ingredient in the “Ingredients:” listing

Example: “Ingredients: WATER, ALOE BARBADENSIS LEAF JUICE (ORGANIC ALOE VERA)
Certification requirement: Organic ingredient must be certified to the USDA NOP standard.
Documentation required: Suppliers must present an organic certificate, issued by a USDA-accredited
certifier and showing certification to the NOP standard. The certificate(s) must name the specific
ingredient(s) being evaluated.

On the Web

Whole Foods Market photos on Fliclr

Whole Foods Market on Facebook

E

Whole Foods Market updates on Twitter
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Videos & Podcasts

View our growing library of video content.

BE GOOD T YOUR

WHOLE
BODY

Audio podcast all about natural body care and supplements.
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About us
Welcome to Whole Story, the official blog of Whole Foods Market.

Don’t know us? In a nutshell, we are the world's leading natural and organic grocer and we’re passionate
about healthy food and a healthy planet. Learn more about us.

We're lucky to have a whole bunch of smart, passionate people doing incredible things in areas like
organics, supporting local growers, green practices, fair trade, micro-lending and all kinds of food related
stuff. We’'ll use this blog to share some of the cool things going on around here.

Of course, what makes this blog really exciting is YOU — so join the conversation!
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