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The objectives of this guide are to provide businesses and industry groups
with information that will help them develop strategies to ensure
compliance with the false and misleading representations provisions of the
~etition Ac! (s~tions 52 and 74.01), the Consumer PaCkSQ[1J.9-\la.Q'
L§Qe;/ilno Act (section 7). and the Textile Lsbellina Act (section 5), and to
assist consumers in understanding what rules business should apply to
"Made in Canada" claims.

What the legislation says

The Competition Act has two provisions of relevance to country of origin
claims made by businesses.

Section 52(1) No per~on shall, for the purpose of promoting,
directly or indirectly. the supply or use of a product or for the
purpose of promoting, directly or indirectly, any business
interest, by any means Whatever, knowingly or recklessly
make a representation to the public that is false or
misleading in a material respect.

Section 74.01(1> A person engages in reviewable conduct
who. for the purposes of prom01ing, directly or indirectly, the
supply or use of a product or for the purpose of promoting,
directly or indirectly. any business interest, by any means
whatever,

(a) makes a representation to the public that is
false or misleading in a material respect

The Consumer Packaging and Labelling Act has one provision of relevance
to country of origin claims made by businesses.

Section 7(1) No dealer shall apply to any prepackaged
product or sell. impor1 into Canada or adver1ise any
prepackaged product that has applied to it a label containing
any false or misleading representation that relates to or may
reasonably be regarded as relating to that product.

The Textile Labelling Act has one provision of relevance to country of origin
claims rr,ade by businesses.
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(1) expenditures on materials incurred by the
producer/manufacturer i~ the production or manufacture of
the goods:

(2) expenditures on labdur incurred by the
producer/manufacturer, that relates to the production or
manufacture of the goods and can reasonably be allocated to
the production or manufacture of the goods; and

(3) general overhead does not enter in the calculation
however expenditures on overheadS incurred by the
producer/manufacturer that relate directly to the production
or manufacture of the goods and can reasonably be
allocated to the produdion or manufacture of the goods may
be eligible.

Implicit declarations

A representation may be made b~ either express or implied claims. Implicit
declarations of domestic origin WIll be interpreted by the Bureau as giving
the same general impression to the public as an explicit "Made in Canada"
claim. In identifying implied claims. the Bureau focuses on the overall
general impression of an advertisement. label or other promotional
material. This requires an examination of both the representation and the
overall context including the:positioning of phrases and images.

Depending on the conlex1, pictorial representations (eg. logos. pictures, or
symbols such as the Canad!an flag or maple leaf) may by themselves be
just as torceful and eff("Ctive as an explicit "Made in Canada" written
representation. It a reasonable conclusion from the use of a pictorial
representation is that the goods are made in Car.ada when that is in fact
not the case, there is a risk of misleading consume~.

Qualified Claims

In circumstances where us/e of an unequivocal claim of "f\~ade in Canada"
to promote a product may be misleading, it could be appropriate to use C!
qualified daim which more accurately reflects the limited production activity
which took place in Canada. for example, "AsEembled in CanC!da".
"Dis1illed in Canad~-, "Sewn In Canada", Any text that attempts to qualify
pidorial represen1ations must be sufficiently prominent to ensure that
consumers notice them and understand their sioniflcance, The Bureau
encourages the use of QUf 'ified claims where the extra information
provided is accurate, rele ant and useful and does not give a false or
misleading impression. I

A marketer may make a Claim that a par1icular manufacturing or other
process (eg. "designed") was performpd in Canada, or that a particular part
was manufactured in Canada (eg. picture tube in television), provided that
the claim is truthful and substantiated and that reasonable consumers
would understand the daim 10 refer to a specific process or par1 and not to
the general manutadu~ of the product More general terms, however, such
as "produced", or "manu,factured" in Canada, are likely to be understood by
consumers as synonymous With an unqualifIed "Made in Canada" claim.

How to contact the/Competition Bureau

Anyone wishing to obtain additional information about the Competition Act
or file a complaint under the provisions of the Ad should contact the
Competition Bureau's Information Centre at:

Telephone .I
Toll free: 1-600-348-5358
National Capital Region: (819) 997-4282
TOO (for hearing impaired): 1-BOO-642-3B4~
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