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Complaint 113 F.T.C.

IN THE MATTER OF
R.J. REYNOLDS TOBACCO COMPANY

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF
SEC. 5 OF THE FEDERAL TRADE COMMISSION ACT

[

Docket 9206. Complaint, June 16, 1986—Decision, May 8, 1990

This consent order prohibits, among other things, a Winston-Salem, N.C. tobacco
corporation from misrepresenting the results, design, purpose or content of any
scientific test or study concerning any association between cigarette smoking and
health effects.

Appearances -

For the Commission: Judith D. Wilkenfeld.

For the respondent: Judith Oldham, Collier, Shannon, Rill &
Scott, Washington, D.C. Floyd Abrams, Cahill, Gordon & Reindel,
New York, N.Y. and W.A. Copenhauer, Womble, Carlyle, Sandridge
& Rice, Winston-Salem, N.C.

COMPLAINT

The Federal Trade Commission, having reason to believe that R.J.
Reynolds Tobacco Company, Inc., a corporation, (R.J. Reynolds or
“respondent”) has violated the provisions of the Federal Trade
Commission Act, and it appearing to the Commission that a
proceeding by it in respect thereof would be in the public interest,
alleges:

PAaRAGRAPH 1. R.J. Reynolds is a New Jersey corporation, with its
offices and principal place of business located at 401 North Main
Street, Winston-Salem, North Carolina.

PaR. 2. Respondent manufactures, advertises, offers for sale, sells
and distributes cigarettes and other_tobacco products.

Par. 8. The acts and practices of respondent alleged in this
complaint have been in or affecting commerce, as “‘commerce” is
defined in the Federal Trade Commission Act.

PaR. 4. In the course and conduct of its business, respondent has
disseminated or caused the dissemination of an advertisement entitled
“Of cigarettes and science,” attached hereto as Exhibit A.
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PAR. 5. In this advertisement respondent has represented, directly
or by implication, that:

(a) The Multiple Risk Factor Intervention Trial (The MR FIT study)
was designed and performed to test whether cigarette smoking causes
coronary heart disease; ,

(b) A major government study about smoking and coronary heart.
disease (the MR FIT study) provides credible scientific evidence that
smoking is not as hazardous as the public or the reader has been led to
believe; and

(¢) The MR FIT study, a major government study, tends to refute
the theory that smoking causes coronary heart disease.

PAR. 6. The representations set forth in paragraph five are false or
misleading. R

Par. 7. In light of the representations made in the advertisement,
and because of the way in which the advertisement describes the MR
FIT study and its results, respondent’s failure to disclose:

(a) That men in the study who quit smoking had a significantly
lower rate of coronary heart disease death than men who continued to
smoke; or

(b) That the MR FIT study results are consistent with previous
studies showing that those who quit smoking enjoy a substantial
decrease in coronary heart disease mortality,

renders the advertisement deceptive.

Par. 8. The acts and practices of respondent as alleged in this
complaint constitute unfair or deceptive acts or practices in or
affecting commerce in violation of Section 5(a) of the Federal Trade
Commission Act.






