
likely to implement much larger copay differences within certain product categories than 
those typically seen in the small molecule market in order to drive adoption of what are 
seen as lower cost alternatives. 

2. Payors Are Likely to Focus More on Outcomes. 

Whereas payors of small molecule drugs tend to focus on whether a particular generic 
drug is precisely equivalent to the branded drug, payors of biologics are likely in the 
future to focus more on the desired outcomes for which they are willing to pay, and then 
encourage use of the most cost-effective option. Consumers who desire a specific brand, 
device, or alternative resulting in a higher cost would be responsible for the difference 
between the preferred alternative and the one chosen. 

3. Payon Are Not Likely to Payfor Convenience. 

Given the high cost of biologic drugs, payors will continue to look for ways to cut costs 
without affecting the treatment outcome. In this regard, CVS Caremark expects payors to 
begin refusing to pay for convenience associated with biologic drugs. For instance, 
although a payor may desire to pay for growth hormone to assist with growth 
development issues, that same payor may refuse to pay a premium for products that offer 
a more exotic packaging or a more convenient injection device if the outcomes are 
equivalent. 

III. Conclusion 

Follow-on biologics will offer patients access to affordable life-saving medicines that are 
now prohibitively expensive. Indeed, savings to the health care system are projected in 
the billions, and competition from follow-on biologics will spur innovation in the fast­
growing biological drug market. For these reasons, CVS Caremark urges Congress to 
move swiftly to establish an abbreviated approval pathway for follow-on biologics. We 
commend the FTC for its efforts to further inform the policy discussions surrounding this 
critical issue. CVS Caremark looks forward to continuing to participate in this effort to 
strengthen our country's health care system and to facilitate competition and cost 
reduction of biologic drugs for American businesses and consumersY 

Respectfully submined, 
r 

David Golding, R. Ph. 
Executive Vice President, Specialty Pharmacy Services 
CVS Caremark Corporation 

CVS Caremark is not submitting comments at this time with respect to the other issues and 
questions raised by the FTC's notice related to this workshop, 73 Fed. Reg. 51479. 
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