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02/08/02

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

. Dear FTC Commission,

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.
I work for a telemarketing company that employs over 11,000 people across the country. I work
for a telemarketing company, which maintains a company do-not-call list that is enforced. Asa
manager I regularly review our do-not-call procedures with the phone representatives to ensure
we are in compliance. I am aware that my company subscribes to the numerous state do-not-call
lists as well as the nationwide do-not-call list of the Direct Marketing Association. It seems to
me that an additional federal do-not-call list would be a waste of time and money. I believe that
your efforts would be better focused on fraud and not the legitimate marketers like the one I
work for. I am concerned about the impact the revisions might have on the company I work for.
Telemarketing means jobs. If there is a loss of telemarketing jobs there will be a domino effect
causing jobs to be lost by support people like myself.

Once again, I would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. I believe these revisions will only hurt the legitimate
telemarketing companies and do nothing to combat the fraudulent ones. Please accept this letter
for consideration before implementing any of the proposed changes. IfI can provide you with
additional information or testimony, feel free to contact me.

Sincerely,

e

oy -
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March 6, 2002
Please have my name remover from the Telemarketers List.

Thank-you.

Richard W. Paschal
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March 8,2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

-Dear FTC Commission,

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.

I am a college student working a part-time telemarketing job to help make ends meet. I am
aware that my company subscribes to the numerous state do-not-call lists as well as the
‘nationwide do-not-call list of the Direct Marketing Association. It seems to me that an additional
federal do-not-call list would be a waste of time and money. I believe that your efforts would be
better focused on fraud and not the legitimate marketers like the one I work for. Telemarketing
means jobs. These restrictions might cost the people who can least afford it the opportunity to
work. :

Once again, I would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. IfI can provide you with additional information or testimony, feel

free to contact me.
@Lte

Ti Paolite
‘, rL P

Sincerely,
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02/08/02

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

I'am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.
I'work for a telemarketing company that employs over 11,000 people across the country. I work
for a telemarketing company, which maintains a company do-not-call list that is enforced. As a
manager I regularly review our do-not-call procedures with the phone representatives to ensure
we are in compliance. I am aware that my company subscribes to the numerous state do-not-call
lists as well as the nationwide do-not-call list of the Direct Marketing Association. It seems to
me that an additional federal do-not-call list would be a waste of time and money. I believe that
your efforts would be better focused on fraud and not the legitimate marketers like the one I
work for. I am concerned about the impact the revisions might have on the company I work for.
Telemarketing means jobs. If there is a loss of telemarketing jobs there will be a domino effect
causing jobs to be lost by support people like myself. Iam also concerned about the sign-up
procedure for any kind of national do-not-call registry. What steps could be implemented to
ensure that someone is not putting my name on the list or vice versa? :

Once again, I would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. I believe these revisions will only hurt the legitimate
telemarketing companies and do nothing to combat the fraudulent ones. Please accept this letter
for consideration before implementing any of the proposed changes. IfI can provide you with
additional information or testimony, feel free to contact me.

Sincerely,

Abigail &. Powell M

-~
L
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March 11, 2002
FTC, Office of the Secretary
Room 159
600b Pennsylvania Ave.,, NW
Washington, DC 20580

RE: Telemarketing Rulemaking-Comment. FTC File No. R411001
Dear FTC Commission,

I am writing to express my opposition to the changes proposed to the
Telemarketing Sales Rule. I am a Supervisor working a part-time telemarketing job to
help make ends meet. I work for a telemarketing company, which maintains a company
do-not-call list that is enforced. I have been instructed on how to handle and honor do-
not-call request. I am aware that my company subscribes to the numerous state do-not-
call list as well as the nationwide do-not-call list of the Direct Marketing Association. It
seems to me that an additional federal do-not-call list would be waste of time and money.

Once again, [ would like to stress my opposition and concern regarding the
proposed revisions to the Telemarketing Sales Rule. Please accept this letter for
consideration before implementing any of the proposed changes. If I can provide you
with additional information of testimony, fell free to contact me.

Sincerely,
Cristobal Ra

1796




Mar. 7% 2002

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.
I'am a college student, working a part-time telemarketing job to help make ends meet.

I believe that your efforts would be better focused on fraud and not the legitimate marketers like
the one I work for. Iam concerned about the impact the revisions might have on the company I
work for. o

Once again, I would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. IfI can provide you with additional information or testimony, feel
free to contact me. :

Lo

Sincerely,

1797
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02/08/02

FTC, Office of the Secretary
Room 159

600 Pennsylvania Ave., NW
Washington, DC 20580

RE: Telemarketing Rulemaking — Comment. FTC File No. R411001

Dear FTC Commission,

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule.
I work for a telemarketing company that employs over 11,000 people across the country. I work
for a telemarketing company, which maintains a company do-not-call list that is enforced. Asa
manager I regularly review our do-not-call procedures with the phone representatives to ensure
we are in compliance. Iam aware that my company subscribes to the numerous state do-not-call
lists as well as the nationwide do-not-call list of the Direct Marketing Association. It seems to
me that an additional federal do-not-call list would be a waste of time and money. I believe that
your efforts would be better focused on fraud and not the legitimate marketers like the one I
work for. I am concerned about the impact the revisions might have on the company I work for.
Telemarketing means jobs. If there is a loss of telemarketing jobs there will be a domino effect
causing jobs to be lost by support people like myself. I believe that your efforts would be better
focused on fraud and not the legitimate marketers like the one I work for. I am also concerned
about the sign-up procedure for any kind of national do-not-call registry. What steps could be
implemented to ensure that someone is not putting my name on the list or vice versa?

Once again, I would like to stress my opposition and concern regarding the proposed revisions to
the Telemarketing Sales Rule. I believe these revisions will only hurt the legitimate
telemarketing companies and do nothing to combat the fraudulent ones. Please accept this letter
for consideration before implementing any of the proposed changes. IfI can provide you with
additional 1nformat10n or testimony, feel free to contact me.

Smcerely, é}é\
David Sadler
Y - Gy
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Mar. 7, 2002

FTC, Office of the Secretary

Room 159 -

600 Pennsylvania Ave., NW
_ V\(ashington, DC 20580

RE Telemarketlng Rulemaking — Comment. FTC File No. R41 1001

Dear F TC Comm1ss1on,

I am wrltlng to express my opposmon to the changes proposed to ) the Telemarketmg Sales Rule

I am a single parent, working a part-time telemarketmg job to help make ends meet. I work for a
telemarketing company, which maintains a company do-not-call list that is enforced. I have been
instructed by my supervision on how to handle and honor do-not-call requests. I am aware that
my company subscribes to the numerous state do-not-call lists as well as the nationwide do-not-
call list of the Direct Marketing Association. It seems to me that an addltlonal federal do-not-

call hst would be a waste of tlme and money.

Orce agaln I ‘would like to stress my opposmon and concernregardmg the proposédrewsmns to
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing
any of the proposed changes. IfI can provide you with additional information or testimony, feel

freeto contactme.. .o

Sincerely, ., /. ,.
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