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Dear Mr. Markey c/o Mr. Gallagher,

I'd like to endorse fervently the note that my colleague, ‘
Paul Horowitz, sent you recently

"~ (From: Paul Horowitz

“Cambridge, MA 02138
To: Congressman Ed Markey

.c/oMark Gallagher
Re: Reining In "Telemarketers'. ...) .

' I have nothing substantial to add, but let me add the insubstantial
point that these telemarketers are training us ALL to be rude: 1 find
s-myself exhorting wife and children to be rude -- to interrupt the pitch
and say "'Please take me off your list," -- and it pains me to see that

+  "these nice people around me have trouble being so abrupt. They are
"inclined to treat these robots and humans-who-imitate-robots politely:
wife and children are inclined to say, almost apologetically, "Oh, I'm
sorry -- we'rée jJust having supper now, so It"s not a good time...."

The telemarketers are forcing us all to unlearn civility, because
they are so monumentally rude -- rude on an industrial scale.

T avyes

oo

July 28, 2000
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February 5, 2002

Federal Trade Commission
Office .ofThe Secretary

Room 159
600 Pennsylvania Avenue, N.W. o ~ '
Washington, D.C. 20580 . :

Subject: Telemarketing Sales Rules

Good Morning:

-1. Your proposals for the changes i1in the TSR are all excellent and
time for action is now!

" 2. Please don"t be swayed by '‘the business lobbyists™ and let them
deter from your logical and beneficial course, The denial of free
speech IS a stalking horse that has been misused on many occassions.

4. The dinner time call zone has now been expanded in to the morn-
ing and afternoon hours and recently has been stretched to Satur-
days, Good Grief!

4. IT my information is correct | understand that Oregon law states
that the caller must identify themselves, their company and product
before asking for a member of the household In my experience thus
far 1s that none of them abide by this ruling-

5. Again 1 respectfully trust that you will take action on this mat-
ter 1n favor of bothered, annoyed and frustrated phone users!

6, Also would you please advise the phone company .providersstand
on this issue? Mine is Quest,

JA
{ns
.

Sincerely,

A=

Robert F.

Higgi

Copies Enclosed
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February 5, 2002

Federal Trade Commission
Office .of The Secretary

Room 159 - '
600 Pennsylvania Avenue, N.W. ) i
Washington, D.cC. 20580

:.Subject: Telemarketing Sales Rules
-Good Morning:

1, Your proposals for the changes in the TSR are all excellent and
time for action is now!

2, Please don't be swayed by "the business lobbyists™ and let them
deter from your logical and beneficial course, The denial of free
"speech is a stalking horse that has been misused on many occassions,

3. The dinner time call zone has now been expanded in to the morn-
ing and afternoon hours and recently has been stretched to Satur-
days. Good Grief!

4., If my information is correct 1 understand that Oregon law states
that the caller must identify themselves, their company and product
before asking for a member of the household. In my experience thus

far is that none of them abide by this ruling.

5, Again I respectfully trust that you will take action on this mat-
ter in favor of bothered, annoyed and frustrated phone users!

6. Also would you please advise the phone company .providers stand
on this issue? Mine is Quest,

Sincerely,
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February 5, 2002

Federal Trade Commission
Office .oFThe Secretary

Room 159
600 Pennsylvania Avenue, N.W. o - \
Washington, D.C. 20580 N i

:Subject: Telemarketing Sales Rules
Good Morning:

1. Your proposals for the changes 1in the TSR are all excellent and
“time for action is now!

' 2, Please don"t be swayed by ""the business lobbyists' and let them
deter from your logical and beneficial course. The denial of free
speech i1s a stalking horse that has been misused on many occassions.

4 -,

8. The dinner time call zone has now been expanded iIn to the morn-
ing and afternoon hours and recently has been stretched to Satur-
days, Good Grief!

4. 1T my information is correct I understand that Oregon law states
that the caller must identify themselves, their company and product
before asking for a member of the household In my experience thus
far is that none of them abide by this ruling-

5, Again 1 respectfully trust that you will take action on this mat-
ter 1n favor of bothered, annoyed and frustrated phone users!

6, Also would you please advise the phone company providers stand
on this i1ssue? Mine i1s Quest,

Sincerely,
_ L
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February 5, 2002

Federal Trade Commission
office .ofThe Secretary

Room* 159 )
600 Pennsylvania Avenue, N.W. R N
Washington, D.cC. 20580 s : - .

Subject: Telemarketing Sales Rules
Good Morning: \

1. Your proposals for the changes in the TSR are all excellent and
time For action i1s now!

+ 2. Please don"t be swayed by "‘the business lobbyists' and let them
deter from your logical and beneficial course, The denial of free
speech 1s a stalking horse that has been misused on many occassions.

3. The dinner time call zone has now been expanded in to the morn-
ing and afternoon hours and recently has been stretched to Satur-
days, Good Grief!

4, IFf my information is correct I understand that Oregon law states

that the caller must identi themselves, their company and product
before asking for a member of the household, In my experience thus

far is that none of them abide by this ruling,

5. Again 1 respectfully trust that you will take action on this mat-
ter in favor of bothered, annoyed and frustrated phone users!

6, Also would you please advise the phone company .providersstand
on this i1ssue? Mine 1iIs Quest.

Sincerely,
_,/ ’ ‘\V‘\
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Federal Trade Commission
Office .oFThe Secretary

Room 159 i .
600 Pennsylvania Avenue, N.W. o - ,
Washington, D.cC. 20580

-Subject: Telemarketing Sales Rules

-Good Morning:

1. Your proposals for the changes in the TSR are all excellent and
time for action is now!

" 2, Please don"t be swayed by '"the business lobbyists™ and let them
deter from your logical and beneficial course, The denial of free
speech 1S a stalking horse that has been misused on many occassions.

i'é. The dinner time call zone has now been expanded in to the morn-
ing and afternoon hours and recently has been stretched to Satur-
days. Good Grief!

4, 1Ff my information is correct | understand that Oregon law states
that the caller must identify themselves, their company and product

before asking for a member of the household, In my experience thus

far is that none of them abide by this ruling,

5. Again 1 respectfully trust that you will take action on this mat-
ter 1n favor of bothered, annoyed and frustrated phone users!

6, Also would you please advise the phone company .providersstand
on this i1ssue? Mine is Quest.

Sincerely,
BN
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Fabruary 5, 2002

Federal Trade Commicsion
Office of The Secretary

Room 159 i ‘ -
600 Pennsylvania Avenue, .4. ’
Washington, D.cC. 20580

Subject: Telemarketing Sales Rules

Good Morning:

1. Your proposals for the changes in the TSR are all excellent and
time for action i1s now!

2, Please don"t be swayed by "‘the business lobbyists™ and let them
nef -i_gi él COUIZS.E. The de‘i‘*-“’t 0{4 A B N N

ABEBEN TRy QYA I APHACABIZRALREL has hoan miamasd o manbifiormeEFARe

3. The dinner time call zone has now been expanded in to the morn-
Ing and afterroon hours and recently has been stretched to Satur-
days, Good Grief!

4. 1f my information is correct I understand that Oregon law states
that the caller must identify themselves, their company and product
before asking for a member of the household. In my experience thus

far 1s that none of them abide by this ruling.

5. Again 1 respectfully trust that you will take action on this mat-
ter 1n favor of bothered, annoyed and frustrated phone users!

6. Also would you please advise the phone company .providers stand
on this 1Issue? Mine is Quest,

Sincerely,

Copies Enclosed
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From: Paul Horowitz

To: Congressman Ed Markey
‘c/o Mark Gallagher

Re: Reining iIn "Telemarketers"
July 27, 2000

Dear Ed,

" I'll keep this as brief as | can.

You may remember me back from the heady days of the
nuclear freeze movement, when we folks in Lexington
gere all activists and you were our hero; my then-spouse
Carol Grodzins helped out in a few of your campaigns.

Anyway, to the extent that I"ve got any activism left,
it's to do something useful about the scourge of
insistent telemarketers. The current situation, as

I understand it, requires each citizen to list himself
(by letter, not by phone calll!) with DMA, but even that)
guarantees nothing. Then we"ve got to tell each caller
that leaks through this porous barrier to put us on their
do-not-call list. And even so, we get the calls, and
-more calls, and more calls.. .

What 1'd like to suggest is that some federal legislation
be initiated that would switch the burden onto the
telemarketers not to insinuate themselves into the lives
of those who declare that they do not want unsolicited
advertising calls. 1 heard on NPR last December that
lowa (1 think) had new legislation that worked like this:
Anyone in the state could list themselves with a single
central bureau; telemarketers must check that list
before calling, subject to significant fines. It was

as simple as that. The legislator they interviewed for
the program explained that his consituents were begging
for such relief.

I think the folks in Massachusetts feel the same way. 1°d
personally vote for aAtilla the Hun for President, if he'd
solve this problem! | average between 2 and 6 such calls
per day, even after sending my letter to the DMA. 1 think
this has tremendous grass-roots support.

I'm not sure what the objections to this are. The telemarketers
probably wouldn®"t go on record as objecting -- after all,

why waste calls on unreceptive (and even hostile) targets.

And I don*"t think there®s any freedom of speech issues

involved; that freedom surely doesn"t extend to the right

to call people at home, who have said they do not want to

be called, in order to attempt to sell them something.

* Let me Finish up with a few recent anecdotes, to
add some soul to this note:
Page 1
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1. 1 had been getting a lot of hangups on my answering-
machine lately (my message is about 3 seconds long,  and
comes on after 2 rings; so it catches them by surprise),
then in person i got a call, asking for Janet somebody-or-
:other. 1 said there wasn"t any Janet here, what number
are you calling? It was my number, so | told the caller
that they had gotten the number they dialed, and by the
‘way please put me on you do-not-call list. The caller
said "Well, who are you?" | said, it doesn"t matter, this
-.ismy phone, and please just take me off your list. She
replied that she didn"t know if she could, if I wouldn™t
tell them my name and address. Wow! These telemarketers
are getting pretty arrogant, don"t you agree?

2. Autodialers with recorded messages: [I"ve gotten a few
of these, even though they are apparently prohibited by
FCC regs. One was from "Balthazar and Pebbles at Jam'n,
™25 rM"; another was from a bank peddling Visa cards.

The latter was impossible to trace (blocked called ID, and

E they left no contact info). At the end of this letter I'm

appending a recent article describing what appears to be
prohibited telemarketing by ABC, namely autodialed and
prerecorded advertisements aimed at answering machines (it
hangs up if a person answers!).

3. Junk FAX: there are also prohibited, as I understand it,
without the need to list oneself. But the catch is that

you can send them from outside the US. 1°ve gotten three

or four from an unidentified number in England, In the form

of fake surveys (youcall a 900 number to register your
reply), or ads for "millennium' diets ("The Yum Yum Millennium
Diet").

Ed, can you do something to lift this scourge? Right now
the playing Field is tilted against the besieged individual.
Telemarketers have pushed way beyond the limits of decent
behavior, and decisive legislation is sorely needed.

Sincerely yours,
Paul Horowitz
(a professor of Physics at Harvard Univ., for identification

only)

khkhkhkhkkhkhkdkhkhdhkhtr kit

and here is the recent article from the zZDTV website,

"New Ads Target Answering Machines"
By Jim Louderback

Now here"s a brilliant use of technology: ABC,
the network that brought us Regis Philbin and
the color yellow has a brilliant new way to
-promote its fall lineup-- the answering machine.

That's right. In the 10 biggest cities around
Page 2
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the country, ABC will be making automated phone

calls to promote its Friday lineup of shows. )
The technology actually allows ABC to determine , . - !
whe"ther an answering machine or a human picks o

up the phone.

-Unlike long-distance companies, which simply

want to spoil your dinner, ABC doesn"t want to ,
-talk to humans. They just want to leave their

message on your answering machine.

"First of all, 1 absolutely do not want anyone
leaving ads on my answering machine. 1 have
enough trouble wading through the strident and
%uerulous messages left by my family and
_friends-- mostly focused on why 1 haven*t called
and how could 1 forget yet another birthday.

* The mere thought of someone leaving an ad on
4y home answering machine gives me fits. So if
and, when ads start to Eop up there, I'll boycott
the target of the pitch on principle.

As if the intrusiveness of answering-machine ads
weren't bad enough, 8uess what ABC plans on doing
if someone actually does answer the phone? Yup,
you guessed It: They'll simply terminate the call.
Or in plain English, a hang-up.

Hang-ups are the spooky and scary side effect of
our telephone sKstem. A whirl of possibilities
always swirls through my mind whenever that
happens. ''Someone®"s casing the joint, and they
want to rob the house.™ "'Someone®"s following me,
and now they know 1"m home, they're going to come
over and mess me Wp."" "'Gee, my wife"s new boyfriend
is much more discreet than the last one."

Now I can add another possibility to that list.
Those numb-nuts over at ABC are trying to leave
another ad on my answering machine. I "guessI‘li
jJust forgo watching ""America®s Network'' tonight.

ABC's new slogan is "ABC... definitely." Well if
ABC follows through with this misguided advertising

campaign, I'll be rewriting it as
. "ABC.. . definitely NOT."

(Disclaimer: I currently do a twice-weekly product
review on the San Francisco ABC affiliate, KGO.
How long that will last now is another question.)

****end***
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To:Federal Trade Commission
Washington, DC

From: Paul Horowitz

January 25, 2002

Re: Proposed National Registry
. Dear Sir/Madam,

I read i1n yesterday"s New York Times that you are
proposing a national registry, by which one can
prevent unwanted telemarketing telephone calls.

Hooray!! [I"ve been trying to promote precisely this
idea for nearly two years, and have met with a
deafening silence. 1 am enclosing a copy of a
letter 1 wrote to Congressman Markey In the summer
of 2000, which expresses my view as clearly as |
know how; also-enclosed (withhis permission) is a
follow-on note to the congressman, written by a
colleague of mine.

I enthusiastically endorse this proposal, and 1 hope
it will become law. It is important also that there
not be exemptions for broad classes such as "common
carriers’™ who, though apparently belonging to a
different breed of telemarketer, can make one"s life
just as miserable.

Sincerely yours,

;- e/l :
Paul Horowitz \
(Professor of physics and of Electrical Engineering,

Harvard University -- for identification only)
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A note from
Mrs. Arlene Hurst
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April 24,2001

Mr. Richardirwin REC
Bonded Accounts Svc. DBA/National Recovery Inc. Elvep

APp o 7 2001
Dear Sir: o BQS/CR, INC, N

This isto requestthat you correct errors inyour debt reportingthat is resulting in
unwarrantedfinancial loss and embarrassmentto my family and me.

When applying recently for home equity and other credit purchase loans’'l was ,
refused based on erroneous information that you provided to credit bureaus. |
have received reports from EQUIFAX and CSC Credit Services that indicate that

you have reportedto them that lam delinquent on the following debtz
Collection Reported 11/96  Assigned 9/96 {0 Bonded Accountsygy

Client - I mount-$47_Balance $47
~ Individual Account Number D) ]
., item: Unnaid Se—————

| informed CSC Credit Services inwriting that this information was incorrect and
askedfor corrections.’CSC advisedthat they validated this debt with you.

Ihave not done business with the company that you indicate that lam indebted to
and lam now demandingthat you correct this immediately. If you check the’
supporting documentation for these transactions lam certain that you will find
that you reportedthis information inerror. My fullname is: '

Robert Vincent Domzalski
I believe that you confused information with my son whose name is “Robert Brian
Domzalski” and untilfour months ago lived in my household.

As mandated by the Fair Debt Collection Practices Act, section 809, Validation of
debts, lam officially disputing this debt and am requestingthat you provide
written verification of the debt and the judgment against me. Inaccordance with
the act you must respond within 5 days after receiving this communication.

My lawyer has recommendedthat Itake legal action for ioss of funds and also to
seek punitive damages. However, | would like to resolve this without havingto sue
your company.

To me the solution is simple. If you actually check out the supporting documents
for these billsyou will find out that my name and social security are not attached

to this activity.
lam hoping that you respondto this requestimmediately and in a positive way. If
not | assure you that iflhave to go the legal route it will be for legal as well as civil

damages. | am also advising the Federal Trade Commission inwriting regarding
this issue and will escalate to the FTC if this is not resolved.
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Ref: TelemarketingRulemaking Comment FTC File No: R11001

To Whom It May Concern: !

| support the proposed changes in the TelemarketingSales Rules
that provide for anational " Not Call List"" and fines for businesses that

violate it. | pay for my telephone for my ownand my fay * s private use.
| do not fund it as a convenience for iritrusive bUSINESSES.

intrusion Bk YpuL for helping 1o preserve privacy and protection from

Sincerely,

-
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By DON OLDENBURG .
The Washington Post
The telephone ring}s. You reach for it with one
hand while-holding
you get up from the dinner table knowing it's pro

ably somebody you don't know, selling somethin
%I/ouydon't wan¥.yMaybe it wakes you 1‘?’011 a deepg
oze.

When you answer, yet another telemarketer who

can't pronounce your name, who reads fran a

script and who won't take no for an answer,
invades the privacy of your home.

Ameticans who'have had it up to here with un$83

licited sales calls have been slamming the receiver

on insistent telemarketers for years now. A week
ago, the Federal Trade Comm¥ssion announced ..

keters. But before it decides, it wants,to hear youf;
commentsabout telemarketing problems and your

Bt e i

Geniralized, national “Do Not Call” registry. -

ok

B
A : '

e diaper with the other. Or B

_everybody,” says Howard Beales, director o
. the FTC’s consumer protection bureau. '

.. now. and the March 29 deadline.
that it, too, might be ready to hang up on telemary -

If approved, the registry would give consumers
the option of eliminating most telemarketing calls

phone mimber to the list: It may even give con-.

sumers flexibility to block telemarketing calls by .

industry or company. The details won’t

e worked out until after the com-

ments are considered. :
“We’re interested in comments from

". The FTC received 4,000 comment letters or
e-mails in the first week; the overwhelming
majority of them favoring the proposal. _
Beales expects to receive.a lot more between

The FTC is. also encouraging comment from

the telemarketing industry, which argues that -

taxpayer dollars shouldn’t be spent to restrict

the telemiarkeung maupstry, which drgués wnat’

taxpayer dollars shouldn't be spent to restrict
communication protected by the First Amend- - -

ment. The Direct Marketing Association estimates

cevers: Tell it to the

o

werre v
e
L
D
- N T
L : g

- that a registry could jeopardize more than 6 million

- jobs and $668 billion in sales. "
with a single call to the ' FTC. It would be illegal for - .
telemarketers to call anjone who has added his

Chances of the proposal passing? Beales is Opti{;

. ‘mistic. “The commissioners don’t make a proposal- )
* like this lightly,” he says. “They could change their.

minds or make refinements based on information :

. that comes in during the comment period.”

To mail in comments, write to: Office of the Sec- .

+ iretary, Room 159, Federal Trade Commission, 600

- Pennsylvania Ave.NW, Washington, D.C.
20580. To e-mail, send comments to -
tsr@fte.gov. Or go to the FTC Webssite
. (www.ftc.gov), where the “Proposed :
L National ‘Do Not Call’ Reg--
istry” icon links to a )
briefing on the new
proposal and pro-- .

the FFC com-
3 ‘,the FTC com
ment e-mail
address.
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. '&6 hath made every thing beautiful in his time.”

ECCLESIASTES 3:11
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