Ref: Telemarketing Rulemaking Comment FTC File No. R11001

To Whom It May Concemn:
| support the proposed changes 'n_the Telemarketing Sales Rules
that provide for a national * "DONot Call List" and fines for businesses that

violae it. 1 pay for my telephone formy own and my family’s private Use.
| do not fund it as a convenience for intrusive businesses.

Thank you. for helping to preserve privacy and protection from
intrusion INour homes.
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LAW OFFICE

WILLIAM A. GEORGE

ATTORNEY & COUNSELOR-AT-LAW

7 FEBRUARY 2002

FTIC
OFFICE OF THE SECRETARY
. ROOM159
600 PENNSYLVANIA AVENUE, NW
WASHINGTON, D.C. 20580

RE:TELEMARKETRING RULEMAKING
COMMENT - FTC FILE NO. R411001

GENTLEMEN,
| SUPPORTA NATIONAL TELEMARKETING DO NOT CALL LIST.

Sincerely Yous,

* . William A~ George,Fsq. -

245



?, New York (Il
ebruary 2, 2002 o

Federal Trade Commission
Office of the Secretary

600 Pennsylvania Avenue NW
Washington, DC 20580

Dear Federal Trade Commission,

lam writing to you with regards to FTC File No. Natural Heritage 992 3225,
Docket No. C-3941. Several years ago Ipurchased two bottles of Essiac Tea
at $14.50 each, plus postage from the Natural Heritage Enterprises located

in Crestone, Colorado. We had just-retumed from a veterinary specialistwho
broke the hearts of our family when he sadly announced that our beloved pet
cat had untreatable cancer. Tumors had spread throughout his body making
operations, or chemotherapy an impossibility. Itwas later that evening when
Iwas searching through the internet for feline cancer cures that 1 came upon

a page clearly stating that Mother Nature had the cure that modern medicine
had Nno solution for. The article stated that science did notwant to admit that
common cures for cancer already were in existence, and they supported their
statements by testimonials from survivors — customers wha had been completely
cured of the disease. | hurriedly rushed off and purchasedtwo bottles of their
product, Essiac Tea. | had it shipped to me by the fastest method possible and
ignored whatever itwould cost me in postage to get it to me overnight. Our cat
hated the taste of the tea. | tried it myself and found chunks of tree bark, or so
it seemed, suspended within the liquid. Its taste was extremely unpleasantto
put it mildfy. We hatedto force feed this terrible tasting "medicine™to our ill cat,
but convincedthat it would cure him, we faithfully became determined to beat

this terrible disease from our cat-

Needlessto say, the productdidn’t work, and we hadto watch our catdie a
terribly excruciating death. We did not put her to sleep, which would have by
far had been the most humane thing to do. Itwas the promise made by the
distributor, Natural Heritage Enterprises, that convinced us that one day we
would wake up and find the cat making a dramatic recovery.

I recently read over the Internetthat you have intervened in this matter. |
have saved my receipt, (someplace!) from the purchase of their product if itis
necessary for me to produce itto stake my claim against the unfair marketing
process of this company, | would be able to do so. Please write to me and let
me know if there is a class action lawsuit against, Natural Heritage Enterprises
for their unfair marketing practice. Thank you for your understanding.

G,
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February 3, 2002

FTC

Office of the Secretary

Room 159

600 Pennsylvania Avenue, NW
Washington, D.C. 20580

attn. Telemarketing Rule making
Comment FT'C File No R11001

My husband and | heartily encourage you to create a national “DONot Call” list for consumers
who wart 1 avoid the daily harassment of telemarketing calls and their machine dialed hang-ups.

| do not use the word harassment casually. When my husband and | retumed firan vacation we had
TWENTY-ONE hang-upson our answering machine. These callsand hang-ups are a caily
occurrence. | have no doubt that if it were an individual disrupting us this way Wwe would have legal
recourse. Requesting ““cease and desist” information resultsin a run-around. And the “opt out”
isajoke. If you read the fine print, the company that generated your name can still catl you for
their own products, they just can’t sell your name.

Toadd insult to injury, WE ARE PAYING FOR THE TELEPHONE AND RELATED SERVICE
CHARGES THAT THESE BUSINESSES ARE USING TO SELL TO US, UNINVITED, IN
OUR OWN HOME!

These interruptionsto our privacy are uninvited, unsought and uwented. We implore you, please
provide some relief tothis increasingly annoying situation. The American middle classhas
absolutely no faith that businesses can be trusted to police themselves.

Sincerely,

Doug and Elaine Groff
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Page1of1

LisaHelms

To: FTC
Subject: Request to be removed from Telemarketer Lists

Dear FTC....

i would like to request that my following business phone numbers be removed from telemarketer lists.

This office is much too busy to field Such calls throughout the day. Just FY1, most of these caiis are coming
from telephone, internet, and pager companies.

r'ove... CCrom Mne nedt oned .Nﬁﬁ*'"‘l )

All four numbers are registered to Digiblink, Inc.

Digiblink, Inc.

Thank you!

LisaHelms

Digiblink, Inc.

Design, Multimedia & Marketing

Vislit our online store!

2/7/02
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MARY N. HOFFMEISTER

February 8,2002

Office of the Secretary
Room 159 o

_Federal Trade Coriirhission
600 Pennsylvania Avenue, NW
Washington, DC 20580

Dear Sir/Mddam:

. _Please add my niarieé to the proposed national registry for people who do not wish to be
called by telemarketers.. - This irivasion of privacy has gotten completely out of hand. 1 get up to
10 calls a day from these péor le; and I am getting heartily sick of it.

The ;wor_s_tv._ offenders are the computer-generated calls. Even an unlisted telephone
nuiber caniot protect one from. the se invaders. | would really like to see all telemarketers put
out-of business. Let theni present their sales pitches in writing, through the mails, and give
people a chance to decide if they are interested, inthe product or service:being offered.

I hope thisregistry is completed soon. You have my full support and, | am sure, the
support of 99% of the people in America.

My name and address are at the top of this letter. My telephone number is: 336-724-
6549.

Sincerely, -
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Ref: Telemarketing Rulemaking Comment FTC File No. R11001

TO Whom It May Concem:

| support the proposed changes in the Telemarketing Sales Rules
that provide for anational “Da Not Call List'* and fines for businesses that
violate it I pay for my telephone for my own and my family’s private Use.
I donot W i tas aconvenience for intrusive businesses.

Thank you for helping to presene privacy and protection from
intrusion I our homes.

Sincerely,

baxle, r Sue
Otbhofe
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