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FTC Office of the Secretary

Room 159
600 Pennsylvania Avenue NW h
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g, 4
Washington DE 20580 R “§§E?§

RE: Telemarketing Rulemaking Comment
FTC File No. R411001

Please place the following on the National Do-Not-Call 1ijst

to be honored by the telemarketers for five years.

PA.

] ‘
Thank-you
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Mrs. George P. Shropulos
exas,

January 23,2002

Secretary

Federal Trade Commission

600 PennsylvaniaAvenue, N.W.
Washington, DC 20580

Dear Secretary;

The Public Citizen Litigation group recently filed a Petition for Rulemaking with
the FTC concerning Privacy Notices. This Petition requested your strong and
immediate action to make these notices "clear and conspicuous."

| supportthis petition, and ask that you give it utmost consideration.

Sincerely
/ARETIRES N
Mrs. George P. Shropulos
Copies to:
Senator Kay Bailey Hutchison

Senator Phil Gramm
Congressman Pete Sessions
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January 28, 2002 gg@;% S8
FTCt SECRETEEL
Office of the Secretary

Room 159

600 Pennsylvania Ave.NW
Washington, p.c. 20580

Dear Sir:

Please include my name on your proposal for a National
Telemarking DO-NOT-CALL list,

I would appreciate your prompt consideration,

Very truly yours,

Otee PLidion

Alice P. Sidner

»» G
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January 28, 2002

e S
Office of the Secretary P ST

Room 159
600 Pennsylvania Ave. NW

Washington, D.C. 20580

Dear Sir:

Please include my name on your proposal for a National
Telemarketing DO-MOT-CALL 1ist.

| would appreciate your prompt consideration,

Very truly vours,

WALTER R. SIDNER
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January 29,2002 fﬁﬁgﬁﬁﬁégéé§igﬁ

: ‘,";‘ A 15 7
) S e nosuEnt
FTC Office of the Secretary AESENED® .
Room 159 5 oM
Fes .

600 Pennsylvania Avenue NW . o
N SECRETDZS

Washington DC 20580

RE: Telemarketing Rulemaking Comment
FTC File No. R411001

Please place the following on the National Do-Not-Call list
to be honored by the telemarketers for five years.

YVONNE G. SMITH
R. SMITH

PA

Thank-you
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MARTINAVERY SNYDER L - PA IR

January 28,2002

FTC

Office of the Secretary
Room 159

600 Pennsylvania Ave. NW
Washington DC 20580

Re: TELEMARKETING RULE MAKING - COMMENT. FTC
FILE#411001

Gentlemen:

| write to applaud your proposed rules to reign in the out of control
telemarketing industry. This sort of “anything for a buck” behavior really
degrades the quality of life for all Americans. | have lived in Italy and one
need only consider this one example as a difference between the quality of
life in Italy (regardless of financial standard) and the quality of life in

America.

Your proposed rules are a great step in the right directionand |
sincerely hope that you won’t be sidetracked by lobbyists, special interests,
and slush money, which ultimately seems to control our destiny as

Americans.

MAS:jbr
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January 22,2002

Commentson National DO NOT CALL List

# N

A 3
To Whom It May Concern: !] fp, 2%
I recently read about your DO NOT CALL List, arx‘g;}youfcﬂiﬁ‘., ( féc_}z};gﬁy entﬁhsiastic congratulations on
this effort. I’ve often wished for such a list, and Cmsfdg{e}}fggg.ﬁe&rchiﬁ?'\?'vhat lé’gislat’ion would be needed
to make it happen. The only thing that’s prevented me (aﬁ&ﬁrgba’%ﬁj?;ﬁl iofis of other consumers) is lack
of time. I believe the support for this project will be huge.

First, I believe that marketers do not have a First Amendment right to my phone line as they claim. |
believe fundamental logic would clearly show us that our free speech guaranteesapply to every message,
not every communication medium. For example, | cannot go to my local radio station and demand that
they put me on the air with my message, regardless of what it is. | have a right to my message, but not to
their facilities. Think of the chaos that would result if we interpreted our First Amendment as a right to
every medium, no matter whose it is. | actually oppose all direct marketing (phone, mail, door-to-door,
and others). But | feel the issues with phone lines are especially clear. I pay for that equipment and that
service, in the same way that my local radio station pays for its equipment as a commercial enterprise.
Without my express or implied consent, no one has a right to it

Your website has several specific questions, which I’1l try to address below:

o How long should a number stay on the registry? Indefinitely

o Who should be able to subscribe to the registry? Only the registered owner(s) of an account should be
able to register - not roommates, unregistered spouses, etc. Third parties should be able to put people
on the registry if there’sa way in which they can provide the correct authorization.

o How can we be sure that only people who want to be on the registry will get there? Should we be able
to verify if we’re on the registry, and how? | would rely on the opinions of experts for security issues,
but it seems that a searchable website of the phone numbers on the registry would be appropriate.

¢ Shouldthe registry be all or nothing? No, if it’s administratively feasible | would support different
levels of “subscription.” I would also highly support exemptions for academicresearch and polling, if
that hasn’t been arranged.

o What about companies with a “pre-existingrelationship.” All companies should be bound by these
requirements equally — no solicitation for new or increased business, regardless of pre-existing
relationship. Express permission should be the orly exception for business solicitors.

As a final note, enforcement is the key. Many companies are careless or deliberatelynegligent about the
standards that currently exist, and get away with it easily. We don’t always remember which “do not call”’
lists we’ve asked to be placed on, and enforcementisn’t worth our trouble. Severe penalties should be in
place for negligent callers if there is a frequently updated national list.

Thanks for your efforts, and I'll look forward to supporting this effort in any way | can.

L

v' Jim Storment .

- v B>
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S Suflivan

1/25/2002

Federal Trade Commission
Office of the Secretary

Room 159

600 Pennsylvania Avenue, NW
Washington

Dear FTC,

I am in favor of establishing a central, national number consumers can call to opt out of
having telemarketers disturb them at home.

Sincerely,
W - Bt

Jane and Bob Sullivan
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Telemarketing Rulemaking - Comment. FTC File No. R411001

1. Please establish a national registry for those of us who abhor the -
invasive, often fraudulent telemarketers who prey on unsuspecting
citizens. Those citizens are paying for a necessary means of
communication without which their security is in danger.

2. The elderly frequently do not have the ability to get appropriate _
answers from the often-devious telemarketers and contribute thus reducing
gifts to worthwhile institutions.

D. L. Thurber, MD
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ROBERT WAGNER

Jan. 25,2002 p “g%%w@%ﬁs

/S sesen nocuments BN
FTC g . = v
Office of the secretary FE R '} ‘“@‘z)
Room 159 -~

600 Pennsylvania Ave. NW g@z f*iﬁf‘? .

Washington D.C. 20580 i

“Telemarketing Rulemaking - Comment. FTC File No.R411001.”

Dear Sir:

1. Ifavor the FTC proposal for having a national telemarketing “do-not-call list.” This should be
for (1.1.) telephone, (1.2.) FAXand (1.3) email.

2. Yesterday | received 33 email messages and 30 of them were not solicited. It requires my
valuable time to review and delete the unwanted messages. | have a limited email service
and it has caused me to be charged for exceeding the allowable time for internet use. Also,
FAX messages for advertisementconsumes my FAX paper at my expense.

3. The FTC law should cover all forms of telemarketing includingthose from banks, telephone
companies, polls and etc.

4. The federal governmentshould set up an office where individuals could send copies of
unsolicited media and the federal governmentwould then fine the sender of the unsolicited
media $10.00 for each one received.

5. Attached are some examples of the unsolicitedtrash email.

Sincerely,

Robert Wagner
Professor Emeritus

1240




Page 1 of 1

bobwagner

Fom: [
To: ed Recipients

Sent: Thursday, January 24,2002 2:06

Subject:  fill my mouth with cum GVXS
**WANNA SEE BARELY LEGAL TEENS SUCKING COCK AND EATING CUM?***

Watch these young sluts fuck and suck, take it up the ass, do

threesomes, and hot hot lesbian action!
http://freeyellow.com :hosting@netamusing.com/ss/teenhard3/?aid=2 13992

**YOUNG!YOUNG!YOUNG SLUTS DO NASTY ASS SHIT!***
These young sluts do extreme cumshots, hardcore ass fucking and

more!
http://freeyellow.com:hosting@netamusing.com/ss/teenhard2/?aid=213992

**TEEN SLUTS WHO LOVE TO SUCK BIG COCKS!**
All teens, only hardcore! First timers, anal fuck, and crazy orgy!
http //freeye llow.corn:hosting@netamusing .comy/ss/teenhard/?aid=2 13992

***WANNA SEE THE WEB'S YOUNGEST WOMEN7?***
1000'S of pictures, over 1400 models, pics updated daily,

BARELY LEGAL SCHOOL GIRLS.
http://freeyellow.comhosting@netamusing.com/ss/realyoung/?aid=2 13992

***REAL HARDCORE FUCKING AND SUCKING***

Over 125,000 movies, Houston 600, Pamela and Tommy, hottest stars

on video sucking, fucking and more, XXX, explicit videos, extreme
penetrations, anal, cumshots and more. XXX

http://freevellow.corn hosting@netam using.com/ss/hardcore/?aid=2 13992

1241
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Page 1 of 1

bobwagner

From: <aonf >

To:

Sent: ursday, January 24, M

Subject:  Watch Teen Lesbians Livel! F'ree

Nude Teen Lesbians Live

Watch them live the slutiest teen lesbians around.

watch them finger, moan and eat each other out till they cum...
Click Here

Note: this is not a spam emalil. This emailwas sent to you because your email was entered in
on a website requesting to be a registered subscriber. If you did not request this email, please

click below:
Remove me

and you will never receive another email again

1 2 4 2 1/23/02




Page 1 of 1

bobwagner
From: <ecomrates_41660@ayna.com>
Sent: Thursday, January 24,2002 3:40 AM

Subject: URGENT NOTICE: Fed's Lower Interest Rates
Mortgage companies make you wait...They Demand to Interview you...

They Intimidate you...They Humiliate you...

You...

We Turn the Tables on Them...
Now, You're In Charge

Just Fill QUE Our Simple Form and They Will Have to Compete For Your Business...
CLICK HERE FOR FORM

National
Average
}/r\]/gllfjls?/neghundreds of loan programs, Mortgage
Rates
e Purchase Prograr || | Rates
Loans SQYr & 78%
e Refinance Firm '
e Debt 15Yr 0
Consolidation Erm | 6-40%
¢ Home 1vr
Improvement Arm 5.51%
e Second
I\Nﬂo{tgages Just Look at
* oo Today's Rates!
Verification

) . You can save
You Will often be contacted with an offer Thousands Of

the very same day you fill outthe form!  pgjiars over the
course of your
loan with just a 1/4
of 1% Drop in your
rate!

CLICK HERE FOR FORM

Remove

1243

And All of That is While They Decide If They Even Want to Do Business With
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FI‘C ‘b """”}JE:.,B'?. SR ﬁ%
Office of the Secretary
Room 159

600 Pennsylvania Avenue NW
Washington, D.C. 20580

RE: Telemarketing Rulemaking — Comment. FTC File NO. R411001

_FER 15 @{@y
N Szorpral

%:::m

Dear sirs:

We are writing to urge you to implement the telemarketing rule change that would result in
the creation of a national do-not-call list. \We receive several telemarketing calls every day
and find them extremely annoying and disruptive.

Thank you for acting on this important right-of privacy issue.

Sincerely yours,

SN =R

Frank Warner

Ada Warner

- 1248



