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provided by the descriptors. Changes in the established use of those terms could lead to 

substantial confusion and brand-switching among consumers, further muddying 

communication of relative rankings. 

What data, evidence or other relevant information on consumer interpretation2.
aruJ understaruJing of terms such as "ultra low tar," "ultra light," "low tar," "light," 

"medium," "extra light" aruJ "ultima," as used in the context oj cigarettes exists? Do 

consumers believe they will get significantly less tar from cigarettes described as "light" or 

"low tar" than from regular or full flavor cigarettes, aruJ do they believe they will get 

significantly less tar from cigarettes described as "ultra low tar" or "ultra light" than from 

"light" or "low tar" cigarettes? Do the descriptors convey implied health claims? 

The manufacturers believe that consumers choose "light" or "ultra" products for a 

variety of reasons, inclUding lighter flavor, lighter taste, less menthol (or other flavor) taste, 

and smoother smoking characteristics. Some consumers may choose such products for other 

reasons. The manufacturers do not intend the descriptors to. convey any level of "safety" 

In fact, the health warning~ required on every cigarette
with regard to their products.
 

package and in every cigarette advertisement are incompatible with the suggestion that any
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cigarette is "safe" or is "safer" than any other cigarette. 

3. Do consumers use descriptors, rather than the FTC tar and nicotine ratings. 

as theirprimary source of information about the tar and nicotine yields ofdifferent cigarette 

brands? What data or evidence examines this question? If consumers use descriptors as 

their primary source ofinformation about tar and nicotine yields, what implications does this 

have for the proposed revisions to the test method and the advenising disclosure? 

As noted in response to the last question. the reasons consumers choose lower-yield 

products are varied and complex. The manufacturers are not aware of evidence that 

consumers use descriptors in lieu of the FTC numbers as their primary source of 

information about the "tar" and nicotine yields of different brand styles. 




