Kristen Baggott

= )

SR,
.Tel.—

June 3, 2006

=ADE SOhr N
u\," V e
@"‘Q‘KECENED DOCUMENTS 7))
«

Federal Trade Commission/Office of the Secretary, Room H-135 (Annex W) Jow 1 1 2008

600 Pennsylvania Ave., NW
Washington, DC 20580

SECRETARY

Re: Business Opportunity Rule, R511993
Dear Sir or Madame,

I am writing this letter to express my strong opposition to the proposed Business Opportunity Rule R511993. I
understand that you work hard to protect the public from unfair and deceptive acts or practices, but the rule as
proposed would make it almost impossible to operate my business as a Shaklee Independent Distributor.

There are many wonderful home based businesses that offer anyone from any walk of life to better themselves,
learn new skills and provide a service by selling some of the highest quality products available such as Cutco,
Pampered Chef, Mary Kay, Arbonne, Shaklee, Longaberger and on and on. Consumers today enjoy the ability
to purchase high quality products and receive with that a 100% satisfaction guarantee and personal service.
Most folks love these products and out of that they tell friends and family and for some it becomes a business

‘ that may help bring in a second income while staying at home with their children, provide additional retirement
income or help financially with whatever their needs might be.

Even though are society may have more deceptive practices than ever, I believe more people than ever are
aware of scams and poor business practices. We see it and learn about them on the news, through the Internet
and have the ability to call our better business bureaus.

I cannot even imagine what will be involved in terms of compliance with this program if it goes into affect and
would be very interested to know the cost in monitoring and implementation and follow up. I would like to
make a suggestion that instead of a rule, which will harm many good companies and businesses that we,
our government, consider a strong advertisement campaign that will run every year. It could be on TV, in
AARP and other magazines, having information available on the Internet, etc. We are a media driven society
and we could use that to drive home the concept of making sure before you join a business or invest in
something you dig deeper, know what to look out for, learn where to get information and what to do if they
suspect something is amiss. You could have available a “franchise check list” for people interested that could
guide them in what to look for that might raise a red flag or be of concern.

You could even have 20/20 or a show like that do a program on how instead of passing a bill we are relying on
everyone in this country to be responsible for themselves and their financial health and to blow the horn on
suspected fraudulent companies or products. We keep enabling our citizens by protecting them at what may
be a very steep cost instead of teaching them what to look for and fo be responsible for their own financial
well being.

. I respectfully submit d hope you will please reconsider this rule.
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