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The cogt of a funera
, is somothi
bave no ides. They |dn L o about which most people probabl
. with i not want to think about death or an s
twm e t, though it's inevitable for everyons bl
- Wﬂi& %—: -':oic 110-1' somatimes unexpected . and mttﬁi; 'I:.n;
ng., they can be ve vul !
pit g 1 Ty nerable to sales
‘ el;;- rmu ;':??: directors and perhape spend the rest of their

- Funsralyg should be diggussed in popular newspepers, magarines and
it TV show in & calms asonable, non-sensatiocnal, inforaatiocnal
manner, pot Nnecessarily as exposes. People know how to shop for
—mer - SDOAS. QS CAES O BilK qnd orange juice. They can aleo put off some
hasse, like clothing or TV sets if the money isn't available.
- don't know how to shop for funerals and when the time comes,
I€ can'¥ B Put off. | This is as isportant as & cure for baldness,
8 collection of recipes or the sex lives of celebrities.

It ;h-xn_nm,!ltcgm,:ivps to funerale like memorial services later,
and/or gravesids services, pecple Bay not want to think @bouf 4t.
They should be thinking about it before it's necessary.

Thire is not much blicity givem to the fact that many funsral
bhomes are ownad by conglomerate (or is there more than one?).
e . . The public. mhould tais as part of everyday informsation.

Why can't we bring the question of funeral details and costs out
into daylight and ocpen air, so it's as much a matter of gensral
Enmowledge &s the cost of a daily psper or a gallon of gasoline.

- . Jeeplewouldn't be " aken” so sasily if they were l:m:ulod_gublc on
the subject. -

Incidentally. your reqguest for letters was discussed in ay
local paper on Monday, August 9. This wasn't a lot of time to
get a letter written within your deadline.
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Sincerely,

B M R P2 ‘
Doris H. Carlton



