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PROCEEDI NGS

M5. KOLISH: Good norning. W are still
m ssing a few people, but | think we will start,
nonet hel ess, because we do have a lot of material. A
| ot of good discussion | hope we will have.

My nane is Elaine Kolish. | amthe Associate
Director for the D vision of Enforcenent, which
handl es the care | abeling rule.

And | would like to begin with just a little
description of how we are going to conduct this
wor kshop. | amgoing to the noderator of this
nmorni ng's session in tal king about washi ng
instructions. My Assistant Director, Mary Engle, wl|
be noderating this afternoon's discussion.

| would also like to introduce the rest of the
staff that's been working on this rul emaking
proceedi ng. Connie Vecellio, to ny right, who you
probably know, who has been working on care | abeling
i ssues for, |lo, these many years.

And Carol Jennings, who has al so been working
on care | abeling issues but also works on textile and
wool act labeling issues. And | think you will see
outside this new brochure that we have done in
cooperation with the American Apparel Manufacturers

that Carol is the proud author of this and the
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novenent behind having these cute, little sheep init.

And finally, to ny left is James MIIls, who has
been working on this as well. He also does the sane
type, appliance | abeling energy guides. So
appl i ances, washing, you now, it all fits together.

And he's actually really worked hard to make
t hi s happen today, as have a nunber of our other staff
whom you have probably nmet outside and who are
available to help you if you need help wth faxes,
phones, and facilities.

Thi s workshop on the record. It is going to be
a part of the rul emaking record of this proceeding.

We have a stenographer over here. And to ensure that
we have an accurate transcription, we would |ike
peopl e to speak one at a tinme to the extent possible
and to state your nane and affiliation first.

You know, | think we have really good nane tags
today. Everybody, | think, can read them And |I have
alittle chart here where people are sitting, too, as
does the stenographer. So hopefully we can try to
keep track of this.

We are also videotaping it. So if there are
any little gaps, we can go back and | ook at that to
see who said what, nmake sure the record is accurate.

| amgoing to try to keep sone order in the
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proceeding this norning and see if we can proceed at
least in a sem-orderly fashion. And I will try to
determ ne the order of speakers. As people raise
their hands, | will try to pick people instead of
everyone trying to talk at once.

Now if we run out of tinme, the record is going
to remain open right now for 72 hours after the end of
today for people who have extra comments they wanted
to make and couldn't get in today.

And also, the entire record will remain open
for 30 days follow ng today's proceeding. The 72-hour
thing is for a chance for you to get coments in the
record that you would |like the rest of the
participants to see because they could then | ook at
the transcript and any additional 72-hour comments in
doing any additional or rebuttal coments that you
m ght have for the record.

And maybe Janmes will tell ne actually when the
30 days runs at sone point so | can tell you at the
end of this proceeding. Wth February only having 28
days, |I'mnot certain what exact day that is and
whether it falls on a Saturday or Sunday.

We have an agenda, which is in your packet.
W're going to try to followit. W recognize that

the itens on the agenda are often very closely
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i nterconnected and that we m ght find oursel ves
tal ki ng about areas out of the sequence which are
I'isted.

But we will try to accommodate that and go with
the flow. If anyone has a prepared statenent and
wants to read it into the record, let nme know |
woul d |i ke to keep these statenents really short. If
you have a | onger statenment, you can give it to the
st enographer and we will include it in the record.

The dialogue is intended to be principally
anong the participants at the table, although
observers sitting in the back, if they have questions
or comments, could stand and ask to be recogni zed.

We'll also try to make tinme at the end of any
sequence of a discussion to see if other people have
coments. And, you know, maybe we'll actually call on
people in the audi ence who m ght have interesting
insights but who aren't sitting here.

| see baby cl ot hes manufacturers over there.
Maybe they will be able to share sone things with us,
or London Fog might be able to share sonme comments
with us fromtine to tine.

As you probably already know, there are
restroons on this floor just outside this hall. Qur

staff could help direct you. |f you need phones or a
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fax, let us know

W will try to take a break this norning.
There's coffee out there. W' ve given you a |ist of
restaurants. Frankly, we don't have nuch tinme and |
strongly recommend just going upstairs to the 7th
floor, directly above this room to the cafeteria. It
is not gournet, but it is good food.

| s there any questions about the procedures?
| amgoing to nove on to like a little opening
st at enent about why we are here.

Any questions?

(No response.)

M5. KOLISH Geat. Wll, first I want to like
enphasi ze again that today's discussionis to
suppl enment the record and to help the Comm ssion
deci de whether it would be appropriate and proper to
adopt the proposed anendnents that we are going to be
di scussi ng.

Pl ease keep in mnd that any questions from ne
or fromthe staff or fromeach other are only neant to
elicit information. There's been no decision about
t he proposed anendnents yet. It is an information
sessi on.

And | would like to like briefly summarize the

hi story of the care labeling rule and why it was
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promul gated and what it does to set the stage for
today's discussion. |'msure nost of you are very
famliar wwth this, but | thought it would be hel pful
if we are all on the sane page.

And then | amgoing to touch on a few of the
factors that caused the Comm ssion to initiate this
rul emaki ng proceedi ng.

As you all probably know, this rule dates back
to 1971 when the Conm ssion determned that it was
unfair and deceptive for manufacturers to fail to
include care instructions in textile wearing appar el
and we needed a rule requiring information on
gar nent s.

"Unfair" and "deceptive" are inportant words to
us. Qur Federal Trade Conm ssion Act prohibits
unfair, deceptive active practices. And so that is
the legal rubric under which this proceeding is being
conduct ed.

The Comm ssion explained at that tine that the
rule is designed to assist consuners in nmaking
i nformed purchase deci sions and to enabl e consuners
and cl eaners to avoid product danmage.

In 1983, the Conm ssion had anot her rul emaki ng
and we anended the rule to be nore specific as to what

must be included on a care | abel.
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At that time the Conm ssion made clear that in
general, labels for textile wearing apparel nust have
either a washing instruction or a dry cleaning
instruction, not both. Only one nethod that works is
required.

In 1983, the Conm ssion al so anended the rule
to make it very clear that a manufacturer or an
inporter has to have a reasonable basis for the care
i nstructions of that garnment.

It was al ways assuned, but because of anbiguity
we may that expressly clear. And that is just
consistent wwth how we treat all advertisers
statenents or representations that are expressed. You
just can't make them up; you have to have sone
reasonabl e basis for why you are putting themthere.

And the Comm ssion al so expl ained that we are
putting the burden on manufacturers to provide care
instruction because we believe that manufacturers are
in are the best position to know.

They know what fi ber conponents they are using.
They know what other trimthey' re using. They know
what the garnent is going to be inits entirety. So
the burden is on them not the dry cleaner or the
consuner to figure out what woul d work.

We are now consi dering changing the rule in
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several ways. W want to talk about two of those
proposed anendnents today, the two proposals that
generated the greatest nunber of comments and al so had
the greatest diversity of opinion about what we shoul d
do, which should lead to a very good di scussi on.

The first anendnment we are going to tal k about
this nmorning is the proposal that garnents that could
be safely washed at hone be | abel ed as washabl e.

And this afternoon we will talk about the
pr of essi onal wet cl eaning proposed anmendnent, and
that's the discussion that Mary will head.

Qur consideration of these anendnents dates
back to '94 when as part of our ongoing review of all
of our rules we scheduled this rule for review And
we asked people to try to send us infornmation about
whet her they thought the rule was useful or not and,
you know, should we keep it.

The general response we got back is that it is
very useful and it is very popular with consuners.
They value the information they get from manufacturers
about how to care for their clothing.

The 1994 notice al so noted that there have been
changes in the marketpl ace that have occurred since
t he Comm ssion had | ast amended the rule in 1983. In

particul ar, the Environnental Protection Agency had
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desi gnat ed perchl oroethylene -- | can barely say that,
so | amgoing to call it PERC -- as a hazardous air
pol l utant under Section 112 of the Cean Ar Act and

t hat EPA was working with the dry cleaning industry to
reduce overall exposure to PERC

It was noted at that time that our rule m ght
pose an inpedi nent to EPA' s goal s because it currently
only requires either a washing or a dry cleaning
i nstruction.

Thus, consunmers who see a garnent | abeled dry
clean can't tell whether it nay al so be washabl e
because the manufacturer isn't saying yes or no about
t hat .

If the rule were to require washing
instructions for all garnments that can be washed at
home, consuners who wanted to wash garnents either to
save noney or to avoid the use of PERC or both woul d
have the information they need.

For this reason, as well as others that we
described in that notice, in 1995 the Conm ssi on began
this proceeding with an advanced notice of proposed
r ul emaki ng.

That was foll owed by our actual notice of
proposed rul emaki ng required by |law to advance the

thing first with our NPR describing the specific
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amendnents that are now under consideration

The second issue that we are going to discuss
this afternoon is also notivated, at least in part, by
EPA and that is the idea about including professional
wet cleaning in the rule.

As you know, the rule is silent on this now
Prof essi onal wet cl eaning, as perforned through
relatively newly devel oped equi pnment, is an energing
cleaning nethod and its use m ght reduce exposure to
PERC.

This afternoon we hope to develop the record on
t hi s cl eani ng nmet hodol ogy to determ ne whet her and how
the rule could be anmended to accommodat e prof essi onal
wet cl eani ng.

For exanple in our May, 1998 notice we proposed
a definition of professional wet cleaning, and this
afternoon we wll spend sone tinme di scussing whether a
definition is necessary or not and many other issues
relating to this.

The first thing we are going to begin with is a
presentation of sone enpirical evidence. For those of
you who are famliar with the rule or who have
observed Comm ssion rul emakings in the past, you would
probably al ready know t he Comm ssion highly val ues

enpirical research because it is enpirical; it is not
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anecdot al .

It is very highly desired. It is often not
feasible to obtain enpirical research because of the
cost or because of design issues involved with the
i ssue you are | ooking at.

In this proceeding we are fortunate to have
sone research that goes to the question of how
consuners interpret |abels and how t hey behave.

And as we noted in our Federal Register notice
announci ng this workshop, we would like to spend sone
time discussing this research. And to help us al
meani ngful Iy discuss it, we have asked Corox -- and
Procter & Ganbl e al so has sone research -- to do sone
short presentations.

| think this will help us all be on sane page.
| want to stress, however, this is only one piece of
evi dence on the record. W will be | ooking at
everything; all the comments that have been filed in
response to the earlier notices, this transcript, and
t he postrecord comments.

And if anyone el se has enpirical research or
ot her types of research that they would like to be
consi dered, please submt it with a comment during the
post wor kshop comment peri od.

|f there aren't any questions, | think I wll
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ask Eric Essma fromdorox to do a short presentation
of research that they conducted and who it was done
by. | think we are passing out copies.

At the end -- we nmade sone, we copied sone of
it so everyone could have it. Although it was on our
web page, we know that everyone may not have seen
t hat .

So, Eric.

MR. ESSMA: Thank, you El aine. Were is ny new
best friend?

This is ny first Power Point presentation, so
pl ease save your jeers and snickers until the end.

So are there any questions?

kay, | think we are ready to go. | am going
to do ny very best to explain a piece of research that
we comm ssioned in response to a request by the
Federal Trade Comm ssion to try to get to an idea, an
under st andi ng of how consuners interpret a dry clean
instruction on a care | abel and how they react to it.

I n other words, do they understand what it
means? And if they don't, or even if they do, how do
they react and what are their actions in response to
what they see on a care | abel ?

So | went to a research organization, the

prof essionals, and | asked themthis question. And
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their response was a series, a barrage of questions
back to nme to clarify exactly what it was we wanted to
find out.

And we boiled it down to how do consuners
interpret and react to dry clean care instructions on
care labels. And fromthat beginning, that opening
question, we went to Market Facts, Incorporated, a
di vision of Tel enation Research, and they conducted a
t housand tel ephone surveys for us, June 19th to 21st
in 1998.

It is a random sanple, a nationally
representative sanple, is expandable by wei ghting,
using the factors fromthe U S. census, is expandabl e
to being nationally representative of all U S
househol ds.

So it is very reliable research. W have a
very high I evel of confidence in what they have told
us. The results were weighted and filtered.

And the results that | amgoing to present to
you are the filtered results. By filtered |I nmean
there were filtered -- there were two sets of
guestions, one set of questions asked of two subgroups
of respondents.

The first subgroup was all respondents. In

ot her words, whoever answered the phone, that's who
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they tal ked to.

The second group were peopl e who have occasi on
to do laundry in the household. And that is the group
that I wll present to you

The statistical differences between the
responses we got fromthe two groups is negligible,
and in nost cases it's zero. There is no statistical
di fference between the two.

But | thought the confort level with the
respondents who actually do laundry in the household
mght be a little higher, so that's the set of
responses that | used.

The first question that addressed the issue,
there were sone qualifying questions and then the
first question to address the issue was when the care
instructions on an article of clothing reads dry
cl ean, what does that nmean to you?

When we recorded their responses, we probed for
additional information. And we found that the
responses that we got broke out into a group of
cat egori es.

We coul d take the responses and set themin
littl e cubbyhol es and divide theminto categories.
The first one, what does a dry clean instruction on a

care | abel nean to you, the first and by far the
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| argest group of responses that we got revolved around
the issue of the itemrequires special care.

The second nobst common was, | have to use sone
alternative cleaning nethod on this. By
"alternative," they nmean they can't just throwit in
t he washi ng machi ne; they have to do sonet hing
different than their normal procedure.

The third group of responses revol ved around
the limted wear or purchase intent of the consuner.
They either don't buy dry clean clothing or they don't
wear dry clean clothing, one of those two.

And the fourth and final grouping revolved
around the expense and conveni ence issues. Dry clean
clothing is nore expensive. Dry clean clothing is
nore inconvenient to refurbish and take care of.

Wthin that group of requires special care, the
| argest of the four groups, that 81 1/2 percent of
consuners that say it requires special care, the
responses that we got back fromthem when we asked
them well, what kind of special care are you talking
about? What are the issues that you see as speci al
care?

They said it either nust be dry cl eaned, that
was by far the | argest response; they said, | can't

wash it, is the next highest response; it will be
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ruined if | don't dry clean it.

Dry clean certain fabrics. Now here the
consuner is starting to make a di stinction anong
fabrics that have to be dry cleaned in which she feels
i ke she knows or he knows that there are certain
fabrics that can and can't be dry cl eaned and can and
can't be washed. They're starting to not rely on the
care | abel.

And then the final category, depends on the
fabric, some can be washed, sonme can't. |It's very
closely related to the previous.

The second group of responses we got requires

an alternative cleaning nethod. That's the consuner

that says, well, | can't just throwit in the washing
machi ne, | have to do sonething different.
Not necessarily dry clean, | just have to do

sonething different than what | usually do. Those
responses broke out into several groups from washing
by hand or | have to wash it nyself.

|"mnot sure if | understand the distinction
bet ween those two, but washing by hand and washi ng
nysel f were broken out as different categories.

A significant nunber of people said that | have
to wash it in Wolite. And then others associ ated

drying issues with that response. Qhers, wash it in
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t he washi ng machi ne and just use the gentle cycle.

And then there was a group that used an ot her
cl eaning nethod, and we didn't not get responses on
what that other cleaning nmethod was.

But if they are not hand washing it, dry
cleaning it, or washing it in Wolite or washing it
thensel ves, give it to the kids and let them beat it
on a rock down by the river. | don't know what that
iS.

Wthin that limted wear, |imted purchase
group, al nost six percent of our respondents said that
they just don't buy dry clean clothing or they've
never had any.

And then a nmuch smaller but still significant
portion said I don't wear dry clean clothing nmuch or
only wear it very little.

And then the expense/conveni ence issues at 4.7
percent of consuners who took away these
expense/ conveni ence issues fromthat dry clean | abel,
remenber these are all in what do you see when you see
dry clean on a care | abel, what does that nean to you,
t he expense and conveni ence i ssues were nostly around
dry cl eani ng as expenses.

That was by far the | argest response ot her than

ot her conveni ence references. And those are the trips

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

22

to the dry cleaners, making arrangenents to have
sonebody go pick it up

Now t hat we know what they're thinking when
they see dry clean on a care | abel, we wanted to find
out what do they actually do? Okay, this is what you
think, now tell us what you do.

So we asked them have you ever washed or
| aundered apparel itens |abeled dry clean? Over half
of them said yeah, we have. About the other half,
slightly |l ess nunber, said no, we don't.

Then there is a group down there that says |
don't know. There's always that one percent, |
suppose, soneplace that just hasn't got a clue.

Ckay. If you do wash it, how did you wash it?
What procedure did you use when you washed this item
that was | abel ed dry cl ean. About half of them
machi ne washed it.

And within the research that we have that's
avail able to you, you will see we have broken out how
they washed it: D d they nachine wash it, what cycle
did they use, what tenperature did they use?

There is a whole group of criteria to identify
specifically how they nmachi ne washed the item About
30 percent hand washed it. About 20 percent did both;

t hey alternated depending on what the itemwas, what
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the fabric was, how they felt that day. And there's
t hat one percent that just doesn't know.

Well, if you took this itemthat said dry clean
and you washed it anyway, were you satisfied with the
results? Howdid it turn out? 63 percent said, yeah,
it turned out fine. It worked okay. | washed an item
that said dry clean and it turned out just fine.

26 percent said, no, | wasn't very happy with
the results. And 11 percent said sonetinmes. So now
that we know what they're thinking when they see that
instruction on a care |abel, a dry clean instruction,
and we know what they're doing and we know how t hey
feel about the results of their actions, we asked them
about the two instructions for machi ne washing and dry
cl eani ng.

And we asked them for clothing that can be
ei ther washed or dry cleaned, if the |abel can show
only one of those instructions which instruction would
you prefer to see on a care |abel?

The overwhel m ng preference was for washing.

Al nost 90 percent of consuners said they woul d rather
have wash instructions than dry clean instructions on
a care label. N ne percent said dry clean. And
there's our one percent.

So the key findings that | took away fromthis
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research, and you will have, depending on your
perspective, your own key findings, what you consider
inmportant, but | think these are the key points for
the i ssue under consideration this norning.

Dry clean articles are | aundered by about half
of consuners. Renenber, | nentioned that we were
dealing with the filtered respondents as opposed to
whoever answered the phone.

| f you |l ook at the nunmbers for whoever answered
t he phone, that half is about 49.4 percent as opposed
to the 52.5. So there is that statistically
insignificant difference between the two groups again.

But regardl ess of which sets you're |ooking at,
about half of the articles |abeled dry clean are
| aundered by about half of consunmers. | said that
wWr ong.

Dry clean articles are |aundered by roughly
hal f of consumers. And three-fourths of those that do
| aunder those itens are at | east sonetines satisfied
with those results and that 88.8 percent is that
nearly nine in ten consunmers woul d prefer washing
rather than dry cleaning instructions on care | abels.

So our conclusion, what | draw fromall of
this, is the enpirical data strongly indicates a

justified, because they are satisfied wth the
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results, consuner preference for washing instructions.

So our answer to the original question is, yes,
the care |l abel rule should be anended to require a
washing instruction for itenms that can be safely
| aundered at hone.

Thank you very nmuch. And now | believe we have
a few m nutes for questions.

M5. KOLI SH: Thank you, Eric.

If you want, | think we can have Corey Snyder
who has brought sone findings with her that you coul d
share. W could put those, both of those pieces of
research out on the table and then we can di scuss
what's been shown.

We are letting our technical w z readjust the
equi pnrent there. Al set to go, Corey?

M5. SNYDER  Yes.

M5. KOLI SH: Ckay, good. Thanks.

M5. SNYDER  Good norning. W conducted this
study ourself. And basically, we had a study that was
al ready planned. And so we tacked on an additi onal
question for this. So it is not a separate study
specifically ainmed at the question.

So what we did, the base was a thousand
consuners. It was nationally rep'd, and it was a

one-on-one interview, or | think it was done on the
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t el ephone as well, so.

And it was anong femal e head of househol ds,
those that currently do the laundry. And the question
we asked them was, assunme you are | ooking at a garnent
and the care |l abel on the garnment reads "dry clean.”

VWi ch of the follow ng nmethods of cleaning this
garnment do you believe would be acceptable for the
garnent? And then we gave thema |ist of six options.

And then for each person we random zed the
options so they're not in the order that they appear
on the chart or in the actual questionnaire.

So we asked, would one of the follow ng, each
of the follow ng be an acceptable nethod for cleaning
this garnent, yes or no?

And the choices were commerci al wet cl eaning,
commercial dry cleaning, washing by hand at hone, hone
| aundry, washi ng machi ne gentle cycle, honme |aundry
washi ng machi ne regul ar cycle, and none of the above.

| don't have "none of the above" on here, but
t hat was about two percent that said "none of the
above. "

So of the people that responded to the
followng five choices, this is the results that we
have here. Basically 90 percent -- and they, of

course it adds up to over a hundred percent because
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t hey coul d have chosen nore than one option.

So over 90, or 90 percent said that comrerci al
dry cleaning would be an acceptabl e way, 22 percent
commercial wet cleaning, 38 percent washing by hand at
home, 33 percent hone |aundry gentle cycle, and 19
percent hone | aundry regul ar cycle.

So between the two, dependi ng on which cycle
they used in the washing machine, it was roughly 50
per cent.

And then we did sone quick break-outs on the
data based on their responses to sone other questions
around do they use a dry cleaner or not. And those
that currently use the dry cl eaner, which would be at
any anount use the dry cleaner, which is at roughly 57
percent of the panel, those users are significantly
nore likely to agree that dry cleaning is the only
alternative or the only separate way to care for this
type of garnent.

And out of the total panel, regardl ess of
whet her they're dry cleaned or not, about 44 percent
said that dry cleaning was the only acceptable way to
cl ean.

And then the last point is, anong the dry
cl eaning users, which is 57 percent, about half of

those feel that dry cleaning was the only way to cl ean
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a garnent that said dry clean only.

So our take on was that when consuners see a
dry clean | abel, they are nore than |likely to assune
that that nmeans that nmust be dry cleaned and that's
the only acceptabl e way.

M5. KOLI SH:  Thank you, Corey.

Does any of the participants have any questions
they would like to ask the presenters? Does anyone
have any questions about the nethodol ogy or any
reasons to question the accuracy of the results in
t hese studies?

MR. LAMAR. Steve Lamar, with the Anerican
Appar el Manufacturers Association. Can you all hear
me? | will try to speak up

A question for Rick. Can | call you Rick?

MR, ESSMA:  Sure.

MR, LAMAR. Did you do a dry clean only study
or is it just dry clean?

MR. ESSMA: R ck Essma, Corox. Qur question
to the consuners included the phrase "dry clean.”

MR. LAMAR: Just dry clean, yes. And was there
any sort of environnental discussion in that, as well,
in the survey? Was that an option, or did any of the
responses cone back citing these? You said they cited

househol d dry cleaning. D d any of the responses cone
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back citing it's a hassle because of environnental
reasons or was there any di scussion about that at all?

MR. ESSMA: | would have to go into the
research to see if there was a subgroup under that
i nconveni ence issue that involved environnmental. But
| don't call any to m nd, no.

MR. LAMAR:  Thanks.

MR. ESSMA:  You're wel cone.

M5. KOLISH: Are there any other question?

M5. EWNG | have a question about the Procter
& Ganble research. 1'm Sylvia Ewing fromthe Center
for Nei ghbor hood Technol ogy.

M5. KOLI SH:  Just speak |oudly.

M5. EWNG Let ne start again. |'m Sylvia
Ew ng fromthe Center for Neighborhood Technol ogy.

And in the Procter & Ganble information, in that
research, how was wet cleaning descri bed?

It's still, it is an enmerging but accepted
technology. And | was curious how consuners were, how
it was explained. Could you give us an overvi ew of
t hat ?

M5. SNYDER It wasn't really expl ained. None
of the responses were explained. They were just said,
or given the option of comercial dry cleaning and

commerci al wet cl eani ng.
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So it was al so surprising that a nunber of
peopl e were aware that wet cleaning was an option for
t hem

M5. EWNG Thank you.

M5. ENGLE: |'m Mary Engle with the FTC. Wre
t hose cl ose-ended questions or open-ended? In other
wor ds, were consuners given a pair of possible

responses or?

M5. SNYDER: They were cl ose-ended.

M5. ENGLE: O ose-ended, okay.

M5. KOLISH: Are there any other questions?
M5. SCALCO. Excuse ne.

M5. KOLI SH:  Yes.

M5. SCALCO I'msorry. You were |ooking that

way. Mary Scalco with the International Fabricare
Institute. Eric, on your data does it break out per
garnment? D d people say, like, with they respond that
they honme wash a dry cleanable label, did it say,
well, does it break it out by garnent; are they
sweaters, are they suits, are they -- or was it just a
bl anket question?

MR, ESSMA: No, it only, the only responses we
got from consuners were that they had different
attitudes toward different fabrics, but we didn't ask

t hem what those fabrics were.
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M5. SCALCO O garnents.

MR ESSMA: O garnents.

M5. SUBLER And to sort of follow up on that
guestion, Rachel Subler wth American Apparel
Manuf acturers, did you ask them like if you were to
ask nme do you hand wash a dry clean garnent? And I
woul d say yes, but it is only one of the dry clean
garnents that | own. | have a silk blouse that | wash
by hand soneti nes.

Do you ask them what percentage of the dry
cl ean garnents they own that they actually wash by
hand, or do you just leave it as a total? | nean, was
that a variable you factored into it?

MR. ESSMA: No. No, we didn't factor in that
variable. This is a do you ever, have you ever, those
types of questions; closed-end, yes or no type
guesti ons.

The only open-ended question we asked was what
does a dry clean instruction nmean to you. The rest of
t hem were have you ever, did you ever, those types of
guesti ons.

M5. SUBLER  Ckay. And you don't think that
affected the outcone of the study at all?

MR. ESSMA:  No, not for the purposes of this

st udy, no.
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M5. SUBLER Geat. Thanks.

M5. KOLISH: Are there any other questions
about this? | actually think Steve Lamar, when he
asked a question about dry clean versus dry clean
only, it raises an interesting issue and one that we
actually wanted to discuss a little bit about whether
anyone here has views about whet her consuners
di stingui sh between dry clean and dry clean only.

From our point of view, under the rule, dry
clean only is supposed to convey a warning that
anot her care instruction, another care nethod woul d
harm the garnment, whereas dry clean is purposefully
under the rul e anbi guous.

It only nmeans a manufacturer is recomending
dry clean. It is not necessarily a warning against
washing, nor is it a recommendation that you do wash
it.

But 1'mnot certain whether consuners
di stingui sh between those two, and | would be
interested in people's views. And | also wonder to
what extent people remarked in the survey that they
washed dry cl ean things when they were actually
washi ng dry clean only things.

Because unl ess they went and | ooked at their

garnent tag, they may not in their nenory have been
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recalling the difference.

But | would like to hear from peopl e about
whet her you have vi ews on whet her consuners
di sti ngui sh.

G ori a.

MS. FERRELL: doria Ferrell, Capital Mercury
Apparel, Limted. | personally have asked people is
there a distinction. And even ny own daughter-in-|aw,
who has two young children, thank God, said she bought
a dry clean blouse. And she said she hates to wear it
now because she has to bring it to the dry cl eaner.

And | was trying to explain to her, you know,
you can wash it, it's rayon. But she takes that as
strictly dry clean only. So because of the two active
children, she doesn't wear it that often.

And | have asked a couple of other people in ny
famly, not in the industry, but in the famly.

People think that dry clean is dry clean only.
M5. KOLI SH:  Mel i nda.
M5. QAKES: Hi. |I'm Melinda Gakes from QVC.
We deal with a |lot of vendors, bring in a |ot of
product fromsmall vendors. And it has been our
experience that the manufacturer nmay not understand
the difference between dry clean and dry clean only,

or would put a wash nmethod and then say for best
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results dry clean only instead of only dry clean or,
you know.

They're trying to convey that if it's
consistently dry cleaned they feel you will get the
best result. But when it is taken as the intended
war ni ng, you know, you can wash it, but dry clean
only, people are confused enough about |aundry tags
that they sit and look at this and it's |like, who do
you think you are. You're confusing. | was just
trying to wash it.

M5. KOLISH: Any other views on this?

Charl es.

DR. RIGGS: Charles R ggs, Texas Wman's

University. | think there nay be an age respondent
difference too. In talking to consuners of varying
ages -- this wasn't in a formal study -- but ny

observation is that in the history of rule, from'71
to '83, the rule would have included the statenent do
not do one or the other.

And then beginning in '83, it would have
all owed one or the other. And talking to ol der
consuners, they probably are still in the mnd set of
the '71 to '83 type of labels and when it says dry
cl ean, they think they have to dry cl ean.

Younger consuners are nore inclined, in ny
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experience, to test other alternatives to what the

| abel may say. And | think it partly has to do with
the change that occurred in '83 where you only require
one nmet hod and no | onger can warn agai nst do not wash
or do not dry clean, if that be the case.

M5. KOLISH Wuld it be a fair statenent for
us to conclude that participants agree or |argely
agree that there may be manufacturer and consumner
confusi on about the distinction between dry clean and
dry clean only?

Yes, there is agreenent? No one woul d
violently disagree?

Ckay. Yes, Pat.

M5. SLAVEN: Pat Sl aven, Consuners Union.

Every apparel project that we work on at Consuners
Union, we'll |ook at hundreds of garnents and log in
literally hundreds of care | abels.

And there is a |ot of confusion between the
ver bi age on those care | abels. You see dry clean, you
see dry clean only, do not wash. It is confusing to
consuners. And havi ng | ooked at thousands of care
| abel s, you can add that into the general consensus.

M5. KOLI SH: Ckay. Wuld you, would
participants agree that the research that we have seen

and nmaybe your own observations or experiences are
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that consunmers to a significant degree or a
significant nunber of consuners believe that dry clean
means that it can not be washed at hone?

So peopl e do agree about that. Yes.

But what we also see fromthe C orox research
and fromthe Procter & Ganble research is that there
is yet, there alnost seens to be half or
two-thirds/one-third, depending on which piece of
research you | ook at, that consuners al so believe or
t ake ri sk.

| take it back. Wiat | think it shows is that
a greater percentage, about 80 percent of consuners
believe that dry clean neans you should not wash it.
But notw t hstandi ng that perception, about 50 percent
of themwent on to wash it anyway.

So we have perception and then we have
behavi or.

David, did you want to --

MR. DeROSA: David DeRosa, G eenpeace. From ny
conversations with people, I think what the C orox
data, one explanation of that would be that people
don't find the labels to be particularly reliable.

Goi ng back to the Anmerican Apparel comments,
sonetinmes they m ght nean that things should never be

washed, sonmetinmes the label is just wong and it is
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very obvious to customers that they can be washed.

And it is that other group that m ght be, where
they're really unsure they' re probably going to err on
the side of caution and not try to wash it when it
m ght be very logical that it could. And the bol der
they are, there may well be an age difference.

The fact that 22 percent of people knew that
comercial wet cleaning could do sonething that says
dry cleaning when it sounds about as close to the
opposite of dry cleaning as possible is in one sense
an encouragi ng sign, although |I think people do
interpret nost of these care | abels that say anything
besi des washing instructions as you have to think nore
about it. And that's about all the help the | abel is
going to give you

M5. KOLISH: | think there are two people in
our observer group if there is no one else at the
tabl e who wants to comment on it right now

MS. HUDDY: Hi. Kathleen Huddy, Good
Housekeeping Institute. Just to add on to what he was
saying, | think you need to | ook at the fact that I
t hi nk the consuner | ooks at the garnent.

You know, | don't think they are going to wash
a jacket with an acetate lining that they paid, you

know, around $150 to $200 for.
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But | think that they will attenpt to wash a
wool knit sweater. So | think that should be, | think
that's along the |lines of what he is saying; it should
be in there.

M5. KOLISH: There was soneone else. | wll
et you go first.

M5. ANGLIN: Ellen Anglin, fromKmart. | have
al so been doing a little bit of an informal survey of
people I know, just fromfriends to clerks at stores.

And many people do agree that they would Iike
to try washing itens that say dry clean only. But
they are hesitant to do so for fear that sonething
will go wong and they don't want to | ose the
pur chase, the noney.

They feel they are, by not follow ng the
instructions, losing the right to, you know, be
di ssatisfied and return that garnent.

And sone people were very upset about this and
are alnost feeling hostile over being restricted and
not infornmed as to what to do. Thank you.

MS. KOCLI SH:  Pat.

M5. SLAVEN: Pat Slaven, Consuners Union. Back
in February of '97 we published a short article where
we conpared, we took a group of blouses with dry clean

or dry clean only labels in them
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W washed half and we dry cl eaned hal f and
conpared the results. Actually, we hand washed hal f.
We neasured them evaluated themfor shrinkage and
finish. And we found that in general, plain weave and
silk or rayon performed very well. The results were
conparable wth dry cl eaning.

Crinkl e weaves, especially crepe, crinkle
weaves and rayon or rayon/acetate didn't performvery
well. Red silk bled. W wote up the article. W
al so got sone additional information fromthe cashnere
trade association that cashnmere sweaters could indeed
be washed, often in direct violation of a dry clean or
dry clean only | abel.

These -- granted, these are not garnents.

These are not |lined garnments. These are not garnents
with interfacing or acetate linings. But here is a
whol e group of garnents that often cost you quite a
bit to professionally dry clean that can i ndeed or can
successfully be at | east hand washed.

M5. KOLISH: Wwell, | think the phenonenon of,
it's called low | abeling in the industry where dry
clean is used, we have heard, instead of wash.

But there's been a | ot of discussion about that
on the record and at the conferences that we have

att ended.
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And do ot her people have views about the extent
to which this so-called |low | abeling occurs? W are
not saying it's illegal, we are just saying it is
choosing dry clean so that nothing mght go wong as
opposed to washi ng which m ght be successful.

Do ot her people have views on that? D d you
want to address a prior point?

MR, BOORSTEIN: Yes. Ed Boorstein, Prestige
Cleaners. W do quite a bit of wet cleaning. And |
would like to echo what Pat just said. Qur experience
i n doing professional wet cleaning is exactly what she
sai d.

And we make judgnments and we do not wet clean
rayon/ acetates. W do not wet clean wool crepes.

But the other point is when they're washed at hone
successfully, are they finished at hone successful ly?
And can the consuner take stains out?

Because it is not just a question of washing
sonething; it's a question of is it going to be
wear abl e the way they want it to be?

| think that all of this, all of these
statenments |ead to the obvious, the reasonable basis
di scussion that the manufacturer needs to test or have
a reasonabl e basis to assure the consuner that they

can do nore than one practice.
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M5. KOLISH Right. W are not taking issue
with the manufacturer's reasonable basis for the dry
clean if in fact that does work. W are just saying
is there, would there be, would it be advant ageous,
would it be nore appropriate to provide a wash
instruction as opposed to saying while not criticizing
manuf acturers as a legal matter fromputting dry clean
| abel s on now, we're just deciding have there been
changes in the technol ogy, in the nmarketpl ace that
woul d make the decision we made back in 1983 one that
we should revisit and change now?

But anyway, let's take -- Mary, did you have
ot her views on that?

M5. SCALCO. Well, both of the issues. | think
you mght find that people will take into account
price point when they decide whether they're going to
wash it or dry clean it.

| think there are very few consunmers that would
take a wool suit coat and throwit in the washing
machi ne or even hand wash it. Put a wool sweater or a
silk shell or a silk blouse and they may go ahead and
try that on

So | would feel that -- | don't think you could
make a bl anket statenment across the board that

consuners would feel better, you know, that 50 percent
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of all dry cleanable -- 50 percent of all consuners
woul d rat her wash dry cl ean.

Everybody knows we'd rather wash. It costs
nmoney to dry clean. But | think price point enters
into that. In terns of labeling, | think that's what
| was getting to.

And sonebody else said it here. Consuners have
no confidence in care. You know, once they learn to
wash, if they take sonmething and wash it at hone, all
of a sudden they disregard what they are thinking the
care label is telling themto do.

So they have no confidence in that. And that's
why | think what | was getting to is that we should
di sclose all information to consumers.

Can it be laundered, can it be dry cleaned, can
it be wet cleaned, can you stonp on it on a rock, and
is that an appropriate nethod of care for that
particul ar garnent, and then |et the consuner choose
what they want to do, if they want to wash it at hone,
if they want it professionally dry cl eaned because
they have a | arge di sposable income or no tine. And
it gives themall those options.

M5. KOLI SH:  Rhonda.

MS. MARTI NEZ: Rhonda Martinez with QVC

think there's an awful |ot of valuable information.
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| agree with everything that has been said; points
were wel | nade.

And | would just like to add to that. W |ive
in a country where there are trenendous anmounts of
choices. And | think in addition to what Mary said,
thi nk the consunmer wants all options, all options on
the table and then they can nmake their choice.

But if we're used to having seven kinds of
dressing for our salad when we go to dinner, we want
to know what three things will work for cleaning as
well. | think it is well, it is a good idea to
consi der that.

M5. KOLI SH: Karen, did you want to say
sonet hi ng?

M5. MUESER. Karen Mueser with Sears. In
addition to price point, |I think the consunmer is smart
enough in this day and age to identify certain fibers.

| f they see sonething is a hundred percent
polyester and it is |abeled dry clean only, they know
there's an option and they will certainly be likely to
attenpt a different cleaning nethod because they don't
necessarily feel it is necessary.

M5. KOLISH: But would they be right, though?
| mean, even though it was a polyester fiber, could

there be dyes?
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M5. MJUESER  There could be dyes. There could
be other issues involved. But they m ght be nore
inclined to take that ganbl e because they know t hat
there are sone -- they have sone evi dence that
pol yester is washabl e.

MS. KOLISH: Right.

M5. MJESER So that's another part of the
I ssue.

M5. KOLISH: Melinda, did you want to add to
t hat ?

M5. OAKES: Yes. |It's been ny experience in
talking to friends of mne who are professionals but
not in the textile industry that we make an assunption
anong oursel ves that people understand that pol yester
i s washabl e.

You have pol yester that was the bull et-proof
kind of stuff fromthe '70s that if you wore three
| ayers of it you couldn't be shot with a bullet. And
t hen now you get into the really nice mcro fibers.

And do the mcro fibers have a different
technol ogy and they have to be taken care of
differently? If you see sonebody who -- and if | am
st eppi ng on soneone's toes, |I'msorry -- wears a
pol yester tie, that polyester tie is dry clean only

because of the lining inside the |ayers.
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| have discovered that nost of the rea
education that goes on is tribal |ore, one woman or
man telling another woman or man.

| can't tell you the nunber of people |I have
said hand wash that blouse. You, know, don't worry
about it, it's fine. If it is one color and it's not
going to run together, wash it, put it in a bag and
put it in a gentle cycle. You can do that?

And these are wonen with nmaster's degrees in
hi story or doctorates in |law, they aren't necessarily
the ol d housewi fe kind. Wen they want to refurbish a
pi ece of clothing, they want to do it quickly and they
don't want to have to worry about it.

The fret factor over a blouse is not worth it,
| don't care what the blouse is, if you're really,
really busy. So with all of the Iabeling and the
tribal lore and all of the other things that go on,
the responsibility of making sure that you have an
accurate, conplete care |abel in your garnent, maybe
it's on sone of us to go over and above what the | aw
requires and to stop the low labeling and to
understand that each person that this serves is a
custoner in one way or another and that this custoner
needs this information, and how can we do that for

that custoner, whether it is the taxpayer, whether it
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is someone who buys fromny conpany or from Sears,
that they deserve the whole piece of it.

And not everyone really instinctively, even if
she wears a skirt, knows that certain fibers go in the
washi ng machi ne and certain fibers don't.

M5. KOLISH: David, you had your hand up first.

MR. DeROSA: Yeah, | was curious if we could
get an clarification. The point about people using
the fiber know edge to determ ne on sone | evel whether
the label is likely to be correct or not is a good
one.

And | think we are going to be discussing an
aspect of this this afternoon. Wth the requirenent
that clothes have the fibers, a |ot of tines when you
go to a garnent, especially if you have had it for
awhile, you still have the care | abel but very often
the fiber information isn't there anynore.

"' mnot sure exactly -- |'m sure many people
here coul d explain, but where the fiber content | abel
is required. |It's not the sane |abel; right?

M5. KOLISH: Fiber content information usually
has to be on a label required by the textile act which
tal ks about country of origin, the nanme of the
manuf acturer or the regi stered nunber of sonebody.

And fiber content may or may not be with that.
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Carol, aml right, it does not have to be
per manent ?

M5. JENNINGS: Correct.

M5. KOLISH: It does not have to be permanently
attached and legible for the life of the garnment.
Al t hough, you're right, one of issues is should it be?
So we will get to that.

D d other people want to tal k about issues

about commonness of | ow | abeling?

Nancy.
M5. HOBBS: | think one of the things adding to
-- Nancy Hobbs with Consuners Union. | think one of

the things adding to the confusion about how I wash
this, can | wash it, are the changes in the washing
machi nes thensel ves.

They now have intermttent cycles. They now
have delicate. They now have -- you know, the cycle
back in, 20 years ago you had two choices if you were
[ ucky.

You know, you had a short cycle, a long cycle,
or a sem-gentle cycle and a nore regul ar kind of
cycle. Now you | ook at a washi ng nachi ne, even the
| ower price point washing machi nes and you have a | ot
of choices as to what kind of cycle and water

tenperature that you didn't have before.
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And | think that adds to the confusion. Then

you go, oh, | have one that has an intermttent cycle.
| have this wool sweater; | can put it in there. 1"l
try it; we'll see.

So that adds to the confusion, along with the
washi ng machine is a bit updated naybe faster than we
have updated our care | abeling regul ations.

M5. KOLISH: That's an interesting point.

Debor ah.
M5. DAVIS: |'m Deborah Davis of C eaner by
Nat ur e. | think there is also an incone factor here

that you shoul d be considered as well.

| don't know if that canme out in any of the
surveys, but | would guess from ny anecdot al
experience that those in the | ower inconme bracket are
going to be nore likely to take the risk and not
follow the care labels, take a risk to try to hand
wash or machi ne wash sonet hi ng at hone.

That means we are in a sense putting that
burden or putting that risk disproportionately on
t hose who can least afford it, and | think that is
sonet hing that should be taken into consideration
al so.

| think consunmers shoul d have as nuch

i nformati on as possi bl e about various options for
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cl eani ng the garnent.

M5. KOLISH: FEric, did you want to say anything
about denographics there?

MR. ESSMA: Not about the denographics, Elaine.
Rick Essma, Clorox. On the issue of low labeling in
general, C orox has done several studies. And you
know where |' m goi ng.

Cl orox has done several studies, and we found
t hat about 70 percent, if you consider all the
instructions on a care |abel, about 70 percent of al
the care | abels that we have checked, which have been
in the tens of thousands, are |ow | abel ed.

So if that is projectable onto the dry cl eaning
issue as well, then you can estimte that about 70
percent of dry clean or dry clean only care | abels are
al so | ow | abel ed.

| f those nunbers are projectable, and |I' m not
saying that they are and I'mnot at all confident in
that statenment, but if they are projectable, you have
a 70 percent |ow |l abeling factor.

And our research has al so shown, it focused on
t he bl eaching instructions on care |abels naturally,
and we found that just |ow | abeling on bleach
i nstructions al one causes consuner harmto the anount

of $266 mllion a year in garnents that are
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premat urely downgraded or di scarded because they could
not be properly refurbished because the consuner was
restricted fromusing bleach on that item

So if the consunmer wants to -- consuners is
$266 mllion a year just for bleach |ow | abeling and
70 percent of |abels are |ow | abel ed or 70 percent of
instructions are overly restrictive, then that
consuner loss is, although the consuner, it's probably
transparent to the consuner, that consuner loss is
consi der abl e.

And | think the overall issue, not just on dry
cl eaning, but I think the overall issue of |ow
| abel i ng and enforcenent needs to be addressed by the
Comm ssi on.

M5. KOLISH Ckay. Half the staff go away and
do enforcenent actions.

As you -- well, that's a good point. And I
just wanted to note for the record that those of you
who may not see all of our press releases that the
care | abeling area actually has been an area of
i ncreased | aw enforcenent attention over the |ast
several years.

And | think you wll have noticed far nore
cases have cone out in the |last few years than cane

out in the years before that. And there are others in
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t he pi peline.

Do ot her peopl e have comment s?

Martin.

MR. COPPACK: | am Martin Coppack with the
Anerican Association of Fam |y and Consuner Sciences.

| just wanted to clear up for Melinda and
Deborah in ternms of thinking, one of the aspects of
| ow | abeling is point of purchase, when a consuner
unavoi dably is going to purchase sonet hing.

| f they see dry clean only would not increase
their decision not to buy that because they'd think it
was going to cost nore to keep that garnent properly
cl ean.

And then you've got different choices fromthe
consuner there. And that's and in terns of
di scrim nati ng agai nst consuners wth | ess noney and
fromthat perspective.

And | amjust saying you should never
overestimte the consuner. | nyself have one degree
in home economcs. And when | get, sonetines when
amreading a |label I wll get confused. And past
experience is just never overestimate the know edge.

M5. KCOLI SH:  JoAnne a.

M5. PULLEN: JoAnne Pullen, Chair of ASTM

Comm ttee D1362 on care labeling. | amgoing to speak
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inrelation to nmy second. Standards devel opnent is ny
vol unteer work. Teaching school is ny work for pay.

| teach in seventh to twelfth grade in a
regi onal school in rural Mssachusetts. Massachusetts
usual ly takes the | ead in education, protection for
speci al needs, and so forth.

So we have worked hard with sone conservative
| egislators to i nplenent the goals 2000 for education.
And | am adding this piece for information that should
af fect policy.

We have now an Education Reform Act of 1993
t hat says school s nust teach English, math, science,
soci al studies, foreign | anguages, and fine arts. And
if you are teaching famly and consuner sciences, or
formerly called home econom cs, you m ght have 22
| essons in the junior high that you m ght teach.

But they have al so renpved the | aw that
required related arts education in the junior high
school if your town is 20,000 people or I|arger.

So the decimation of the educational
opportunities to |l earn about textiles, to | earn about
home care and dry cleaning care, the whole care
| abeling information is declining drastically.

So your responsibility to informconsuners is

nmovi ng over to the Good Housekeepi ngs, the Consuner

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

53

Uni ons, and the apparel nmanufacturers and retailers
t hensel ves because consuner information is not being
taught as much in the public schools.

We have managed to get our information about
heal th, relationships, famly living, nutrition into
our health frameworks and been able to forge a
coalition with themto at |east have a franmework,
whi ch is not tested.

But the textiles and clothing did not make it.
It is the one area of our profession that |ost out.

So that's where education stands for information to go
with this.

For the political issues, while the Federa
Trade Conm ssion is dealing only with our national
interests, those apparel nmanufacturers or those
retailers who are conpanies who are dealing on the
wor | dw de mar ket have the information that if they are
an international trader and do work in the European
mar ket, they usually put both pieces of information
out because the international voluntary, that's
mai ntained that it is voluntary, standard does require
bot h washing and dry cl eani ng.

But it is a voluntary standard. North Anerica,
Canada, the United States, and Mexico require one

instruction. So there is your information for

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

54

vol untary care | abeling.

M5. KOLI SH  Thank you, JoAnne.

MS. SNYDER  Corey Snyder, Procter & Ganble. |
just have a couple of comments around Deborah's
guestion on denographics and how likely you are to see
versus age or inconme or different denographics.

VWhat we found is that it really crosscuts a | ot
of variety of denographics, age, inconme. And what we
are finding, it is nore what we | ook at as a notice or
guestions around I"mnore likely or I"'mmnore willing
to try new things or experinent with sonething
different or -- soit's really based on the
personality.

You can't really say, people, okay, if you're
within this range and this incone then you're nore or
less likely to do it. It really depends on the
person, their educational level as far as -- |like we
have people that it's been passed down from their
nmons told themthat these are the kinds of things you
do know matter what or you should try because you
don't need to dry clean.

And with the |abels, they are becom ng nore and
nmore confusing for people because not only are there
just the pure fibers but there's all these bl ends.

And you pick out a |label and there's four or
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five different fiber contents and, you know, who
knows, there's all the decorative decorations, the
multi colors. But there's a lot of variety in the
apparel, in the garnent.

So it is real hard to say, well, this is
primarily polyester. There is sonmething, there is
sone acetate or sone rayon or sone wool in there that,
you know. So it's very confusing for consuners.

And a lot of tines a |lot of people will avoid
buying dry clean or dry clean only | abel ed garnents.
So that reduces the range of garnents that are sold to
a variety of people.

And it is not primarily the lowincone; it is
across all inconme |evels where people nake a val ue
deci sion of, okay, if I amgoing to buy this garnent,
|"mgoing to spend this nmuch for it but 1'mgoing to
spend this nmuch ongoing to take care of this, they
see, which nost people do that, that they're going to
have to dry clean it. So that's a big factor in their
deci si on- maki ng.

M5. KOLISH Dr. Riggs.

DR. RIGGS: Charles R ggs, Texas Wnman's
University. A couple of comrents. | think we are
getting off on |low | abeling, and perhaps that's not

the key issue here but yet | think it is part and
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parcel of the concern.

It has been ny observation -- | have been
involved in garnment care research since 1974, so
al nost the entire duration of the Care Labeling Act --
that since '83 there have been nuch nore cases of |ow
| abeling than prior to '83 when you had to indicate
t hi ngs not to do.

In particular, | think where | see the nost
comon, and it's probably not the one we're discussing
here, but the one that says hand wash when in fact it
coul d be machi ne washed. And in fact, one appliance
manuf acturer has a cycle in their nmachine that is
| abel ed hand wash, which I find interesting.

But | think in terns of naking sone progress, |
wonder if we could ask for a clarification of our
di scussi on point.

As | go through the material ahead of tine, ny
assunption as to the point was that the anmendnent
woul d require a manufacturer to say, if they're
currently saying dry clean, to also include a washing
instruction if that was appropriate.

But yet if |I read the title that we were given
it would perhaps be interpreted to indicate that they
should only give the washing instruction and not al so

t he recommended dry cl ean.
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And as we nove towards using icons, what |
t hi nk woul d be wonderful, and maybe it's not cost
effective, would be for every label to have a conplete
set of icons wwth X s denoting what you should not do.

So I wonder if we could clarify, are we talking
about having a washing instruction in addiction to a
recommendation to dry clean, or are we tal king about
doing away with the dry clean instruction for
everything that could possibly be washed?

M5. VECELLIG Well, | can answer that. Connie
Vecellio fromthe Federal Trade Conm ssion. \Wen we
began this process, | believe we proposed having both
at an earlier stage.

We got commrents from manufacturers saying that
it would be too extensive and actually al so m ght
i ncrease the exposure to PERC because sone
manuf acturers feel they have to test to prove whet her
or not their garnents can be dry cleaned if they have
to make a statenent about that.

So the current proposal is just that garnments
that are washabl e at honme be | abel ed for washing at
home. But, of course, the manufacturer can al so give
dry cleaning instructions.

But under the current proposal, the

manuf acturer woul d only be required to gi ve washing
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instructions if the article is washable at honme. The
dry cleaning instructions would be optional.

M5. KOLISH And, Dr. Riggs, there are |ots of
ot her issues we want to discuss. | thought it was
useful to get information on the record about to what
extent are there garnments |abeled dry clean that
peopl e are washi ng and the phenonenon or observations
t hat peopl e have al ong those |ines.

| just want to take a few nore coments on
that. And | warned people in the audi ence that |
m ght call on them And ny recollection is that from
prior conferences | have gone that EPA has sponsored
is that J.C. Penney has a great deal of testing on
clothing to see whether things |abeled dry cl eaned
coul d be washed and may require their vendors to
rel abel them

Is it Nancy Morris fromJ.C Penney? Wuld you
care to address that at all?

M5. MORRIS: |'m Nancy Mrris for J.C. Penney.
And we do --

M5. KOLISH: That was ne, I'msorry. There's
our phone to connect the regional offices underneath
here and ny foot tapped it. Sorry.

M5. MORRIS: That's okay. When we get

mer chandi ze into our testing center and it is
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sonet hing we feel is machine washabl e, even though the
manuf acturer has included a | abel that says dry cl ean,
we w Il indeed nmachine wash that item

And if it is machine washable and we feel that
that's the best care for the J.C. Penney custoner,
then we will ask the manufacturers to change those
| abel s.

M5. KOLI SH:  Nancy, do you have any sense about
how often this occurs where you find itens | abeled dry
clean that you in fact can have rel abeled to be
machi ne washed?

M5. MORRIS: | would not have any figures in
terms of what kind of percentage. But it does happen
frequently.

M5. KOLI SH: Frequently.

Rhonda.

M5. MARTINEZ: W do sone home sinul ated
testing at QVC in order to protect our custoner and
try and second-guess sonetimes what they m ght do
whi ch, obvious fromthe research, we find consuners
are doing things other than what's on the | abel.

And sonetinmes we find that what you are
referring to as low | abeling, we like to refer to
sonetinmes as the CYA nethod of |abeling, is sonetines

because of shoddy manufacturing.
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So we like to keep that in mnd, too. There's
not hi ng wong wi th hand | aundering many cotton
fabrics, but sonetinmes it's because there is sone
shoddy manufacturing. So we try to keep that in m nd.

And as far as percentage wi se, | wouldn't have
any idea. But we often take the sanme approach that
you do and then sonetines require rel abeling.

M5. KOLI SH: Karen was noddi ng her head
affirmatively.

M5. MJESER Yes. W have the sane situation.
We do often find garnents that are | abeled dry cl ean
whi ch can successfully be washed. And for our
custoners we do request that they change the |abel, as
wel | .

M5. KOLI SH:  Sonebody in the audi ence would
i ke to speak.

M5. HUDDY: Kat hl een Huddy, Good Housekeepi ng
Institute. For Nancy and also for the |ady at Sears,
what is the manufacturer's reaction when you require
themto rel abel ?

Because | know busi nesses is good around the
country but it isn't in apparel. And | do question
that. What is their reaction usually? Are they able
to doit for you? Are they not?

M5. MORRI S: For merchandi se that would be --
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again, Nancy Morris with J.C. Penney. For nerchandise
that is produced under the J.C Penney |abels, any one
of our brands, it is not a problem because we usually
have those di scussions before the | abels are actually
pr oduced.

If it is national brand nerchandi se, then
sonetinmes there is a little bit of reluctance. But
we do try to work with those going forward soneti nes.

M5. MUESER. Karen Mieser from Sears. W have
t he sane exact situation.

M5. KOLI SH:  Jacki e.

MS. STEPHENS: Jacki e Stephens from
I nternational Fabricare. For Sears and | believe it
was J.C. Penney, any indication as to what garnment
types and fiber types for those that you are asking to
be rel abel ed that can be machi ne washed? Do you have
any information on that?

M5. MJUESER Well, as | nentioned before, that
was why | nentioned polyester. Just recently | had
sone hundred percent polyester garnents that were dry
clean only |l abeled. And we did request a change.

M5. KCOLI SH:  Steve.

MR, LAMAR. Can | nake a point? Wuld a dry
clean only | abel, though, would that be -- Dry clean

only under the current situation is, it can not be
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washed.

So you're naking a statenent that it can not be
washed, as opposed to a dry clean statenent which is
that it can be dry cleaned or it can be washed. So in
that case you are actually conplying with the | aw

| nmean, that would be another case of | ow
| abel i ng, under | abeling that would be illegal and
that woul d be actionable by FTC, | think; is that
correct?

M5. KOLISH That's right. Because you are
supposed to have a reasonabl e basis for the warning
that you provide consuners in a sense only as a
war ni ng, nmeani ng you can not use any ot her nethod.

That woul d be a viol ation.

And maybe we need to bring sone cases on that.
But for dry clean, dry clean is not, when we just use
those two words alone, it does not necessarily nean it
is washable. It means the manufacturer is offering no
opinion onit. It may or may not be washabl e.

MR. LAMAR: Just a follow up question in terns
of what the inpact of the rule would be. And I think
| know the answer fromthe proposed rule.

I f you now want to have a |one dry clean synbol
or a dry clean statenment, that would effectively, and

wi t hout a washing instruction, that would effectively
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be a dry clean only statenent.

That's a point that | think needs
clarification.

M5. VECELLIG Yeah, | think that's right. It
woul d be.

M5. KOLISH: The view would be that we nove
towards having dry clean only as the instruction in
t hose cases, warni ng agai nst the washi ng.

MR. SELLEH: |1'm D ck Selleh with the
M d-Atlantic C eaners and Launderers Associ ati on.

t hi nk you may be addi ng, we may be adding to the
anbiguity of the labeling rule by stating dry cl ean
only as opposed to dry clean recommended.

Wth J.C. Penney and Sears, and | conpli nment
J.C. Penney because fromthe servicing industry, we
understand and appreciate their testing of garnents.
And | don't have as much experience with Sears, but
with J.C. Penney, we work with themlocally. W have
had occasion to work with them | ocally.

The -- excuse ne. |'mvery nervous. There's
such a | arge audi ence.

M5. OAKES: W are all really cute.

MR, SELLEH. Thank you. The anbiguity that
lies within the care labeling instruction for the

consuner and for the servicing industry is paranount.
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It's, there's such a diverse scenario, all the
| abels. As a matter of fact, the labels that remain
within the garnent. Because in many cases the
manuf acturer's | abel stays, whereas the care label is
destroyed within a short period of tinme of servicing
t hat garnent.

But to have an instruction such as a washing
instruction and a statenent dry clean recommended or
wet cl ean recommended or sonething of this nature
woul d be nore appropriate than this garnent can be
machi ne washed or this garnment is dry clean only.

| think therein lies the anbiguity of the two
statenents. Thank you.

M5. KOLISH When | say the rule is anbiguous,
| think it is, but it isn't nmeant to be anbi guous to
consuners. It was neant to reflect a cost benefit
choice in 1983, that we were weighing the cost to
manuf acturers of the, | guess, the benefits to
consuners.

And the decision was to only burden
manuf acturers with the duty to provide one care
instruction. And we realized that would |l ead to sone
uncertainty, but consunmers would get information on at
| east one care instruction that would work.

One of the reasons we are revisiting this is
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because we believe that there may be nore evidence now
that consunmers would prefer to have nore control over
that or would prefer to get a washing instruction nore
often than a dry clean construction, which seens to be
commonpl ace, fromwhat | have heard today, on garnents
even if they could be washabl e.

And the question | would like the panel to
di scuss next is if in fact, if you all agree, and I
think there is a |lot of evidence on this, that
consuners woul d prefer to get washing instructions for
garnents that are dry cl ean.

After all if it said washable and you don't
have tine, you could still take it to a dry cl eaner
and have it professionally |aundered.

Many of us probably have our spouse's shirts
done at the dry cleaner so you don't have to iron
those things. |If that in fact is the case, that
consuners would prefer that information, the C orox
research showi ng that nine out of ten consuners woul d
say if there is a choice between the two, please tel
me it's washabl e.

If that's the case, why isn't the marketpl ace
respondi ng to the consuner desire? |Is the issue that
the marketers, the sellers, the manufacturers aren't

aware that this is consunmer preference?
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Are there market inperfections going on here?
Is it because consuners are experinmenting on their own
at honme, they're not trusting the | abel or they have
past experience or knowl edge or the sales clerk,

Mel inda has told themyou can wash this.

And so the information, there is sonething
happening with the perfect flow of information between
sellers and buyers that is inpeding the nmanufacturer's
ability to provide washing instruction.

O do manufacturers know but not care, using a
CYA t heory?

MS. QAKES: Melinda Cakes, QVC. W have
di scovered that there are a | ot of people out there
that are manufacturing garnents that are not
prof essional textile people.

There are a | ot of people whose entire QA
consists of this is cute, let's sell it. And when you
conme across soneone who knows what they're doing, it
is a whole different issue.

Then you say, well, you need a care |abel and
it needs to be permanent and it needs to be done under
this section of the law. And they go, wow, | didn't
know that. This is great working with you

And you're going, oh, ny gosh. And there's a

| ot of designers. And to tell you the truth, it is
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about as hit and m ss.

| f anybody el se here is a hone sewer, you wal k
into a fabric store and you di scover that they've
taken and they've rewound the bolt on sonething el se.
And you're | ooking at the end of the bolt and it says,
you have got this big wooly, fluffy fabric, and it
says 100 percent cotton, nmachi ne wash hot.

You know, and you realize that they just
rewound the bolt. And | think what happens is a | ot
of these manufacturers go out and find sonething that
| ooks good, it drapes. They really don't understand
what it is.

And they don't really have a know edge of what
the product is. O they are taking a base product, a
T-shirt, a jacket and enbellishing it and not
realizing that they have to relabel now that they've
added or subtracted an el enent.

And a | ot of these people just don't have the
background. And there's a | ot of manufacturers. |If
they get to a certain point where they have techni cal
peopl e on the staff, then they do understand.

But a ot of themare designers. They hire
subcontractors. The subcontractor says sure, | wll
make you a |l abel, and they do. 1It's not a good one,

but they nmake them a | abel.
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And sonetinmes they cone in and they, we, you
know, sonmeone is not a native English speaker, you get
| abel s that say machi ne wash wash instead of machine
wash warm because whoever was |ooking at it coul dn't
read the English

Al different kinds of different scenarios al
over the country and all over the world. And sone of
t hese people are just not textile people but they're
manuf act uri ng cl ot hi ng.

M5. KOLISH: So in your view it wouldn't be
that manufacturers are failing to respond to consuner
preference, they're just acting out of ignorance of
their responsibility?

M5. OQAKES: O ignorance of what the options
are. They really don't understand -- they don't
understand what it is they put together. They're
| ooking at it aesthetically.

But the rest of it is just kind of a nystery.
There is sonmeone else. There's a ne back at honme base
for the person who is buying it. Wen a consunmer buys
a product, they figure, our custoners do, that we're
wat chi ng out for them

"' m sure Penneys and Sears has the sane thing,
that if they buy sonething fromus, that we have done

our homework and what we're telling themis true and
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that we are doing the best job that we can for them
mai nly because we keep telling themwe' re doing that.

So those kinds of things happen. And if the
person who is buying it doesn't know to check or
doesn't know what to tell themor that if a m stake
has been nade and there is no educational information
goi ng back, they think they're fine.

M5. KOLISH: | amseeing flurries of hands.

Pat .

M5. SLAVEN: One of the very interesting things
about working at Consuners Union on an apparel project
is seeing nultiple replications of the same garnent
fromthe same manufacturer; sane size, sane node
nunber, sanme, sane, sanme, and finding two or three or
even four different care | abels.

Everything fromon a pair of jeans to machine
wash gentle cold water only to machi ne wash hot.

M5. KOLI SH:  How do you account for that?

MS. SLAVEN. We usually nake a coupl e of phone
calls at that point, and custoner service generally
straightens it out. Now, the consuner doesn't see
the, the multiplicity of care | abels.

| suspect that they're getting pulled out of a
box and they ran out of box one, sonmebody brought them

box two. This is within |launder instructions to see a
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vast range on the sane garnent.

This is, in nmy opinion, part of the confusion.
Sonetinmes we wll even see situations where the
package has one set of care instructions and the
garnment inside has sonething contradictory. That's
al so anusing, and a call to custoner service.

M5. HOBBS: And to add to that -- Nancy Hobbs
from Consuners Union -- we also see garnents, to kind
of back up what Ml inda was saying, where
aesthetically they |ook great, but no way shoul d
those two fibers or those two fabrics been put
t oget her.

They cause nightmares for the fabricare
institute, they cause nightmares for the consunmer and
the local dry cleaner who gets a very irate consuner.

So if there is no one inthe mddle, like a
testing department or soneone to help these fol ks out,
then | think that is a very interesting conbination of
| abel s and t hi ngs.

M5. KOLISH | think Eric had his hand up and
t hen Mary.

MR. ESSMA: R ck Essma, Corox. One of the
probl ens, or a couple of the problens that we have
encountered in dealing with the industry is that it is

such a fragnmented industry, the apparel manufacturing
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i ndustry.

There are sonme 2,000 apparel nmanufacturers just
in the United States alone. And the Levis and the
Sears and the Penneys of the world are very
consci enti ous about their |abeling, but they are the
excepti on.

And because of the industry size and
fragnentation, they don't represent a significant
portion of it. It doesn't reach a critical mass for
care | abeling accuracy.

So nost of those small manufacturers |acking
the ability to do their own testing are taking their
care instructions fromthe directions that they get
fromthe mlls that provide themw th the fabric.

And the mlls conpletely understand that there
is no burden of proof, no onus on them for accuracy
for the care instructions that they provide.

And that entire situation, |acking any sort of
policing activity for that mll to manufacturing
connection pronotes the idea of |ow | abeling.

The mll will use the nost generically, |east
common denom nator instruction that they can that
applies to as nuch of their product as possible.

VWhet her or not it's accurate is not a consideration;

broad applicability is.
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And anot her issue that we have run into is the
smal | er manufacturers when they go shopping for care
| abel s really don't understand what they are getting
fromthe | abel manufacturers. And they buy deals from
t he | abel manufacturers on stock care | abels.

A | abel manufacture has a, for exanple, may
have an overstock situation on one care |abel with a
set of instructions that nmay or may not be applicable
to the garnment that this manufacturer is buying the
| abels for, but they're getting a deal on the | abel so
t hey buy them and put them on anyway.

And | think both of these situations in an
industry that's, that represents such a consuner
investnment, | think that there are several points
al ong this production and distribution chain that need
to be closely nonitored.

M5. KOLISH: Mary is going to be next.

M5. SCALCO WMary Scal co, with the
International Fabricare Institute. | think what you
are hearing is that |low | abeling basically occurs
because manufacturers are not testing or there is no
teeth required to have the basis for that care |abel.

And | would be curious what the costs actually
were. Because just using |, if | was an exanple, you

gave us a garnent and you said develop ne a set of
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care instructions and we had to test for all
processes, it would cost about $300.

So $300 spread out over the cost of the
mul titude of garnents that are nade for that
particular style, it seens to nme that consuners woul d
pay an extra penny or two to find out how they can
have confidence in howto care for their particular
gar nent .

And when we say low | abeling, even if you put a
dry clean | abel on there, that doesn't always
necessarily nmean dry cleaning is not going to cause
damage to that garnent. Sonetines that does occur.

And then that cost is eaten by the dry cl eaner.
| nmean, he has the irate consuner across his counter
saying you ruined ny garnent, and it says dry clean
only on there. And his cost is nuch nore than a penny
or two to replace that garnent to that consuner.

M5. KOLI SH: Syl vi a.

M5. EWNG | guess just starting where Mary
left off in the care end, at CNT, we're at the
i ntersection of econom c devel opnment and wanting to
see smal | businesses thrive and succeed in
communities, as well as environnmental concerns,
wanting to see thembe environnmentally efficient when

they do it.
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So a lot of our major concerns wll cone this
afternoon in the nore wet clean related section of the
day. But our research at the G eener Ceaner did
bring in thousands of garnents that were, | would say,
| ow | abel ed or m sl abel ed.

And | don't know if it is a charitable view
that there was m sunderstanding, or the |ess
charitable viewthat it is a CYA scenario where the
consuner and the apparel care provider are really left
hol di ng the bag.

We found garnments that can't be cl eaned by any
met hod and even have seen sone | abel ed do not cl ean.
And we al so found that say 20 percent -- Ann Hargrove
coul d probably speak to this nore directly, or Deborah
Davi s.

| f you took 20 percent of what cones in a shop
into a professional cleaner's, that can be done in
wat er because of the nature of the fabric and the
styl e.

However, getting back to Karen, who does have a
great quality and assurance testing lab, | can vouch
for that, at Sears, that $100 or $150 pol yester dress,
| have questions as to whether or not it is not
| abel ed washabl e because it is a status and a price

poi nt issue.
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You know, why are you paying $150 for somet hing
that's washable? So | think that there is a |ot of
consuner education that has to go on in terns of how
they use their fabric care professional.

M5. KOLISH | will let sonme people talk who
haven't had a chance before.

G ori a.

MS. FERRELL: doria Ferrell, Capital Mercury
Apparel, Limted. | would just like to ask, Rick,
because you upset nme with sonething you said about
manuf acturers just taking labels, if they are out of
one, they'll use another. Wwo did you speak to? D d
you speak to manufacturers and get that kind of
i nformation?

MR. ESSMA: | didn't nmake that comment, but |'m
sure it happens.

M5. FERRELL: Ch, I'msorry. Ddn't you say if
they're out of --

MR. ESSMA:  You nean, go fromone box to the
ot her? Sonebody down at that end of the roomsaid
that. | did nmake the coment that |abel manufacturers

M5. FERRELL: But anyway, whoever said that, |
woul d I'i ke to know where that information canme from

Because personally, we at Capital Mercury, we have a
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whol e testing |lab. W never put sonething in there
that we find is not true. And | don't know that any
manuf acturers woul d do that.

M5. KOLISH: Wait. Deborah was going to be
next. Then we'll do Karen and then Roy.

M5. DAVIS: It's somewhat related. Well, |
t hi nk what's probably happened in this area is there
are very responsi bl e manufacturers, but there are a
percentage of |ess than responsi bl e manufacturers.
And unfortunately, they spoil it for the industry.

Anecdotally, we do sonme testing for a designer,
a manufacturer in Los Angeles. And | find it curious
that they continually conme to us and ask us what they
should put on the label. I'mflattered, but we
shoul dn't be their source of information.

And sort of related to that, then, | think that
manuf acturers, you are asking the question why if
consuners want this information aren't they doing it,
it has sonmething to do, | think, with the | ack of
f eedback that manufacturers get.

| think someone el se nentioned this, as well.
When sonet hing goes wong in cleaning, particularly
sonet hing that they brought to the dry cl eaner, of
course, who do they blane? The cleaner

And it's pretty difficult to get a consuner to
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take a garnent that didn't clean properly or finish
properly and get themto go back to where they bought
it and take it back. They don't want to hear anything
of it. The cleaner was the |last one to handle it, it
was the cleaner's fault.

So | think there is a feedback nmechanismthat's
m ssing there because it's difficult to get consuners
to bring the garnment back to where they bought it,
which is sort of ignorance on the part of the consuner
as well that | think needs to be addressed too.

M5. KOLISH: Karen and then Roy.

MS. MUESER: Karen Mueser at Sears. There are
several points | kind of wanted to touch on. Yes,
there are a lot of |arge donmestic manufacturers who do
a wonderful job. They do their own testing and
they' re great.

VWhat cones into play is the global market. W
have a |l ot of inporters. Sone of themuse the CYA
approach. Sone of themare sort of a take-off on
M ckey Rooney and Judy Garland saying let's put on a
play. They decide they want to inport sonme stuff.

And what we find is they have absolutely no
clue that there are laws in this country. Even if
they're American by birth, they don't understand. And

it's conpounded when there are people from ot her
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countries who are doing inporting here in the U S.

The foreign countries have far |ess concern and
under st andi ng of why we do have these things. So
that's another part of the puzzle.

| am encountering things wthin our own
organi zati on. W have buyers who take a dry cl ean
only care nmethod, even if it's for a $45 pol yester
skirt, as a connotation of quality.

And they feel that that is a good thing as
opposed to possibly a negative which nay even decrease
sal es or cause dissatisfaction.

And just a quick comrent, too, about multiple
| abels. Many tinmes manufacturers will use several
different subcontractors. They may be in several
di fferent countries.

And that is one of the places where you often
will get multiple |labels that have differing
expl anations for how to care for a product.

M5. KOLISH: Roy was going to be next.

MR. ROSENTHAL: H . Roy Rosenthal, RCG
Marketing. | work with textile industry apparel and
t he d orox Conpany.

To answer doria, your question relative to are
peopl e using | abels fromstock that are inappropriate

for use, | have nmet with a good nunber of the | abel
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provi ders who have stock prograns.

Unfortunately, in their catal ogs they have
incorrect |abels. And they are sold because they are
in inventory. The other thing we cone across is
peopl e | ook at what other people are doing and assune
it's right.

The big reason why you have | ow | abeling, in ny
view, is that they're scared. Wen you -- and | have
been there from an outsider and sonebody says, wll
you sign off on this | abel being correct and
conpliant, there is a twinge right there.

And it's easier to take the negative, the safe
way, because you're the person who is going to get
those ten itens of 100,000 that get returned because
they put grape juice on it and don't understand why
the laundry didn't get it clean.

It's very visible. So there is a real, stil
t hat ol d-fashioned attitude which says I'mstill going
to play it safe because |"'mnot going to get really in
trouble. Yet this is really not going to bother ne
kind of, especially if you are in famly-run
busi nesses.

| f you have got a fam |y business and you have
joined it, grandpa, who started it, nade apparel

during the tinme when you had to worry about sone of
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the fabrications holding up to even rainwater.

So | think a lot of the reasons you have this
is today they don't -- they want to play it safe
because at that nonent when you're putting your nane
on the line, you get this twinge. And you |ook at
your buddi es and say, well, he did it l|ast year that
way, Sso that's the way |I'mgoing to do it.

That's not an excuse. That's what's done.

M5. KOLI SH: Rhonda and then Ed.

M5. MARTINEZ: Just, again, to doria's point.
| have been in a lot of factories. And if a person
whose primary |anguage is not English is getting paid
piece work to sinply sewa little tag in a garnent and
do hundreds and hundreds of them day after day after
day, that's what they do.

They don't read it. They don't |look at it.
And | don't think malicious intent describes the
manuf acturer or that seanstress, but it does happen.
It happens quite frequently.

MR, BOORSTEIN. Ed Boorstein, Prestige
Cl eaners. Just for the record, before International
Fabricare Institute, there was the National Institute
of Dry Cleaning. And | went through the school in
1956 before nodern care | abels.

And their | aboratory was filled with garnents
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that didn't nmake it, sonetinmes because the cleaner
screwed up, sonetines because the consuner did,
soneti mes because the manufacturer did.

And it was never thus and it still is and
probably will be for everybody's lifetinme. But these
crazy conbinations weren't invented yesterday. W had
a garment |ast year that | ended up paying $500 for.

It was a wool crepe with vinyl trimaround the
button holes. And underneath there was bl ack suede
that we couldn't see. kay.

| do want to establish one nore time for the
record, ny feeling is that if you put a wash | abel on
sonet hing, the consumer can feel it can not be dry
cl eaned.

If you put a dry clean |abel on it, the
consuner can feel it can't be washed. And I'min
favor of nmultiple practices if they're legitimate.

M5. KOLISH: W are going to break in a m nute.

A few people want to talk and then we will go to a

br eak.

St eve.

MR. LAMAR. | just want to nmake a coupl e of
points. Wth regard to -- this is a mnor point.
Wth regard to the do not clean comment, | think that

is in the | aw
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In fact, you' re supposed to say that if you can
not clean sonething, if it can not be refurbished, you
are required to say that it can not be cleaned or it
can not be cl eaned by sone net hod.

So there is a provision in there. And if
that's a problem maybe that's one of the things that
shoul d be | ooked at.

The other thing, too, | am hearing two
different things in terns of the | ow |abeling issue.
One where people are |abeling sonething one way even
t hough others believe it could be | abel ed anot her way
and still be successfully cleaned.

But a second tine where people are saying that
it's | abel ed one way when that's not the correct way
of labeling it.

| think there is a distinction between the two.
One is legal; you may not agree with it, but there is
a, essentially it is a difference of opinion over how
a garnent should be cl eaned or best be cl eaned.

The second one is against the law. And there
is an actionable itemagainst that, and I think that's
a question of enforcenent. | think that goes back to
a point | nade earlier.

And the third one |I'mhearing also is that, ny

experience has been with all the nunber of apparel
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conpanies that | work wwth is they want to sel
clothes and they want to sell as many clothes as
possi bl e, and they want the consuners to be happy.

And again, this is the experience with the
people I"'mworking wth is they want to put on the
best information and they want to sell the nost
cl ot hes they possibly can.

If they're putting on wong information, if
they're putting on inaccurate information, if it's an
honest m stake they will be eager to change it. And |
have heard a coupl e of cases where people have said
we' ve gone back to custoner service, whatever, and
t hey have nmade the change.

And if they are not changing it, | would
mai ntain that the information is not getting back o
them | just want to step away fromthe urge to kind
of say the manufacturers are all out there trying to
do all these evil things to the consuners. |'m not
sure that's accurate.

| think they really want to sell as many
cl othes to consuners and have happy consuners. |
wanted to put that out there.

M5. KOLISH | heard | ess things about evil ness
and slightly nore about maybe sl oppi ness. But anyway,

we'll take one nore coment and then we will go to a
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break. ©OCh, we'll take two comments. We'll let her
and then you, okay?

M5. EASTER  Elizabeth Easter, and I'ma
textile professor at the University of Kentucky and
I|"ma consultant with GE Appliances.

| have to agree with the |ast statenent that
Steve made. | don't think it's intentional. But
soneone el se made the comment that you only get ten
percent returns of defective products.

And that doesn't nean that you only have ten
percent consunmers that are unhappy. One of the things
that we just conpleted was a survey of 15,000 garnents
used in a textile class just to see, since this was
com ng up, what the textile |abels actually included.

And of those about 15,500 garnents, 62 percent
were cotton, which is a very good indication because
62 percent of the market is cotton right now for
apparel itens.

So they were kind of on track. Sone of these
were in their wardrobe, others were in the retai
store. And out of those garnments, zero garnents in
that group were actually washable in hot water, which
was one of the areas we were interested in.

45 percent were washabl e in machi ne, machi ne

wash but cold water, and about 18 percent were dry
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clean only. Yet there were 62 percent cotton garnents
in the product to begin wth.

And sone of the exanples that the students
t hought were unusual they either had to record or
bring in. And one exanple was a mgjor, major intimate
apparel supplier for 100 percent cotton white
under pants that were machi ne wash cold water only.

And a nunber, even though the home furnishings
area does not require the care | abel, there were
numer ous exanples of towels machine wash in cold
wat er .

And they were not deep, dark navy blues or, you
know, black colors. And so | think even though it may
not be so-called intentional, | think that we need to
really |l ook at the issue of how the | abel is devel oped
and what is the reasonabl e basis on which that | abel
was devel oped.

| don't think the realistic |abels out there on
the market is necessarily the best care that that
product could provide when the consuner is trying to
take care of it.

And, you know, you're not really inplicating
that the manufacturers are deceiving the consuner, but
t he manufacturer is not getting the feedback how t he

consuner is caring for that.
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Because | don't think that the consumer is
going to buy those towels and wash themin cold washer
wat er .

M5. KOLISH: Well, | hope if you have the
results witten up that you --

M5. EASTER Well, we're actually, starting
Monday we are addi ng anot her 15,000. So we are hoping
to get about 50,000 garnents by the end of the
senester so that we can have a much | arger survey.

And we're trying to get sone idea of what
actually is on the | abel so that the consuner has
avai l abl e to purchase or that they have purchased.

M5. KOLISH:  Well, our 30 days postworkshop
coment period will probably end before your senester
ends. So if you just provide what you have --

M5. EASTER W can provide you what we have at
t he end of next week, because next week | wll be
teaching care | abeling to students that | have for
textiles in nmy class. And that's the exception and
not the rule at the university.

M5. KOLISH: Thank you. W' re going to take
one nore comment and then we are going to break.

El ai ne.
M5. HARVEY: M nane Elaine Harvey. | ama dry

cl eaning technician at Prestige Cleaners. | really

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

87

want to make just a statenent about the care |abeling.
| believe, well, |I feel that the information

shoul d be specific. One thing in point is that we had

a jacket recently that gave care instructions that

said hand wash warm Do not bleach. Do not wring,

tw st, or dry clean.

Now, what does that nean? Does it nean do not
wing it? Do not twist it? Do not dry clean it? O
does it nean do not wing or twist, or it's okay to
dry clean it.

It's confusing to the consuner who will call
and say, well, | don't know what to do. And so |
think the information that is provided on the |abel,
think it should be specific to say -- well, ny
opinion, | feel that the | abel should say dry clean or
wash, and then go into the specifics about washi ng.

But putting dry clean at the end where it says
or dry clean is confusing because you don't know
should you dry clean it or should it not be dry
cl eaned.

M5. KOLISH Ckay. Well, it's about ten of
el even now. Wy don't we take a 15-m nute break and
cone back at five after eleven. Thank you

(A break was taken.)

M5. KOLI SH: |'d like to start off, the | ast
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gquestion we were discussing before the break was sort
of a long, nulti-parted question | put before you
about why aren't manufacturers responding to what
seens to be consuner preference.

And | was asking are there market inperfections
here at work, is there not a good information flow
back to manufacturers that are aware of consuner
pr ef er ence.

And to sumup, what | think | heard is that
there are a nunber of factors going on, that there is
a feedback problem that things that happen that go
wrong don't go back to manufacturers, they may go back
to the dry cl eaners.

O consuners successfully wash it at honme so
they don't conplain to manufacturers. | also heard
that there nay be a great deal of, | hate to say this,
i gnorance about the rule's requirenents and people are
bei ng maybe sl oppy about how they put |abels on or
what | abels they put on because the industry is |arge,
it's fragnented.

There are people who are very expert at what
they' re doing and people who are | ess expert at what
t hey' re doi ng.

And so there may be many reasons contributing

to this, as well as the fact that sonme people want to
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do dry cl eaning because they feel |ike that may be
safest and they're not willing to put wash for
what ever reason

One of the other issues that had conme out, wll
this lead ne to believe then that manufacturers could
provide this if that was the law, and it m ght not be
a big deal.

But that's the question | want to tal k about
next. Wuld it be difficult for manufacturers to
substantiate, to have a reasonable basis to say that
sonet hing i s washabl e?

You know, how hard is it to determ ne that an
itemis washable? What's the feasibility of doing
that? What's the cost of naking these determ nations?

| think Mary had nentioned that at I Fl you
coul d have conplete testing done for all possible care
nmet hods for the sum of $300. Do other people have
cost data here?

Because one of the issues that cane out in the
witten coonments on the records is that this is not
feasible or easily feasible and it is a costly burden
on the manufacturers and it nmay not benefit consuners.

So | would still like to get people's views on
the cost feasibility point now, if | haven't confused

you by what | have said.
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Does anybody have thoughts on that or you just
can't tell what | said?

Wl l, we have an observer who would like to
talk first.

M5. ANGLIN: Ellen Anglin, fromKmart. The
cost for us testing different care instructions would
be alittle bit higher. Qur lab in-house we find
operate on a break-even. But with the paperwork
i nvol ved and the tracking, we charge about $75 for
what we call a shrinkage test, which is washing an
itemthree tinmes under the recommended care
instructions. Conditioning in between, it takes a
coupl e of days to do.

Each different care instruction, though, would
have to be tested would require separate garnents,
whi ch getting extra garnments from a manufacturer,
especially if it is an overseas manufacturer, can be
Iike pulling chicken's teeth; very difficult to get.

It would add substantially to the cost and
difficulty of trying nultiple care instructions to see
which i s nost appropriate.

For doing dry cl eaning and doi ng washing, it
woul d add sonme, but it wouldn't be as difficult if you
were just testing a particular washing instruction and

maki ng sure dry cl eani ng.
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One barrier we do have to encounter is the
differences in trinms, differences in buttons. W are
under a very tight time frame. And sonetines the
garnents that we are testing are as close as the
manuf acturer can get to actual production garnents,
but sonmething may be ever so slightly different in the
actual production garnents.

And we also -- and a lot of itenms have a
probl em where you may be producing five or six colors
of an item and one color may have sensitivity to a
certain procedure.

We have a couple of colors that due to our
out side consultants we have to have it that particul ar
shade of butter yellow, and that butter yellowis very
sensitive to the whiteners and brighteners that are in
al nost all of the detergents on the market.

We can't change the color. They won't let us.
So we have to do, you know, sonewhat |ow | abeling
because we can not ask our manufacturers to change the
| abel on each different color of an item The nodern
manuf acturing techni ques just won't permt it.

M5. KOLISH: Let me change the question
slightly. | don't nean to suggest that manufacturers
woul d have to test for all possible care nethods,

al though I was intrigued by Mary's notion that it only
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costs $300 for themto do so.

Wuld it be nore difficult, nore costly for
manufacturers if the rule required that you have to
say when sonething is washable, that you put a was
instruction on there, as opposed to having your choice
now of which care instruction?

What are the relative costs of the proposed
anendnent versus the status quo? Does anybody have
views on that?

(No response.)

M5. KOLISH It's free.

Davi d.

MR. DeROCSA: David DeRosa, G eenpeace. Just
fromthe folks we have talked to in the industry, |
assune part of the reason you get |low | abeling is that
what you are doing by putting a dry clean | abel on a
garnment is putting the burden on the cleaner and
saying you figure it out, then you don't have to put a
| ot of details very often

| woul d assunme that testing for washing woul d
be a little nore expensive sinply because there's nore
ability for unknown variables to crop up, whether it
is water tenperature or what detergents people are
usi ng.

And they are using nore instructions with
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washi ng, which, you know, if that starts happening I
t hi nk woul d be better throughout the chain of the

i ndustry, even if the added cost is there fromthe
manuf acturers.

Because that's not only hel pful to people at
home, you know, it can be hel pful to obviously to the
dry cleaners who m ght get further instruction. And
for any new nethods that are cropping up, whether it
is wet cleaning or new nethods of dry cleaning, it
wll give thema basis to sone extent.

But | understand that the cost is there. |
think it's a cost that society is really, often
assunes that the manufacturers have done. | don't
t hi nk nost consuners understand the reasonabl e basis.

| think they sort of assume in anything but the
nost sure stuff that it has been tested. And probably
custoners woul d be rel atively unhappy to find out that
that testing hasn't been done. They understand it
hasn't been done only insofar as they see how often
the | abels are incorrect or ambi guous.

M5. KCOLI SH:  Steve.

MR LAMAR | think in cases where you have a
home wash instruction ready, we are probably not going
to see a significant cost because people are doing

t hat al ready.
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In cases where you have got sonebody who wants
to put a dry clean instruction on, then the cost goes
up in a couple of stages. If they want to put a dry
clean instruction on as well as the mandatory hone
wash instruction, then they al so have to have a
reasonabl e basis for the hone wash.

If they want to put dry clean, a solo dry clean
instruction on, then they have to go through what's
now required for the dry clean only, again proving no
for the hone wash.

So | think you add that cost for those
situations. And | think that's probably going to fal
|l ess on the | arger conpanies and nore on the snaller
manuf acturers who m ght be making, you know, a limted
run of dresses, for exanple, that mght require that.

And | think you' re going to see that throughout
t hat segnent of the apparel industry.

M5. KOLISH: Any other comments?

Mary Scal co and then Dr. Riggs.

M5. SCALCO WMary Scalco. In terns of --
mean, fromthe International Fabricare Institute. |In
terms of cost, it mght be beneficial to ask a couple
of manufacturers to break out what they actually think
that cost would be and then do it to the price point

to the consuner.
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Because in ternms of your cost, what | quoted
you was the cost for testing, just testing. And it's
very reasonable to what she indicated, $75 for
shrinkage, we would test the exact sanme paraneters.

On top of that, they didn't have, as she
i ndi cated, the cost of the garnments that woul d be
destroyed in testing. But | do venture to say that
sone of the information you gain fromtesting, one
type of garnment will then be applicable to another
type of garnment in a line.

So possibly it mght be worthwhile to ask
several manufacturers to do it. This is what the cost
woul d be. And dependi ng on how many runs of that
article, what would the cost that you now or obviously
going to tack to the manufacturer, | nmean to the
consuner be?

Does it work out to $10 nore per garnment you
woul d have to charge if we gave you all that
information, or $5 nore per garment or five cents?
don't know what those figures are. But | have a
feeling it's fairly reasonabl e.

M5. KOLISH: Just one second. Are there sone
manuf acturers here who would be willing to do an
anal ysis like this about sone kind of standard garnent

they mght sell, to undertake the testing and to see
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what it would be anortized, | don't know if that's the
right word, spread out over a thousand runs of
garnments you woul d be selling?

Are there any manufacturers willing to do that?

You woul d, doria?

MS. FERRELL: Sure.

M5. KOLISH:  And you woul d consider to submt
it as a postrecord comment ?

MS. FERRELL: Yes.

M5. KOLISH: | would appreciate it if other
manuf acturers would take the tinme to do a little bit
of analysis. That would be very instrunental for us.

M5. KOLISH: Did you want to say sonething
about that?

M5. WRIGHT: W could do -- Marina Wight, Levi
Strauss & Conpany.

M5. KOLISH Say it again so we can hear you

M5. WRIGHT: Marina Wight, Levi Strauss &
Conmpany. W would be able to provide sonething for
you about that.

M5. KOLI SH:  Thank you.

MR. LAMAR  El ai ne?

M5. KOLISH | will get to you in a second.

One of the things | was interested in is that |

coul d understand and appreciate that costs m ght go
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up. But what the other part of it is, the benefits to
consuners if in fact they now go froma dry clean to a
wash instruction and there are greater costs on

manuf acturers to provide it, consuners on the other
hand save all the costs of dry cleaning if they choose
to follow that instruction and wash it, and how does

t hat bal ance out?

But let's take some nore information on this.

MR, LAMAR. | was just going to say, | can go
back to our nenbership and see if there's any other
menbers that would be interested in doing that.

M5. KOLI SH: Ckay. Charles.

DR. RIGGS: Charles R ggs, Texas Wman's
University. | ama strong advocate of testing.

t hi nk manuf acturers would | earn trenendous anmounts of
information fromtesting. And if at all possible, I'd
like to see, you know, a conplete set of icons

requi red for everything sold.

But speaking for an apparel manufacturer, who
do not represent, but | would assune that part of the
cost that apparel manufacturers would have to dea
with is not just the cost of testing but the cost of
how it woul d di srupt production schedul i ng.

Especially, you know, for Levi | don't think

it's as big an issue where simlar fabrics and simlar
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products. But for a manufacturer who produces a | ot
of different products and contracts for the sewng to
be done el sewhere, | think the inpact on production
scheduling woul d be far nore than the cost of doing
the test.

M5. KOLI SH: Ckay. That would be based on an
assunption you would have to do testing all the tine,
whi ch may or may not be the case since we don't
require that. So | would --

DRE RIGGS: What | amsaying is | would like to
see you require that.

M5. KOLISH  Eric, you had your hand up, and
al so you, Deborah. D d you still want to talk, Eric?

MR. ESSMA:  You have already covered the topic
| wanted to suggest was the cost to consumers of not
doing it or how nuch would they save if we do it.

That was the only point | wanted to nake.

M5. KOLISH: Geat mnd. Deborah.

M5. DAVIS: | guess | also want to reiterate
what Dr. Riggs said, as well. | also would prefer
t hat manufacturers have to test each type of garnent
when they make it because of sone of the factors we
t al ked about before.

You may know that, you know, wool or silk is

sonething that is handled in a particular way. But if
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it's mxed with other types of fabrics, other trins,
et cetera, you can't just go by industry, past

i ndustry understanding of howto treat particular
fabrics.

However, | understand that's not the way it's
done. Because manufacturers are allowed to use past
hi story and general understanding in the industry,
they would apply that also if we changed the rule to
ask themto test or put a |label on for hone washing or
prof essi onal wet cleaning, for that matter.

Therefore, | think the cost of that type of
testing would go down over tine. Initially there
woul d be nore cost because there hasn't been that kind
of testing on a wde variety of fabrics on the market.

As that was done for each type, that becones
part of the pool of know edge in the industry, and
therefore the testing doesn't have to be done each
time. So that cost would conme down.

M5. KOLISH: Well, let nme explain that we are
not against testing. W think it is often a very good
way to acquire a reasonable basis for a garnent.

And | think you may have observed in the cases
t hat we have brought that manufacturers, when they
didn't have a reasonable basis for their care

instruction, it often was because they relied on past
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experience that was not applicable to the garnents
t hey had at hand.

So al though we haven't mandated it because we
think it mght be too costly and unnecessary in every
i nstance, we are certainly in favor of testing when
it's required. And we would |ike manufacturers to use
good judgnent and commobn sense about choosing the type
of reasonabl e basis they're relying on.

There are two people in the audi ence who want ed
to talk. GCkay. Three maybe. Go ahead.

M5. HUDDY: Kat hl een Huddy, Good Housekeepi ng
Institute. | think it is very inportant when you get
an assortment of manufacturers to do this testing,

Levi is great. They have an in-house testing | ab.

The little guys, get a bunch of the little guys
because they don't; they outsource their testing or
they rely on their overseas manufacturer to give them
sonme sort of test result.

So | think it's inportant to get their comrents
and how nmuch it woul d cost them

M5. KOLISH: Are there sonme small manufacturers
here? | know there's baby cl ot hes manufacturers.
Wbul d you consi der yourself a small conpany or a |arge
conmpany?

AUDI ENCE MEMBER: We're not the small conpany
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you' re | ooking for.

M5. KOLISH: | tried.

Maybe, Steve, your nmenbership m ght include
sonme small conpanies as well as |arge.

MR. LAMAR: | can check

M5. KOLISH So there are sone ot her conpani es.

M5. MCKENZI E:  1'm Sheva Mkenzie of J. Crew.

Basi cal ly, we subcontract all of our work out
to i ndependent | aboratories. And we also get feedback
fromthem about recommended care and so forth.

We have |like basically a base price that |
have, you know, a package price, | would say, that we
set up with all of our independent |aboratories for
our vendors to send over the fabrication and/or
garnent to have tested. So we get all of our
recommendati ons, our care recommendations fromthe
i ndependent | aboratories.

M5. KOLISH: Excellent. The gentleman next to
you.

MR OVADIA: |I'mVictor Ovadia. |I'mwth
Speci al i zed Technol ogy Resources, Str. And we are an
i ndependent | aboratory.

| think the franme of reference pricing costs of
testing that have been discussed here are well within

the reasonabl e price range from an i ndependent
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| abor atory.

I f there was going to be a manufacturers study,
we woul d be nore than happy to participate. And |
think that part of what should be realized is that
routi nely independent |aboratories are doing care
| abeling on a daily basis, both verification and
devel opnment care | abeling.

And if this was a problemw th interruptions in
production, | don't think we'd be in business. |
think, I ampresum ng that the reason we are getting
so nmuch work from manufacturers is because they
realize the cost of not testing is much nore
significant.

Fi nding the problem before it becones a
manuf act ured product is much nore econom cal than
produci ng the defective product.

M5. KOLI SH: Thank you. A couple here.

Mel i nda and then JoAnne.

M5. OAKES: Melinda OGakes, QVC. It has been ny
experience that once a manufacturer or a mill
under stands that you are going to be testing their
product, you get a nore reliable product.

The year that we had sonething that came in and
everything failed because the weights were | ow, the

next year everything canme in with the weights just

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

103

exactly right. It was a mracle.

And it was because they had a | ot of sanples
with a lot of holes punched and a | ot of, you know,
sporality in shrinkage. W had test marking done on
it.

| think that if this beconmes a kind of a rule
or sonething that is |ooked at a great deal, that the
mlls are going to be a little nore careful about what
they're putting out, they're going to be a lot nore
careful about what they're representing.

| think manufacturers are going to get fewer
surprises fromthe vendors, and then the consuners
wi |l have fewer surprises.

M5. KOLI SH: Speaking about the mlls, it
rem nded ne that although, | forgot who said this, but
mlls, although they're not under a care |labeling rule
requi renent, all businesses are making representations
to ot her businesses on which people are going to rely
that are material.

They have an obligation under the Federal Trade
Comm ssion Act to nake certain that those are not --
that they're accepted and that they have a reasonable
basis for their claim

So for a mll to say sonething is dry clean

when it is not and it should only be washed, that
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could be a violation of Section Five. So they do have
potential liability fromus, although that would
probably be a hard area for us to uncover on our own.

It m ght be sonething you all would need to
tell us or that you all would take care of in the
normal course of your business practice.

If they say dry clean and it can be dry cl eaned
or washed, that wouldn't probably be a Section Five
violation. But | just wanted to nake sure that people
know that even mlls have responsibility for the
statenents they nake to others they pass on.

JoAnne.

M5. PULLEN: JoAnne Pullen, ASTM In the work
that | have done with ASTM for the past 22 years and
with care labeling as its chair since 1989, | can say
that the people that we work with are very
consci entious about tying to put out a product with a
good care | abel on it because they know they' Il | ose
custoners if they don't put out an accurate care
| abel .

They have al so shared their information about
what they test, what problens they have had to inprove
our standards. And they have voluntarily, because
they would like the reliable evidence to be voluntary,

and yet they're dealing wwth a | ot of downsizing.
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Sone are going into other North Anmerican
mar ket s besides the United States. So we have just
put out, and it will be in the books this year, a
guide to care processes and the international test
met hods that are associated with each care process.

So that now the manufacturer/retail er, whoever
wants to look at it, has avail abl e when the garnent
says machi ne wash, here's the ASTM infornmation, the
AATCC i nformation, the Canadi an standards, and the | SO
standards associated with that direction.

The sanme with bl eaching, drying, dry cleaning,
and ironing. So by providing information through
vol untary standards, | think that we can inprove the
quality or maintain the quality in the industry
w thout regulating the quality.

They' ve also informed us in these neetings that
even with blue jeans, they test every new | ot because
even the dye manufacturer may change the dye
formul ation without notifying them that those
formul ati ons change every so often.

So, you know, the mechanisnms for reliability
are there. How we informsone of the manufacturers
about the information is an energi ng concern because
the textile colleges are not there. The technical

expertise is not there.
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And ASTM just started a brand new standards
proficiency training so that people can send their
people to ASTM or to AATCC. AATCC al so has the sane
t hi ng.

So the technical tester can go there now, get
trained in one to two days about how to use the
machi nes, how to read the results, and conme away wth
a package that responds to what we found is a narket
need.

So we are responding to that, sonme of the
concerns that are here today. But we are doing it in
t he market pl ace, not as a regulation. And | would
like to pronote that concept.

Thank you.

M5. KOLI SH: Thanks, JoAnne.

| want to nove on to environnental issues in a
mnute or two. But first I would like to get alittle
nore feedback on a couple of things that sonme of the
comments raised, the witten comments, which is that
garnents that m ght be washable at honme can not be
easily refurbished by consuners to a satisfactory
degr ee.

Now, maybe that question has gone away because
manuf acturers actually use these testing protocols,

voluntary or manufacturer established, that woul dn't
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be an issue.

It was raised as a coment saying if you nake
us do this, consuners aren't going to be happy with
the results.

Anot her issue that canme out in the comments was
that the life of a garnent can be shortened if it is
washed rather than dry cleaned. And so that woul dn't
be good for consuners.

So | wanted to put that out, along with the
consi deration of, you know, what are the costs and
benefits here? Consuners nmay save the cost of dry
cl eani ng when they wash it.

The garnent life nay be shorter, but maybe it's
of fset by the savings fromdry cl eaning and they can
buy sonething new. Do people have views on that? |
woul d i ke to just cover those couple little areas and
t hen nove on to environnental.

Mary.

M5. SCALCO Mary Scalco. In terns of, | think
it is not would it be harnful to the garnent, but the
first itemthat comes to mnd is black cotton shorts
in the sunmertine.

If they are a $15 pair that you use to work out
in the yard, you don't care that the dye eventually

fades. |If they are a $75 pair that you use as wal ki ng
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shorts to go to work in, then you're going to dry
cl ean them because you care to retain that color a
little bit.

Dockers, there is no reason why they can't be
done in the washing machi ne at honme. But because the
wor k pl ace says you want a sharp crease in them
peopl e take themto the professional care people so
t hey can get that | ook.

So it's not always the life of the garnment but
sonetinmes it is what society thinks is acceptable.
Men's shirts, they are done professionally, not
because you can't wash them at home but because you
can't finish themat hone to the degree of that crisp
| ook that society has deened that they should | ook
li ke.

M5. KOLISH: | disagree. If | worked really,
really hard at it | can do it.

M5. SCALCO That's exactly it. [If you work
really, really hard at it. |If you work really, really
hard at it and you wet them down and you put themin
the refrigerator |ike your nother used to do and then
you iron them when they're cold, you can get that
really crisp finish. But nobody does that anynore.

M5. OAKES: No, you put themin the freezer and

then you pop themin the m crowave.
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M5. KOLISH: W are going to consult and then
conpile tips as a part of this proceeding, too.

Pat .

M5. SLAVEN: That was one of the coments that
we found when we conpared the hand washing the dry
cl eanable shirts. People don't like to iron

| started ny career in textiles when | was 15
ironing for rich ladies. | amstill at it. But
that's a very definite issue.

M5. KOLISH: Well, is there a possibility that
dry cleaners, you could wash it at honme and save sone
of the noney, maybe pay a reduced price to have it
pressed at your dry cleaner?

M5. SCALCO W do have press only. I'msorry.
Mary Scal co. You can take it to a dry cl eaner and
have press only. | don't know if you woul d consi der
t he reduced reduced enough.

M5. OAKES: The other thing that happens --
Mel i nda Oakes. The other thing that happens is that
the first season or two seasons that you wear the
bl ouse, you take it to the dry cleaner. The third
season, it's an old bl ouse, you wash it.

M5. KOLISH You're willing to take a risk at
t hat point.

M5. QAKES: Yeah, it's an old bl ouse.
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MS. KOCLI SH:  Pat.

M5. SLAVEN. On the press only issue, years ago
| lived in Europe and it was fairly common to take
things to the cleaners sinply for pressing. And here
in the states, | have taken itens to ny | ocal
cl eaners and worked out a special deal. But that's
personal opinion rather than Consuners Union.

M5. KOLISH Geat. But keep in mnd that we
have consuners, through this Corox and other study,
saying that they prefer nine out of ten tinmes to have
t hat washing instruction, which mght nean they're
willing to do the ironing or they're not going to iron
it and they'll be happy with or they'Il do a nediocre
ironing job, it won't be that crisp a look but it's
satisfactory to them

M5. SCALCO O it mght be that the itemwe're
tal king about in that particular study is sonething
that doesn't require ironing. It mght be a sweater
where they can easily refurbish it.

M5. KOLISH: | said | was going to take this
lady first and then we'll go to you.

M5. MCKENZIE: It's Sheva Mkenzie, J. Crew
If we give thema preference on the care |abel, let's
say for instance we have tested this particular

garnment and it can withhold, it can w thstand washi ng.
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But let's say the price point, okay, |ike maybe a
hundred dollars for this shirt, if we put machine wash
or hand wash or whatever on this particul ar garnent
and say or dry clean if preferred, that's giving the
custoner an option.

So is it inappropriate to put that |abel on in
t he garnent?

M5. KOLISH: No, absolutely not, if you have a
reasonabl e basis that both of those will be okay.

M5. MCKENZI E:  Okay.

M5. KOLISH: Providing nore information
voluntarily that's truthful and accurate is al ways
okay.

There were sone ot her people, and | |ost track
of you.

Jacki e and then Davi d. D ck.

MR, SELLEH Dick Selleh from Suprene C eaners,
M d-Atlantic C eaners and Launderers Association. In
reference to the finishing aspect of a garnent, |abor
is our, we are a |labor intense industry.

And to encourage or to, that a press only area
of involvenent as opposed to not the total picture,
that the consumer does half of the, or a third of the
process and the dry cleaner finish the garnent is,

think it's inappropriate.
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Because many tines in the care and handling of
the garnment, if it's cared for inappropriately, then
the finishing process is |aborious and invol ved.
Wereas if the servicing organi zati on, whether it be
wet cleaned or dry cleaned or however it's handl ed,
then it can be serviced and taken care of and finished
in the appropriate manner.

M5. STEPHENS: | would like to tag on to what
Dick is saying. To ne the option of having a
prof essional service, whether it is dry cleaning or
wet cleaning, it entails not only the care process,
but al so spotting or stain renoval, which is an
integral part of dry cleaning, as well as finishing.

And, you know, also reiterating what D ck said,
if the consuner does half the process and then takes
it to the dry cleaner for refurbishing, then, you
know, they may have even done sone hone spot
treatnents in which case, you know, may have even
damaged the garnent at that point.

So then the dry cleaner is left with the onus,
or the professional wet cleaner is left with the onus
of trying to either repair the damage or they can't
return the garnent to the point where it's conpletely
ref ur bi shed because of sone care procedures that were

done at hone.
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So I"'mdefinitely in favor of very specific
wor ds here, you know, either you can wash it or you
dry clean it which is all enconpassing to ne as far as
| " m concerned, including stain renoval and finishing.

M5. KOLISH: Qdoria, Ed, or ny people, if
peopl e do have information about how a garnent life
m ght be shortened, be it machi ne washing versus dry
cl eaning, and the relative costs and benefits, because
| haven't heard anybody really sort of address that.

In other words, it canme out in a comrent and |
didn't know how serious of a concern it was. So |
guess if | don't hear nmuch, anything nore about it,
we'll just set it aside.

So if you have things to say about that, fine.
But 1'll take doria now.

M5. FERRELL: | just wanted to clarify
sonet hi ng you asked ne. Wen you said would we want
to put honme washing if it shortens the life of the
garnent, do you nean like |less than 25 washi ngs?

Because that's usually what we try and go for.
Because | know that we would not want to put a care
that would shorten the |ife of the garnment.

M5. KOLISH. Right.

M5. FERRELL: If it's not reasonabl e.

M5. KOLISH: | actually don't know what is
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meant by that. This was a comment nmade by severa
comentors when they filed it, and | don't renenber if
there was any specificity about the nunber of

washi ngs.

MS. VECELLI G No.

M5. KOLISH: Ckay. It was just a general
comment about it.

Pat .

M5. SLAVEN:. Pat Sl aven, Consumers Union. On a
nunber of washes, we have recently taken the care
cycl es out between 20 and 50 for several, either
apparel or home furnishings.

And it's amazing. Things hold up very well.

We see problenms with fading, but the garnment still has
structural integrity.

M5. KOLI SH: Ckay. Wiy don't we nove on then
to sonme di scussion about environnental inpact of the
proposed anendnents.

As you know, one of things that was inportant
to us as we began this was the EPA actions regarding
PERC.

And do people believe that if we had required
home washing instructions that it would lead to a
significant or neaningful reduction in the use of

PERC, and does anyone have any information about
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consuner concerns about PERC?

We noted that Eric's study doesn't go to that
point. It seened to have elicited nore concerns about
costs. But is there other research out there, or does
t he EPA have any comments about consuner information
t hey m ght have?

M5. STROUP: This is Cindy Stroup wth EPA
And | don't have consuner information. And | see
Steve Rosoto, well, he was here anyway.

From the nunbers that | have seen and that |
t hi nk have been shared probably with everyone here, it
woul d appear that the dry cleaners, the dry cleaning
i ndustry has done an excellent job of reducing the use
of PERC over the last ten and twenty years.

| think it is about -- Steve knows the nunbers
better than | do. But | think it's |less than half of
what it was ten years ago. And that's the trend that
| woul d guess surpass any inpact that consuners'
deci si ons about washing at honme woul d have on the
overall use of PERC.

| don't know that. |'mjust guessing. | read
the environnental assessnent, and | guess the one
thing in there that | would agree with is that there
isn't any real data that | amaware of to predict what

t he change in behavior is going to be and what the
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increnental effect would be on PERC use, nor does it
really address the detergents and the water use of

i ncreased washing at hone and the environnental inpact
of those things, as well as what kinds of detergents
and now with the first |liquid carbon dioxide machine
going in place next week, what the inpact of that is
going to be and the chemcals that are part of that

pr ocess.

So | think there's many nore questions than
answers at this point.

M5. KOLISH | renenber, and maybe | renenber
it incorrectly, but | thought it was in Consuner
Reports, reading an article about consuners reacting
to the snell of dry cleaning solvents, either having
allergies or not liking it occurring, you know, not
havi ng that snell.

And | don't know whether that's something from
t he sol vent being used too often?

M5. STROUP: And why is the snell still there?

M5. KOLISH: Yes. And that there was sone, |
remenber readi ng some consuner reaction to that type
of thing and al so sonme people not wanting to |live near
dry cl eaners because of health issues and stuff I|ike
t hat .

Do peopl e have issues about that? Dr. Riggs
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has his hand up, and I'lIl let himgo. And then maybe
Pat w Il answer sone of those things, and then David.

DR RIGGS: | think | can talk a long tine.

| think in terns of consumer perception, it is
my experience in talking to consuners that nobst
consuners have no idea what dry cleaning is.

And in fact, | would guess if we went around in
this roomwe would probably find a | ot of
m sconceptions in this room

Dry cleaning is not necessarily using PERC.
And usi ng PERC and reduci ng exposure to PERC are not
necessarily the sane issue. There are sone dry
cl eani ng machi nes that use perchl oroet hyl ene and
recover amazingly high percentages of it, reuse it.

The soil that's renoved and the detergents that
are used, and | think that is an issue that becones an
environmental concern, is treated as a hazardous and
appropriately treated.

And that soil contains an unspecified
contam nant that conmes in the wear, which becones one
of ny unknowns in terns of environnental issues if you
wet clean it or wash it, that soil is in the sewer.

Al so, pugitive dyes that are released fromthe
fabric now go into the sewer when wet cleaning and

they're, | see themas hazardous waste in dry
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cl eani ng.

There are al so other solvents besides
perchl oroet hyl ene that could be indeed part of the
case.

The reduction of PERC is not so nuch a matter
of cleaners swtching from PERC to other solvents as
it is higher recovery rates of PERC that is being
used.

So I'"'mnot at this point willing to concede, in
fact, | honestly don't know what the nost
environnmental friendly cleaning technology is. |
woul d, you pick a side and I will argue the other
because | can see scenarios where dry cleaning could
be nore environnentally and scenari os where wet
cleaning is nore environnentally friendly.

| think the answer is really still unknown.
And in addition to that, it becomes a cleanability
issue that | think we haven't even nentioned. Soils
that are renmoved in dry cleaning easily are difficult
to renove in |aundering and vice versa.

Things that are renoved easily in wet cleaning
or laundering are sonetinmes very difficult to renove
in dry cleaning. And the professional cleaner uses
what ever technol ogy is nobst appropriate.

A lot of the things that would cone into a
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pr of essi onal cl eaner saying dry clean only, if they
have a soil that requires water, they use water to
remove the soil

So I think the environnental issue, | don't
know the answer. And | would chal |l enge whoever cl ai ns
t hey know the answer to a debate.

M5. KOLISH: Are you going to take that
chal | enge, Pat?

M5. SLAVEN. No. Pat Slaven from Consuners
Union. In our February, '97 article, our policy group
did studies in apartnments in New York City that were
above dry cl eaners and found el evated, an el evated
anmount of PERC in those apartnents.

They al so had staff nenbers wear freshly dry
cl eaned jackets and wear a PERC nonitor. They found
that the em ssions varied widely. | |ooked at the
report before this neeting. A lot of it depended on
whet her it was new equi pnent.

There were different kinds, as | renenber,
there were different kinds of dry cleaning equi pnent.
The ol der equi prent had hi gher em ssions than the
newer equi pnment .

There was al so sone indication that it was the
care taken in dry cleaning that depended on the anobunt

of PERC that was left in the jacket. And the
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recommendati on was to take the clothes out of the, the
garnents that you have professionally dry cl eaned,
take them out of the plastic bags and air them out.

There is a note here that you can get the ful
report for $5 from Consumers Union. | could get sone
additional information on that. But again, that work
was done by our policy group rather than our textile
group.

M5. KOLI SH:  Thank you.

Syl vi a.

M5. EWNG Cetting back to | think the initial
guestion, as | understood it, what wll having | abels
that say that you can clean garnents at home nean in
terms of pollution prevention.

| think that there's a different -- we'll do a
little logistics here. | think that there m ght be a
di fferent market.

We do have research that said that people were
willing to go further or to conme fromseveral mles
away to take advantage of a fabricare professional
t hat wet cl eaned.

And we have custoner satisfaction surveys that,
you know, we'll hold our science up to anybody who
wants to question that. So we know that that is

preferable within that market sector.
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But when it conmes to hone | aundry, there may be
peopl e who, in the Corox study, they just, they don't
want to go to any fabricare professional. And that's
beyond our research.

| do know that | feel confident about the wet
cl eani ng detergents and products which we have tested
and which we are continuing to test nore than | do
about the ph levels, about sonme of the hone | aundry
detergents and sone of the really aggressive products
that are used in hone |aundry.

So | think that's a whole different area of
concern that is still open. But in ternms of waste
wat er and products that cone out of wet cleaning, we
are very confident that it is an environnentally
preferable way of doing things at this point and tine,
and we will continue to research to nake sure that we
can mai ntain that claimhonestly.

M5. KOLI SH:  Davi d.

MR. DeROSA: To speak to the, the point on the
agenda is first of all the proposals's inpact on the
use of PERC, the proposal of course being to require a
washi ng instruction on itens that can be washed at
hone.

And beyond the fact that consunmers want this,

and the second bull et point under there being that
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home washing is nore environnentally friendly, it may
be a debat abl e point.

Certainly wet cleaning where the chem ca
i nputs and out puts have been tested, there can't be
much question as to whether that's environnental ly
sust ai nabl e.

But that doesn't get at the whole cost and
conveni ence issues that is part of the reason why
consuners wanted to avoid dry cleaners rather than
avoi d PERC.

| do think that, froman environnental point of
view, the understanding that wet cleaning is in nost
cases going to be very environnentally saliable, that
home washing m ght be next and that dry cleaning as it
currently is constituted with PERC and hydrocar bon
solvents would be the least, sinply on an
envi ronnmental point of view, the |east desirable.

And that's sonething that may change as sone
new dry cl eani ng technol ogi es conme out, especially
carbon di oxide, which really can't be addressed yet.

The whol e idea that PERC use is going down
sinply because dry cl eaners are investing sonetines
tens of thousands, tens of thousands of dollars in new
machi nes that are going to get higher mleage isn't

going to aneliorate sone of the other concerns that
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cl eaners have in that their |andl ords and custoners
have, whether they're co-located, as Pat brought up,
their superfund liabilities with any sort of an

acci dent, which any kind of machi ne can have.

They may be less likely in newer nmachines.

They may be | ess problematic if you have a spill pan
under your PERC nmachi ne.

But if you have got a toxic solvent in a dry
cleaning facility, and especially if people have just
bought a new one that they want to use for the next 15
to 20 years, then there is still that possibility for
contam nation into the soil, into the groundwater.

And it creates issues for |andlords who m ght
want to | ease that space out later, sell the building,
what ever el se.

So that's where | would really like to see this
envi ronnent al di scussion nove to and the problens that
sone of the labeling issues would have.

G eenpeace would like to see, and we know nost
of our nenbers would. W only represent about 300, 000
menbers in this country, but we do work on a gl oba
basi s.

W have mllions of nmenbers in Europe and
around the world who are simlarly affected by what

the U S. does inits care |abeling rules.
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You know, we will put off the discussion for
where wet cleaning labeling is going to go until this
afternoon. But these things all interconnected.

We really think that the |abeling requirenent
shoul d be that everything is tested for honme wash
because it is what consuners want and it's nore
environmental ly preferable to nost of the existing dry
cl eani ng nmet hods t oday.

If that is not feasible and things do require
any sort of refurbishing or whatnot that would cone
nmostly from professionals with the right equi pnment and
ri ght experience, wet cleaning would be the | ogical
thing to require testing next, especially if it's
sonet hing that you al ready know can be washed but
isn't finished ideally, and then dry cl eaning would be
tested, would be tested |ast.

And | think nost people assune that dry
cl eaners can do just about everything, which doesn't
mean that the dry cleaners wouldn't use sone help in
terms of what the labeling tells them about the
clothes and their care.

But that would be, from an environnental point
of view, that would be the logical way to work this.
And that's what the proposed amendnent that we're

di scussing this norning would |lead to a decrease in
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PERC use.

And it would |l ead to changes in the industry.
And the FTC can't ignore the fact that what it does in
| abel i ng has a huge i npact on what consuners know,
what cl eaners do, and slowy, perhaps too slowy, what
t he manufacturers are actually making.

And if certain trends or buttons or whatever
el se are problematic, that the nore things are | abel ed
for home wash, the nore things that are | abeled for
wet cl eaning, these are going to have an inpact on
fabric and garnent design, as well.

M5. KOLI SH: Does anybody el se want to address
any environnental issues?

D ck.

MR. SELLEH: Yes. H . 1'mDck Selleh, from
the Md-Atlantic C eaners and Launderers Associ ati on.
One of the things that we as the dry cleaning industry
are facing is that the education and the promul gation
of the, what is dry cleaning?

As Dr. Riggs stated, the public generally
speaking, is not aware of that term \Wat does it
mean? Is it dry cleaning?

Dry cleaning is a wet process. W try at
Suprene C eaners and t hroughout our organization to

educate consuners in that it is a wet process.
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This is done on a very small basis. In
nmetropol itan areas throughout the United States, and |
will only speak to the United States, but in
metropolitan areas throughout the United States, 70
percent of the dry cleaners are of Asian descent or
t hat vernacul ar.

Many tinmes there is a conmunication problem
within our servicing industry that creates a probl em
for the consuner either by a |l anguage barrier or
ot herw se.

We continue to profess consuner orientation and
consuner education, but that's fromthe industry's
per specti ve.

From t he manufacturing and fromthe retailing,
it is indeed, and in educational facilities it is a
continuing and an ongoi ng process for the consuners to
understand what is dry cleaning, what is wet cleaning,
what is washi ng?

Now, dry clean is a washing process also. Do
we state that? I1t's an ongoing problemfor consumner

education and manufacturing education, retailing

education, right down the line. It's up and down the
boar d.

Thank you.

M5. KOLISH: Al right. Well, I thought -- oh,

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

127

yes, Ed.

MR, BOORSTEIN. Ed Boorstein, Prestige
Cleaners. | just want to be sure there is a
di stinction between hydrocarbon cl eaning and
per chl or oet hyl ene.

The nodern hydrocarbon, the nost prom nent
sol vent is DF2000, created by Exxon. W've had it for
two years. It is not at this point considered a
hazar dous substance. Flammable, explosive, yes. But
not hazar dous.

M5. KOLI SH:  Funny distinction.

MR, BOORSTEIN. There are safety features to
keep it fromflamng up or exploding. But it is
different stuff. And it even snells good.

| used PERC for many, many years and it is a
terrible snell when it escapes. But petrol eum
particularly DF2000, is a different type of solvent.

And the public, of course, the general public
has no conception that there's nore than one kind of
cl eaning fl uid.

Now, the people who conme into ny shop were well
i nformed when | went into the DF2000 and our wet
cleaning set-up. And they loved the hand of the
petrol eum cl eani ng.

And | al so have a program whi ch we have been
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wor king on for two years to try to do clothing care
for people with chem cal sensitivities, petro chem cal
sensitivities, sensitivity to perfunes.

And | invite them back into the back of the
pl ant where the machinery is, and a fair nunber of
themcan tolerate it and find nothing bothers them
frombeing that close to the operation. Ohers wll
start to get a flutter as soon as they get past the
count er.

But there has to be, if you want to understand
petrol eum understand the inplications for the
environnent, that there is a difference, |liquid carbon
di oxide, as Cndy said, the first nmachine is just
going in for retail use. And it's going to take tine
to see whether it is a viable cleaning fluid.

Thank you.

M5. KCLI SH:  Peter.

MR. SI NSHEI MER.  Peter Sinsheiner, the
Pol I ution Prevention Education and Research Center.

We carried out a conprehensive conparative anal ysis of
prof essional wet cleaning to dry cleaning, which
included a full environnental assessnent.

And we did not include in that hone | aundry.

So to this particular point |I'mnot sure how nuch |

shoul d address this to this norning or this afternoon,
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but the results of our study indicated that PCE use
still is a considerable risk in dry cleaning.

It constitutes two percent of hazardous waste
production, which is a substantial percentage. That
it is a HAP, which is a hazardous air pollutant, which
at the introduction was di scussed as a notivation for
this rule process to begin wth.

And it is being now currently regul ated by the
U S EPA as well as the state and regional air quality
agencies in the United States.

There is a substantial problemw th conpliance
with the national ANISHA as well as state and regi onal
ANl SHAs. There was a study that was done in New York
of 200 dry cl eaners, a spot-check, where three of the
200 dry cleaners were in conpliance with the U S
ANl SHA.

The State of Massachusetts did their study
where six percent were in conpliance, which indicates
that there's real problens that dry cleaners have in
actually conplying with the regul ati ons, which have a
di rect consequence of PCE exposure fromdry cl eaners.

So any rul emaking that the FTC does to reduce
the use of PCE either through hone | aundry as well as
for professional wet cleaning, which we wll discuss

this afternoon, | think is an encouragi ng way to go.
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M5. KOLISH: Thank you. | think having heard
all of this, I would like to nove on to the last half
hour of our norning session to a discussion about if
t he Comm ssion were to decide that there was a factual
| egal basis for anmending the rule and adopting the
proposed anendnent, and | have heard a lot this
norning that's been very interesting and hel pful to us
i n our decisionmaking process that we will go through,
if we were to do this, how could we do it to ensure
that consuners get the information they want and need
and at the sanme tinme mnimze burdens on industry?

| nmean after all, we don't want to sacrifice,
you know, meke it so costly, so difficult to conply
that consunmers are injured or it doesn't work or it's
j ust inpossible.

So let's talk pragmatically about what's the
best way of executing this if we wanted to go there?
How could we inplenent this in the nost effective way?
Do we need nore criteria about eval uating whether a
garnent is adequately refurbished through honme
| aunderi ng versus dry cleani ng?

It sounds |ike ASTM has procedures, their
manuf acturers have procedures. There is still this
open question about ironing, but of course consuners

can probably tell when they're 100 percent cotton
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shirts they are going to be difficult to iron and make
sone deci sions on their own. Mybe you can tal k about
t hat .

Shoul d manuf acturers be encouraged, all owed,
required to state a preference between options?
mean, one thing we already see in the marketpl ace that
sone people have alluded to is it wll say nachine
wash, dry clean for best results. [It's not required,
but people are doing it.

Wuld it be | ess burdensone for manufacturers
and nore acceptable to manufacturers if the pernmanent
| abel had one care nessage but they could provide
options in another way through a hang tag or package
inserts, or it not a labeling issue cost?

| nmean, we went through this whole synbols
thing to try to reduce the size of the | abel for
international exports and trilateral purposes. So |
hate to go towards saying nmake this |abel |arger

But maybe the benefits are greater here for
that purpose. So |'mopen to ideas and suggestions
about if wanted to go this way, how do we do it so it
wor ks best for everybody?

Dr. Riggs.

DR. RIGGS: Charles R ggs, Texas Wnman's

University. | guess ny first thought when you say
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maybe we need sone clarification fromFTC, if we are
still going to have a definite switch to icons rather
t han worded instructions, then sonme of these things we
are tal king about in ternms of recommended, things of
that sort becone very difficult to portray on an icon.

Should we | ook to the icons, or are we still
dealing with worded instructions or? Can you bring us
up to date on that?

M5. KOLI SH:  Qur anendnent to, on care synbols
| ast year was to permt but not require them So
manuf acturers have the option of using those where
they were. They can always, and in fact probably need
to supplenent icons with words in sonme instances
because the icons don't necessarily address every
si ngl e concei vabl e care issue that would cone up.

So right nowit is not a mandatory thing. It's
voluntary. | don't think I'd get seeing people
relying exclusively on synbols in the market pl ace.
hope that clarifies that.

Steve and then Davi d.

MR. LAMAR: El aine, Steve Lamar with AAMVA. |
think one of the things, and I'mtrying to figure out
how this m ght work, is because of the noving to the
icons, if you nove to a mandatory wash instruction and

then if you want to put a dry clean instruction on
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there, then you're going to have a situation -- and if
sonebody wants to not put the icons on, | nmean not put
any words on, if soneone wants to put a dry clean
instruction and no words, then you are going to have a
situation where you' re going to have the honme wash
icon and a dry clean icon.

And I'm wondering if you are then forcing the
use of words to say an or, or recommended, which then
seens to go backwards in ternms of doing the icons to
reduce the use of words.

And this is just, | nean, help ne think this
through. | was trying to figure out are you going to
have the two of themup there together, and | don't
know t he answer to that.

M5. KOLISH: Well, the two of themtogether,
and, JoAnne, correct ne if |I'mwong about this, is
sonet hing that already existed in the European --

MR. LAMAR It is involuntary, right.

M5. KOLISH: It is voluntary, but it is wdely
used. Am|l right?

MS. PULLEN: Right.

M5. KOLI SH: And so they already, those
consuners already see that. And we expected that
woul d be, permtting synbols to be used that consuners

woul d need education about them anyway. And then we
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took a lot of grief about allow ng synbols, to tell
you the truth

But we al so thought that consunmer education
could go a |l ong way towards hel ping consuners adapt
and nake the transition to synbols. And we did a
whol e | ot when we first announced this.

| think there's probably opportunities to do
nore as an ongoing thing. |In fact, the things |I have
heard today lead ne to believe that nore consuner
education is going to be worthwhile.

And | thought maybe in our 4:00 end-of-the-day
session we mght tal k about sone additional
initiatives that we m ght undertake for business
education, consuner education, enforcenent, get your
i deas about that.

But | realize that maybe that woul d be
confusing, but maybe consuners would interpret it to
mean | can use one because it is not X d out.

MR, LAMAR. O would they interpret it to nean
both? | mean, just a question. It occurred to ne
based on your conversation about some peopl e that
m ght use, do part of it at honme and then part at the
prof essi onal | aunderer and then they ruin the garnent?

Woul d sonebody interpret that to nean both

processes need to occur?
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M5. KOLISH: | don't know. W would find out.

G ori a.

MS. FERRELL: doria Ferrell, Capital Mercury
Apparel, Limted. | find that the custonmers | am
doing the care synbols for also want the words. No
one has conpletely switched just to the synbols.

Even though we are legally allowed to do the
synbols now, they still want the words to go with it.
So we are doing it on the bags and we're doing it on
t he | abel s.

And getting back to sonething el se you posed
about maybe having it on additional item a hang tag,
a sticker, sonething, that's just even nore costly,
since | do the buying of themalso, than putting it on
a |label, or a printed | abel.

So | personally, ny conpany would not like to
see an additional item | would like to keep it al
together on one item

M5. KOLI SH:  Ckay.

M5. ANGLIN: Ellen Anglin, Kmart. W have al so
found that while nore information is good, once the
| abel gets to a certain size, it irritates people and
they just cut it out of the garnent.

M5. KOLISH: | have heard that before.

Pat .
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MS. SLAVEN. W actually recently saw a pair of
socks that had the A NETEX | abel conplete with a wash
synbol and dry clean synbol, and it was strictly the
synbols. W brought it into the office just to show
everyone. No words.

M5. KOLISH: And was the dry clean X' d out?

M5. SLAVEN: No. No. It was a dry cleaning
permtted on a pair of wool socks.

MR. LAMAR  That's all owabl e.

MR, KOLI SH: Does anybody have any ot her
concerns about the difficulty of inplenenting this and
how we could mnimze any difficulty if we wanted to
go down this road?

Roy.

MR. ROSENTHAL: |'Ill make one quick comrent, if
| may. Roy Rosenthal, RCG Marketing. One area we
haven't discussed because you factor in the costing
that you discussed, the cost for the tests to do this
is there is a clear present or people's preference for
washi ng, washabl e appar el

We haven't factored the advantage to the
manuf acturers for really | ooking at that advantage and
mar keti ng fromthat advantage.

So when you factor the cost of doing all of

this and say, boy, they have to test or they have to
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do this or do that, there's also benefit to the
manuf acturer, which is, by the way, okay.
Manuf acturers can benefit fromthings the FTC does.

M5. KOLISH: Yes, we would like to think so.

MR. ROSENTHAL: And as we know from the C orox
studies and other textile care studies that that's
what consunmers want. So by encouragi ng manufacturers
to do that, they are not benefitting not necessarily
suffering an additional cost for their efforts.

M5. KCLI SH:  Steve.

MR. LAMAR: Just a question. | would say that
that m ght, sone of that m ght al ready be incorporated
i n where manufacturers recogni zi ng that and
recogni zing this information about consuner
preferences may already want to have garnents that are
washabl e and structure the garnent in a way that's
washabl e so they can, you know, respond to that
pr ef er ence.

And | would say that that's probably one of the
ways that we're | ooking at that.

M5. KOLISH: Well, that would make sense to ne
because if, as you say, manufacturers want to satisfy
their custoners they would provide this.

So if we required it where it is safe and

appropriate, it would seemthat it should not be
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really costly or burdensone.

MR. LAMAR. Unless you are in the dry clean
segnent and you want to put out a dry clean
instruction and you believe that's the best way. And
that's the segnment of the industry that | was
guestioni ng about before.

M5. KOLISH: Right. Okay.

Mary.

M5. SCALCO WMary Scal co, International
Fabricare Institute. | think when you wei gh out the
cost and benefit of the particular proposal to have
home washing instructions, there mght need to be a
cost anal ysis done on what would happen to the dry
cl eaning i ndustry and how woul d that affect that
particul ar segnent of the marketplace if whatever
percentage garnments we think would have a washi ng
| abel on it, what happens to the professional care
gi ver, that segnment of the industry, as well as the
cost in loss of business to themas well.

M5. KOLISH: David and then Nancy.

MR. DeROCSA: To follow up on Mary's point, |
think that there can be little doubt that the nore we
increase |abeling with clothes for honme | aundry the
nore business is at |east potentially taken away from

the entire professional fabricare segnent.
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| nmean, that said, a lot of people take it to
them for conveni ence, for creasings, for quality, for
a lot of other things.

And as we saw in the Corox survey, a |lot of
peopl e already know that at |east sonme of these things
that say dry clean don't need to be.

And they're doing themat honme very well for
the things that they think are obvious or for those
peopl e who, whoever it was that said sone people just
i ke taking risks.

For those that don't, which I think is a |ot of
the public, depending on how nuch they depend on their
war drobe, there are going to be sonme things where if
t he manufacturer tested for washing, they say this is
perfectly feasible to wash, people mght be actually
surprised by that as these | abeling changes start
com ng into place.

And, therefore, for those who aren't scared of
the big | abels saying this is recommended, sone
further care, |I'munclear under the -- as long as they
test, say they test for washing, sonething can be
washed but for whatever reason the manufacturer isn't
sure if it's ideally refurbished through hone wash,
whet her they could then say for best results use

prof essional fabricare and not have to identify wet
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cl eaning or dry cleaning or any particul ar process, if
it's sonething specifically that especially would | ook
better with pressing or however else the garnent needs
to be finished in a way that any professional
fabricare could do it, do they have to then identify?

|"mjust curious, because that also doesn't, |
mean, there isn't even an icon for wet cleaning yet,
which we're hoping will be set soon.

|"mnot sure if in an instance |like that where
if it can be washed then self-evidently it can be wet
cl eaned because it is just going to be washi ng done by
a professional's best equipnent.

And as long as it can be dry cl eaned, too, they
m ght want to just say for best results wet clean,
especially if they're concerned about availability or
just do they already have a reasonable basis to
believe it can be dry cl eaned, whether those two
t hi ngs could be conbined in a furthering of the worded
care | abel ?

M5. KOLISH:  Well, manufacturers woul d al ways
be free to add to one instruction with additional
stuff if it's truthful and accurate.

| forgot what | was going to say.

MR. DeROSA: Connie | ooks |Iike she knows.

M5. VECELLIG Well, | just was thinking, an
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instruction that said wash and then for best results
professionally clean, sonething like that, is that
what you're sayi ng?J.

MR. DeROSA: Yeah, | was just curious if
sonething |ike that.

MS. VECELLIO That would be a little anbi guous
to the dry cleaner as to whether it could be dry
cleaned. That's ny only reaction to it.

M5. KOLISH: Yes, | renenber what | was going
to say how. You were saying that they m ght be
concerned that although it could be washed it m ght
not be ideally refurbished at hone.

MR. DeROSA:  Yes.

M5. KOLISH | think we expressed in our notice
of proposed rul enaki ng that we would want to give
manuf acturers | eeway on maki ng sone of those
deci si ons.

| nmean, if they think that this cotton but
pl eated skirt is never going to look like it did again
if it's washed at hone, even though it won't shrink or
fade, we would want to be deferential, | think, to
manuf acturers there.

| mean, you can tell we're not out there |ike
in everybody's pocket right now trying to exam ne

everything they're doing mnutely. W do try to be
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sonewhat respectful and deferential to manufacturers
to make infornmed judgnents about what's going to work
best .

That to ne is not, if someone said, you know,
prof essional clean there as opposed to machi ne wash
because it was pleated, | can't imagine us suing a
manuf acturer saying, well, you should have said wash.

MR. DeRCSA: Al though, environnmentally and
ot her ways, there are sonme problens with them giving
nore information than i s needed.

For instance, | know that you have gotten
comments in the past about the idea of putting every
icon on there and saying yes or no.

And in sone ways that's a very appealing idea
to custoners and retailers and cleaners, if not
necessarily to manufactures who then have the ful
ganut of testing.

But that also neans that a | ot of people who
know full well that their clothes are washable and
that that's what their custoners are usually going to
do with themwould have to test for dry cleaning and
maybe have no reasonable basis for it, then that's
actually going to have an environnental, an adverse
envi ronnent al i npact because they have to put in these

machi nes or contract out for nore of that.
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So insofar as nore information is good, there
are certain obvious limts. And that's why | was
curious if there was an ability there in terns of
what' s required.

M5. KOLISH: Well, there's two things there.
One is if it were mandated to provide all care
instructions, that woul d have those consequences you
described versus if we permtted it.

| nmean, we don't want to stand in the way of
peopl e providing additional truthful information, at
| east not at this point in this environment do | see
t hat being the case.

Nancy, then JoAnne.

MS. HOBBS: Nancy Hobbs from Consuners Uni on.
Wth for best results dry clean has a confusing factor
as well because a nunber of people, to go with what
Roy was saying, will look at this and say for best
results dry clean.

| don't buy anything dry clean. [|'mgoing to
put it back on the shelf. | don't buy it, | don't
support that particul ar apparel manufacturer.

On other hand, if the honme | aundering care
instruction for ny silk blouse included, and | know
it'"s going to include pressing or ironing, and | don't

like toiron and it gives nme the option of dry
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cl eaning, then | can | ook at the |abel and say, well,
| can either wash it and iron it or | can take to the
dry cleaner and let themiron it.

There | have an "or" but | don't have "for best
results.” | have the option. And | think that's |ess
confusing and less restricting than saying for best
results.

Because | think that in the informal polls that
| have done, anything that indicates dry clean, dry
clean only, or for best results dry clean, it goes
back on the shelf; it's not touched.

And | think that the apparel manufacturers need
to be aware of that.

M5. KOLISH O course, that could be an
appropriate market response. Right, Randi? That
consuners are voting with their dollar saying we want
washabl e i nstructions.

But what we see is that consuners are taking
the risk and buyi ng them anyway and then washing them
At | east the third season perhaps for bl ouses.

M5. HOBBS: |If you do, though, do a | abeling,
at | east you are providing themthe option. You are
telling themif you do this, if you do wash this, you
are going to have to refurbish, and here's what you

are going to have to do to properly refurbish
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Rhonda.

MR, MARTINEZ: |In addition to Nancy's comments,
| agree with what you're saying. And could best or
better be interpreted as a claim | wonder, by a | ot
of consuners? Are we qualifying these results that
maybe we need - -

M5. HOBBS: Oh, | washed it at hone. It said
for best results. Am| going to be able to get ny
nmoney back?

M5. OAKES: What happens if you dry clean it
and then one day you're held in Washi ngton an extra
day and you' ve got to do your blouse in the sink; does
that nean that the next tine you have it dry cl eaned
it's not going to be quite so nice?

| mean, so, you know, not warning them does
that do thema disservice? WlIl, you can wash it or
you can dry clean it.

But if you do both then you're going to have
what ever incidental danage or wear is done in the
washi ng.

M5. HOBBS: |If there's damage done in the
washi ng that you can't recover, then they shoul dn't
put it in the washer.

MR. MLLS: Can we renenber to use the

m cr ophone, pl ease?
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M5. KOLI SH:  Actual ly, our stenographer is very
proud of us. You've all been saying your nanmes and
speak very clearly. And she's actually gotten to know
who's speaking. So we're not quite so 100 percent --
oh, but | forgot, we're taping.

MR. MLLS: The soundtrack

M5. KOLI SH:  The human is doing better than the
machi ne here.

It sounds |ike there are some issues about this
quality, the clainms that people would take, better
results, what would that nean, concerns about what
wi |l happen if |I choose the alternate nmethod next
tine.

It does sound like there are uncertainties.

What we know is that people in the marketplace are

al ready doing that maybe w thout research or know edge
of howit is inpacting consuners, but traditionally we
woul d presune that manufacturers have a reason for
doing that, seeing it works well.

Al t hough a | ot of your discussion today has | ed
me to believe that we may be overly optimstic in that
regard.

JoAnne.

M5. PULLEN: JoAnne Pullen, ASTM | wanted to

provide a few pieces of information about this washing
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and dry cl eaning problem our experiences.

As you know, Europe does have a trademark
synbol, the G NETEX synbol, that is wash, bl each,
iron, dry clean, with an optional tunble dry.

There is no natural drying in their
synbol i zati on system \Wen we were just working on
t he devel opnent of the ASTM st andards, we had the
Nat i onal Extension Honmemakers Council and four
ext ensi on agents, each representing 13 states, as well
as our academ a representatives fromtextile colleges
and universities who clearly had the position, based
on not enpirical research but information fromtheir
constituents about the desire to both washing on it.

If it can be washed, the | abel nust so state
rat her than saying requiring both. Because there were
many househol d textile manufacturers who did not want
to test for dry cleaning.

And | know that they are in the, excluded from
the rule but would want to follow voluntary standard.
So in the ASTM system you may have a washi ng
instruction, which is required to have four synbols:
Wash, bl each, dry, and iron in consuner order

They may put that instruction first or they may
put the dry clean instruction first. So that it

differs fromthe European systemin that if the
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manuf acturers preferred information to the consuner is
they want the dry cleaning first, they can do that.

And | think the rule also allows that, dry
cl eaning and then washing instructions. Again, it is
an assunption that consunmers will interpret that as
the preferred cleaning nethod and all of the issues we
just discussed about that.

The ot her thing Europe does is they add an iron
instruction with the dry cl eaning because peopl e touch
up their dry cl eaning things.

So that's where we stood on order of synbols
and which direction they go by all ow ng washi ng
instructions, dry cleaning instructions, or both.

We have made the request to I SO to have washing
instructions or both because they don't. And we have
used the reasoning of the protecting or reducing the
use of solvents as one of things they did request.

M5. KOLISH |Is there anyone in the observer
group who hasn't had an opportunity to speak who woul d
i ke to say sonething before we break for |unch?

(No response.)

M5. KOLISH No. Wll, thank you

| think the discussion this norning was very,
very helpful. W very much appreciate it. Wy don't

we go to lunch and cone back at 1:30.
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(A lunch recess was taken.)
AFTERNOON SESSI ON
(1:40 p.m)

M5. KOLISH W're going to get started because
we know t hat everyone has |lots of thoughts to share
about professional wet cleaning this afternoon.

We hope that this afternoon's discussion wll
be just as productive and hel pful and friendly as this
norni ng' s was.

And it's not ne. Mary is going to have to dea
with it.

M5. ENGLE: H . |I'mMry Engle. | amthe
Assi stant Director of the Enforcenent Division here at
the FTC. As you know, this afternoons's discussion is
going to be about wet cleaning, and specifically, the
FTC s proposal to anmend the care |labeling rule to
establish a definition for a professional wet cleaning
and also to permt a professional wet cleaning
instruction on the care |abel.

One of the things that we did when we put out
the proposal was to set forth a specific definition of
wet cleaning. And we got a fair bit of coment about
that, nost of it saying that we probably should do
sonething a little bit nore general than what we

pr oposed.
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And | was wondering whether it would be
worthwhile for ne to read the definition that we
proposed, or are they famliar enough with it? Wuld
it be helpful to just sort of say what it is so we
know where we are?

Ckay. W said professional wet cleaning neans
a system of cleaning by nmeans of equi pnent consisting
of a computer controlled washer and dryer, wet
cl eani ng software, and degradabl e chem cal s
specifically fornulated to safely wet clean wool,
silk, rayon, and other natural and mannmade fi bers.

The washer uses a frequency controll ed notor
which allows the conputer to control precisely the
degree of nechanical action inposed on the garnents by
t he wet cl eaning process.

The conputer also controls tinme, fluid |evels,
tenperatures, extraction, chemcal injection, drum
rotation, and extraction paraneters.

The dryer incorporates a residual noisture or
hum dity control to prevent overdrying of delicate
garnents. The wet cleaning chemcals are fornul ated
fromconstituent chem cals on the EPA Public Inventory
of Approved Chem cals Pursuant to the Toxic Substances
Control Act.

And we did, although we had heard sone views
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bef orehand that we didn't really need a definition of
wet cleaning, that it could just nean washing by hand
by a professional or sonething, we thought it was
inportant to have a nore detailed definition, although
not necessarily this specific definition, because of
the requirenent that manufacturers have a reasonabl e
basis for their instruction.

We thought if the definition was too broad, it
m ght be hard for themto figure out whether they had
a reasonabl e basis for that instruction.

But we really just use it as a starting point
for discussions. Now, we are not wed to it at all.
So we're very happy to hear people's views on what
m ght be a better definition.

And the other issue for discussion this
afternoon is whether we permt a wet cleaning
instruction or in fact require it, whether it should
be perm ssible or nmandatory.

And | know that a | ot of people have views
about that. Several people have expressed a desire to
read a statenment they had or make sone remarks before
we begin this session.

First the Center for Neighborhood Technol ogy.
| think, Sylvia, you had sonething.

M5. EWNG Yeah. Good afternoon again,
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everybody. |1'mSylvia Ewing fromthe Center for
Nei ghbor hood Technol ogy. | guess we have got a
t wo- pronged st at enent.

And ny portion is to talk a little bit about
the climate that we have anecdotally and in terns of
research ascertained is out there for wet cleaning and
sonme of the proactive things that we think are
required and that we are participating in to hel p nmake
it more functional and nore possible.

And then Anthony has sonme nore specific
research and update data that he can share with you
We have got a pros and cons of wet cleaning fact sheet
that we can share with everybody for free that hel ps
to, helps the consuner better understand the
di fference between professional wet cleaning and hone
| aunderi ng.

We think that as was pointed out in many cases
earlier today, education and communication is really
key to transformng the fabricare industry into one
t hat enbraces pollution prevention in all areas
possi bl e.

And so hel pi ng people to understand why their
fabricare professional can do a wool jacket lined in
acetate in a way that they can't do at hone we think

saves everybody costly m stakes and is a val uabl e
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thing to know.

We al so have worked on an ongoing basis to help
future designers, manufacturers, and others understand
what this new option is.

| mean, just this very day, if | can speak out
of school about them | just net sone fol ks from
London Fog who are interested in wet cleaning who
didn't know that nmuch about it.

And we need to broaden that understanding to
make these rul es valuable and viable. On other hand,
it is growng. And | think as the Procter & Ganble
research pointed out, people have a better
understanding of it.

And | think that if you were to land on a solid
definition of it, those nunbers would increase. And
one of the things that we are doing to that end is
working with IFI on certification.

We're trying to provide a nodel for devel oping
and i npl enenti ng education about wet cleaning that
will rmake it a level playing field and raise the
standards so that we will know what we are talking
about when we speak of doing traditionally dry cleaned
or other garnents in water.

And | think that is an exciting devel opnent as

well. So with that, I wll just |et Anthony update
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you a little nore.

MR. STAR. Thanks. Anthony Star from Center
for Nei ghborhood Technol ogy. | think one of the
things we find when we talk to cl eaners when we do
wor kshops and all the other ways we cone in contact
wi th them going around the country, the cleaners just
really often want clear answers.

So obviously, a clear definition of wet
cleaning is sonething that cleaners will really want
and need and it would help sinplify what is wet
cl eaning and what is not wet cleaning.

And the second thing that could then cone out
of that, and this is sonewhat of a call to the FTC
that maybe 1've mssed it, is that in late June there
is a clean show, which is the biannual trade, main
trade show for the dry cleaning industry.

And this is a time when lots and | ots of
cl eaners nmake their major equi pnent purchases. And so
as this process of considering a wet cleaning care
| abel is considered, any sort of announcenent or
clarity that could be avail able before the clean show
when many cl eaners will be going and | ooki ng at
equi prent and trying to decide what their major
expenses for the next two years will be and what

they're going to buy would be very useful.
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So even if all the details aren't conpletely
fl eshed out, if it does appear that this |abel wll be
i npl emrented, any sort of announcenent prior to the
cl ean show will be of great assistance to cleaners in
bei ng able to buy equi pnent they nmay not have.

Cl eaners who al ready have equi pnent may be
buyi ng nore. Those cl eaners who don't yet have wet
cl eani ng equi pnent can use this opportunity to their
advant age.

| wanted to tal k about a few specific things.
One was the availability of wet cleaning, which has
obvi ously been a concern. \Wat | have just suggested
obviously will spur further availability.

There are certain lists of wet cleaners that we
currently have that EPA and G eenpeace have
mai ntai ned. There are also the certifications that
Sylvia just described al so.

Hopefully we will be able to sort of bring out
into the open sone of the cleaners she often describes
as the closet wet cleaners. There are |lots of
cl eaners out there who currently are wet cleaning but
for a variety of reasons, partially, you know,
sonetimes not having a definition and not yet know ng
how to articulate to their custoners what it is,

haven't really pronoted it.
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A care label, a definition, certification, use,
all those bring out into the open a |ot nore cleaners
than | think we already know are out there in wet
cl eani ng.

So | think the estinmates or the availability of
wet cl eaning have really been somewhat underesti mat ed.
And it is going to be difficult to get nore accurate
nunbers, but there are nore out there.

One of the things we are currently researching
at CNT is sone profiles. W mxed three wet cleaning
shops. The research we did at the Greener C eaner did
about 100 percent wet cleaning, that Peter from PPERC
did with Deborah Davis at C eaner by Nature --

MR. MLLS: Can you nove the m ke?

MR. STAR. Sure. Looked at hundred percent wet
cl eaning shops in their first year of operation, and
it provided sone very val uabl e data.

But we wanted to go back and ook a little bit
at the cleaners who have been in operation for a few
years that hopefully have ironed out sone of the
start-up difficulties.

So we're doing research at three shops. One is
a 100 percent wet cleaner in Massachusetts. It is a
cleaner who initially was going to open a cl eaner

usi ng PERC.
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Hs town wouldn't allow himto so he was
forced, because of concerns about drinking water right
near the shops's location, he was forced to ook to
anot her technol ogy.

He bought wet cl eani ng equi pnent and
successfully operates a 100 percent wet cleaning
facility. That's obviously a chall enge.

The other two shops are ones that are perhaps
nore typical of what we see going on around the
country. A m xed-use shop in a suburb of M| waukee
and one in M nneapolis.

The one in M| waukee was an exanple of a shop
where the owner canme to a workshop we held | think in
'95, maybe 1994, and got interested, bought a wet
cl eani ng machi ne, and has been sort of adding it in as
a service.

She's renaned the shop to be Natural C eaners
and really pronoting the environnental aspects of it,
while at the sane tine continuing to do dry cl eaning
and finding very sort of happy nedi uns between how t he
two can work.

The third shop is a shop in Mnneapolis. They
began a m xed-use shop. They bought a machine. It is
a Korean coupl e that have been ol der. They have, sort

of nost of their other equipnent is alittle bit
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ol der.

But they saw it as sonething that could expand
their ranges of services. They haven't refornul ated
thensel ves into an environnental |y based cl eaner but
have added it in as a service.

W wi || be describing these shops and providing
financial information to the cleaning industry about
them And al so we have been doing tracking data at
t hese shops about the garnent types that they clean,
their care | abels; at the m xed-use shops, which care
met hod t hey use.

| amin the process of entering that data and |
will, the fall tracking period, be sure to get it to
the FTC within 30 days. W w Il be doing a second
t wo- week tracking period this spring, which will cone
after your comment period is over, but that will be
part of the final report that we publish.

Finally, I think | wanted to reiterate a
statenent that a wet cleaner made at a round table we
hel d for wet cleaners last July.

He said that the traditional viewin the dry
clean industry has often been that dry cleaning was a
primary process, it was the preferred process and wet
cl eani ng or whatever water-based processes woul d be

secondary.
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And for him he had found, once he inplenented
wet cleaning into his shop, that that whol e paradi gm
had shifted and wet cleaning had beconme his primary
option. And he still dry cleans, but it had becone
t he secondary one.

But where, what he | ooked to for when things
weren't going to work, | think that's an attitude
shift that we're beginning to see in the industry that
sone cl eaners are doing and sonething we see nore of.

And | think the adoption of a wet cleaning
| abel wll continue to push the industry toward seeing
it as a primary first choice technol ogy.

M5. ENGLE: Thank you. And Peter Sinsheiner
from PPERC woul d |i ke to say a few things.

MR. SINSHEI MER©  Yeah. Actually I, in
preparation for this workshop | prepared a statenent.
And Any is going to distribute it, this statenent.

And | think it touches on a nunber of issues
that were raised this norning in ternms of the issue of
requiring or allow ng a professional |ooking |abel.

The Pol lution Prevention Education and Research
Center applauds the FTC for recognizing the need to
create a professional wet clean care | abel.

However, the professional issue concerning the

proposed rule, whether to allow or require al
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garnments which or otherw se can not be hone | aundered
that can be professionally wet cleaned to carry a
prof essional wet cleaning |abel, is not adequately
addr essed.

By establishing a rule that allows but does not
require a professional wet clean |abel, the FTC may
create significant problens that are addressed bel ow.

The first problemis, it can be msleading to
custoners. \Wen there is only a dry clean | abel on a
garnment but the garnent can be professionally wet
cl eaned, that provides inconplete information to the
custoner and nay serve to msinformthe custoner about
what can or can not be professionally wet cleaned.

Two, is that it establishes a conparative
di sadvant age for professional wet cleaners. By
providing the garnments may carry exclusively a dry
cl ean |l abel even if the garnent can be professionally
wet cl eaned, an unfair conparative disadvantage is
created for professional wet cleaners who exclusively
use professional wet cleaning equipnent to clean
gar nent s.

Three. It limts the diffusion of wet
cl eaning. Wile the nunber of wet cleaners using
pr of essi onal wet clean equi pnent has grown steadily,

one of the greatest barriers to dry cleaners adding or
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converting to wet cleaning technol ogy remains the high
percentage of garnents exclusively |abeled dry cl ean
or dry clean only. The proposed rule is not likely to
significantly alter that barrier.

Nunber four is that it limts the reduction of
PCE use. The notivation for this rule is in part
associated with EPA's desire to reduce PCE use.

However, by enabling garnents to be exclusively
| abel ed dry clean that can be professionally wet
cleaned, it is likely that such a garment wll still
be sent to a cleaner using PCE

This in turn contributes to the use of PCE in a
situation where the use may ot herwi se have been
reduced.

And finally, four, is that it inhibits the
devel opnent of a standardi zed test nethod for wet
cleaning. Requiring a professional wet cleaning care
| abel where appropriate woul d notivate garnent
manuf acturers to develop valid and reliable test clean
procedures which then could be used to develop a
standardi zed test nethod.

This notivation would be virtually elimnated
i f manufacturers were not required to assess whet her
the garnment can be professionally wet cleaned.

Each of these problens woul d be overcone if the
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FTC required a wet clean label for all garnents that

can be wet cl eaned whi ch otherwi se can not be hone

| aunder

ed.
V.

And we urge you to consider that.

ENGLE: Thank you. | think that provides a

ni ce | aunching off point for discussion of the first

issue as to whether to require or just to permt wet

cl eani ng i nstructions.

Does anyone el se have any views on this?

VB.
VB.
VB.

HUDDY: | just have one -- is this on?
ENGLE: Can you identify yourself?
HUDDY: |'msorry. Kathleen Huddy, Good

Housekeepi ng Institute. "The New York Tinmes" |ast

week ran an article about the eco. friendly wet

cleaning dry cleaners in Manhattan who are having

troubl e and how, you know, obtaining business.

And do any of you have a conment about that?

The city has been subsidizing it because they want

this to go forward.

Does anybody at the table have a comment about

that article?

have - -

Ti mes" ?

VB.
VB.
VB.

is

EWNG | wll comment about that.
HUDDY: It's a public record, by the way.
EWNG Okay. So the fol ks here maybe

this the article that ran in "The New York
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M5. HUDDY: Yes, |ast week.

M5. EWNG Let nme just back up to say that
Ecomat was a conpany that was very brave and very
ahead of its tinme in trying to grow a hundred percent
wet cleaning | think even before sone of the | atest
research was in.

And they had chal |l enges and they had
difficulty. | want to nmake sure that everybody here
under st ands the separation between one conpany with
franchi se dreans and i ndividual cleaners around the
country who have enbraced a process.

And as people who give away i nformation, you
know, that's all easy for me to say. But | think that
time has proven out that people who have been
cautious, gotten their craft up and their skills up,
are able to wet clean successfully.

Custoners do need to know what's going on in
t he back end of the shop. They do need to know the
process of dry cleaning and how clothes are ultimately
done in chem cal s.

However, studies have shown on both sides the
| evel of concern varies depending on a nunber of
factors. In the end, | think the best marketers of
wet cl eaning are people who tal k about howit's

fresher.
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We can get into argunents about this, but it's
generally fresh, soft, does sone things beautifully.
And that sort of proactive thinking, discussing the
positives that this process offers is one of the best
way to get custonmers into the door, as well as the
fact that it can expand your business.

Things that you may send out, Deborah Davis
does weddi ng gowmns. O her shops send themout at a
high cost. This is a profit margin in an industry
which | know the cleaners at the table can speak to.
It needs profit centers. It needs people to bring in
t hi ngs that perhaps they hadn't thought of before,

i ke Dockers, for exanple.

So in terns of marketing, Ecomat was a setback
in sone parts of the country. Oher parts of the
country it is not an issue. Custoners do |ike wet
cl eani ng when they know about it, but the consuner
education as well as consuner training has to continue
to grow.

And | just want to say for the record, our FTC
comments should be available with all of the others.
But we have them here if anyone is interested in where
we cane down on these issues.

M5. ENGLE: Thank you.

MR. STAR | had one small thing to add. Ed
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Boorstein's shop here just outside Washington is an
excel l ent exanple of a shop that's added wet cl eaning
servi ces.

He has been specializing, as he nentioned, this
nmorning in working with custoners with sensitivities
to chemcals. So it is a positive way to add in a new
service and to expl ore ways your garnents can be
cl eaned.

Ecomat per haps nade sone errors by being nore
aggressively stern in just how they portrayed their
servi ce than, say, soneone |like Ed or sone of the
ot her shops that have carefully thought through how to
add in the service.

M5. ENGLE: Yes, Davi d.

MR. DeROSA: | just wanted to get back to the
general question. | was talking wth Julianne Barnes,
who wote the article. First of all, | wanted to

correct one msstatenent. The city was not
subsi di zing Ecomat at all.

MS. HUDDY: Are you sure?

MR. DeROCSA: Yeah. They're a publicly traded
corporation so they had an initial stock offering.
The gist of the article was, the hook for the article
was the fact that the New York Gty Departnent of

Envi ronmental Protection is now putting together a
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programthat's going to be giving grants directly to
cl eaners to engage in purchasing equipment that's
non- PERC but that could be wet cleaning or other

t echnol ogi es.

It's under an EPA grant, so it's actually
federal noney going to the city with sonme matching
funds fromthe state and other parties.

As sonmeone who was tal king with Ecomat quite
early on, | can't really speak to exactly what
probl ens they have had except insofar as to say that |
think as an early exanple of a service industry they
weren't having that nmuch problenms with the cleaning
part. They had, | think, sone nore problens with the
service part.

And they, by the way, just in case anyone
noticed Sylvia was using the past tense, the conpany
does still exist. | don't know what they're going to
be doing in the com ng year

| do know one m stake they made early on, which
was not anyone's fault but their own but perhaps
under st andabl e, which is that, fromny conversations
with themearly on, they really thought that a | ot of
government action, not so nuch the care | abeling
rules, but especially any refinenments of EPA or OSHA

regul ations that would convey to the public PERC used
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in dry cleaning, because as Dr. R ggs said, you know,
nost people don't even know that PERC is used in dry
cleaning or what it is, so one wouldn't necessarily
seek out an alternative.

And to get at, you know, the questions that we
are going to be tal king about, obviously, a care | abel
woul d be a great way for people to find out and to
| ook further into this.

They were an early leader in the industry. And
of course m stakes they nmade can be as instructive as
ot her people's successes. Although insofar as the
fact that sonme of the people who had a bad experience
wi th them m ght have to be one back

But even towards the end of that article it
tal ked about another wet cleaner in New York what
actually is one of their franchi sees who has been
doi ng fine work and has been successful.

And certainly it doesn't speak to the success
of other wet cleaners around the country who | think
focused on what their custonmers wanted and benefitted
to sonme extent fromsone of the m stakes that had been
made earlier on.

| nmean, any of the other new technology that is
comng into dry cleaning are going to face sone of the

sanme problens. And that's one of the reasons why
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cl eaners are sonewhat hesitant to change because there
is obviously a pragmatic aspect to waiting and letting
t hese technol ogi es shake thensel ves out.

M5. ENGLE: | think this issue of this conpany
goi ng out of business raises the question that sone
people raised in their witten comments about the
avai lability of wet cleaning and what happens if you
put a wet cleaning instruction on a |abel but there
aren't enough, or there isn't enough facility
avai |l abl e where the cl eaner lives.

| nmean, we don't have really hard figures, but
we have estimates of maybe 300 establishnments or maybe
nore that offer wet cleaning --

MR. DeRCSA: | thought by an order of
magni t ude, though

M5. ENGLE: Well, the list referenced, say, on
your honme page is just a few hundred. But yet we know
that De Wi has sold |ike 3,000 machi nes.

And | know from personal anecdotal experience
that nmy cleaners is not on that |ist but they offer
wet cleaning. So it's there but still not, |I'm sure,
as preval ent as, say, the 30,000 or so dry cleaning
establ i shnments.

And so sone have raised the issue about if we

put it on the label and it's not avail able, what are
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consuners going to do? Are they going to be
frustrated?

Is this i ke putting a recyclable | abel on a
package that isn't collected for recycling anywhere?
O could that, others have said, well, that could be
solved if you had an alternate instruction on the
| abel .

But that mght, that gets sort of into the
di scussion we had this norning about having two
i nstructions and dual | abeling.

Do peopl e have views on this?

Ann.

M5. HARGROVE: Ann Hargrove. | amwth the Wt
Cl eani ng Network, but | amalso a wet cleaning
trainer. And | think that out of the 30-35, 000
cl eaners, there are very few who don't do sone anount
of wet cleaning.

Sone of them do ten percent, sone of themdo 30
percent, sonme do 50 percent. But, Mary, wouldn't you
agree that nost cleaners do a certain degree of wet
cl eani ng?

M5. SCALCO Oh, yeah. But by -- before I, let
me qualify that by saying that percentage of wet
cl eaning may be done, but there's vast differences in

how t hey do that wet cleaning fromshop to stop
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HARCROVE: Yes, exactly.

ENGLE: So it's a definition issue.

5 5 O

SCALCO  Sone use --

M5. STEPHENS: It does not necessarily fal
within that definition that you read earlier

M5. SCALCO Right.

M5. HARGROVE: In the semnars we're having, in
the training semnars and the outreach sem nars, these
peopl e, the cleaners that are comng to these sem nars
are wanting to learn professional wet cleaning with
the new chem stry.

And sone of themdon't want to spend the noney
for the equi pnent, but they're willing to try it in
their machines, to a certain point in their plans, and
then at a certain point they' |l buy a professional wet
cl eaning piece of equipnent. But it's out there.

MS. ENGLE: Ed.

MR BOORSTEIN. Yes. (Indicating) $25. |It's
not an unbrella. It is a nmethod of stretching a pair
of pants that shrunk. And any cleaner can afford a
$25 little stretcher.

|"mnot saying that this is the answer to wet
cleaning. But it just gives you an idea of the
di fference between what | spent, which was $35,000 to

have really everything that you could possibly want,
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and the $25 | spent for this, which is also very
hel pful .

Ann just addressed part of what | wanted to
address, that every cleaner that | have ever known
does sonme wet cleaning. And, Mary, you said that De
Wi has sold 3,000 units?

MS. ENGLE: That's unofficial figures we have,
yes.

MR. BOORSTEIN. Al right. But there's a
t housand dol | ar washer that theoretically does a very
nice job. |1 don't have one; | got the nore expensive
si tuation.

But here is a possibility that with training,
wi th understanding, that a lot nore, let's say, wet
cl eaning that woul d be okay, could be acconplished at
a lower cost of investnent.

The other thing that | had was a prepared
statenent. And we have gone into so nuch of it that I
don't think that it's necessary for nme to read the
whol e t hi ng.

But | would like to just read the first two
paragraphs. And this is ny view

Above all other considerations, the Federal
Trade Conm ssion care labeling regulation is a

consuner protection vehicle. As such, ethical
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concerns demand that the consuner enjoys ful
di scl osure of care options.

To provide the concept of full disclosure with
its nost supportive basis, revelation of care practice
alternatives can not be optional; it nust be required
by | aw.

Ful | disclosure leads inevitably to reasonabl e
basis requirenents for care instructions which in
i nportance stands al ongside the need for care practice
education, tailored to the know edge needs of the
| east sophisticated of consuners.

The degree of consunmer education | envision
precl udes a synbols only approach to care | abeling,

i nternational trade concerns notw thstandi ng.

M5. ENGLE: Did anyone el se -- Charles.

DR. RIGGS: | had a comrent, | guess it may
have been nore than one. | can't speak for Ed. And |
was hoping to say so, but my guess is that when Ed
went to NID in 1956 he learned to wet clean al so.

So I think part of it really comes down to how
we define the termwet clean. As you nentioned today
a washer costs a thousand dollars. That's in roughly
the sane price range as what's being marketed as hone
use front | oadi ng washers.

And | think the intent here is to distinguish
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bet ween a hone care nethod and a professional care
method. So | think, you know, the definition becones
part and parcel of our discussion.

| guess | am changing hats this afternoon and
now speaki ng on behal f of the Anerican Association of
Textile Chem sts and Colorists, where | chair RA43
test methods commttee, which used to be called the
dry cleaning test nethods and is being changed to
prof essional care test nethods.

And it would probably becone the responsibility
of that commttee to develop a test nethod for wet
cleaning which | think really has to cone about before
you can expect a manufacturer to use the | abel.

How el se can a manufacturer determne if the
| abel is appropriate unless they have a test nethod to
test the product to see if it's successful?

And part two is driven by our involvenent with
t he European wet cleaning group where the European
home washer | ooks very nmuch |like the wet clean
machi ne.

And they have set as their criteria, there is
an | SO standard for the honme washer using rura
fabrics that their professional nmachine nmust produce
| ess than 60 percent of the shrinkage of the hone test

met hod.
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So | think there are a nunber of criteria we
should ook at. But | think to talk about making it
voluntary or mandatory really needs to fall after we
know what the definition and test nethod is.

M5. ENGLE: | think you're right; these issues
are all interrelated. And we can tal k about the
definition and the test nmethods now, if that would be
hel pful to the discussion.

| was wondering, Dr. Riggs, | think you had
said in your witten coment that, and just repeated
that there's work being done on a test nethod. \Were
does that stand now? Are we close to having a test
met hod?

DR. RIGGS: The next neeting of the AATCC wil |
be in February. There is not currently a round-robin
test in place. And for AATCC to have a test nethod,
it must have a statistical precision and bias
statenent that supports the accuracy of the test.

And that will involve sone kind of an
interlaboratory round-robin testing once a test
procedure i s proposed.

So | see an accepted test nethod being a
| engthy process in order to develop sonething that is
statistically viable. And of course devel oping the

test procedure cones sonewhat based upon how we define
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the term

| can't imagine that wet cleaning could not
al so be done by hand successfully, but | can not
i magi ne how we coul d ever devel op a hand-based test
met hod.

So the test nethod will probably be sone kind
of a machine wwth [imtations. Very likely we'll try
to foll ow what the Europeans are doi ng where the
di aneter and rotation speed are specified along with
the chem cal additives.

But | would venture to say that under that
definition of wet cleaning, a cleaner who currently
practices hand wet cleaning would probably still be
successful .

M5. ENGLE: Have you, do you have nore of a
definition that you' re using for this testing?

DR RIGGS: W have a definition that defines
the machine that's used in the test, but |I don't think
it's appropriate for a definition of the procedure.

| think the test machine, or ny opinion, and |
can't speak for the whole commttee, but ny opinionis
that the test procedure, to the benefit of the
manuf acturer, probably needs to be the nost aggressive
formof wet clean that would be practiced to ensure

that the garnent is not damaged.
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M5. ENGLE: Let ne recognize sone people in the
audi ence who have their hands up.

M5. EASTER  Elisabeth Easter. And | want to
continue on with Charles' comrent. | think that it is
premature to even consider reconmendi ng or permtting
the use of wet cleaning until the textile field can
define the termand can devel op the test nethod by
whi ch the manufacturers can test the product to
determine if it can be wet cleaned.

And we could go back and take a | ook at ot her
i ndustries, you know, how do you separate wet cleaning
fromtaking your shirts to the launderer or to the
institutional laundry industry?

| nmean, we are m xi ng wet cleaning and tal king
about hand cl eani ng versus having your shirts
| aunder ed.

And we are trying to define wet cleaning based
on a particular technol ogy for equi pnent and
chem stry, yet we haven't devel oped a test nethod or
pr ocedure.

So I think we are very nuch premature. And
there were a nunber of responses to this call in which
it said that we are premature in considering
recommendi ng or permtting the use of wet cleaning.

M5. ENGLE: Thank you.
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Syl vi a.

M5. EWNG | guess that there's two things
that | would like to share. One, we did say in our
statenent that we recognize that training and
availability of wet cleaners was an ongoi ng i ssue,
that we saw it as a parallel drive perhaps.

Because since people were out there doing this,
if they could get the support of a |abel, we think
that's beneficial to the process.

Secondly, we had a definition of wet cleaning
that we wanted to allow to have people be able to use
the high tech equi pnent or to do nore manua
processes.

| think that early in this process, the
definition did |l eave out shirt laundering. | guess it
depends on who you talk to but, you know, as one of
the first research groups to look at this, we left out
shirts. We left out hand wash.

Because for an industry to stay viable, a
cl eaner needs to be able to get it done rather quickly
and conparably to dry cl eani ng.

So because of those considerations, production
consi derations, we wanted to | ook at sonething that
could replace, at the tinme we thought a hundred

percent, now we will say a high percentage or a
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hundred, if you're really wlling to work, percent of
what conmes across the shop traditionally that woul d be
considered to be dry clean only.

So let nme just read a definition that we had
proposed whi ch, you know, again is open to discussion.
We said that wet cleaning is the cleaning of clothes
in a comercial setting wwth a water base systemt hat
utilizes specially formul ated detergents and precise
controls, either manual or conputerized, over the
mechani cal action, water tenperature, and | evel and
carefully regul ated drying.

Wet cl eaning spotting is done by using products
designed for the process that can be safely discharged
to sewer systens.

Pressing of wet cleaned garnents nay be done
either with conventional professional pressing
equi pnent or with tension and finishing equi pnent
and/or drying cabinets for greater productivity.

So for us, that was a junping off start in
di scussion that would all ow people with sonme of the
nore high tech top |oaders and the right detergents,
wet cleaning with the | atest equi pnment and the right
detergents, wet clean, but the trio of ingredients
still had to be there to be successful.

There is no way around it. It is a craft.

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

179

You need the know edge of fibers and fabrics. You
need specially formul ated detergents. And then a
little nore flexible, you need the equi pnent.

So that is where we conme down on the
definition.

M5. ENGLE: What do others think about CNT's
definition?

Pet er.

MR. SINSHEI MER:  Yes, just to follow up on
Sylvia's cooment, as well as kind of sharing our
experience along with CNT's experience in eval uating
pr of essi onal wet cl eani ng.

We both eval uated a hundred percent wet
cl eaners that were dedicated to doing, only cleaning
it in professional wet cleaning.

And the CNT definition obviously enconpasses
the full range of cleaners that actually do wet
cleaning. But | would |like to get back to this issue
of standardi zed test nethod because | think that it is
a central concern for the FTCin order to signal to
what manufacturers really need to do.

And both PPERC s study and the CNT study | ooked
at cleaners that were able to do the broad range of
garnents that are cleaned in dry cl eaning.

Most of those garments were | abeled dry clean
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or dry clean only. So in the real world, in the
United States there are professional wet cleaners that
are cleaning garnents that are | abeled dry clean or
dry clean only.

This is obviously msinformation to a certain
extent to custoners because it obviously can be
prof essionally wet cl eaned.

| mean, so the issue becones how do you create
sone sort of a procedure for manufacturers to
standardi ze, have a standardi ze way of testing that?

One of the, the reality is that every
prof essional wet cleaner that's a dedi cated wet
cl eaner, such as Deborah Davis of C eaner by Nature,
is a testing | ab.

For every garnent that conmes in, she has to
make sure that that garnment is going to be effectively
cl eaned in wet cleaning. And the problem becones how
do you codify exactly what's done in professional wet
cleaners in such a way that then it can be devel oped
into a testing procedure for manufacturers?

And that's, there needs to be a good anmount of
comruni cati on between the professional wet cleaners
that are out there and the manufacturers to get
together to figure out, you know, how do we do this,

how do you do this effectively?
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Because it is being done effectively now. And
that could be then used to hel p AATCC or ASTM create a
standardi zed test nethod.

But a reasonable basis is already there in the
real world. How do you then codify that, is | think
an inportant question, in order to educate
manuf acturers to test the garnents effectively?

M5. ENGLE: JoAnne.

M5. PULLEN.: | was a little fascinated by then
how do you get ASTM and AATCC to devel op the test
met hod. Because the peopl e who devel op the test
met hods are the vested interest whose conpani es
vol unteer their tine.

And they are the conpanies that wite the test
met hod, which is then round-robined. So | see a | ot
of people here today who are very interested in wet
cl eani ng.

Have you even a draft test nethod ready yet to
be round-robi ned?

MR SI NSHEI MER:  No.

M5. PULLEN: Then show up at the AATCC neeti ng,
wite the test nethod, and get it off the ground.
That's what you do. And you should have a chairman
that calls you and says, you're going to wite this

section, you're going to wite this section, and
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you're going to wite this section.

And you can do just what we did with care
| abeling. 1In nine years we went fromzero synbols in
the USA to synbols adopted as a standard test nethod,
adopt ed and gone through the process in FTC, and NAFTA
har noni zed in process you have to get a test nethod
started.

And the way you start it is by copying the dry
cl eani ng one and substituting the words, the cycles,
the solutions that you use, that you use in wet
cl eani ng.

And then throwit out to ballot. And all the
negatives will conme back that will fix it. And you
can get it done in six nonths and round-robin in three
nor e nont hs.

But, you know, it's got to be done because you
can't expect sonmeone w thout a standard procedure to
put a | abel on a garnent that then, when it is taken
to court, there is no test method to eval uate the
validity of the instruction. And that has to be
there, as well as the definition.

The thing that we use to define, and we worked
wi th AATCC on this to harnonize our definitions for
dry cleaning, as a unique thing is professionals

trained in the operation as well as your description.
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And | couldn't remenber if | heard that in
there, rather than just a comrercial setting.

Because there's | ot of comercial settings wthout
trai ned professionals.

M5. EWNG That's a valid point.

M5. PULLEN: And then, you know, the piece that
goes on with that. So I'"'mbeing a little bit harsh
here, but | was at the first neeting with EPA when we
said this exact sane thing, and that was two to three
years ago. And it should have been done by now.

M5. ENGLE: The gentleman in the audi ence.

MR. JONES: Earl Jones at GE Appliances. Well,
actually I'mglad JoAnne just kicked us off | think
just at the right point. Because that really is a very
key point.

There is a lot of work to be done. | think
that's evident fromthe comments so far and the state
of this proposal. But that work is not to be done by
the FTC

It is to be done by the proponents of this
system And just if you | ook at sone of the questions
here, at least fromny point of view, | begin
wondering, well, what is professional wet cleaning
versus regul ar wet cleaning?

And ny assunption is that the difference is,
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assum ng that we are focusing on the garnent as
opposed to other considerations, that it nust be what
the garnment is supposed to be |like. Wat's the
performance requi renents of the garnent.

And if that's the case, then you have to be in
a position to describe what is supposed to be the end
of that process in a way that distinguishes it if it
is professionally done than if it is done by people
who clean it at home or in sonme other environment.

Agai n, you go back to the question of having to
start with a test procedure, not in effect ending the
process inappropriately by defining the equi pnment to
be used.

That nmay be where you wi nd up once you know
exactly what you're | ooking to achieve. But first you
have to define what is the garnent supposed to -- what
are the characteristics which you are trying to
achieve by putting it in a wet, a professional wet
envi ronment versus sone ot her one?

Unl ess you have done that, what you have gotten
yourself involved in is protecting a market or
destroying a nmarket as opposed to pronpting consuner
i nterests.

And | woul d suggest that unless you, unless and

until the proponents of this process develop the test
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procedure that you as an agency will be engaged in
being captured by an interest which is not necessarily
pronoti ng consumer interest.

M5. ENGLE: Ant hony.

MR. STAR. To begin with, | would like to take
up JoAnne's chall enge and happily accept it. For a
little bit of background, | believe it was | ast
spring, Connie canme to the AATCC neeting to tal k about
t hese proposed care | abel revisions.

And one thing that came out of that
conversation at that neeting was a | ot of nenbers of
the subcommttee really weren't clear about what wet
cl eaning was, partly because it was still a new
process, there's not a definition, all these things we
have been tal ki ng about .

The response to that issue |ast Novenber at the
| ast subconmm ttee neeting, Dr. Lance, who was at the
time the Chair of the commttee, asked ne to cone and
give a presentation to tal k about wet cleaning, what
it was, where it is today in the fabricare industry to
hel p educate the AATCC a |little bit about what is wet
cl eani ng.

So | think that process is going snoothly and
people on that commttee hopefully by now have a

better understandi ng of what wet cleaning is.
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Elaine is correct, the next challenge will be
to develop a protocol. You need to obviously | ook at
G NETEX and sone of the European research.

But we will take on this challenge of putting
together a draft of a protocol.

| would also like to ask, since there are a
nunber of manufacturers here, if we do accept a wet
cleaning care label and if there is going to be a tine
| ag before a test nethod is fully inplenented, do any
of the manufacturers here see ways in which they could
use the wet cleaning |label on garnments in this interim
period before a test nmethod is fully devel oped,
approved, and inpl enented?

M5. ENGLE: ddoria.

MS. FERRELL: doria Ferrell, Capital Mercury
Apparel, Limted. | don't see using, you know, a care
| abel that says wet cleaning if you can't prove it.
Because the one thing that we nmust do is prove our
care. So | don't see that feasible at all.

M5. ENGLE: Melinda.

M5. OAKES: If you could get a buy-in froma
speci fic manufacturer on a specific kind of a garnent,
you mght be able to do sonething like a hang tag
that's not part of the permanent care |abel but says

sonet hi ng about ask your clothing care professional
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about wet cleaning this garnent, professionally wet
cl eaning this garnment or sonething.

CGet the conversation going. And maybe it's a
garnment that this person doesn't think they could
handl e, but it will just at |least get the thing in
front of the consuner to ask the person at the
facility if they feel that they're trained to do this
particul ar garnent that way.

| f sonebody was willing to take a shot at that,
a particular garnent or a particular style.

M5. ENGLE: Jacki e.

MS. STEPHENS: |'mjust curious. Wuld you
suppl enment that information with a permanent care
| abel ?

M5. OQAKES: No. It would just be a hang tag.
It would sonething about this m ght be done; ask your
care professional about it. That goes up.

Anyt hi ng that you do, we have di scovered that
anything that you do that's on a package, | don't know
about you, but when | go to wash that table cloth,
that holiday table cloth that | take out once a year,
| have that package right there. R ght.

| nmean, it goes. It goes out the first tine
you use it and it's never there. Maybe sonebody wl |

keep it in the back of their mnd. Maybe just the
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idea that there's a wet cl eaning process.

|'"d say right offhand if you went outside and
asked 15 people on the street com ng by, you know,
what's professional wet cleaning, they would either
tell you it's a laundry, or they'd be conpletely
bl ank.

You know, but | would be seriously wlling to
bet that you wouldn't get one correct answer. So |
think one of the things that needs to get out there is
the fact that there is an alternative to it.

My guess is that a | ot of people cone in and
they say | want to have this garnent dry cleaned. And
t he cl eaner says, sure, and takes it in. And maybe
they nake a decision on their own about how to best
deal with this garnent.

| know if you go to the cleaner and if you talk
to a cleaner, they have all had garnents that have
cone in where it says dry clean only and it is a
| am nated fabric that the adhesive is going to
di ssol ve

So what they'll dois they' Il get it cleaned
and refurbished for you, but they're not going to put
it in the dry cleaning solution. And nost people,
when they drop it off at the laundry, really basically

say | want ny garnent back clean. | want mny garnent
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back | ooki ng ni ce.

| want ny garnent back wearable fromthe
instant | pay for it. | don't want it winkled. |
don't want it dirty. And do it however you do it;
you're the pro.

You know, it's not |ike going to a surgeon. |
mean, you know, you can trust your blazer to this
stranger or this neighborhood person.

And there are people that are doi ng wet
cleaning now. There's probably a | ot of people that
are getting garnments back that have been wet cleaned
and don't realize it.

M5. ENGLE: Steve.

MR, LAMAR. | would nmake the sanme point that
d oria nade about the, about the testing, that you
woul d need to have the testing in place because the
burden on the manufacturers is the reasonabl e basis.
And part of that is done through testing or sonetines
it's done through testing.

The point about the hang tags, | would
di scourage that because there's a |ot of tines where
hang tags are being required for a | ot of other
things. And many tines those hang tags get thrown
away .

| would say the nore effective way of getting
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t he word out about wet cleaning is to have the dry
cl eaners thensel ves, who are apparently doing this, to
start promoting it thensel ves.

They have signs up all over the place that
say -- | have been in, | don't know, maybe two or
three dozen dry cl eaners over the past couple of
weeks. | have never seen wet cleaning signs anywhere.

So going through that, | nean, that's where
you' re going to make a deci si on about wet cleaning
versus dry cleaning is when you're in the store.

And that's probably where you should be given
the information. | nean, | would just encourage that,
the dry cl eaner associations and whatnot to do that.

M5. ENGLE: Debor ah.

M5. DAVIS: Fromnmny point of view, | don't
think we have a choice but to require a wet cleaning
| abel at this point in the devel opnent of this
pr ocess.

Wet cleaning is out there. |It's being used in
a variety of different ways, sonetines as nmuch as a
hundred percent |ike in our business, sonetines much
| ess than that.

But it is definitely being used. And it is
growing. |It's being pronoted by governnent agenci es,

envi ronment al groups, community organizations. So
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it's only going to continue to grow.

| don't think we are being responsible if we
continue to ignore it. But | think it is something
that has to be included in FTC regul ations from here
on out.

The genie is out of the bottle. | think
consuners deserve that kind of protection and
information, as do the cleaners thenselves if they're
using it.

And we're not in agreenent as to how many
people are using it, we don't really know, but
certainly there's hundreds or possibly thousands of
cl eaners using wet cleaning of some sort.

They deserve that kind of help as well as
protection; and, of course, as | nentioned, the
consuners as well.

| do think it's time to cone up with criteria
for testing, and | think that can be done now. This
is the time. Again, we have got cleaners doing it
Now.

We have organi zations with the expertise to
develop that, so this is the tinme to do it. | think
we can cone up with those definitions and we can make
that a reality now

And by the way, just sort of anecdotally, there
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are some garnents right now that say professional wet
clean. | don't know why -- | know why. | don't how
that fits in with the legalities of it, but I find
that kind of interesting. Generally it's formal wear,
weddi ng gowns and that kind of thing.

So sonehow consuners have heard and cl eaners
are dealing with that as it is. And the availability
issue is one other thing I want to nention about that.

And again, we are in kind of an awkward stage
of the devel opnent of this new process. And we have
kind of a chicken and egg problem On the one hand
wet cleaning doesn't seemvery available, at least in
sone areas.

But on the other hand, one reason why it's not
i s because dry cleaners are afraid to adopt it because
they're afraid of the liability. They're not quite
sure what they can wet clean and what they can't.

Havi ng that |abel in again would hel p encourage
dry cleaners to adopt wet cleaning or swtch to wet
cleaning. And that then would make it nore avail able
and on and on and on.

So we're really kind of in an awkward st age
right now But again, | think the trend is only that
there will be nore wet cleaning. So | think this is

the time in the devel opnent of this process to adopt
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t he wet cleaning | abel.

M5. ENGLE: Did you have any comments on the
CNT's definition of wet cleaning?.

M5. DAVIS: |I'min agreenent with the CNT's
definition in general. | think it's specific enough
that it differentiates professional wet cleaning from
home | aundering but at the sane tine | eaves sone
flexibility for individual cleaners to use their
di scretion, also trying to keep in mnd that the
technol ogy i s changi ng and grow ng.

So what wet cleaning machines |ook like this
year may be different than what they | ook |ike five
years fromnow. So | think their definition in
general woul d worKk.

M5. ENGLE: Sylvia first.

M5. EWNG Mary, | just wanted to back up a
step because sone of us see each other a lot in
di fferent places around the country and sone of us are
j ust neeting.

And sonetinmes it's hard to know what context
peopl e have for discussions. And soneone nentioned
earlier the pronoters of the process.

| would like to be clear on behalf of CNT and
the work that we have done that the reason we are

encour agi ng people to | ook at wet cleaning is because
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it is the nost researched option to date that you can
use now to reduce the use of a solvent that has been
identified as problematic.

We are not here to debate PERC or go back and
forth about it. But it has been agreed by
st akehol ders across sort of the realmthat it was
desirabl e to reduce the use of solvents and reduce the
liability and regul atory burdens associated with them

And that was one of the reasons why
alternatives were | ooked at. And sone of those
alternatives are still, are very nmuch energing. |
guess that's really the best way of |ooking at it.

And hopefully they will all be put to the
stringent testing that wet cleaning went through,
starting with Environnent Canada, actually starting
before that with NCA and IFI and others and little
swat ches of fabrics, noving to Environnent Canada with
bi gger swatches, noving to Chicago and the G eener
Cl eaner and CNT with 35,000 garnents and ot her
conparison tests, and noving to UCLA with even nore
i n-depth studies on things |like water and conpari sons
directly with dry cl eaning.

So that body of information does exist and can
be hel pful in devel oping the protocols and novi ng

forward. And that is not to say that any other
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ener gi ng technol ogy that has the pollution prevention
aspects that groups like ours think is inportant
shoul dn't be enbraced.

But right now there are people around the
country who because of their |andlord or because of
heal th reasons or because of other liability concerns
need an alternative.

And for those who have enbraced wet cl eaning
sort of behooves us to try to maybe junp-start the
process a little bit nore so that we can help to neet
t heir needs.

There are others, again you say you can go into
a shop and not see anything about wet cleaning. But I
think that that's changing. You can see the change in
the industry press.

You can see the change in the nunber of
conpani es selling wet cleaning products. You can see
t he change in the nunber of conpanies selling wet
cl eaning equipnent. It is growing. And nost people
know that the future is wet cleaning in sonething.

So --

M5. ENGLE: Di ck.

MR. SELLEH: Yes. The term "cleaner," whether
it be dry cleaner or cleaner, does not necessarily

connote a fabricare professional. W are assum ng
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that it does, but it doesn't.

There are many dry cleaning, dry cleaners
t hroughout the United States and the world that are
not infornmed as to how to handl e a garnent.

| have had many occasi ons where | have had
Dockers conme in to me, and | have used ny own
prerogative to wet clean them as opposed to dry cl ean
t hem

The consuner cane in with those Dockers and
stated | wanted these dry cleaned or | want these
cl eaned. Wi chever way he presents it, | am going
to -- now don't conme down with the FTC police and cite
me for this, but I clean themcontrary to the care
| abel because | know, | know, or contrary to what the
consuner wants or is desirous of having perfornmed on
hi s garnent because | know what he is desirous of
having as the end product: the garnent to be
serviceable, to be cleaned and pressed and cl eaned by
what ever net hod, whether it be wet cleaning or
i mrersed in perchloroethylene or in petroleumor in
ot her sol vents.

What ever he wants done wth them he doesn't
see what goes on and how to process behind the
counter. But | as a professional assune that

responsibility and care for his garnments so that he
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can wear them and they're serviceable to himto wear
and to maintain.

The construction of the textile and the care
| abeling is very inportant to us. But you can be, it
IS so anbiguous now that it |eaves a plethora of areas
that we are not addressing.

And it's all the way up the line. As |
mentioned earlier this norning, it is fromthe
consuner to the servicing organization to the retailer
to the manufacturer and down the |ist.

Thank you.

M5. ENGLE: Charl es.

DR RIGGS: | wanted to, actually Sylvia said
several things | wanted to respond to but 1'Il only
respond to one of those many points that Sylvia nade.

|"mnot sure that | would agree that wet
cleaning is the nost researched alternative to the use
of PERC. The dry cleaning industry was using
petrol eum | ong before PERC cane into existence, and
that still exists as a viable alternative to PERC and
probably there's nuch nore data on that than anything
el se around.

M5. EWNG  Sol vent-free.

DR RIGGS: Yeah. Well, and | don't know

whet her solvent-free is really what EPA has stated as
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its objective either. Exposure to PERC | think is the
stated objective.

But that aside, | wanted to turn to the
definition that CNT had presented. And | found it in
t he handout material, in case any of you are having a
hard tinme renenberi ng.

There is a docunent that's in our fol der dated
Decenber 15th. And on page nine, the CNT definition
is there followi ng the FTC on page eight.

As | read the definition, I can't inmagine
anything that it excludes. Hand wet cleaning in a tub
woul d still fall under that definition. | am not
opposed to that.

The | ast sentence regarding pressing is
somewhat redundant in that it says can be done
conventionally or by other nmeans. | would not see the
need for the | ast sentence.

The only thing | would suggest as a point of
consideration is that the words "in a commerci al

setting" be replaced by the words "by a trained

professional.” And then | would delete the |ast
sent ence.

MR. STAR A quick followup to that. | think
the word, | heard that on the comment either manual or

conputerized was not, what the drafters intended to
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suggest, use of tubs but the use of ol der washing
machi nes that you manually controlled rather than
havi ng a conputer automatically say inject your

chem cals. And perhaps there's wording in there that
needs to be corrected.

DR RIGGS: | don't know why you would want to
excl ude tubs, frankly.

M5. EWNG Because you can't do a vol une and
make noney. | nean, to do the volunme that you need,
how many can you do in a tub?

DR. RIGGS: You can, as a m xed operation where
you are using this as an alternative, sone of the dry
cleaning. A hundred percent dry cl eaning operation,
no, you could not do that. | nean, I'msorry, a
hundred percent wet cleaning, you could not do tubs.

But, you know, as a m x that a professional
cl eaner m ght use, in sonme cases solvents, in sone
cases water --

M5. EWNG Well, Mary, let me just say that
the trai ned professional, that was what we were
getting at. So that nmakes sense.

M5. EWNG Connie has a question.

M5. VECELLIG Yes, | had a question. Using
that definition, let's say a manufacturer had a

garnment |like a man's wool business suit that's |ined
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in acetate.

How coul d he be sure, given that definition of
wet cleaning, that it would survive the process?
Because under that definition it could be washed in a
tub by hand.

M5. EWNG Ckay. This is the JoAnne Pullen of
this.

M5. PULLEN: Am | being added to this?

M5. EWNG Well, no. JoAnne, if you want to
tell them about the nulti-layered | abeling discussion
that we had earlier.

M5. PULLEN: Ch, okay. I'msorry. | was

|l ocating this instead of listening to the question

over here.
M5. EWNG Well, let ne -- not to be glib
here, I will do ny version and then JoAnne. |'m

saying that this is really the technical fol ks have
better expertise with this.

But what we envisioned was ultimately a wet
cl eaning | abel that woul d have, say, four different --
and, you know, Charles, | amjust thinking now -- four
di fferent kind of scenari os.

So that one of those scenarios woul d be wet
cl eani ng usi ng nmet hod nunber one. Method nunber one

is the Docker nethod that Dick is doing. And, you
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know, you throwit in there and you go wwth it. And
you're still using a specially fornul ated det ergent.

Wet cl eaning nethod two m ght be sonething a
little gentler for silks and rayons and that kind of
t hi ng.

Say wet cl eaning nethod nunber three, as
defined in this ruling, would be for that highly
constructed jacket. That we woul d suggest you woul d
need this tensioning equipnment that seens redundant,
but to really do that effectively, unless you' re naybe
Ann and Deborah, the average cl eaner benefits from
speci al i zed pressing equi pment.

So that you would have these, within the wet
cl eaning | abel, you would have a coal to tell you
whi ch process you coul d use best.

And maybe eventually Ed's stretching thing wll
help as well. But that jacket, the manufacturer would
need to know that nost likely for the average person
to do it using the technol ogy that we have today,
bei ng very honest about di nensional change and
probl ens, you really need the specialized pressing
equi pnent .

M5. VECELLIG COkay. | think we need that kind
of precise definition if we are going to ask

manuf acturers to put these | abels on their garnents.
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M5. EWNG JoAnne is going to do it.

M5. PULLEN: 1'mgoing to tell you what to do.
Because | chair the care labeling commttee that works
on the synbol s.

And | call people and say you do this, you do
that, you do the other thing and bring it to the
nmeeting and have it ready by such and such a day.

|'"'mvery good at del egating, at being a

techni cal deci si onmaker when |' m not the technical

per son.

But at least | knowny limtations on this and
know who to call. W just had a lunch neeting about
t hat .

What | would like to say, too, is |I'mal so good
at being able to utilize existing work. And | would
like to recomend and tell you a story first of al
that's sem-related to this in that one of ny working
groups for 1SO, for the 1SO revision that was
established in April, '"97 at the Porto neeting was on
bl eachi ng.

And we had geared up with a detergent with an
oxygen bl each additive that was activated with a
chemcal to be able to use in cold water. And Europe
was wor king very hard on this and had a test nethod

ready for 1SOin draft, had done a fair anmount of
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research.

And U.S. had not noved into the | SO arena at
that point. But we brought all these people together
for our first working group neeting. So we had Lever,
Clorox, Procter & Ganble to deal w th oxygen-based
bl eachi ng synbols for the | SO standard.

Because, of course, we wanted the USA system
into the 1SO so there is a worl dw de oxygen synbol .
And | think that the industry had been so accustoned
to being careful about the laws and proprietary and so
forth that they hadn't been experienced at working in
voluntary techni cal standards devel opnent where you
can share technical information

So | said to them okay, Procter, you have got
NOBS; British, you have got TAED as your activator,
get together on this existing test nmethod, figure out
sonet hing that works for both sides of the continent,
and get it put together.

And if you have to in that standard a part that
say for a detergent activated with this oxygen and
activator, do these steps for the test nethod.

For a detergent activated with NOBS as the
activator with the oxygen bl each, do this step. But
you have got to have one-stop shopping in a world

econony for test nethods.
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And | think we should not only be tal king here
about USA professional wet cleaning; Europe has done
extensi ve work on professional wet cleaning.

They have had proposed synbols. They've got
test nethods. And, yes, you do need to do parts A and
B for the sinple nmachines versus the $35, 000 system
for this systemto do this, for this one to do this,
figure out how many cycles you have to run sonet hi ng
for a reasonable wear, like we do with the five
washi ngs in the washing nmachine test, but let's get
hol d of Hel mut Cruzman and say, where's your test
met hod?

Let's see how it | ooks for USA. Let's put it
together. Let's conmmunicate locally, not just locally
here, and then get Canada and Mexico involved in this
because | don't want to do this twice. | want to do
this once.

And | want to make it fit the world nmarketpl ace
and the different levels of technol ogy for
affordability.

Because ny nei ghborhood man is not going to
have $35, 000 when we only have 18,000 people in the
county. There's just not a cost return there.

So | would like to encourage that system

because it did work for the bl eaching process. And we
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have it already going through 1SO ready to go to the
test met hod.

M5. ENGLE: W are scheduled to take a break
soon, but | wanted to have a few nore comments on this
definition of the wet cleaning process, if possible.

Earl, did you want to conment on the
definition?

MR JONES: Yes, | did. | guess |I also was
concerned, as we all should be, on the potential for
providing m sinformation or not properly advising
cConsuners.

| guess ny question | would ask is to M ss
Ew ng, what -- if you renmenber in this norning's
di scussion we were concerned that by saying dry cl ean
we were possibly steering consuners away from using,
fromlaundering stuff at home, if we say professional
wet clean, don't we run the sane risk and is it always
going to be appropriate?

And | go back now to the exanple that sonebody
menti oned of Dockers. Well, people wash Dockers at
hore.

I f we put a professional wet clean, does that
mean then that that garnment is not supposed to be
| aundered at home?

| s the consuner supposed to be put at risk of
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the care of his garnent if he or she were to do so?
And what point do you say, indeed, this is
professionally to be done and not at hone?

And | think if you sinply | abel the product
only with professional wet clean and there isn't
either a clear defined test nethod or standard, then
you are creating the sanme problem here that we're
trying to avoid for dry cleaning that we dealt with
t hi s norni ng.

M5. ENGLE: |If we do anend the rule as we
tal ked about this norning, then there would be a
requi renent for |abeling for hone washing if that was
an appropriate care nethod.

So in the case of the Dockers, it would have to
be | abel ed for honme | aundering and then professional
wet cleaning or even dry cleaning could be an
alternative. But that would take precedence, the hone
| aundering instruction.

MR, JONES: So you would actually allow both in
t hat i nstance?

M5. ENGLE: Assum ng that was, and | can't
i magi ne there woul d be any situation which a
pr of essi onal wet cl eaning woul d not be appropriate for
a honme | aundered garnment, but sure, yeah

And | think Eric, Rick, has had his hand up for
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sone tinme.

MR. ESSMA:  Thank you. Rick Essma, the O orox
Conmpany. M comment does not address the proposed
definitions but rather the fact that they are proposed
definitions, that there is no definition for this
process.

No one seens to be able to agree on who does
it, where it's done, or howit is perforned. And I
woul d suggest that rather than being ethically
conpell ed to adopt a synbol for the process, whatever
it may be and whoever may do it and however it may be
done, that we are legally refrained fromdoing it by
the, by the elenents of the care |abel rule.

| don't know that nuch about wet cleaning. 1In
fact, | know probably |l ess than anyone else in this
room But | do have sone experience with the rule and
the spirit of the rule that instigated its
devel opnent .

And that spirit of consuner protection and
i nformati on woul d be seriously jeopardized by the
adoption of a synbol for a process that we do not have
a definition for, we do not have a test protocol for,
so that the manufacturers who do use the synbol could
not possibly provide a reasonable basis for using the

synbol .
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And we have no performance evaluation criteria,
to address Earl's point, that would |l et us know or |et
a manufacturer know, rather, if they recomended a
process, was it a successful process or not.

So ny suggestion is that we postpone the
adoption of a synbol until we have answered sone of
t hese ot her questions about what the process is, how
it's perfornmed, and what are the test protocols and
performance criteria that we want to apply to it.

Thank you.

M5. ENGLE: COkay. Well, we are not talking
about a synbol right now, actually just --

MR. ESSMA: O instruction, whichever.

M5. ENGLE: -- allowing the instruction. And,
yes, | think having a definition is part and parcel of
the process. W see that as an integral part as well.
"1l just take one nore coment from-- |'mnot sure
whi ch of you has had your hand up |onger, but two
peopl e in the audi ence.

M5. WRIGHT: Marina Wight with Levi Strauss &
Conpany, makers of Dockers. | would just like to
offer as an opinion that for your point about | can't
possi bly i magi ne there being a circunstance where hone
| aundering woul d give you different results from

pr of essi onal wet cl eani ng.
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M5. ENGLE: Yeah. | neant that it would not,
that there would be sonething that woul d not be
successfully wet, professionally wet cleaned but would
be successfully done at hone.

M5. WRIGHT: Yeah. | guess our point would be
that we don't, we have not seriously done any
eval uation of professional wet cleaning. So it may
wel | be done in dry cleaning establishnments or
prof essi onal establishments, but we just don't know
what that difference is.

And | would echo the comments that have been
made earlier, that we would want to have a test nethod
that we could, we could look at that a little nore
consistently so that we would know what the
performance is before we put any refurbishnment
instructions on that.

M5. ENGLE: Ckay. I'msorry, | don't renenber
your nane.

M5. EASTER  Eli zabeth Easter.

M5. ENGLE: Your affiliation?

M5. EASTER  University of Kentucky and G E.,
" m sorry.

As | said earlier, |I think we are premature to
make this a recommendati on or an option because we

have spent a long tinme tal ki ng about the definition.
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But | don't know a | ot about wet cleaning, but
| definitely know a | ot about |aundry and the cl eaning
i ndustry and have worked with them for over 20 years
Now.

And | did not realize until Sylvia just
expl ained that their idea of proposing wet cleaning
woul d be to all ow one wet cleaning technol ogy for
certain products, a second one that would be nore
delicate, for other types of products, and then maybe
even a third type of wet cleaning.

And so we are basically already tal king about a
technol ogy that needs a definition of what is regular
wet cleaning, what is delicate wet cleaning, and
what ever other type of wet cleaning that you conme up
with.

And | have read a lot of the information that's
avai l able on wet cleaning and didn't realize that we
wer e even tal king about three possible options or
t hree possi ble types of wet cleaning.

So | amstill going back to the statenent that
we're very much premature

M5. ENGLE: Ckay. Jacki e.

M5. STEPHENS: |'msorry. Last one. | agree
with Elizabeth. Also, we have to be very careful in

our definition of wet cleaning to distinguish it from
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commercial |aundry.

Because as | read this definition, there's
not hi ng about this definition to ne that would
distinguish it froma comercial |aundering procedure.

So we have to be very specific in the
definition of professional wet cleaning process to
make sure that it does nmake that distinction,
ot herwi se the professional or the person that buys the
garnment is going to think that commercial |aundering
is going to be a viable option, as well.

M5. ENGLE: | assune you're tal king about CNT' s
definition, not the FTC s proposed definition.

M5. STEPHENS: Yes. On page nine; right.

M5. ENGLE: Okay. | think we will take a --
yes.

M5. PULLEN: | can say that | will take both
definitions and put themout at the March neeting for
bal | ot subcommttee review and | can get you a barrage
of responses that may be hel pful for you.

And | think the AATCC can do the sane.

M5. ENGLE: That woul d be very hel pful

DR. RIGGS: The AATCC neets the m ddl e of
February.

M5. ENGLE: Okay. We'll take a 15-m nute

break. But we'll try to start back pronptly at 3:10
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because we have a lot to still cover this afternoon.

Thank you.

(A break was taken.)

M5. ENGLE: | think we can spend a few nore
m nutes on the definition of wet cleaning because |
think this is an inportant area.

Just so we are all speaking fromthe sane
notes, | nean, the Comm ssion would not consider
permtting or requiring a wet cleaning instruction if
it didn't have a definition

And so that would be, that's part of the
process. That's part of our starting point. So we
have had a few suggestions al ready on possible
anendnents to the CNT definition by saying "by a
trai ned professional” and what not.

There is sonme discussion that right nowit's
kind of even too general because it is not easily
di stingui shed from professional |aundering.

Are there any nore thoughts along those |lines
or thoughts that the FTC s definition, which is nore
precise, are there any elenents of that that should be
i ncor por at ed?

| would Iike to hear if anyone has any nore
t houghts on the definition.

M5. EWNG | would like to clarify sonething
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el se.

M5. ENGLE: Sure.

M5. EWNG Sylvia Ewing from CNT. One, we
woul d be very interested in marrying parts of our
definitions as appropriate.

| mean, | think all of these things are for
di scussi on based on experience that we all bring to
the table. So on behalf of CNT, we are open to that
di scussi on.

Two, | didn't mean to inply that there are
three definitions of wet cleaning. | nmeant to say
that within wet cleaning, speaking about our earlier
di scussion, within wet cleaning there may be care
instructions that help you specifically deal with
probl em garnments or have a better understandi ng of
specific protocols for specific types of garnents.
And | think that's just appropriate.

M5. ENGLE: It's sort of equivalent to with dry
cl eaning now where it m ght say | ow noisture or
sonmething |ike that.

M5. EWNG R ght. Exactly.

M5. ENGLE: Any takers?

(No response.)

M5. ENGLE: Okay. Hearing none, | think we can

nove along to another issue that's closely rel ated,
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which is whether fiber content would need to be on the
care label if we were to proceed wth professional wet
cl eaning instructions.

As it was nentioned this norning, fiber content
is, of course, to be required on garnents. But it is
not required to be permanently attached, in contrast
to the care | abel.

So while often a manufacturer will put care
instructions and fiber content information on the sane
| abel already, they are not required to do so.

So we are wondering whet her we went forward
with the professional wet clean instruction whether it
woul d be possible to have that be successfully
i npl emrent without the fiber content.

Mary.

M5. SCALCO WMary Scalco with the International
Fabricare Institute. |If you noved forward with a
professionally wet clean | abel as of today or within
t he next couple of nonths, |I don't see how you could
do it without having fiber content information.

|f you waited until there was a test protocol
t hat manufacturers could evaluate it to, then it is no
di fferent than any other care procedure where the
manuf acturer is responsible for giving care

i nstructions on there.
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And it is not required now on the | abel where
you give dry clean instructions or washing
instructions. |If we put professional wet cleaning in
the sanme category as that, then it wouldn't be
required.

But, believe ne, it is always hel pful if the
fiber content is on the |abel, even today | ooking at
prof essional dry cl eaning or |aundering.

But if you nove forward with it today, | don't
see how you could do it w thout having fiber content
because there is nothing for the professional cleaner
to judge.

That is an integral part of judging whether he
can wet clean it or not, that is, the fiber that's in
t he garnent.

M5. STEPHENS: She said what | wanted to say.

M5. ENGLE: Davi d.

MR. DeRCSA: David DeRosa, with G eenpeace.
Just as the connection between these two parts of the
| abel, | mean, | think that the FTC proposed
definition wth some changes woul d work.

And noving then into this -- if that speeds up
the ability to have this sort of process on the |abel,
| would second Mary that | think it would be hel pful

to nost cleaners to have the fiber content.
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And as we wote in our comments, | also think
it would very likely be hel pful for nost people
washi ng at hone to have that.

It does create sort of an extra burden on those
| abeling for wet cleaning to do this and nmake bi gger
| abel s and other things that m ght be detrinental.

It seens to me that it would be really hel pfu
on any care label to sinply include the fiber content,
if not sonme of the other information, country of
origin and whatnot, on all those |abels.

And that way it wouldn't be disfavorable just
to sinply one care nethod.

Rhonda.

M5. MARTI NEZ: An additional coment to what
you both said, and | agree, but froma different
standpoint. For the consuner today so many fabrics
feel. Like, oh, that's a great silk; and it's not,
it's a polyester.

So | think for the consunmer to know what
they're buying, it's information that they're
interested in.

M5. ENGLE: Ant hony.

MR. STAR It's nice to have all this consensus
in that we agree that to put fiber content on all care

| abel s woul d be very hel pful, particularly in wet
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cl eani ng where sone of the classification of |loads is
based on fiber content. That information is very
essenti al .

M5. ENGLE: Does anyone -- well, doria, yes.

M5. FERRELL: doria Ferrell, Capital Mercury.
| was just wondering. Now when we put care in the
tail of a shirt that we folded up and you can't see
t hat woven care, we put it on the back of the bag.

Do we also now, if going forward, will we need
the fiber content on the back of the bag with the wet
cl ean?

M5. ENGLE: No, there wouldn't be any
regul atory requirenent for that. At |east, that's not
what we are proposing or considering.

Jackie. Now you have a different point.

M5. STEPHENS: Now | have a different point.
The fiber content label is inportant in terns of
determ ning the best care procedure.

But also let's not forget finishing procedures
as well. Because in sone cases, let's say for
instance if | have a mcrodynia pol yester garnent that
| ooks like silk, and obviously the nost inportant
thing to nme is going to be how that garnent can or can
not be finished in ternms of ironing tenperatures.

So, you know, | definitely think it is a good
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idea to include fiber content information.

M5. ENGLE: Does any of the representatives of
t he manuf acturers have any thoughts about the
addi tional cost of this?

Soneone had raised that it would be, present a
conpetitive disadvantage for wet cleaning if we had
this requirenment for permanent fiber content for wet
cl eaning but not for dry cleaning or just honme
washi ng.

And so there was a suggestion that if we do
require it, it should be required across the board so
t hat everyone has to have the sane information, the
sane bigger label. And we're wondering about what
cost that would inpose on manufacturers. Steve.

MR, LAMAR.  Well, | renmenber the point we nade
earlier about having a bigger label. | think we want
to avoid a situation where we're selling | abels that
have clothing attached to it as opposed to vice versa.

That's an extrenme exanple. But it does seemto
me that it would be a ot easier in terns of both an
enforcenent role as well as a conpliance role if we
had the sane rule that applies to, that applies to
fiber identification.

Keep in mnd that if a garnment is sold in the

US and it's got to have the fiber content disclosed,
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and in fact this book that is on the tables out there
talks all about that in a very plain English way, |

t hi nk what you want to do is avoid a situation where
sonebody has to think to thensel ves, now wait a
mnute, is this going to at sonme point have a wet
process on it, therefore we need to stitch this thing
in better, and this tine it doesn't have a wet process
so we don't -- and if you have a couple of different
conflicting regines it may nake it harder to do

| abeling and then that may create nore cost.

That's one thing | wanted to bring up. Plus, a
| ot of garnment mekers, | nean, they, the fiber content
| abel, the origin |abel, and the | abel where it's got
the name, it's usually on the sane one, a lot of tines
that stays in the garnent anyway.

| mean, that's sewn in permanently even though
there is no requirenent for that. So |I wonder if
that's a significant problem | nean, |'mnot aware
of that being a significant problem now.

M5. ENGLE: Those points are well taken,
particularly about the difficulty for the manufacturer
to keep track of what's |abeled how. And whether you
need to have a permanent | abel or not, soneone
menti oned this norning that you may have a garnent

that is |abeled a certain way but then certain
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finishes are added.

And that should actually change the care
instruction. Like if you are enbellishing a T-shirt
and whatnot and that would create, if the fiber
content is being labeled at the initial step, that
could create nore problens if it weren't uniform
across the board.

Kar en.

M5. MJESER. Karen Miueser with Sears. W
require on all of our private | abel ed products that
the care instructions, fiber content are on, nunber,
country of origin, all be on the sanme tag anyhow.

And it is not that nmuch | arger than many ot her
tags. And | know there are other retailers and other
manuf acturers that do that. So | really don't see
that it would be a terribly big expense issue at all.

M5. ENGLE: Ckay. Nancy.

M5. HOBBS: We have just finished |ooking at
several hundred garnents. And nost, | would say nost
if not all of the honme | aundryable care instruction
garnents that we have been | ooki ng at have a
conbi nati on | abel where the country of original, RN
nunber, care instruction is on the underside of the
| abel, and fiber content and all the other information

is on the front of the | abel.
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And they really aren't any larger than the ones
that have just the care instruction. Because it's the
sanme loop, it is the sane distance. They save a
little bit of noney on the weaving.

But where | do notice a | ack of permanent fi ber
content instructions is on the dry clean itens that we
have been | ooking at where it just says dry clean or
dry clean only.

And that gets back to the discussion we had
this norning where if it says dry clean, it's supposed
to inply that | have an option.

But if it's a year later and | don't renmenber
what that is as a consunmer and | amtraveling and can
| rinse this out in the sink and it says dry clean,
not dry clean only, | have got a real question there.

And so that type of thing, the fiber content
there, I mght say, oh, you know, | have been washi ng
my ot her polyester things, | think I will chance it.

That would allow ne nore options. And it would
al l ow professional cleaners information that they may
need as to whether or not they could steam press or
use other types of pressing and cl eani ng equi pnent
processes.

M5. ENGLE: Thanks. In the audi ence.

M5. HUDDY: Kat hl een, Good Housekeepi ng
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Institute. | was just going to say the sane thing
Nancy said. W see a lot of garnents in our |ab, and
basically the sane.

M5. ENGLE: Charl es.

DR. RIGGS: Charles R ggs, Texas Wnman's
University. | think what | have observed to be the
nost conmmon garnent that has a fiber content | abel
that's renoved would be tailored itens, nen's suits
which is probably the kind of itens that we woul d be
nost concerned about in terns of the wet clean/dry
cl ean issue.

And | think indeed, like Mary said, if we are
going to try to wet clean these nen's suits where the
fiber content is usually on the sleeve on a paper or
cardboard tag that conmes off, that probably needs to
becone a permanent part of the tag rather than a
tenporary tag.

M5. ENGLE: Any other thoughts on the fiber
content?

MR. JONES: Yes. | think people who make the
machi ne to clean clothes at honme would al so support
the issue of the fiber and the | abels period,
regardl ess of how it m ght be cleaned.

And again, the objective is to provide

information to consuners. This is hel pful
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i nformation.

| don't know why we shoul d gui de them and
provi de, mandate it only in the wet cleaning process
but not in others.

Just be consistent and consunmers wi |l behave
responsibly if they have the information.

M5. ENGLE: Thank you.

Mel i nda.
M5. QAKES: | ama little bit concerned about
the fact that -- and | don't have a solution for it;

|"mjust stating another problem-- that if you put
that sonmething like that men's tie, a hundred percent
pol yester, and put it, you know, let's say, make it
mandatory that it stay permanently with the care, if
you are in a hotel roomand you' re |ooking at it and
you say, oh, this is a hundred percent polyester,
you're not required by lawto list all the things that
are dry clean only in that garnent.

So you could have a pol yester blazer. You
don't have to |ist the acetate lining. You don't have
to list the interfacings that m ght not --

SEVERAL PARTI Cl PANTS: Yes, you do.

M5. OAKES: Not if it's a structural |ining,
you don't. It's not for warmh. So that if it is

just a blazer, you would not have to --
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UNI DENTI FI ED PERSON: Interlinings you don't
have to identify.

M5. KOLISH: Well, we have an expert here.
W'l let Carol answer this.

M5. OAKES: No, but the point is that it m ght
be the rayon trimthat's the exclusive of decoration
that's the reason why you can't --

M5. KOLISH D d you want to clarify?

M5. JENNINGS: You're right, that a lining that

is sinply structural you don't have to state the fiber

content. If it's for warnth, you do.
M5. STEPHENS: |'msorry, could you clarify
that? I'mnot really sure if | understand what you're

saying. You nean, for instance, the lining in ny
j acket does not have to be part of the fiber content
i nformation?

M5. JENNINGS: That's right.

M5. STEPHENS: But if | can zip it out |ike
it's part of outerwear, then it would have to be
listed.

M5. JENNINGS: Yes. Any lining that's for nore
than just maintaining the structure, but if it adds
war nt h.

M5. STEPHENS: Okay.

M5. KOLISH: So what if it does both? Like is
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the lining in our wool jackets considered warnth or
just structure?

MS. JENNINGS: Structure.

M5. KOLISH: It may be voluntarily.

M5. OAKES: Voluntarily it's usually listed for
the consuner's benefit, especially if it is not
conpatible wth the cl eaning process.

So the fact of the matter is, it doesn't have
to be -- like | said, even getting away fromthat one,
just an incidental finding could render the whole
thing -- you know, any, anything that you put in a
garnent, you have to base the care on that whol e
gar nent .

So even if you have a hundred percent
pol yester, you got a little rayon trimthat just
bl eeds |ike a trauma case, we've all done it, it has
got to be dry cleaned.

So that could be sone of the, you know, be
wal ki ng down a road, that path on that one.

M5. ENGLE: | know, personal experience seens
like the lining is usually, content is usually
| abel ed.

M5. OQAKES: |If we have a choice, it's in
Sonetinmes it isn't. And sonetinmes you just have to

live with it, especially if delivery is in ten
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m nut es.

MR. DeROSA: Can | ask how it's hel pful that
it'"s not in the current care | abel rule?

M5. JENNINGS: It's the textile.

MR. DeROCSA: In the textile rule?

M5. JENNI NGS: Wat was the question?

MR. DeROSA: Wiy linings, especially if they're
often in labels, but why -- | can't even think of what
cases it would be helpful to the manufacturer if the
consuner did not put that in unless they -- it could
affect the care.

MR. MARTINEZ: They're just sinply choosing to
abide by the rule to the letter. They're not required
and therefore choose not to label it. That's all.
Right? 1'mnot a manufacturer, but |'m speaking --
that's been ny experience. Soneone decides not to do
somet hi ng.

M5. OAKES: And they're just cheesy linings. |
mean, sone people with really nice |inings choose not
to identify themeither.

M5. ENGLE: Steve.

MR LAMAR. | amgoing to try and speak |oudly
as ny mcrophone is over there.

| would take exception to that remark. | nean,

manuf acturers will often respond to what the consuner
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wants or the consuner has expressed to the retailer.

Very often, as we have heard in a nunber of
exanpl es before, retailers will say, here is the
letter of the law, here is the way we want you to do
it.

The letter of the | aw provides the framework.
Many tinmes that is exceeded because you're trying to
establish a conpetitive advantage, you're trying to
nmeet a retailer's requirenent.

| mean, there's a |lot of reasons why you would
go through that. | nean, | think what this is doing
is establishing a m ni num

| don't know the specific reason why. And al so
on page 13, | think I found it, but I would just nake
t hat comment.

M5. ENGLE: Thanks.

dori a.

M5. FERRELL: doria Ferrell, Capital Mercury.
The only thing that concerns nme about addi ng content
to all types of care, we have certain custoners that
we're putting this care | abel on the top center of the
shirt.

We've got like an inch and an eighth | eeway to
put this label in. And | just did one for a custoner

who wanted the synbols and the words. And because we
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couldn't get the words on a full line any |Ionger, the
| abel has grown.

Now i f we have got to put content on there, it
becones a different formof manufacturing, we wll
have to change the way we put the care | abel on
because we will not fit it in that space. So that's
just a thought that we can think about, putting on al
ki nds of care.

M5. ENGLE: Thank you. During the break El aine
and |, the two of us had sone discussions about the
definition and the test procedures that we tal ked
about earlier.

And we had thought that perhaps it m ght nmake
sense to | eave the record open here for whatever tests
and what ever round-robining or balloting ASTM and
AATCC w || be doing, and | eave the record open for
subm ssion of information maybe for another nine
nmont hs or sonething |ike that before we nmake any fi nal
decision as to what the definition or test nethod
m ght be.

So we're thinking about doing that. Does
anyone have any particul ar objection?

MR. SINSHEI MER: | just had -- Peter
Sinsheimer. | had just one thought in that regard in

that | don't think that people are as far apart now as
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t he begi nning of that discussion.

In fact, | think that there's some novenent
t owards maybe sonething along the Iines of the FTC
definition with sone nodification, especially if there
is no discussion of tensioning, of finishing equipnent
in that definition

But | don't see, | don't think that nine nonths
woul d be necessary at all to cone to kind of a
resol ution around this.

But one of the things we were discussing at
break in fact was that there's, that it seens as if at
this point and tine where it's ripe to actually nove,
you can nove actually pretty quickly towards
devel oping a standardi zed test nmethod if there is a
wor kshop that's devel oped with the professional wet
cl eaners that are out there, such as Deborah and ot her
prof essional wet cleaners that are really doing this
effectively, wwth a definition that is a nore
machi ne- based definition, bringing together the
apparel manufacturers into that kind of a workshop,
and you could very quickly get to the point of
devel opi ng a standardi zed test nmethod working with
AATCC and ASTMin that process.

| don't see the need for that kind of delay.

| nmean, one of the concerns that we have in delay is
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that there are professional wet cleaners that are out
there that are actually doing this in the real world.

And the | onger you delay, the nore you kind of
del ay novenent towards professional wet cleaning. |
don't see, | don't see the necessity of that kind of
del ay.

| do think that there maybe needs to be a short
period in resolving the definition and then kind of
nmoving forward with what JoAnne had said as a
chal l enge, that actually this won't take very |long at
all.

And bot h AATCC and ASTM are working on this.
So | would say no to nine nonths. And | think that
one can just kind of work within the existing
institution such as the Professional Wt C eaning
Network to hel p organi ze that kind of a workshop.

M5. ENGLE: Earl.

MR. JONES: Again, | was just noting that
El ai ne, when she began this workshop, tal ked about the
need for enpirical data.

And | thought that we all did very well with
the fact that sonme of the visitors provided very
useful things this norning.

In the second half of this neeting, | have had

very little data. And | really can't inmagine that the
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FTC coul d proceed to resolve this portion of this
rul emeking with the state of the record.

And nine nonths, it seens to nme, would be the
m nimum The only piece of data | have heard, and
maybe this is subject to challenge, is that there are
about 300 wet cleaners in this country.

And if we are tal king about the interest of
pronoting the 300 wet cleaners versus 250 mllion
consuners, | mean, the balance is quite clearly on the
side of the consuners.

And the | east that they should ask for or be
given is the tinme for this process to get through a
better conclusion than | think you certainly are going
to get as of the close of the record today.

Nine nonths is the mninum | would suggest it
will take you actually a lot nore than that. |If
there's anybody here who has been involved in
st andards neki ng, voluntary standards maki ng who has
ever seen one delivered in nine nonths, | would like
to know what that standard was. |t nust have been for
sonet hing |ike sand.

M5. OAKES: That took 11 nonths.

MR. JONES: Okay. Look at the interests
represented in this room the conflicts around this

i ssue. For us to believe that this can be resol ved
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inside of nine nonths, I"'mafraid is rather
Pol | yanni sh.

And | think that the process ought to be
out boarded fromthe rul emaking part, frankly. Maybe
the record should be left open indefinitely until the
peopl e who have the expertise in this area get
together wth those who understand how standards are
set, pull it off and do it professionally on their
own, not have the governnent dictate it.

And | think that would be the nost effective
process, and | really suggest that you consider that.
Because otherwise | just think you will be asking for
trouble. The rulemaking will lack integrity and wl|
be subject to chall enge.

M5. ENGLE: JoAnne.

M5. PULLEN. | want to say when | said we could
do it quickly, but nine nonths was a threshold of a
very speedy process with very commtted people doing
it.

And sinply because you have to have a tinme for
mail to go. Wen you are sending sanples out to | abs
to do it, they have got to go snail mail, not e-mail.

So | can say that if those who are expert in
this area | ook at other test nmethods and bring a draft

to the February AATCC neeting, you're at |least able to
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have sone substantive discussion at a neeting rather
t han spendi ng one nore neeting sayi ng what shoul d be
in the test method, and then you | ose three nore
nont hs.

So, you know, it's doable to get substantially
started in nine nonths, not finished. It is doable to
say, okay, we have a draft, we need you working on
each section, and we are going to neet between the
meetings as well. And pick places for that that
concur with other neetings.

Then you coul d get your test nethod finished.
But the test nmethod has to be voted and approved at
the AATCC | evel before you can round-robin it.

Because you don't round-robin and then change
t he paraneters because then your round-robin is not
reliable and valid.

So there is a certain anount of due process.
W were able to get the thermal transm ssion test for
measuring the transm ssion through multi-layer systens
and single |layer systens for blankets through in six
nont hs.

But we had a standard test nethod, we just had
not updated it for ten years. So we had to nove to
el ectronics, this is the D1518 that we use with

i nsul ate and all of those.
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But in one day at AATCC | got five |abs
together, got a volunteer to do the data, got a
volunteer to the sanples, and between March and
Cctober we had it finished.

You're not even at that stage. So | would
guess five nonths for a round-robin. But you could
probably get the standard done in two nonths, but it
takes tine for balloting through the due process. And
you can't mss that.

Because you nay have soneone who hasn't been at
any of these neetings who has the technical expertise
to say, did you think about? And that's how you sol ve
t he probl em

So, yes, | think it can be done. | think it
can be done reasonably fast. | question nine nonths.
But | agree with the delay. And I think that you need
to set a deadline that is on or about in that it says
wake-up call, it's time for you to get your job done.

Because we have spent since Septenber, 1996.
And | think the wake-up call is today.

M5. KOLISH Here is what | see as sort of our
regul atory options in front of us. One is that we
could on the basis of the entire record make a
decision to go forward, sonehow create a definition or

craft it based on coments today and postwor kshop
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conment s.

Anot her option would be to say we don't have
enough information, we think it's premature, we're not
going to do it, we're ending the | awmaking on this
t opi c.

The third option we were trying to say is
available to us would be to say it sounds |like there
is at |l east sone novenent towards devel oping a
consensus based or near consensus based definition and
test standard and to not have to stop the rul emaking,
shut down the rul emaki ng, then begin a new one with a
whol e ANPR and then an NPR

One possibility is to say we wll keep the
nmoment um goi ng by | eaving the record open as opposed
to closing it and cone back and revisit this at the
end of that extended comment period, perhaps neeting
again, if that would be useful, to tal k about
everything and then deci de.

It doesn't need to be nine nonths. It could be
three nonths. It could be 12 nonths. It could be the
end of Decenber, '99. W were thinking about that as
a possibility to maybe address sone of the questions
and concerns we had heard expressed today.

At the sane tinme, we also know that there is a

| ot of sentinent towards getting the ball rolling.
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And we thought maybe this is one way of maintaining
nmoment um but not acting prematurely.

M5. PULLEN. | think it's a good idea.

M5. EWNG | think that's an excellent idea
And | also want to commend the FTC for discussing
this. Yes, we did talk about these issues in '96 and
'95. But the discourse was so clouded by other types
of debates that it was difficult to nove forward.

And we are reaching consensus. There's things
li ke fiber content. You go around the table, people
feel confortable about it. And that's what it takes
to get the process done.

And sone of the delay can be attributed to
defense of the status quo. But beyond getting into
that kind of thing, I also want to say that putting
this into context is very inportant.

In terns of not having data this afternoon,
there's data here that are in this roomthat, perhaps
| made a mistake in the assunption of thinking I
didn't need to bring, you know, ny full report,
over head sl i des.

But |I'm curious; how many peopl e have seen a
wet cl eani ng machi ne, today's wet cleani ng machi nes?
Coul d you just raise your hand if you have seen one?

| nmean, it's very easy to think this is
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laundry, this is what's the difference between ny G E.
washer or Maytag, or nanme another one so | won't get
in trouble.

But | think that one of the things that we'd
like to see in this very reasonable period of further
di scussi on woul d be anyone who wants to see a video of
what today's wet cleaning | ooks like, we will give it
to you. Postage and handling, |I'm not sure about.

But we have got that. Look on our website.
There are photos. It makes it a |lot nore
under st andable and a ot less like why is the FTC
comng out of left field with this process.

Because that's not the way it's been. There's
been | ots of research done both on chall enges and on
t he prom ses.

And IFI and CNT wouldn't be going forward with
trying to get certification if we didn't think that
there woul d be wet cleaners out there who are going to
need it. So | think that's another factor.

And finally for JoAnne and for Charles, as we
go forward wwth a protocol, which is sonething, we
heard that very nuch from Manford and others who are
on your conmmttees, as we go forward with trying to
devel op that, are we going to be able to go forward on

an Anerican tinetable to neet the needs of people |like
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Deborah, or are we going to have to wait for |SO
stuff?

M5. PULLEN: No. W devel op our own test
met hods. But why not nake them harnoni zed? And if
they can introduce it into the DN s SEM comm ttee at
the sane tine, that's great.

DR RIGGS: If | could respond to that on wet
cleaning in particular, the Europeans are actually
ahead of us in ternms of |1SO standard in wet cleaning.

So our approach has been to partner with them
And | have been involved with an EPA-supported project
for three years now And we have been involved as
part of that and trying to participate in the European
round-robin test.

And they have been at this standardi zation
process for in excess of three years and have not yet
standardi zed the nethod because the variability
bet ween | aboratories is not yet resol ved.

And so even if we had data that was not in
conflict, it would take a long tinme, | think, to
ball ot this, nine nonths being a pretty amazing
nunber .

| would have to ask Jerry to tell ne, but
t hi nk we have been under the process for changing the

name of RA43 fromdry cleaning test nethods to
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prof essional fabricare test nmethods for |onger than
three nonths. Just the nane change.

But it highlights the problens. Wen we
proposed the nanme change, it goes up for ballot. And
the ball ot and authorized to vote are people who may
have not been present in the discussions.

And people who nmay not be present in this room
will be balloting also. And there was consi derable
concern and conment and negative votes regarding the
overlap of responsibility of that commttee with the
name change and the honme washi ng test nethods
comm ttee.

You know, they could not see the difference
bet ween washi ng procedures under this conmttee versus
t he hone washing test commttee.

So | think we finally have it resol ved, Jerry,
| hope. | hope it was resolved and we'l|l get the nanme
change. But, you know, that's true. You know, we had
the nmeetings, we discussed the issues, we proposed
sonething, it's ball oted.

And if there is a negative ballot, even one
negative ballot, we have to resolve that. And that
t akes tine.

M5. ENGLE: Karen.

M5. MUESER. On behal f of ny nenbership in ASTM
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and AATCC | would like to explain a little bit nore
about the process.

| heard sonebody say, well, in relationship to
those two organi zations that they are working on it.
Whenever you are involved in standards organi zati ons,
"they" is you. |If you don't get involved and do it,
it ain'"t going to happen, folKks.

So you can not sit back and say they're working
on it. Because if you aren't part of it and hel ping
do that test devel opnent and round-robin, that's it.
It's not going to go. So you have really got to work
on it.

M5. ENGLE: Peter.

MR. SINSHEI MER  Yeah. Anot her issue that
Charl es brought up about the variability of the, in
t he European, in the European research on tying to
create a standardi zed test nethod.

That one of the problens that | am envi sioning
is going to happen is the difficulty in bringing what
happens in the real world, in a real wet cleaner in
cl eaning these range of garnments and trying to
standardi ze it.

And that's always the difficult thing, that you
are going fromreal world |l aboratories to

| aboratory-laboratories. And there is, there very
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well may be a good anmpunt of variability.

There's different soaps, there's different
machi nes out there. Even if they conformto the
particul ar equi pnent standards that you devel oped in
your definition.

So there is a good amount of variability. And
it my take tine to actually create those kinds of
st andards.

But in the neantinme, you know, what do you do?
Do you only use testing as a basis for reasonable
basis, while in fact the reasonabl e basis standard
t hat you have devel oped al so i ncl udes experience.

And there is real experience in the real world
that is denonstrating the capacity to do professional
wet cleaning for the full range of garnents that are
ot herwi se dry cl ean.

So | think that that is a challenge, | think
for the FTC in noving forward within the
standardi zati on process while at the sanme tinme maybe
using other criteria in a reasonable basis to nove
forward with a professional wet clean |abel.

M5. ENGLE: Well, that's right. | nean, as you
know, the care labeling rule doesn't require testing
necessarily. Experience can be used when appropriate.

O course there is nore limted experience now
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with wet cleaning because it is so new So we don't
know how that will shake out.

But | wanted you all to try to use your
i magi nati on now and i magi ne we are sonetine in the
future and we do have a definition that people nore or
| ess agree on.

And i magine that the definition is sufficiently
di stingui shabl e from professional |aundering, that
it's different. It's something that, you know, it's
probably going to be appropriate for stuff that is now
| abel ed dry clean only. It's not -- soit's going to
be a little bit nore sophisticated than professional
| aunderi ng.

And i magi ne we have sone test procedures so
that we can nove forward with, at a mnimum an
anendnent to permt this instruction on the care
| abel .

| want to go back now to the issue that we had
actually started at the begi nning but deci ded was
premature, and that is, is a permssive | abel okay or
does it need to be required? O what about alternate
i nstructions?

If it just says assum ng a garnent that can't
be hone | aundered, okay, but it can be professionally

wet cleaned or it can be dry cl eaned, what would
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happen if it just said professionally wet cleaned?

| s that enough information for consuners,
especially at this level of availability of wet
cl eaning, or would there have to also be a dry clean
i nstruction on there?

Mary.

M5. SCALCO WMary Scal co, International
Fabricare Institute. | think the answer we give you
today is going to be so different fromthe answer in
the future when we have all of those things.

| nmean, if you said to me now, as sonebody el se
poi nted out, you're out on the street, people don't
know what professionally wet cleaning is.

That all may change with education and the
devel opnent of test nethods, the level of confort with
textile manufacturers that start to use that.

So | think if you did it today, | think you
woul d be doing a disservice to consuners because they
could not readily find professional wet cleaning.

They can find it, but it's not as accessible to them

They don't know what it is. And it may be to a
manuf act urer point of purchase. Sonebody sees it on
the label, they're like, what the heck is this? Wat
am | supposed to do with it?

M5. ENGLE: Do we have informati on on how f ast
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wet cleaning is growing? | know when people submtted
their comments, it seened to indicate that it is
growi ng pretty quickly.

Do you expect that to continue to happen, or
does this get to your whol e chicken and egg probl enf

M5. SCALCO Well, again, if |I can address
that. | think the dry cleaning industry or the
fabricare industry is very much at a crossroads right
nNow.

There is new technology that's to be introduced
to the industry next Friday. Wt cleaning, that
ener gi ng technol ogy has taken off in this industry
relatively quickly.

| can renenber sitting around the table not too
| ong ago and nobody fromthe dry cleaning industry
t hought it was a viable technol ogy.

And that's not so today. Many dry cl eaners
feel that it's a very viable technology. But there's
so many things happening. DS2000. Petrol eum
sol vents.

So, | nmean, it is difficult to say because the
industry is changing. The face of the industry is
changing. So what | would answer you today may not be
t he sane answer in three nonths.

M5. ENGLE: Nancy.
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MS. HOBBS: Nancy Hobbs, with Consuners Union.
| also think in terns of your scenario question that
you have to think about the article of clothing.
think Pat nentioned earlier that we got a pair of wool
socks from Germany that had not only the | SO synbol s
for machi ne washing but also had a dry cl eani ng synbol
on there.

And t he general consensus anong the people who
saw it and weren't even famliar with the rule was
that was absolutely absurd to dry clean a pair of
socks.

And | can see that happening with a pair of
men's shorts or a T-shirt. You know, if you have
sonet hi ng where you have a dual | abeling regul ation
where, yeah, | could take that nmen's T-shirt out and
have it professionally wet cleaned, but it is an
absurd kind of thing.

So there has got to be sone rationale and sone
reasonabl eness in the dual care |abeling aspect of it.

M5. ENGLE: But, renenber, if we go ahead with
what we tal ked about this norning in sonething like a
men's shirt or underwear could be hone | aundered, it
woul d have to have that instruction anyway.

| was thinking nore of garnents that couldn't

be safely washed at hone but would need to be handl ed
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prof essi onal | y.

M5. HOBBS: In that case | could see a dual
care | abel because people may not have a dry cl eaning
or a wet cleaning facility avail abl e anywhere near
them They m ght have to go a couple hundred mles
before finding one.

At the nonent, people in the community where ny
not her |ives have to go 30 mles to a dry cleaner. So
they think tw ce about it.

M5. ENGLE: Charl es.

DR RIGGS: | think in the future, follow ng
your scenario that all of the information that the
manuf acturer could give to the consuner or a
pr of essi onal fabricare specialist would be nothing but
benefi ci al .

| will go back to the comrent | nade this
nmor ni ng about probl enms caused by certain types of
soils. Depending on howit is soiled, you may have a
preferred cl eaning nmethod for renoving that soil.

And if the | abel has only one, you m ght assune
that you can't renpve that particular soil because you
are limted by the care nethod.

| f you had the other care procedures that were
al l owed for that garnment on there, you could then

begin to consider not just the garnent procedure but
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also what is it soiled with and what's best in
removing that soil, which is | hope why consuners are
interested in cleaning to begin wth.

M5. ENGLE: Debor ah.

MS. DAVIS: Deborah Davis, C eaner by Nature.
| would have to agree at least at this sort of interim
transitionary time that it nmay be better to allow
both, allow or possibly require both.

| want to introduce another topic, though, that
ties into this that we haven't really discussed yet,
and that is the environnental inplications of this.

The EPA does have a stated goal of reducing
public exposure to dry cleaning solvents. And the FTC
then has sone obligation also to work in tandemw th
the stated goals of other aspects of the Federal
Government, other branches of the Federal Governnent
and has then a mandate here to want to pronote the
nost environnmentally friendly processes of cleaning
both in the honme cleaning arena as well as
pr of essi onal care arena.

And | think that's sonmething el se we have to
keep in mnd here. W're neeting another goal in
requiring that manufacturers test and | abel for
alternative cleaning nethods for environnentally

sensitive alternative cl eani ng nethods.
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Right nowit's wet cleaning. In the future it
will be others, as well. So | think the issue wll be
revisited over the years. And | welcone that. |
think that's a good thing.

As we are going through these transitions,

t hough, we may then have this period of tinme where we
have both on there. | still think we should be
testing for the | east damaging, that's environnental ly
har nful nethod, the wet cleaning.

But understanding that we are still in the
process of dissem nating these technol ogies and we're
not necessarily available to everyone. Gve the
consuners additional information so that if
prof essional wet cleaning isn't available in your
community, you know what else to do with it.

And for other reasons as well. As Dr. Riggs
pointed out, too, it's still helpful to the cleaner.
There are tinmes when even we want to dry clean
sonething even if it's wet cleanabl e because there's
sonme kind of a stain that we think would cone out
better and therefore we're better serving the consuner
t hat way.

More information is better. But | did want to
i nject the argunment about neeting the goal of reducing

the public's exposure to dry cl eaning sol vents.
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M5. ENGLE: Thank you.

Ell en.

M5. ANGLIN: Technology is still changing so
much, it mght be wise just to sort of |eave the door
open with still upcom ng technol ogi es that, you know,
are still in the realmof science fiction to be
devel oped, to have a phrase that |eaves the door open
to the professionals to pick the nost appropriate, to
say -- | can't say the precise wording, but sonething
along the lines of professionally clean only, and then
only if there is a particular technique that is
i nappropriate, to have a synbol or sonething saying,
well, don't use this particular solvent on it.

M5. ENGLE: Earl.

MR. JONES: Just very briefly again. |If the
goal is to reduce the use of chemcals, if that is
what we want to focus on, ny take away fromthis
norning's presentation was that already today 53
percent of consuners when confronted with a dry
cleaning label, if | understood what Rick said, they
al ready wash it at hone.

And of those, 16 percent are satisfied. |If you
take the step which is being contenplated and sinply
provi de that fol ks have the option of dry cleaning or

if it's in fact washable at hone, tell them how to do
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that, | would suggest you have a nore, a quicker

i npact on that, on the environnental concerns than you
woul d by pulling an industry which at this point is
still required.

You woul d have nore consuners able to wash nore
garnents at hone w thout the use of dry cleaning
chem cals. You could do that very quickly and sinply.

M5. ENGLE: | think Sylvia is next.

M5. EWNG One of the things that infornmed our
comments to the FTC was the input that we got from
cl eaners around the country and the whole thing, in
talking with other stakehol ders that have nore
envi ronnment al concerns.

Agai n, we care about the econom c and the
sustainability aspects as well. And the feedback we
got back from cl eaners, other issues aside, was com ng
back to sonething D ck said.

They wanted the option to choose where possible
the process that they used. It is sonething that
Deborah nmentioned as well. And to that end, one of
the things that we had suggested was considering, we
suggested that the FTC consider a professionally clean
| abel .

Maybe that's trained professional. But what we

had witten before was that the fabricare professional
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of the future will likely have to be trained and
certified in order to do business or to be in

busi ness. That's sonething that we thought was com ng
al ong.

And we urged that the FTC consider a | abel of
br oader scope that woul d | eave the solvent or the
aquas process choice to the cleaner. That |abel would
be nost effective if it included the fiber type.

And if a particular garnment would not be
serviceable in a specific solvent, this |abel could
have an exclusion for that sol vent.

So we are trying to consider sone of the
concerns that mght come up. But in the end, the nore
t he consunmer knows, |I'msure that's beneficial and the
nore freedomthe cleaner has. W feel that that's
al so beneficial, to make sure that both are satisfied.

M5. ENGLE: Melinda.

M5. OQAKES: Melinda OCakes, QVC. | still have
this horrible feeling about the fact that not enough
peopl e real ly know what professional wet cleaning is.

To tell you the truth, | have this vision of
the lady who is doing her |aundry and saying, yeah, |
need a professional to do the laundry, and throwing it
in the warning machi ne.

| just don't think that there's enough people
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that understand that it is a whol e new technol ogy,
it's a whole new process. And just professionally wet
clean, it sounds |ike sonebody fromthe | aundresses

| obby got together and gave sonething to sonebody to
put sonething on a | abel.

A l ot of people don't understand that the
wordi ng on | abels and that the way | abels are set up
is dictated by law, that there is a reason for it. |
mean, for the | ow end people, you know, naybe it is
that there is not the highest reason for doing that.

Maybe sonebody got together and said, well, we
will get people jobs, you know, we will have them do
laundry. It is going to be one of those reactions
until people actually understand really what it is,
where it is available, and what you can do with it.

And if it says can be professionally wet
cl eaned or dry cleaned and they don't know what the
wet cleaning is and that it is a specialized
t echnol ogy, our washi ng machines are going to be ful
with a lot of dust rags and beani e baby cl ot hes.

M5. DAVIS: Can | just ask a quick follow up
guestion? Melinda, would you feel nore confortable
if we just called it sonething el se?

M5. OAKES: |'mnot sure. | think that if you

kind of went out and talked to a ot of, just a |lot of
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| adi es who do | aundry because it's an occupati onal
hazard and not because they're dedicated to textiles,
that they cone in, they look at the -- if they | ook at
the thing at all.

And | have to admt, | look at a |ot of |abels
when |'mdoing ny laundry. And ny daughter thinks
that 1| am obsessed. | seemto be the only nomt hat
can't figure out that this one goes in the |aundry and
this one has to be hand washed.

But | just feel like there is a |lot of people
that are, you know, they don't get USA Today, they
don't watch C-SPAN, they don't listen to NPR and they
don't know about this technol ogy who are going to say,
hey, you know sonething, if | had to go out and get a
job, I would do laundry. | amaqualified to do
| aundry.

| personally have been doing |laundry for nore
years than there's been color television around. |
mean, yeah. So if sonebody says to ne | have to have
it professionally done, I'm yeah, yeah, yeah, yeah

You're just sort of off and running. | think
we run the risk, until there is nore real know edge of
what it is, of sonmebody m sunderstanding what we're
sayi ng.

Dry cleaning is such a specialized thing. Not
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only that, but there was a, | think you had a Martha
Stewart article about dry cleaning. When people go in
and they take their dry cleaning in, they think in the
back of their m nd that maybe there's |ike fairy dust
that they sprinkle on it and it gathers up all the
gerns and | ands on the floor.

They don't understand that it's chem cals.
They don't understand that there's a machi ne invol ved.
They have no clue what it is. They don't particularly
care as long as it cones back and is clean and they
can wear it when they pick it up.

But with the little understanding as the
aver age person has about dry cleaning, |I'mafraid when
it says professionally wet clean, they're just not
going to get it.

M5. ENGLE: Roy.

MR. ROSENTHAL: Roy Rosenthal, RCG Marketi ng.
This is a marketing question. Are there marketing
pl ans, resources that the industry has set aside to
| et the consumer know about wet processing?

M5. EWNG Well, | had ny hand raised. |
woul d | ove to answer that question. Not as an
i ndustry person; | need to be clear about that.

But it's not a mstake or it didn't just happen

t hat consuner education was set aside for later in
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this process to bring pollution prevention to the
fabricare industry.

When CNT first got into this, there was a
question, do we go out and talk to peopl e about
concerns and problens that we have related to the
solvent that nost dry cleaners use in the country?

And we figured that that was wong because
there wasn't a critical mass of options available to
t hem

And so | think the first few years since this
t echnol ogy has been transferred from Europe, as
Charles said, this is further ahead than us, the first
few years have really been in hel ping cleaners to
under stand how wet cleaning is both sonething old and
sonet hi ng new.

Sonething old in that good cl eaners have al ways
used water or had a washer, but sonething new in that
the new technol ogy and detergents and understandi ng
the fibers and fabrics et themdo nore than they ever
di d.

So consuner education is very far behind. And
one of our goals is to in positive ways try to raise
the profile of options such as wet cleaning. And we
hope that other people plan to do that as well.

But you didn't want to have it be, it was a
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chi cken and the egg, Catch-22 that was referred to
earlier. You know, if you tell people, if you scare
peopl e away fromtheir fabricare professional and the
entire industry before there is even an option for
themto use, that serves no one.

MR. ROSENTHAL: There is currently no
literature. |If I go into a dry cleaner, there is
currently no literature to explain the process.

M5. EWNG That's -- In sone states, in sone
states there's incentive prograns, there are
brochures; Wsconsin, Illinois, |ndiana.

New York has a different way of approaching it,
which is nore the regul atory problens and concerns
with PERC. But in other areas it's very proactive
i nformation.

W have a wet cleaning pros and cons fact sheet
that cleaners are allowed to nodify and change, do
what ever the want with it to help them understand. So
it is lacking. It is comng. W plan to do nore of
it. But the tinme seens not to have been right in the
past .

MR STAR | would like to follow up on that.
Maybe one of the di sadvantages is that no one has a
patent on water. |If this was a solvent that one

conpany owned and used, it could develop literature.
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Many states have gone out and devel oped things
for wet cleaning. W devel oped sone stuff.
| ndi vi dual cl eaners around the country have witten
their own brochures. Sonme of them have better witers
t han ot hers, obviously.

So there is no one, standard, agreed upon
thing. But there are lots and lots of little exanples
out there of people doing education, but it is really
at a small grass roots |level and may not be as visible
as a national standard. But it is happening out
t here.

M5. ENGLE: Peter.

MR. SINSHEI MER:  Yeah, just to respond and add.
If in fact the FTC does go ahead and require
professionally wet clean |abeling for garnents that
can't be hone | aundered and a substantial nunber of
garnents in that cat- -- that can't be hone | aundered
woul d be | abel ed professionally wet clean, you would
have a very qui ck educati onal process.

| mean, people are going to go, what's
prof essional wet clean if they don't know what it is.
You're going to have | ocal news stations, you know,
educati ng peopl e.

| don't think that that's nuch of a barrier or

a problemif in fact that happened because it would
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be, there would be so many garnents with a | abel that
it would be a very rapid educational process at which
| think, you know, it's part of the barrier to
education in a |l ot of ways.

M5. ENGLE: St eve.

MR. LAMAR | still think that the place for
t he education needs to be done -- Steve Lamar with
Anmerican Apparel -- is in the dry clean establishnent.

That's the place where people are nmaking the decision.
That's the place where they, where the wet cleaning
technol ogy i s being introduced.

And quite frankly, if what | hear is true, that
you' re taking garnments in and the dry cleaner is
saying, well, I've got this great new wet cl eaning
process and that's probably really what they want to
have done, why doesn't that dry cleaner say we have
got this new wet cleaning technol ogy, would you prefer
| do this?

| have had many tinmes when a dry cl eaner has
said, | amgoing to do this to it or this toit. And
they have actually explained a little bit about the
dry cleaning process. And | would suggest that there
be some encouragenent there.

Nunber two, | think this is nore sonething in

the jurisdiction of EPA rather than FTC whose prinmary
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mandate i s consuner protection, consuner safety
t hrough truth and what not.

And EPA, a question. Do you have -- You're
with EPA;, right?

MS. STROUP:  Yes.

MR. LAMAR. |s there, in the PERC reduction
canpaign is there literature that the EPA has
devel oped to send out to all of the dry cleaners on
stuff you can do to pronote wet processing or wet
cl eaning. Do you have that done yet?

M5. STROUP: Cindy Stroup with EPA. W have
had, | guess, been -- first of all, let ne explain. |
amin the part of the agency that is a voluntary
pr ogr am

W work in partnership with various industry
sectors. And dry cleaning was the first industrial
sector in this environnmental programthat started,
guess, in about '92.

There's actually been a | ot done; well, | nean,
everything is relative. But there have been a nunber
of publications on issues concerning traditional dry
cleaning, primarily PERC, and alternatives as they
have grown and becone nore sophi sti cat ed.

At | east wet cleaning. And hopefully there are

sone others on the horizon. W published the, what,
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the CTSA, the C eaner Technol ogy Substitute Assessnent
docunent. | don't know if you had the pleasure of
receiving all ten pounds of that docunent.

The CTSA is the first step in an environnent
project where we tried to lay out side by side all the
information that's available for a particul ar
i ndustrial process, in this case dry cl eaning.

We conpare the existing nethods with the newer
so-cal l ed cl eaner technologies and try to conpare them
by risk, by performance, by cost to the extent there
is information avail abl e.

That went out in Septenber. There have been a
nunber of other docunents that are, that either have
been recently revised, being revised. There are
probably about five or six on Steve's plate to get
done in the next few nonths, plain English, what we
call case studies, one on liquid carbon dioxide, one
on wet cleaning, one on -- what else is there?

W' ve got hydrocarbons, which actually the
hydr ocar bon people volunteered to draft for us. And a
few other torts, nuch nore user-friendly docunents
t han t he CTSA

And then a shorter version of the CTSAitself,
which | hope will be out soon. So we are in the

busi ness then, and | think, personally | think it's
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very inportant that the public be educated on all of
t his.

| really feel torn about all of this discussion
because we are, our goal is to reduce exposures to
certain chemcals. And PERC is on our radar screen in
this particular industry, yet there aren't that many
alternatives

| nmean, wet cleaning is really the only new kid
on the block. There is a new synthetic petrol eum
solvent. W are struck with the lack of testing, top
testing data on various aspects of both of those new
technologies. And that's reflected in the CISA
docunent .

| think that, | personally think that it is
premature to conme out with a wet cleaning | abel,
although I would like to see fol ks get educated about
wet cleaning and | earn nore about it.

And maybe there's sone efforts that could be
bol stered in that area while the test data and the
test protocol are being devel oped.

MR. LAMAR | would actually -- the publication
that you' re doing on that, are any of those the kind
of things that if I'"'ma dry cleaner | can call you up
and order a couple hundred brochures so |I could have

it in m thing?

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

262

How about one little sign that says ask ne
about wet cleaning, or sonething like that? | think
that woul d be a great idea.

M5. STROUP: Yes, | totally agree. And | know
that there are a nunber of cleaners who have taken it
upon thenselves to do that, to develop their own
mat eri al .

Some of them use ours, sone of them use others
that are available. To the extent that our printing
budget allows it, we are happy to conply. And that
| eaves ne with supplying a clean canera-ready copy for
your printer to use.

But, sure. And all of our publications are
avai lable for free. There are two sources | think
that provide those. | don't know them off the top of
my head.

MR. LAMAR. So you've got |ike downl oadabl e
artwork fromyour --

M5. STROUP: It's all on our website, all the
information, the list of publications as well as what
nunbers to call to get free copies.

We at this point just don't have the funds to
supply everybody with 100 or 500 copies for their
training classes and stuff like that. But we try to

meet the needs as best we can.
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MR, LAMAR. | was just going to say, | nean, we
just went to a thing over the |last couple of years on
children's sl eepwear and plenability issues and stuff
i ke that.

And we worked wth retailers and a nunber of
ot her people to put into place where parents make
deci si ons about clothes sone information about a new
regul ation that had come out as part of an effort to
educate the public.

And |'mjust saying, because people are making
deci sions about dry cleaning in the dry clean
establishment, is that sort of the first area where
you need to really put those efforts?

And then others may becone apparent and they
follow. But that's what we are | ooking at.

M5. STROUP: The audi ence, as far as EPA, is
the dry cleaners. 1It's nmeant to be a one-stop shop
for information for dry cleaners to use when they are
consi dering upgradi ng or replacing equipnent.

The nore user-friendly plain English versions
are nore public oriented. But absolutely, that's an
excel l ent use for them

MS. ENGLE: Davi d.

MR. DeROSA: Well, first of all | had a

question for Cndy. You said you felt it was
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premature to -- when you said it was premature to have
wet cleaning | abel, were you referring to required
| abel or sinply to permtted?

| mean, even in the CISA the EPA refers to
three existing technologies for cleaning clothes. Two
of themare currently under the dry cleaning care
| abel and the third is wet cleaning, which the CTSA
says has arrived and has been shown to work.

M5. STROUP: Wth sone caveats, yes. | think
nmy feeling and what | hear FTC say is that they can
not require a | abel that they don't have a defined, a
definition for as well as a designed test protocol.

Is that correct?

M5. KOLISH: We think it wouldn't be
appropriate. Now, we could but in our better
j udgnent - -

M5. STROUP: Maybe you're not saying that. So
" msaying that we don't have that. And if they don't
feel like they can require a |l abel w thout that and we

can't get it for a year, then | think it's premature

to --

MR. DeROSA: And the requirenment for it is
sonething that certainly will likely have to wait
until people -- manufacturers would have to test for

it inin order to say it went fromhonme washing to wet
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cl eaning to dry cleaning.

There woul d have to be a test that garnments
woul d be failing in order to nove to a dry cleaning
technology. In terns of permtting it sinply on a
reasonabl e basis technol ogy and the fact that there
are already conpanies doing it who haven't been
enforced by the FTC as yet, | nean, it's hard to say
what the problemis

Speaki ng for G eenpeace, which | have to admt
| think is the one that started pushing the term wet
cleaning. And we didn't focus group it and we didn't
do a lot of work on it, so perhaps when we started
pushing it people wanted to know what the difference
was between that and laundry, so the termturned into
pr of essi onal wet cl eani ng.

And going to Melinda's point about people may
think they' re professionals after a lifetinme of
| aundry, you know, the term professional is supposed
to show that you take it sonewhere.

And Sylvia's plan to do, working on
certification work with IFl will, I think, really help
peopl e define who are professionals and who aren't.

| think currently peopl e understand that
prof essionals are the ones that m ght have

pr of essi onal equi pnent. And nost of the stuff we have
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at hone doesn't really cut it.

| guess that said, it just seens to ne that the
way forward for wet cleaning, you know, people were
aski ng agai n, going back three or four years, to this
i dea of professional cleaning and | eaving out the
sol vent, which doesn't give the cleaners nuch hel p,
and | know that's one reason why they really cane to
see, you know, wet cleaning defined and tested, as
many of us are.

It is away to get out of liability, which is
anot her issue that's nentioned throughout the CTSA,
and anot her inpedinent to a |lot of these shops, which
wet cleaning is available all over the country shops
in these shops that are doing 20, 30, 40 percent.

One reason why they're not going to push it to
the mpjority, the 50, 60, 70 percent, is in part
because they are going to face increased liability if
the don't follow these | abels. There's not nuch we
can do about all the clothes that have already been
made that have those | abels.

But as quickly as possible to nove toward sone
sort of | abel where manufacturers can on a good
governnmental basis say that we think you can wet clean
this is sonething that -- at least if that can cone

out of this process on a ready format.

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

267

| see Earl's hand up, by the way. As |long as
" mthinking of him the one piece of enpirical data
he referred to before was m squoted. People had been
referring to the Greenpeace website, which is sinply a
list of wet cleaners that have told us of their
exi stence and wanted it put out.

It has never been -- our biggest fear in
putting that out there, we wanted to give a boost to
the industry, including the industry who m ght only be
doing ten or 15 percent of wet cleaning, as well as to
get people to go to really state-of-the-art fol ks |ike
Ed and |i ke Debor ah.

It was designed to really help the industry.

But we never wanted that to be viewed as, well, | ook,
G eenpeace only says there's 300 of them And, you
know, | neet cleaners every day.

| read the trade press. And | found out about
30 nore the other day. W're not going to put them on
our list until we talk to themand find out if they
want to be on it.

Because sone of them especially if they're
m xed-use shops and they're using PERC and we're
saying terrible if often true things about PERC, then
they may want to not have their custonmers ask themthe

guesti ons.
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And that's the problem going back to why those
cl eaners aren't pushing wet cleaning. Well, they
haven't got a real clear distinction in the public's
m nd between wet cl eaning and |aundry.

They're not going to, it's not their job as
smal | businesses to have custoners cone in and then
say sonething to themthat sort of gives people the
inpression, well, | can do this at hone.

Maybe the cl eaners are very clear on it, and
the cleaners are the ones that nake these deci sions,

i ke Dick was sayi ng before.

But it also goes to the counter staff. And the
counter staff, as | think a lot of the cleaners wll
say, need to be educated as well and need to be really
cl ear.

They aren't the ones that are doing the
cleaning; they are the ones that are interfacing with
the custoners. And even a couple of the wet cleaning
shops in Chicago, there's a hundred percent wet
cl eaning shop in Chicago that | know at |east one
counter person when | went in there once didn't seem
cl ear what they were doing, what the shop was doi ng.

They were brand new. And | said, you know, |'m
really glad you all are doing here the wet cleaning.

And she said, really, we are?
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You know, that's just the trickle down effect
on counter staff. And that's exactly what
certification and further outreach will do and why any
| abeling that's further permtted will get people
going to the professional saying what is professional
wet cl eani ng?

And that's, | think, when the cleaners are
really going to be glad to answer, even if they aren't
going to just junp forward with the input.

M5. STROUP: | would just like to add, | am not
a marketer. Certainly that's not ny field and neither
is the tinme to predict what the inpact of a wet
cl eaning care | abel would be on the market.

It occurs to ne that one possible scenario that
m ght not help wet cleaning is if the people with the
tubs at hone say, oh, | can do this nmyself. And that
i dea gets ingrained.

And | think we need to get the right people in
the room-- and | don't think this is the right group
entirely, at any rate -- to think through what is done
and when.

And | do think that the comments nade today
about the test protocols and the need to do that in an
appropriate manner with the right people and the right

process is critical to having a credi bl e nethod.
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In terns of EPA, we are not, our interest is
not pushing wet cleaning, per say. Qur interest is in
seei ng cl eaner technol ogy conme on-line. W're very
excited about the liquid carbon dioxide nachine
openi ng next week.

We al so recogni ze, you know, we don't have a
crystal ball. W don't know how that's going to go.
They're very expensive at 150K. That's ny
under standing of the current sales price.

| think that will go down hopefully. How
successful that's going to be? Wwo knows. But if we
are going to be here a year fromnowwith the liquid
carbon di oxi de peopl e around the table saying, okay,
we now have care | abels that say dry clean or wet
cl ean, what about us, that would be a concern of EPA's
as well, that we keep the doors open to pronoting
cl eaner technol ogy and reduci ng PERC exposures.

That's certainly happening as new t echnol ogi es
are comng on-line. | just wouldn't want to see us
act precipitously for a nunber of all of those reasons
t hat have been discussed all day | ong.

M5. ENGLE: We need to wap this up. As Elaine
mentioned earlier, the record wll be kept open for 30
days after today. And | think Janmes figured out

that's March 1st; is that right?
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MR. MLLS: Monday.

M5. ENGLE: Monday, March 1st. So that if
peopl e wanted to put in comrents about how nmuch | onger
we shoul d keep this rul emaki ng record open, if you
have a better idea after the m d-February neeting
about how | ong the process may take, send us that
information. Feel free to do that.

And was there anything el se?

M5. KOLISH No. | think we'll just take a few
nmore comments and just wap up here. You can use your
72 hour period to supplenent.

Al right. W'Ill take Goria and then Earl.
Does anybody el se want to get a | ast conmment in?

JoAnne. That's it, okay? Last three.

M5. ENGLE: Then we have our other issues.

M5. KOLISH Right. So let's do it very
quickly. And if you said it before, don't repeat it,
okay?

M5. FERRELL: doria Ferrell, Capital Mercury.
| just want to clarify sonmething you said. Wen he
said you couldn't put it on, wet clean on a | abel
because we had no test yet, that's the way |
understand the | aw.

But you said, well, we wouldn't pronote it.

But isn't it also forbidden at this point when there
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is no test for the manufacturer to prove the care?
t hought we were not allowed to.

M5. KOLISH: As Mary expl ained, the care
| abeling rule says you have to have a reasonabl e basis
for your instruction.

And it does not necessarily have to be test
data, although test data often is the best form of
reasonabl e basis. So people may have experience.

Qoviously there's some risk. |If by using it
then it may nean different things to different people.
Deborah nmentioned she's seen sone |abels |Iike that on
prom dresses and stuff |ike that.

So, you know, it theoretically probably is not
advi sable to do it because who knows what it is going
to mean in the hands of the person who's actually
cleaning it. At the sane tine, cleaners aren't
required to follow the care instruction

Manuf acturers are required to put it on.

Cl eaners can do sonething else. They do it at their
peril, of course. As David was nentioning, they face
l[tability. [If the nmethod they choose is different
than the care | abel nethod, they're responsible if the
garnment i s damaged.

And that in fact deters dry cleaners from using

alternative nethods. But based on their experience in
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the industry and fiber information, Deborah apparently
is doing this basically as are other wet cleaning
oper ati ons.

You know, so it's not like this would say you
can never use it or dry cleaners couldn't talk to
their custoners about it or do it on their own.

That's the state of that.

M5. FERRELL: Ckay. Thank you.

M5. KOLISH: Ckay. And then Earl and then
JoAnne.

MR. JONES: Earl Jones, GE | just wanted to
get back to a couple of things. One, of course this
is a legal proceeding. And it's a legal proceeding in
part | guess because the law requires it to be, but
the | aw recogni zes that there are economc interests
at stake here and sonmeone is going to lose in this
pr ocess.

And that's why | think it needs to be as
rigorous as it is. For exanple, | haven't heard
anybody here who represents the commercial |aundry.
And they have, | would assune, a huge stake in this
i ssue.

On what basis would the record be able to knock
t hose fol ks out of business in effect by saying that

they are not professional cleaners? And the way this
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rul emeking is proceeding at the nonent, the state of
the record and the advocates | heard around the table
woul d say that those people are not professional

cl eaners and, therefore, when a garnment comes in that
says professional clean, they could not clean that
garnment lawfully.

Bef ore the governnment becones a party in taking
away sonebody's livelihood, | would suggest that the
record has got to be a lot nore further devel oped than
it is today.

And it is evident that before we junp to the
question of sinply defining this as using a certain
machi ne, which of course is not in the folks's side of
busi ness, there has to be a substantial basis for
doing so which relates to the FTC s jurisdiction as
opposed to the EPA's.

And the only thing I have heard is that we are
tal ki ng about something which is nore related to the
envi ronnent as opposed to garnent care. And | think
that is a very substantial problem

And | woul d expect that the conmerci al
| aundries woul d actually oppose and nmaybe take action
agai nst any rul emaki ng whi ch woul d knock them out of
busi ness, because certainly | would if | were them

M5. KOLISH We are, of course, well aware of
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our legal responsibilities and obligation here and
what we need to do to establish a record.

We are having a discussion here to elicit
information that are a wi de range of issues that are
inportant. At the sanme time Earl is right, that this
is not a Congressional mandate that says, you know, go
and acconplish this goal

We are operating under our |egal jurisdiction,
meani ng unfair and deceptive practices, and trying to
acconplish that in the nost efficient and cost
effective way.

Anyway, JoAnne, quickly, and then we will nove
on.

M5. PULLEN: | would just like to say | think
you' ve done an outstanding job today of identifying
the various factors we are dealing wth.

We are dealing, for exanple, with apples that
are the apparel manufacturers who have to validate a
new i nstruction through their testing prograns, which
nost everyone that | work wth uses testing.

They don't use experience. And so they would
encour age the devel opnent of sonething new t hat
benefits them because there is a market segnment that
wants environnentally -- protecting the environnent,

devel op clothes for themto purchase.
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They will look at that as a purchase point. |
think that the oranges in this situation is the other
industry that is trying to clean these clothes and
wants to be environnental ly conscious and wants those
|ate instructions before the technology is ready. But
| think we got enough information out today that we
are ready to nove ahead.

M5. KOLI SH:  Thank you.

We t hought we woul d save a new m nutes to |et
peopl e have comrents on ot her things that we haven't
tal ked about today. | specifically said that we were
not going to tal k about the reasonabl e basis for
requi renent changes that are being proposed, nor the
t enper at ure things.

And | frankly think we have actually heard a
| ot of information today that goes to both of those
topics. But if anybody had one or two short comments
on that, we would be willing to hear that.

Did you want to tal k about that?

MS. FERRELL: Not on that. On care synbols.

M5. KOLISH: On care synbols. Al right.

Well, let's see if anybody wants to tal k about
those other two things that we didn't spend tinme on,
reasonabl e basi s and tenperature.

(No response.)
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M5. KOLISH No. Gkay. Then we can talk for a
few m nutes about things you want to tal k about. And
then I would like to close with a discussion of things
that | heard today, naybe a greater need for industry
education, sonme consuner education, and some thoughts
about | aw enforcenent.

But, Goria, you can go first with your --

M5. FERRELL: doria Ferrell, Capital Mercury.
This is geared to the ASTM In 1994, | received this
| believe at the bobbin show. And we had a steamiron
synbol .

And now with the new ones that the FTC endorses
we don't have the steamiron synbol as allowed, but we
have it as no steam And | would like to have the
steamiron synbol reinstated, please.

M5. PULLEN: | think the definition for iron
with that international iron synbol says iron dry or
steam |If you |look at the FTC --

M5. FERRELL: Wthout the little steam warning,
| think we just need that extra synbol. As |long as we
have no steam we need a steamiron. | don't think
peopl e | ooking at just the synbol wll see it as steam
al so.

M5. PULLEN: The definitions for iron in the

| SO docunents and in the ASTM docunents say iron dry
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or steam And | hear what you're saying about the
fact that what the synbol says that goes with that,
where it says, it shows a warning, is that the person
must be warned if they can not use steam

And | think that's the way it was done to
harnmoni ze with the Canadi ans, the Japanese, the
European, and the U S. system and yet neet the rule,
we are warni ng about no steam

In Europe, they also define iron |ow as no
steam because the claimis that the tenperature, 110
Celsius, is so variable that it may end up running
water on the item

So I don't know as you would get a whole |ot of
support for adding that steam synbol back. W are at
the stage in the process of devel opnent of the
standard that was voted a change on it as they were
devel oping it.

M5. KOLI SH:  What you saw i s probably an
earlier draft dissem nated at the bobbin show. And
that was finally adopted by the ASTM

M5. FERRELL: This is that. | just feel that
we have a need for it. And maybe we ought to ask
t hem other manufacturers what they think.

M5. KOLISH: Well, you know, we revisit our

rules every ten years whether they need it or not.
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M5. FERRELL: How long has it been?

M5. KOLISH: It's only been |Iike 18 nonths.
It's inportant we can do that, but we went through a
great effort to do as much international harnonization
as possible. And we are still trying to harnonize
with 1SO Iet alone with the NAFTA countri es.

So | don't think we're going to be able to
solve that issue in the very near future. But raise
it again at another point.

M5. EWNG Madam Chair, we have to | eave to
catch a flight. | just wanted to get in a final other
i ssue since we won't be here for that tinme period.

Qur appreciation of your doing this.

Seei ng governnment nove qui ckly where people are
sayi ng maybe you're noving too quickly is different,
and it is refreshing that you had this dial ogue for
di scussion to see where we are and where we want to
go. And | think that a | ot was acconpli shed.

And | do want to leave a plug. W are at
wWww. cnt . org. wet cl eani ng, so you could | ook at sone of
the data that is available, ours, UCLA's, others is on
our website.

And finally, we don't want to do |laundry. W
do want to separate out wet cleaning. |'msure

| aunderers are very professional. D ck represents a
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| aundry association. So |laundry is good.

But we are tal king about clothes that are
traditionally considered to be dry clean only. So
t hanks.

M5. KOLISH: Any other parting shots, coments?

MR. SELLEH. To that end, we are considering
droppi ng that because the nane | aunderers has becone
passe. W are considering dropping that. But other
acronyns woul d engender our nanme to be such as MACA or
sonething |ike that.

M5. KOLISH Geat. Wll, | wuld |ike -- Sone
of the discussion today earlier about how | arge and
maybe fragnented the industry is suggested to ne, and
ot her coments Melinda and ot her peopl e nmade suggested
to me that not all manufacturers yet understand the
responsibilities under the care |abeling rule.

And as you know, we have busi ness education
materials out there. W try to pronote and
di ssem nate them But maybe the nmessage isn't being
di ssem nat ed extensively enough. Do people have ideas
or suggestions about what we could do further?

Are people interested in doing partnerships to
get nore information out to these manufacturers? How
can we target thenf

| heard, we have gone to the bobbin show a
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nunber of years in a row and we have been asked to
speak. | don't know whether those manufacturers go
there. Are there other forums, neetings, associations
we shoul d reach out to?

Nancy.

MS. HOBBS: Nancy Hobbs with Consuners Union.
CPSC and ASTM have been doing a very good job with
educati ng and havi ng educati onal sem nars educating
retailers and manufacturers on the plenability law, |
t hi nk sonething set up very simlar.

It wasn't a freebie, but it was a joint effort
between ASTM It was basically organi zed by ASTM
attended by folks from CPSC with a consultant |eading
the sem nars, and was a one-day shot.

It was very informative and well attended. The
one that Pat and | went to in New York was extrenely
well attended. So | think sonmething simlar if you
tal k with Bodi e Buckl ey.

M5. VECELLIG But don't you think that the
peopl e who cone to that are the people who are already
sonewhat aware of the regul ation?

M5. HOBBS: Sone of themwere not. | nean,
they were aware that there was a regul ation. But they
were kind of new to what those regul ati ons were.

M5. VECELLI G  Oh, okay.
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MR. ESSMA: R ck Essma, Clorox. | would like
to suggest that when you hold the sem nars and offer
busi ness informati on and those types of activities
that, as Conni e suggested, you are in effect preaching
to the choir. You're talking to the Levis and the
Sears and the Penneys of the world who either are or
really want to seriously do a good job about care
| abel i ng.

That does not address the other 90 percent of
the industry. And the question then becones how do
you get the nessage to those people? Every one of
themthat I amaware of reads Wnen's Wear Daily. And
the things that make news catch their attention.

Not hi ng makes news |i ke an enforcenent action
fromthe FTC. They're not hard to find. And as an
exanple, | just wanted to share sonething with you
That paragraph 423.6, subsection A of the care | abel
rul e says, manufacturers and inporters must attach
care | abels so that they can be seen or easily found
when the product is offered for sale to the consuner.

| f the product is packaged, displayed, or
folded so that the custoners can not see or easily
find a |l abel, the care information nust al so appear on
the outside of the package or on a hang tag fastened

to the product.
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Using that as a basis, | asked four of ny
representative to spend one hour each in stores
| ooki ng for products that they could not find the care
| abel on without taking the pins out, taking the
product out of the package, taking a wapper off, or
doi ng sonething el se that would destroy the display in
the store.

| didn't ask themto go into a store and tear
up a display to find care labels, just to record it.

I n one hour those four reps found 72 instances in Los
Angel es, Charlotte, Dallas, and New York Cty where
they could not find the care |abel on a product

w t hout destroying the display, opening the package,
taking the pins out, unfolding it.

These are the types of instances where a sinple
even mnor enforcenment activity on the part of the
Comm ssi on woul d heighten the industry's awareness to
the requirenents of the rule and to the fact that it
is arule, it is not a suggestion.

And | will shut up now. | get excited about
this. |1 think it's sonmething that needs to be done.

M5. OAKES: We would like to vol unteer any
manuf acturer not represented here.

M5. KOLISH: That's a very excellent idea. And

in fact, we are actually pursuing a strategy of
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contacting manufacturers we don't think are conplying
in, I wll say, the weddi ng gown area.

There's been a | ot of nedia reports about that.
And we are going to bridal trade shows this spring and
sumer, and we are going to have booths. And it is
going to be, our information is going to be
di ssem nated as part of the registration materi als.

We have a new brochure that we will be
di ssem nating then that has tentatively been titled
"Unveiling the Label." 1|s that good?

MR. ESSMA:  May | suggest just one thing nore?

MS. KOCLI SH:  Yes.

MR. ESSMA: | have to, |I'msorry.

M5. KOLISH: 1t's okay.

MR. ESSMA: |If you decide to do sonmething to
draw attention to the rule, that it involve sonething

ot her than dry cl eani ng.

»

KOLI SH:  Ckay.

ESSMA:  Anyt hing ot her than dry cl eani ng.
KOLI SH:  Li ke bl each?

ESSMA:  Ckay.

5 3 & 3

KOLI SH W take all suggestions.
Yes, sir.
MR TEW Jerry Tewwith ACC. And there is one

segnent. W have been tal ki ng about manufacturers.

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

285

There is one segnent of manufacturers that are
probably not represented here, and that's the fabric
manuf acturers and t he dyer.

And they're a key link to this whol e process.
Because if you don't get the proper dye on the fabric,
you' re probably not going to end up with a quality
item

But anyway, ny main purpose is we also have a
very |large conference of about 3,000 people in which
t hose people are representative. And we are currently
accepting abstracts for that program which wll be
next October in Charlotte, North Carolina, in the
heart of the textile industry.

M5. KOLISH: Do we need to submt an abstract
or can you invite us to attend?

MR TEW Well, the normal process is to submt
an abstract.

M5. KOLISH We will get sone information from
you about that. W are always happy to go to
conferences and other events to get our nessage out.

M5. KOLI SH: Yes, Elaine.

M5. HARVEY: Hi. |'mElaine Harvey from
Prestige Cleaners. | have a question. | have
listened to a lot of the information today.

And as a dry cleaner, |I'mjust wondering, are
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t here any manufacturers that contact dry cleaners to
do sone of their testing? | mean, after all, we're
t he ones who get the end product. | nean --

M5. KOLI SH: Deborah Davis said that they did,
to her surprise. She was flattered but surprised.

MS. HARVEY: Yeah. But, you know, as wet
cl eaning, a new thing that we have in our plant, we
have the equi pnment, the washers and the finishing
equi pnent .

|"msure, |I'msticking my neck out now,

M. Boorstein would wel conme sonme interest in that
area. You know, we are going to get these finished
product s.

And testing in a |aboratory is fine. | nean,
you can test the kids's blue jeans with himrunning
around, you know, or test it in a store or in a
| abor atory.

But when you put those jeans on a kid and then
roll around, that's sonmething different. And for dry
cleaning, | think if it's tested in the plant where
it's going to eventually end up, | think they m ght
show sone interest there, you know.

M5. MJESER | can respond partially to that
because in our lab we are not allowed to have that

equi pnent anynore because we don't have the
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mai nt enance, the personnel, et cetera, to work on it.

We send ours to the local dry cleaner. So it
i s done by our neighborhood cleaner. And | would
suspect that's the case wth many ot hers.

M5. KOLISH: Go ahead, JoAnne.

MS. PULLEN: | think Charles al ready has your
name on the list for the round-robin. And what |
would i ke to say is that Melinda raised a problem
When we are |l ooking at the future, | think we need to
| ook not only at this wet cleaning and the need for
the test nmethod and the round-robin, but the very big
probl em we have with the Textile Fiber Identification
Act is that structural |inings need not be |abel ed.

Now, when you are | ooking at a cl eaning
process, you need to know all of the fiber contents.
So I would recomend that that regul ati on be opened up
and questioned to see what is mssing fromthat that
needs to be known, not only for the wet cleaning but
al so because we're | ooking at down the road a
wor | dwi de fiber content care |abeling manufacturer
nunber and sizing. And is there one nore? Country of
origin | abel that is harnonized.

And so if we want sonething that matches our
refurbishing for United States and it requires the

fiber content, then we need to look at that thing in
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the rules so that danage doesn't occur

Nancy was speaki ng about her red jacket that
did not have a |label for the acetate lining. She
t hought it was pol yester and she ruined a silk bl ouse
in the rain.

So that that kind of information, because it
wasn't legally required, resulted in danage, sone
per manent damage to sonething. And, you know, the dry
cl eaner doesn't want to pay for permanent damage due
to lack of information.

M5. KOLISH: W think that actually the |ining
i ssue may be an exenption provided by the textile Act.
But we're not certain about our discretion to change
that. But we will look into that. W just, frankly,
don't renenber offhand.

But we think -- | know there is a laundry |i st
of what's in and what's out. And not all of it is in
our discretion.

M5. PULLEN. | knew that for care |abeling we
had to officially nake a request to the Federal Trade
Comm ssion so that you had a request to exam ne the
bill. And we didn't know, | didn't know if you needed
an official request to study that.

M5. KOLISH No, we can study it on our own.

MS. PULLEN: Ckay.
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M5. KOLISH:  You had a comment over here.

M5. JELENOVIC: |'m Donna Jel enovic from
Tal bots. And | just had an answer for Elaine from
Presti ge.

We do use commercial dry cl eaners, sonebody in
t he nei ghbor hood around Tal bots to do our testing. W
have noved away from controll ed | aboratory studies.
In the end our consuner is not dry cleaning her
garnments in a controlled environnent with four pounds
of apparel.

It's getting mxed up with other apparel. It's
not in there onits omm. And we are noving nore and
nore towards that. And we've been doing that for
years, and it has been very hel pful.

We have devel oped really good rel ati onshi ps
with some of our |ocal experts. So in answer to your
gquestion, yes, there are retailers and manufacturers
doi ng that.

M5. KOLISH: Melinda and then Ed. Those w ||
beit. | think we will conclude after that.

M5. OAKES: Thanks. Melinda. W also have a
| ocal dry cleaner who has a rather sophisticated
operation. It includes a lot of different types of
cl eaning and stuff |ike that.

Basically, what we do is we hand hima couple

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

290

of garnments and we say kill it. And if it cones back
and the buttons are dissolved or there's big spots or
there's no shoul der pads anynore because they have
just nelted, we know we have a problem

The one tine that we did send sonething in and
he did kill i1t, they alnost |ost a technician because
she broke down into tears. Look what |'ve done.

But it was a real -- | knew it wasn't going to
survive. And | was meking a point to the manufacturer
that all you have to do is take this in and do exactly
what you said it does and it will be ruined.

And sure enough, it was. So, yeah, | think
you're right that the average consunmer does just take
it in and they do, you know, whoever gets it at the
ot her side of the counter, that's what you get back.

M5. KOLISH: Ed, and then we will wap up.

MR. BOORSTEIN. Well, sone random t houghts.
Recogni ze, and | guess it's been spoken of a little
but | just want to be sure it's understood that if a
normal ly dry cleanable article conmes into the
professional and it's filled with water sol uble
stains, dry cleaning is not going to get these water
sol ubl e stains out.

Here the intelligent dry cleaner will have an

understandi ng, either witten or verbal, with his
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custoner, or her custoner, that there is a risk
i nvol ved and what are your choices?

You can't wear it with all that vomt all over
it. So we have to go into water. There's just no way
that | attenpt to rescue that garnent otherw se. One
random t hought.

Anot her, to ny know edge, despite all the
tel evision comrercials showi ng kids' overalls full of
grease and tar and they put it in a washing machi ne
wi th whatever mracle product it is, we haven't found
one that seens to work that way.

So we find when sonmething is full of oily type
stains we have to end up in the dry cleaning machi ne.
| f sonebody has got a better answer, | would |love to
hear it.

The ot her |ast random thought is that D ck
remenbers when our |ocal dry cleaners's association
had a series of sem nars where we invited retailers,
consuner agency people, dry cleaners, and we all had
heart-to-hearts.

It was kind of an extended therapy session,
getting together to tal k about how we felt about our
i ndustries and how we felt about one another. And
they really were very effective.

Fromthat grew an idea, which is still a dream
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of mne, and that is a fashion neets fabricare summ t
in New York.

Going with R ck's thinking somewhat, involving
the fashion nedia and getting a whole roomfull of
desi gners, people fromFIT and the other schools, and
of course involving FTC or the EPA, Design for Living,
whoever has sone input, and trying to get sone rea
under st andi ng between all the people and by all the
i ndustries of people involved in these issues.

Thank you.

M5. KOLISH: Al right, oria. | told you
that you would be last, so make it --

M5. FERRELL: | just want to clarify something.
Goi ng back to what Rick said about not finding care
instructions on a package where the care is tucked in
the shirt, we as the manufacturer conplied wth the
regul ation, as far as | understand, that if we shi pped
the shirt then in a poly bag and the care is on the
poly bag, we conply with the rule.

What happens when that retailer takes that bag
off to display the shirt, and then wth the FTC wal ks
in and sees that RN nunber is Capital Mercury Apparel
Limted, are we |liable because they have taken off the
bag?

M5. KOLISH You're in deep trouble.
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MR. SELLEH. The FTC police are going to be
after you, too.

M5. KOLISH: No, no, no, no. Because | think
you have conplied with your responsibility there to do
it. And if the retailer -- we sued a retailer once
for removing -- not in that situation. This retailer
cut out the tags in all the garnments because she
didn't want people to know who was the designer so
t hey woul dn't shop conparatively for them el sewhere.

But we're reasonabl e people, we like to think.
W would look into the facts, |ike what happened? Wy
wasn't this displayed? And if we found out that you
shi pped themthat way and the retailer took themoff,
we'd have a little chat with the retailer. So not to
worry. W can always tal k about these things.

| would |ike to conclude by saying we think
this has been a really, really productive day. And we
very nmuch appreciate all the tinme and energy that you
gave to this.

And | want to remnd you that the record wll
be open through Monday. |[|f you have any |ast thoughts
you didn't get in today and you want everybody else to
t hi nk about them as they do any additional comments,
the cl ose of business Monday for getting with this

transcript and then 30 days overall for any additional
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or rebuttal comments that you m ght have.

W especially encourage you to submt any
enpirical data or research that you m ght have. |It's
not sonmething -- the Comm ssion can forward in the
absence of it using other information, evidence before
it.

But it's very helpful and useful. And if you
have it, we'd love for you to share it wwth us. W

have put up all the comments to date on our website.

We'l|l set up additional comments on our website, as
well. And | think the transcript will be there?

MR. MLLS: |'mnot sure about that.

M5. KOLISH: Ckay. |I'mnot certain about that.

But it will be on the public record, so obtainable.
And we'll tell you about how to get it.

So that comment period, postworkshop comment
period ends cl ose of business Mnday, March 1st. So
there's tinme for people to have internediary neetings
and think about strategies and nmaybe put joint
proposal s together if they w sh.

As | said, we have lots of options on this wet
cleaning topic. One option is to decide based on the
record that will exist at the end of the 30 days to go
forward, to say we're not going to decide this now and

this rulemaking is over, or if people recomend it and

FOR THE RECORD, | NC.
SUBURBAN MARYLAND (301) 870- 8025
WASHI NGTON, D. C. (202) 833- 8503



© o0 N o o -~ w N Pk

N NN N NN P P PR R R R R R
a A W N P O © 00 N O O »dM Ww N -, O

295

we think it's the right thing to do, to hold the
record open and revisit this issue sonme period of tine
from now.

And, you know, give us suggestions if you think
that's a good idea or what that period of tinme should
be. And it sounds like fromthis norning s discussion
that there was far | ess concern or controversy over
the proposal to require a washing instruction if that
woul d be safe and appropriate for garnents.

That's the nessage | cane away wth. Subject
to people, of course, wanting to |l ook at cost stuff
and give us sone nore data about that, we haven't made
a decision -- | amjust trying to sunmarize what |
t hought | heard fromthe di scussion this norning.

So pl ease keep giving us your comrents. W
like reading them And | guess | will call us
adj ourned at 5:00 on the dot.

(Appl ause.)
(The hearing adjourned at 5:00 p.m)
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